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(in units)

2018 Q1 2017 Q1 YoY (%)

30,664 34,228 -10.4%

Domestic 23,988 24,350 -1.5%

Exports 6,676 9,878 -32.4%

■ 2018 Q1 Profitability

(unit: 100 mil. won)

2018 Q1 2017 Q1 YoY(%)

8,088 7,887 2.5%

313 155

342 138

342 139

* Above financial data are on a consolidated basis.
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	Press Release


		April 20, 2018(Friday)


	SsangYong Motor Posts Revenue of 808.8 billion won
in Q1 2018
▪ SsangYong’s revenue increases 2.5 percent, while its operating loss expands
▪ Sales of the Rexton brand increase 81.9 percent yoy, leading domestic sales growth
▪ SsangYong to expand sales and improve profits by resolving back orders of the Rexton Sports and entering overseas markets 
Seoul, S. Korea, April 20, 2018: SsangYong Motor Company (CEO Choi Johng-sik; www.smotor.com), part of the Mahindra Group, today announced that the company has sold 30,664 units, posted revenue of 808.8 billion won, an operating loss of 31.3 billion won, and a net loss of 34.2 billion won in the first quarter this year.
Despite the drop in total sales (△10.4%) due to the decrease in export volumes, its revenue increased 2.5 percent helped by the newly launched Rexton Sports. However, its operating loss expanded due to the drop in the foreign exchange rate and an increase in depreciation due to new products launched.
In Q1 2018, the domestic sales maintained positive performance thanks to the strong sales of the Rexton Sports, which is creating a sensation in the market, but export volumes decreased 32.4 percent, resulting in overall decrease of 10.4 percent year on year in sales. 

In the domestic market, the large SUVs have led the sales growth. The sales of the Rexton brand including the G4 Rexton and the Rexton Sport surged by 81.9 percent compared to the same period last year and its sales accounted for 51 percent of the company’s total sales.
Although its revenue increased 2.5 percent year-on-year based on the strengthened lineup, the company posted an operating loss of 31.3 billion won due to the falling exchange rate, an increase in depreciation due to new products launched, and falling exports.  
In order to resolve the back orders of the Rexton Sports, which has received more than 20,000 orders since its launch, SsangYong Motor is making full efforts to increase the production volumes by conducting consecutive daytime shifts system from April. 

In addition, the company plans to recover its exports and improve its profits by diversifying the export markets for the G4 Rexton and releasing the Rexton Sports to the overseas markets.
Choi Johng-sik, CEO of SsangYong Motor Company, commented, “The Rexton brand is driving the company’s sales growth along with the Tivoli brand,” adding, “We will expand our sales and improve financial performance by resolving back orders of the Rexton Sports and entering new markets globally.” 
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				■ 2018 Q1 Sales Results

												(in units)

								2018 Q1		2017 Q1		YoY (%)

				Sales Volume				30,664		34,228		-10.4%

						Domestic		23,988		24,350		-1.5%

						Exports		6,676		9,878		-32.4%



				■ 2018 Q1 Profitability

												(unit: 100 mil. won)

								2018 Q1		2017 Q1		YoY(%)

				Revenue				8,088		7,887		2.5%

				Operating Loss				313		155		Loss

				Loss before tax				342		138

				Net Loss				342		139

				* Above financial data are on a consolidated basis.


























































































