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CREATING 
TECHNOLOGY 
THAT DRIVES 
GROWTH

Creating innovative, new technology 
and traversing a long journey of 
transformation, Tech Mahindra has 
today established itself as an IT 
powerhouse that drives innovation. 
It has emerged a winner despite 
market challenges, paving the way 
for growth.
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EDITORIAL

Dear Readers,

If one were to examine the annals of India’s 
IT history a few decades hence, the Tech 
Mahindra story would certainly emerge as a 
unique one. Established as Mahindra British 
Telecom in 1986, it has undergone several 
avatars or incarnations in its 30 year journey 
to emerge as one of India’s IT behemoths. 
With a workforce of over 100,000, a client 
list that reads like a roster of Fortune 500 
companies and a geographical footprint 
spanning more than 51 countries, Tech 
Mahindra epitomises India’s IT success story. 
ME goes behind the scenes to speak to some 
of the men and women who make the wheels 
turn at this innovative and customer focused 
company.

Big, brawny and muscular. Those are perhaps 
the first few words that come to mind when 
one hears the word ‘tractor’ but Janeth 
Tomlin, an agriculturist from Texas and one of 
Mahindra USA’s most ardent fans more than 
proves that farming is as much a woman’s 
field as she waxes eloquent about her love 
for the little red tractor that has helped her 
transform her homestead.

Michael Smith - MRV’s resident Englishman - 
tells us about his journey from the cool climes 
of England to the heat and dust of vibrant 
Chennai in this issue’s Foreign Despatch. 

In After Hours, we present an entirely 
different side of Ramesh Iyer, MD, Mahindra 
Finance and Mahindra’s Melody Man as he 
reminisces about his love for singing.

S. P. Shukla - Group President & CEO 
(Aerospace & Defence Sector) speaks about 
the Sector’s plans and its vision for the future 
as it reaches for the skies. We round off 
this issue with the News section and Vaidy’s 
inimitable humour.

Happy reading!

Darius Lam

DARIUS LAM
Associate Editor
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R IS ING  TO  THERISING TO THE

Over the past three decades, Tech Mahindra has navigated the 
uncertainties of the IT industry to emerge as a leading player. 
The company has helped introduce people-centric services, 
focused on automation and forward-looking solutions, resulting 
in an impressive roster of clients and a global presence.
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In Hindu mythology, Lord Vishnu takes on 
multiple avatars or incarnations to eradicate 
evil forces, restore dharma and liberate his 
devotees from the cycle of births and deaths. 
As Matsya, he takes the form of a fish to save 
the first man, Manu, from a terrible deluge. 
As Varaha or the boar, he defeats the demon 
Hiranyaksha in order to save the Earth 
and as Narasimha, he assumes the form 
of half-man/half-lion to slay the rakshasa, 
Hiranyakshipu. Thus, Vishnu moulds and 
adapts himself to address different situations 
and problems, each of which require a unique 
solution.

The legend of Vishnu could well mirror the 
story of Tech Mahindra, a company that has 
undergone several avatars in the course 
of a chequered journey spanning 30 years. 
Established as Mahindra British Telecom in 
1986, it was rebranded as Tech Mahindra 
in 2006 to reflect a shift in focus from pure 
play telecom to other verticals. Perhaps the 
company’s biggest trial by fire came in 2009 
when it acquired the beleaguered Satyam 
Computer Services which was reeling in the 
aftermath of one of corporate India’s biggest 
scandals.

Over the past three decades, the company 
has successfully negotiated the vagaries of 
the global economy and a constantly changing 
IT industry to emerge as an IT powerhouse in 
India and overseas. Today, Tech Mahindra is a 
US $ 3.7 billion company with over 103,200 
professionals across 51 countries, helping 
over 767 global customers, including Fortune 
500 companies.

Indeed, if one were to examine the company’s 
horoscope, amid all the trials and tribulations, 
setbacks and successes, one would see the 
constant thread of resilience running right 
through.

This attribute recently found mention in the 
Chairman, Anand Mahindra’s speech at the 
company’s 28th Annual General Meeting. 

767 51countries 33% CAGR
Global customers – Serves 
top Fortune 500 companies 

Presence across the world Ended the fiscal with revenue 
of US $ 3,686 million

the IT industry were all about capacity. There 
was a dearth of software programmers in 
the West, while here in India, we invested 
heavily in computer science and engineering 
degrees. Thus, we could help bridge the gap 
with sheer numbers. The industry is currently 
going through the next stage of development 
which focuses on less manpower but greater 
automation. Essentially, how do you do the 
same amount of work but with less people 
using tools and automation?

Moreover, labour arbitrage is no longer our 
USP. Innovation has become a business 
imperative as companies increasingly seek 
solutions which will catapult them to the next 
level of evolution. For instance, how do we 
help Citibank harness solutions to enable 
them to offer next gen banking services? 
Innovation is thus, not a nice to have but a 
must have if we are to stay ahead of  
the curve.”

The spirit of innovation is alive and well 
at Tech Mahindra. “We were inspired by 
the Media Lab at MIT and the culture of 
innovation at Mahindra Research Valley 
(MRV) which led us to setting up two 
Innovation Labs in Pune and Hyderabad, a 
couple of years ago,” says Sirisha Voruganti 
who heads the Labs as Senior Vice President 
and Global Head – Innovation. 

  To be a success in the IT industry calls 
for resilience, and perhaps it would not be 
out of place to recall the track record of your 
company in this area. A decade back, 90% 
of your company’s business used to come 
from top 10 customers and 100% from 
Communications verticals; today, in both the 
cases, it’s half. Europe contributed 89% back 
then, it’s just 31% today. We had only one 
50 million plus customer; today we have 13. 
Revenue then was around US $ 200 million. 
We ended Fiscal 2015 with US $ 3,686 
million - a 33% CAGR. The TechM stock has 
seen appreciation of more than 20% CAGR 
since its IPO nine years ago. In fact, yours 
is probably the only company to make the 
leap from the mid cap league to the large 
cap space. And, in spite of the business ups 
and downs, your company has regularly paid 
dividends since its listing in August 2006. 

So, while we are not at all complacent, 
we do have rich experience in navigating 
volatilities. We have steadily de-risked our 
dependence on narrow customer bases. The 
Satyam acquisition has taught us the skills 
of risk management and integration and 
helped your company lay the foundations for 
strong growth. We are confident of tackling 
temporary head winds, and we continue to 
pursue our clear long term growth strategy 
with confidence.

“We are gearing up to meet the next wave of 
software development,” says Chief Operating 
Officer, L. Ravichandran. “The first 30 years of 
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EVOLUTION
NEXT GENERATION OF

OUR COMPANY TO THE
CATAPULTING 
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“The idea was to create an exciting start-up 
culture within the company which would also 
help combat churn and fatigue. This was 
also in response to changing demands of 
customers who are now looking for out-of-
the-box services and processes. In fact, our 
customers are making us look at things in 
a different way. The labs are an extension 
of IRIS which is an internal crowdsourcing 
platform which receives over 3,000 ideas 
a year. At any point in time, we have close 
to 50 ideas being evaluated with the top 10 
ideas incubated and pushed back into the 
business,” she says.

The Labs function as a crucible of innovation 
with work being done in the areas of 
gamification, 5G technology, wearable 
devices, drone technologies and smart 
platforms. Either point solutions are created 
in the Labs which then get hooked on to 
existing platforms or new platforms are 
piloted and customers sought for the same.

“To give you an example of the kind of work 
being done in the Labs, our associates 
have created a micro grid solution which is 

essentially a heterogeneous network that 
channels wasted power from the grid to 
areas where it is required. The Government 
of Ontario is a pilot customer and we have 
already earned US $ 1.5 million from this 
solution which is relevant for smart cities. 
Aside from this, we are working on gesture 
control solutions for the next gen consumer 
experience and a cloud based wellness 

monitoring system. I am also proud of the fact 
that we are creating an Intellectual Property 
(IP) bank with 59 patents, 110 trademarks 
and 11 copyrights,” she says.

For L. Ravichandran, IP creation is also a 
business imperative. “Aside from the Labs, 
we need to create IP in the form of platforms 
that can be monetised. An increase in IP will 
also imply a reduction in headcount as we 
would be earning the same revenue but with 
fewer people.”

Ravi is referring to business oriented 
platforms like Sociio which is a customer 
analytics solution created for Vodafone and 
Order Fix which addresses gaps in order 
processing workflows.

“Our goal is to help customers transform 
themselves into agile digital enterprises,” says 
Manoj Chugh, President, Enterprise Business. 
“This is achieved at the intersection of various 
technologies including mobility, analytics, 
cloud and Internet of Things, resulting in a 
holistic solution. Towards this end, we are 
working on enhancing our capability and 

Our goal is to help 
customers transform
themselves into agile 
digital enterprises.

portfolio to help customers succeed in this 
digital journey.”

It is a journey that cuts across all traditional 
business lines, verticals and geographies. 
“We are a global company headquartered in 
India,” says Manoj. We have presence in over 
50 countries, in all the major global markets 
where IT services play an important role and 

are very excited about opportunities in the 
APAC region and the Middle East, especially 
Saudi Arabia. Tech Mahindra is also steadily 
growing in Africa, where we are implementing 
innovative payment platforms. We are also 
leveraging Eastern Europe as an effective 
global delivery centre to serve other parts of 
the continent. 

The US is our largest market where we are 
structured around industry verticals like 
manufacturing, technology, media, travel, 
transportation, logistics, BFSI, retail and 
healthcare and life-sciences. We have now 
sub-verticalised our business here. For 
instance, in the BFSI space, we are creating 
solutions to address capital markets, 
banking, insurance, payment systems, 
etc. In manufacturing, we are looking at 
automobiles.”

Manoj also mentions a few big ticket deals 
that are helping to catapult the company 
to the next stage of growth. “Several global 
deals have been game changers for us. The 
SOFGEN acquisition has helped us fill the gap 
we had in the tier 1 banking space as it works 
with tier 1 banks in Europe and the APAC 
region. Complex IT helped us make significant 
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inroads into Brazil where we are now the 
largest IT services player of Indian heritage.”

Localisation is also a key issue in the APAC 
region. “Countries like Thailand, Vietnam, 
Japan, China and Korea are very unique and 
we actively seek strategic local partnerships 
to grow business here,” says Rohit Gandhi, 
Head - APAC. “We also have large delivery 
centres with local employees in places 
like Malaysia where we have close to 600 
associates delivering services to local and 
global customers. In the Philippines, we have 
almost 4,000 employees in the BPO space 
who also cater to customers in the US  
and Australia.”

Australia, in fact, accounts for close to 30% 
of the company’s revenue from emerging 
markets with over 6,000 associates based 
locally and offshore in India. “The economy is 
based on mining which makes it a lucrative 
market for us. Banking and Financial Services 
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and Airlines are also major customers. It 
continues to be a very profitable market in 
spite of the fact that the Australian dollar has 
taken a beating in recent times,” says Rohit.

In China, Tech Mahindra is focused on 
mechanical engineering, engineering design 
for automobile companies and medical 
device manufacturers, while in Japan the 
manufacturing sector is a strong area of 
focus for the company.

Perhaps the most attractive growth 
market for Tech Mahindra in terms of 
future potential is Africa. “Africa is currently 
experiencing double digit GDP growth and 
we have about US $ 200 – 250 million of 
business in the continent. We are currently 
focused on the mobile payments space 
and mobile banking solutions for the under 
banked community. We also have nearly 
2,000 local African call centre agents 
across eight locations, with the biggest 
being in Nigeria. We are focusing on further 
growth through new geographies, strategic 
partnerships, near-shore and global delivery 
centres, sub-verticalisation and localisation. 
Both Australia and Africa are complex but 
interesting markets,” he concludes.

Europe remains a very strategic market for 
the company, with innovative, cutting-edge 
projects delivered for tier-1 clients which 
include telcos like British Telecom, France 
Telecom and Telefonika, GlaxoSmithKline, 
Roche and Nestle on the Enterprise side and 
prestigious marques like Volvo, Volkswagen, 
Nissan, Ford, McLaren and Aston Martin in 
automotive manufacturing. The country has 
an extensive footprint on the continent with 
a presence in the UK, Germany, Switzerland, 
France, the Benelux region and Nordic 
countries.

The region contributes over a billion dollars in 
revenue, accounting for nearly 30% of total 
revenue and a workforce of 4,500 working 
onsite and 21,000 offshore.

  Offshore Development Center–  
Developing a platform that interfaces 
with various back end ERP systems, 
provides reports for marketing, R & D 
& service teams, provides seamless 
connectivity with the bike and back 
end, interfaces with the mobile applica-
tion, etc. The platform shall be hosted 
at GenZe premises

  Consultancy for Connected Display – 
Redesign of their existing cluster to 
make it SMART (Provide connectivity 

 and infotainment features on bike)
 Customer WOW! Factor

 Differentiation in the market for their  
 next gen bike
 Diagnostics & Prognostics
 Improvement of design & customer  

 service
 Customer WOW! Factor

Business Need Technologies Used

Platform Development

Consultancy

Tech M Solution

  Communication Engine: JAVA based 
NIO TCP Listener capable of handling 
large number of concurrent bike con-
nections ending data @ 10 second rate.

  Web Application: J2EE Framework 
with integration services to various 3rd 
party applications

 Database: Postgre sql
  Operating System Support: Red Hat 

Linux and VMWare

 Communication Engine
 Database Engine
 Web Application Server

 Redesign of Cluster
 Integrate with Platform
 Recommend Hardware Components
 Provide a design for Production

Digital Transformation for a Next-Gen Bike Manufacturer in 
North America

CHANGERS
FOR US

HAVE 
BEEN

BIG-TICKET DEALS AND

ACQUISITIONS

GAME 

“Till a few years ago, McLaren was used 
to customers buying their cars and selling 
them after seven to eight years but now 
customers, especially from India and Brazil, 
are trading in their cars almost every year. 
The company didn’t have the engineering 
capacity to handle this demand. So, we pro-
actively approached them to show them 

how we could transition from a small scale 
engineering set up to a medium scale one,” 
says Vikram Nair, Head - Europe.

“Volvo was looking for an IT partner and 
we met the CIO who wanted to know what 
differentiating factors we brought to the 
table. We shared details of a project we had 
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undertaken to understand driver analytics 
and see if we could monetise the same. This 
was very relevant for the company as it has 
2,90,000 connected cars in the market. We 
also got to present to the CEO who generally 
doesn’t meet suppliers,” he continues.

So, what are the key challenges for this 
region? “Our initial KRA was to grow the 
business outside BT. Our only customer 
was BT and we realised that we had to sell 
to competitors as well. With this goal in 
mind, we grew the business substantially in 
Europe and then we acquired Satyam and 
our current challenge is to integrate both 
companies and create a common story. 
We should emerge as a dominant player in 
several countries over the next five years with 
revenues upwards of US $ 5 million which is 
currently the case only in the UK. New areas 
that we are currently scrutinising include the 
cloud, greater automation and value based 
pricing. Lines of code will slowly shrink so we 
have to focus on adding value and staying 
relevant to our customers.

We also need to increase the size of our 
local workforce and deal with currency 
fluctuations. But we have been making 
substantial headway as our Enterprise 
business grew 25% Y-o-Y last year which 
was the highest in the company. Moreover, a 
recent KPMG survey on IT companies in the 
UK has rated us at No. 2 overall. Customers 
perceive us as friendly with strong relations, 
flexible and not bureaucratic,” says a visibly 
proud Vikram.

A recent KPMG 
survey on IT 
companies in the UK 
has rated us at No. 2 
overall.

 Designed Digital Transformation Strategy
  Digital readiness assessment for Online 

Banking, Mobile Banking and Social 
Media

 As is analysis of existing platform
  New feature list and implementation 

timelines
 Building on user interface change
 Develop a new mobile app

  Enhanced Customer Experience
 Improvement in operating efficiencies
  To understand insight on priorities , 

inter dependencies and opportunities 
for co design and co delivery of digital 
initiatives

  Explore types of initiatives for specific 
areas

  Understand the challenges and 
opportunities within existing systems, 
technologies and processes

Business Need

Technologies Used

Key Highlights

Tech M Solution

 SOCIIO Platform
 KONY Platform
 BACK base

 Single view of everything
 Omni Channel Strategy
 Operating Efficiency Program
 Digital Centre of Excellence Model

Digital Transformation for a Large Retail Bank in the Middle East 

  Designing integration of mobile with 
other systems and processes  
with bank

This reputation for great customer service 
is borne out by Sujit Baksi, Chief Executive, 
Business Services Group (BSG). Sujit started 
the company’s BPO business back in 2006 
and today it has a workforce of over 23,000 
associates and is already paving the way for 
Tech Mahindra’s foray into digital support.

 “I started my journey with Tech Mahindra in 
2006 and among other responsibilities, I was 
also asked to establish the organisation’s 
BPO business. 

I often think of the early days when we had 
no staff and no contracts but oodles of 
passion and excitement to scale up fast! Our 
first employee was on-boarded in October 
of 2006, we secured our first contract with 
a large domestic telecom operator the very 
same year and started services from a single 
delivery centre in Noida NCR.”

“Since then, we’ve come a long way. Today, 
there are over 23,000 Techmighties serving 
105 customers from 27 delivery locations 
spread over five continents. Over 28% of our 
associates are foreign nationals, giving us the 
ability to support customers in over 45 local 
and international languages. We’ve recently 
added centres in Ireland and Cebu and we’re 
planning another in Bucharest.

Frankly, it’s been a phenomenal journey 
but what delights me most is that along 

OUR KEY  
FOUNDATIONS OF

INNOVATIONS 
ARE GREATER

AUTOMATION
AND VALUE-BASED PRICING
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the way we’ve not lost a single customer 
owing to service or quality concerns. We’re 
in the business of delighting customers and 
customer experience is key to our existence 
and success,” he says

“To ensure we always match up to the 
exacting standards set by us, there’s heavy 
focus on training and quality control. We 
actively invest in both streams to ensure our 
skill pool is future ready and motivated to 
deliver beyond contractual commitments. At 
any point in time, over 10% of our workforce 
is in rotational training programmes across 
locations with advanced tools and techniques 
at their disposal.” 

“Telecom was always our strong suit and 
we support many of the world’s leading 
operators and have successfully helped 
several operators with E2E front office and 
back office support. To give you an example, 
we had a large telecom client which was 
losing a lot of money and we took over their 
entire contract management support.  
We supported them through the lifecycle of 
sales, procurement, inventory management 
and collections. We then measured benefits 
delivered to the company’s balance sheet 
on a quarterly basis and found that it ran 
into millions of pounds,” says Sujit as he 

describes some of the models of customer 
engagement. “While we have a proven track 
record in supporting Telecom operators, 
we’ve done some fabulous work with large 
healthcare and life sciences organisations, 
with retail giants and several HiTech vertical 
players. Some of our work in the area of 
remote patient support and diagnostics is 
especially close to my heart,” he adds. 

So what’s next in the customer support 
evolution curve? “Our customers are having 
to evolve their business to keep up with the 
demands of their digital consumers. We’ve 
invested in tools and technology that allows 
them to deliver a world class digital customer 
experience across every aspect of their 
consumers’ lives. It’s a very exciting time for 
the customer services industry and we’re 
ready to take on the challenge and make the 
most of the opportunity,” he concludes.

We’re in the 
business of delighting 
customers and 
customer experience 
is key to our existence 
and success.

Thus, over time, Tech Mahindra has 
successfully negotiated the ups and downs 
of the IT industry, staying responsive to the 
needs of a diverse array of clients, spanning 
a vast spectrum of verticals and not just 
telecom. 

Today, Tech Mahindra is one of India’s 
leading IT behemoths with a steadily growing 
reputation both in India and overseas. Over 
the past decade, as it has gone through 
several avatars, the size and scope of its 
business has substantially increased but not 
enough to keep pace with the breadth of its 
ambition. The journey has just begun for this 
most resilient of IT companies with the spirit 
of innovation embedded deep in its DNA. An 
unstoppable force that knows no barriers.

We will Live differently! 
We live within Continuous Industry 
Transformation that is impacting Future 
of Work, Immediacy of Demands, 
Abundance of Choices, New Buying 

Behaviours, Efficiency of Enterprises and 
Personalization of Offerings. The Innovation 
Stage will accelerate this transition to create 
an explosion of “Connected IT Solutions” in 
the form of protocols, applications, products 
and platforms, and foster an expansion of 
enabling technologies, what we otherwise call 
as “Innovation Accelerators”.

We will Work differently! 
Three key developments to watch for are the 
expanding adoption of Platform Technologies 
(Mobility + Social Business + Big Data/
Analytics + Cloud). Expanding community 
of Platform Developers and Innovators – 
some are ready, some are getting ready, 
most others have to wake up! Expanding 
use of Platform Solutions to reinvent and 
continuously transform every major industry.

 
We will Play differently! 
Looking at the intersection of sports and 
science, when it comes to using technology 
or science to improve sport performance, 
what’s the line between fair and unfair? So 
what do we think is the impact of something 
like Google Glass, or an improved swimsuit, 
or lighter running shoes, or any of these 
technologies that will change the future  
of sports? 

My dream is to create an Organization 
called Tech Mahindra, an ecosystem of 
connected entrepreneurial minds, who 
will strive to create a new world order for 
our citizens, countries, corporations and 
causes. An entity that will Rise!”

THE FUTURE OF TECH MAHINDRA

CP Gurnani, MD & CEO
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NEWS - MAHINDRA RACING

  MAHINDRA RACING

MAHINDRA RACING FINISHES 
IN THE TOP TEN
The Mahindra Racing and Aspar Team 
partnership for the 2015 MotoGPTM season 
was a very promising one as it finished in 
the top ten in four out of the seven races. 
The Mahindra Group is the only Indian 
constructor in the World Championship 
Series.

PODIUM JOY FOR MAHINDRA 
AT LE MANS
Mapfre Team Mahindra rider, Francesco 
‘Pecco’ Bagnaia missed the Indian marque’s 
first Moto3TM victory by less than half a 
second. Nonetheless, he put up a stunning 
performance, claiming third place in the 
thrilling French Grand Prix. Two more 
MGP3O riders also finished in the points.

PHOTO FINISH ROBS 
MAHINDRA OF SECOND 
STRAIGHT PODIUM
Francesco ‘Pecco’ Bagnaia finished fourth at 
the Italian Grand Prix. The victory came after 
an exciting race that saw his and his team’s 
second successive top-three podium finish 
snatched away by an infinitesimal three 
thousandths of a second.

The three MAPFRE Team MAHINDRA bikes Mahindra’s first podium of the 2015 season at Le Mans
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M&M INTRODUCES NEW AGE 
XUV500
Mahindra and Mahindra Ltd. recently 
launched the new age XUV500. The XUV 
500 comes with cutting-edge technology, 
featuring premium new interiors and an 
enhanced driving experience backed by a 
powerful 103 KW (140 bhp) mHawk engine. 
The SUV delivers enhanced drivability, 
steering and braking. It promises new front 
styling, stunning features like sunroof with 
anti-pinch and new static bending projector 
headlamps. It also boasts of new black 
and beige interiors and will be available in 
numerous models and colours. 

MAHINDRA SCORPIO HONOURS 
TRUE SPORTS CHAMPIONS
Mahindra Scorpio sponsored the Times of 
India Sports Awards which act as a platform 
to recognise exceptional sportspersons 
in 15 categories, including boxing, chess, 
cricket, badminton and tennis, amongst 
others. The ‘Mahindra Scorpio Sports 
person of the Year by Popular Choice’ award 
was presented to Pankaj Advani by Vivek 
Nayer, CMO, Automotive Division, Mahindra 
& Mahindra Ltd., along with the keys to a 
new generation Scorpio. The ‘Mahindra 
Scorpio Tough and Rugged Khiladi of the 
Year’ Award in the Boxing category was 
awarded to Sarita Devi, Mary Kom and 
Devendro Singh. The ceremony was aired on 
Times NOW and ET NOW. 

DR. PAWAN GOENKA 
APPOINTED AMBASSADOR  
OF FIP
Dr. Pawan Goenka, Executive Director 
& President, was appointed Honorary 
Ambassador of Foreign Investment 
Promotion for Korea at a special ceremony 
held in Mumbai. As Honorary Ambassador, 
Dr. Goenka’s duties are to promote 
economic ties between India and Korea 
and advise corporate India on potential 
investment opportunities in South Korea.
The appointment came at the back of the 
recently concluded Korea-India CEO Forum 
in Seoul which was attended by the Indian 
Prime Minister, Shri Narendra Modi and the 
Korean President, Park Geun-hye.

MITSUBISHI HEAVY INDUSTRIES AND MAHINDRA IN PARTNERSHIP 

(L-R) Dr. Pawan Goenka, Executive 
Director & President, and Pravin 
Shah, President & Chief Executive 
(Automotive), at the launch of the New 
Age XUV500 in New Delhi on  
May 25, 2015

Ruzbeh Irani, President - Group 
Communications & Ethics, Chief Brand 
Officer, Rajesh Jejurikar - President & 
Chief Executive - Farm Equipment & Two 
Wheeler, Kazuaki Kimura, President 
& CEO, MHI Machinery, Equipment & 
Infrastructure and Katsumi Tottori, 
President, MAM at the signing in Tokyo

Vivek Nayer, Chief Marketing Officer – 
AD, and Carl Lewis, 10-time Olympic 
medal winner, hand over the Mahindra 
Scorpio to Pankaj Advani, 10-time 
World Billiards Champion, declared 
the Sportsperson of the Year (Popular 
Choice) award

Dr. Pawan Goenka, Executive Director 
& President, being appointed the 
Honorary Ambassador of Foreign 
Investment Promotion for Korea

Mitsubishi Heavy Industries Ltd. (MHI) 
headquartered in Tokyo, and Mahindra 
& Mahindra Ltd. recently entered into 
a strategic partnership in the field 
of agricultural machinery. Mitsubishi 
Agricultural Machinery is a full range 
agri-machinery company producing and 
selling tractors, combine harvesters, rice 
transplanters and other agri-machinery. 

Mahindra will invest JPY 3 billion (US $ 25 
mn) to acquire a 33 per cent voting stake 
in MHI subsidiary, Mitsubishi Agricultural 
Machinery Co. Ltd. (MAM) through fresh 
issue of common shares and Class A (non-
voting) shares of MAM. The deal is expected 
to close by October 1, 2015, with the new 

NEWS - AUTOMOTIVE, FARM AND TWO WHEELERS

funding to be used to increase MAM’s 
capital base. 

The partnership will enable strategic growth 
avenues for MAM through Mahindra USA, 
China and other international markets, 
thereby speeding up international expansion. 
It will also provide a platform for both the 
companies to leverage technology and 
product development synergies. It will also 
help both companies jointly develop products 
to address global opportunities in the tractor 
and agri-machinery space. In addition, the 
partnership will enable MAM and Mahindra 
to improve cost competitiveness though joint 
procurement and optimise the supply chain. 
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MAHENDRA BHALERAO 
HONOURED AT CFO100, 
2015
Mahendra Bhalerao, CFO of MTWL 
was honoured as one of India’s top 
100 CFOs under the category of
‘Funds Management’ at the 5th 
Annual CFO100 Roll of Honour, 2015 
organized by CFO100.

M&M PARTICIPATES IN FAME INDIA ECO DRIVE 2015
Mahindra and Mahindra Ltd. participated in the FAME India Eco Drive 2015, on the occasion 
of World Environment Day, with its fleet of electric vehicles powered by the Reva. Shri Anant 
Geete, Minister of Heavy Industries and Public Enterprises, Government of India, flagged 
off the event in the presence of Shri Prakash Javadekar, Minister of State for Environment, 
Forest and Climate Change, Government of India from India Gate in New Delhi. The drive was 
conducted with the aim to promote awareness of environment-friendly cars and showcase 
Mahindra’s fleet of electrical vehicles that primarily comprise the Mahindra e20, the Electric 
Maxximo and the Electric Verito.

#GOGUSTORIDES SETS SOCIAL MEDIA ABUZZ
The ‘#GoGustoRides’ was an innovative brand initiative which aimed to promote the company’s first ever 110 cc scooter, the Mahindra 
Gusto. This initiative brought together a bunch of food enthusiasts and online opinion makers who explored some of Mumbai’s iconic eateries. 
Amrita Rana, Kalyan Karmarkar and Vivek Bhatia were some of the foodies who participated and initiated a digital campaign by inviting food 
lovers to join them on their culinary journey. The campaign gained immense popularity on social media, resulting in a reach of over 140 
million. It trended four times on Twitter and successfully brought people together to explore the things they love about the Gusto.

Mahindra lines up its range of electric vehicles, e-Maxximo, e-Verito and e2o  
(L-R) to take part in the FAME India Eco Drive 2015 held on the occasion of World 
Environment Day in New Delhi

Mahindra Group seen receiving ‘Conglomerate of the Year’ and ‘Supply Chain Risk Management’ awards at the India Risk 
Management Awards presented by CNBC TV18

MAHINDRA RECOGNISED FOR EFFICIENT RISK MANAGEMENT 
The Mahindra Group won two major awards at the CNBC TV 18 
India Risk Management Awards. The first was the ‘Conglomerate of 
the Year - Best Risk Management Framework and Systems’ Award. 
This award is the highest in its category and recognises teams that 
have contributed significantly to the practice of risk management. 

The second recognition won by the Group was the ‘Best Supply Chain 
Risk Management Framework and Systems – Company of the Year’ 
Award. This prize recognizes efforts in implementing effective risk 
management strategies in the domain of supply chain management. 

Mahendra Bhalerao, CFO of MTWL 
honoured at CFO100, 2015
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At a press conference on June 4, 2015, Mahindra’s North 
American Technical Centre (MNATC) and Mahindra USA (MUSA) 
launched a new Urban Agriculture Grant Program that will 
provide much needed help in the form of cash grants, equipment 
and back office support to a number of urban farms in the City of 
Detroit which has become a leading centre for urban farming as 
people from across the U.S. travel to see how these farms are 
transforming abandoned city property into working operations 
benefiting the local community in many ways.

The inaugural grants were awarded to five different farming 
operations. Included in these donations were a 4540 4WD 
Mahindra tractor with loader and implements and an mPACT 
XTV utility vehicle that was donated to the City and will be put into 
service, helping to maintain one of the City’s most popular parks.

“At the crux of Mahindra’s core values is a pledge to innovatively 
drive positive change in the lives of our stakeholders and 
communities, wherever we are in the world. Supporting urban 
agriculture in Detroit is a natural fit for Mahindra, given our 
position as the world leader in tractor production,” said Rick 
Haas, President and COO of MNATC. 

“Mahindra is proud to support the urban ag movement as we 
became the first manufacturer to offer scholarships to superb 
urban youth who are looking for careers in the ag industry when 
we launched this initiative in 2014. We continue to give back 
and invest in our communities and this grant program builds on 
our ‘Rise for Good’ initiatives, benefiting agriculture across the 
country,” added Cleo Franklin, Mahindra USA’s Vice President of 
Marketing and Strategic Planning.

Anand Mahindra, Chairman, Mahindra Group, said, “setting up 
operations in the Detroit area is core to our strategy of building a 
global position in the automotive segment and we’re very excited 
about the opportunity to participate in the City’s renaissance.”

Rick Haas and Cleo Franklin award a $20,000 grant 
to The Greening of Detroit, one of the five urban farms 
Mahindra is supporting in the City of Detroit

MAHINDRA CREATES THE TOURISTER EXCELO 
SCHOOL BUS
Mahindra Truck and Bus Division (MTBD) recently introduced the 
Tourister EXCELO School Bus which complies with regulatory safety 
standards set for vehicles that ply with children. Its brand new style, 
host of safety features, established fuel efficiency, build quality and 
low maintenance ensure a safe ride each time. The vehicle is also 
priced in a manner that makes it affordable, with the lowest price in 
the category. The bus also promises fuel efficiency and high mileage.

TEAM MAHINDRA RECOGNISED AS INDIAN 
RALLY CHAMPION TEAM 
Team Mahindra Adventure was recognised as the Indian Rally 
Champion Team for 2014 by the Federation of Motor Sports Clubs 
of India (FMSCI) at their annual awards ceremony. The award 
was received by Team Mahindra driver and co-driver, Gaurav Gill 
and Musa Sherif. The winners were declared Indian National Rally 
Champions in 2014. 

THE TRUXO 37 WINS HCV RIGID CARGO OF THE 
YEAR AWARD
The TRUXO 37 won the HCV Rigid Cargo of the Year Award for 
the fifth time in a row at the HCV Awards. The recognition is an 
indication of the widespread appreciation that our trucks have been 
gaining on account of their performance.

MNATC ANNOUNCES URBAN AGRICULTURE 
GRANT PROGRAMME IN DETROIT

MTBD CONCLUDES OUTPERFORMERS LEAGUE
Mahindra Truck and Bus Division (MTBD) recently concluded the 
Outperformers League (OPL) at Bhilai. The forum focused on the 
steel segment. More than 48 unique customers attended the 
seminar with an overall participation of 120. 
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MAHINDRA GENIO PLUS 
SET TO ATTRACT A WIDER 
MOTORING AUDIENCE
Mahindra South Africa (MSA) has 
introduced a new version of its popular 
Genio single-cab utility vehicle. The single-cab 
Genio Plus joins the existing line-up of single-
cab and double-cab Genio models but boasts 
of an extended list of standard features to 
elevate its appeal further. The Genio Plus is 
based on the reliable and hardy Genio Single 
Cab that has already proven its workhorse 
credentials. In addition, it retains its 
aerodynamic cab design and well-equipped 
interior. It has also preserved its feature of a 
cargo box, with a carrying capacity in excess 
of 1,000 kg.

DYNAMIC AND STATIC 
PROMOTION FOR MAHINDRA 
TRACTORS
Field demonstrations and magazine 
advertising ruled the roost in marketing 
endeavours in Chile. In the month of May, 
users got a chance to experience the 
drivability and features of the tractors in 
day long demonstrations held in the fields of 
Peurto Varas, Osorno, Santa Juana and San 
Vicente TT. The demonstrations effectively 
highlighted the tractors’ many capabilities 
and answered users’ doubts and queries. 

MAHINDRA INTRODUCES THE 
MAHINDRA BOLERO  
MAXI TRUCK PLUS 
Mahindra South Africa has extended its 
highly successful range of Bolero pick-
ups with the launch of the Bolero Maxi 
Truck Plus – a single-cab workhorse 
vehicle specifically focussed on providing a 
maximised payload, low running costs and 
rugged reliability at an affordable price point. 
The Maxi Truck Plus combines a large load 
box with an economical, torque-focussed 
turbo-diesel engine to achieve an exceptional 
payload while achieving high fuel efficiency. 
The affordable price tag also allows reduced 
acquisition costs, while benefiting the overall 
cost of ownership. 

GROWING UP WITH MAHINDRA 
TRACTORS
Mahindra Tractors found its ardent, ‘little 
big fan’ in Ivana four years ago in 2011 
when she visited the Novi Sad Agricultural 
Fair in Serbia, with her father. Besotted 
by the tractors, little Ivana insisted on her 
picture being clicked sitting on them. Her 
father helped her climb the 6030 Mahindra 
tractor, for a photograph. Ivana, since 
then, has practically ‘grown up’ visiting her 
favourite tractors at the fair each year.

This year, she visited the fair yet again but 
this time she managed to climb on the 
6030 Mahindra tractor on her own, without 
any help from her father – a testament of 
the long, sustained relationship that has 
seen both Mahindra Tractors, and its little 
big fan grow and evolve together. 

BRAMONT ENGAGES USERS
Bramont, an entity that represents 
Mahindra Tractors in Brazil, created a 
user engagement activity with tractors. 
Field demonstrations and participation 
were key elements of the event, with a field 
demonstration held in Agudo. Bramont drew 
attention in Cerro Branco and DoisIrmaos 
exhibitions, the Potato Fest in S. Maria do 
Herval, the Farmer Fest in Santa Maria 
and the Expofeira in Rio Pardo. In all the 
exhibitions, Mahindra tractors were 
showcased with much splendour.

ENCOURAGING BRAND 
DRIVERS IN NEPAL
The Mahindra Tractor Nepal Pancharatna 
Salesman and Mechanic Awards ceremony 
was held on April 18 - 19, 2015, to felicitate 
Mahindra salesmen and mechanics. The 
five pillars or categories included best 
product, customer satisfaction, global 
competitiveness, global brand building and 
after-sales service.

The first day of the event comprised 
lectures, demonstrations and case 
studies. Thereafter, knowledge intensive 
sessions were held. Post this, role-playing 
exercises to apply tips, techniques and 
effective strategies to everyday work was 
conducted. The aim of the event was to 
enable participants to identify factors that 
drive business, create value and understand 
customers’ needs.
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MAHINDRA HONOURS TOP PERFORMERS 
Mahindra South Africa celebrated 11 years of doing business at its 
recent annual dealer conference, followed by the announcement of its 
annual dealer awards. The ceremony was attended by 150 dealers, 
stakeholders and business partners. Speaking at the event, Ashok 
Thakur, Chief Executive Officer, Mahindra SA, recognised the vital role 
of the brand’s 60-strong national dealer network in the continuing 

growth of Mahindra in SA. He said, “Mahindra is one of the stronger 
imported brands in what is widely considered as one of the world’s 
most competitive and challenging vehicle markets and we could not 
have achieved that brand recognition without the efforts of our dealer 
network.”

Ssangyong CEO Johng-sik Choi (right second) poses beside 
XAV at Seoul Motor Show

SSANGYONG REVEALS XAV CONCEPT  
AT SEOUL MOTOR SHOW
Ssangyong Motor unveiled the XAV, its new concept car, at the Seoul 
Motor Show in April. The XAV (eXciting Authentic SUV), an off-road 
small concept SUV, embodies the philosophy behind Ssangyong’s 
new product development – the combination of a traditional SUV and 
a novel concept that comprises latest trends. The XAV is a concept 
SUV that embodies what SUVs were truly meant to be: a vehicle that 
symbolises power, style and energy, cutting across generations and 
audience segments. 

Ashok Thakur, CEO, Mahindra South Africa, along with Ashok Sharma, President & CE, Agri & Africa & South Asia,  
CE - Agri & Allied Business (2nd from left) & Nikhil Madgavkar - EVP & CFO (FES) along with award winners at the conference 
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TIVOLI WINS ERGONOMICS DESIGN  
GRAND PRIZE
Ssangyong’s new compact SUV, the Tivoli has won the most 
prestigious Grand Prize for its semi-bucket seats at the 15th 
Ergonomics Design Awards. The Ergonomics Design Awards, 
organised by the Ergonomics Society of Korea, evaluates the 
ergonomic design of products under seven categories from the 
customer’s point of view. The Tivoli was recognised for various 
factors based on its customer-focused design, including seat comfort, 
convenient levers, unique quilt stitches, first two-stage ventilated 
driver’s seat and a heated back seat.

Su-won Lee, Executive Director of Ssangyong Vehicle 
Engineering Center (right) poses next to Tivoli’s bucket seats
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MAHINDRA AGRIBUSINESS EXTENDS FOOTPRINT TO AFRICA
Mahindra Agribusiness is all set to take a new leap into the African Continent. Having expanded rapidly across the agri value chain in India (eight-
fold growth over 5 years), it has now undertaken this exciting journey of expanding its footprint in Africa, starting with the establishment of its 
Kenya operations. The Kenyan entity is a branch of Mahindra South Africa and part of the new Automotive and Farm Equipment Sector (AFS) 
level structure for Africa, which seeks to substantially enhance the accessibility and experience of products and services from the AFS portfolio 
to customers across the continent.

NEWS - AUTOMOTIVE, FARM AND TWO WHEELERS

MAHINDRA AGRIBUSINESS UNVEILS ‘MAHINDRA QUALITY STANDARD’
Quality has always been central to all of 
Mahindra Agribusiness’ endeavours. To 
communicate this, the Mahindra Quality 
Standard (MQS) was introduced by Ashok 

Sharma, President, Agri and Africa and 
South Asia Operations, Vikram Puri, 
VP, Mahindra Agribusiness, and Shyam 
Vembar, VP, Mahindra Agribusiness. The 

company also unveiled an MQS logo that will 
feature prominently on each pack, assuring 
customers of quality, in addition to helping in 
internal process checks for the business. 

(L-R) Ashok Sharma, Shyam Vembar and Vikram Puri unveiling the MQS Seal

GLOBAL TEST-DRIVE EVENTS 
FOR THE TIVOLI 
Following the global launch of the Tivoli at the 
Geneva Motor Show in March, Ssangyong 
held regional launch events and media 
test-drive events throughout the length and 
breadth of Europe, including Turkey, Italy, 
and Belgium. About 2,100 customers and 
dealers from Central European countries 
attended the event in Brussels, Belgium, 
showing great interest in the Tivoli’s stylish 
design and strong performance.

Tivoli launch and test-drive event at Tour and Taxis in Brussels in Belgium
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TRENDWATCH
BY DARIUS LAM

There is an old Chinese proverb which 
says ‘May you live in interesting times’ and 
the Indian automotive industry is certainly 
going through a particularly interesting 
time. Customers are becoming incredibly 
savvy and demanding, old segmentations 
are blurring and exciting new products are 
turning up at dealerships across the country 
to draw buyers. 

One of the big new trends in 2015 is the 
increasing popularity of compact SUVs that 
offer the perfect combination of space, 
macho styling, luxurious interiors and all the 
features you could ever want in a car. 

When you think about it, a compact SUV is 
actually perfect for our congested urban 
driving environment since it offers the size 
and road presence of a traditional SUV, with 
the comfort, features and ease of driving of 
a passenger car. 

Models like the Hyundai Creta and Suzuki 
S-Cross are just the beginning of a new wave 
of debutants that are expected to launch in 
the Indian market over the next few years. 
These include the just christened Mahindra 
TUV 3OO, which will be launched shortly and 
the upcoming S101 models which will tap 
into this segment. 

This shift toward smaller, more car like 
SUVs is also being driven by the greater 
numbers of young buyers that are looking 
to buy a new vehicle. Having grown up using 
smaller cars, they now desire something 
more substantial that also conveys status 
and prestige. 

One important upside from this trend would 
be greater road safety as these types of 
vehicles offer stronger body structures that 
are better able to absorb impact. Also, most 

new models offer added safety kit including 
airbags, electronic stability system, etc., 
which would minimize injuries. 

As our road network has become vastly 
better in the past two decades, this has 
encouraged many more families to make 
their next holiday into a road trip. With their 
large passenger and cargo space, compact 
SUVs are ideally suited for that long road 
trip to your next holiday destination. 

They say that good things come in small 
packages and this is certainly true of 
compact SUVs. Interesting times indeed. 

INTERESTING 
TIMES
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SHOWROOMS INAUGURATED IN BANGALORE 
Mahindra First Choice Wheels Ltd. (MFCWL) inaugurated two 
showrooms in Bangalore – Superior Motors and Sulak Cars – on 
May 28, 2015. These were inaugurated by Dr. Nagendra Palle, MD 
& CEO, Mahindra First Choice Wheels Ltd. and Yatin Chadha, Senior 
VP – Retail, Mahindra First Choice Wheels Ltd. 

INITIATIVES FOR BUILDING SYNERGY WITH 
M&M AUTO DEALERS
Strategic initiatives were undertaken to build synergy with Mahindra 
and Mahindra Ltd. auto dealers through the Mahindra Finance 
Dealer Council Meet. The meeting was attended by the top 40 
Mahindra auto dealers across the country and aimed to provide key 
auto dealers with a platform to interact with the top management of 
the financial services sector to enable Mahindra Finance, Mahindra 
and Mahindra and dealers to work together and acquire the position 
of a strategic differentiator in the market. A key strategic initiative, 
‘Smart Branches’, was also introduced to provide exclusive services 
to M&M auto customers and 32 dealerships were recognised as 
‘Smart Branches’. 

‘UTILITY VEHICLES’ MOST SEARCHED AUTO SEGMENT ONLINE IN INDIA 
Utility Vehicles were the most searched vehicles in India, accounting for 47 per cent of the total used car queries raised on Google, as per 
a study done by Google in association with Mahindra First Choice Wheels. The online search behaviour bears an indication towards the 
growing trend of the popularity of used cars and the tremendous potential it has in India. The market is growing faster than that of new cars, 
while becoming increasingly organised. It is anticipated that with the increasing inclination and interest of customers in the segment, the 
market will grow at a rate of 15-20 per cent in the coming year. 

MAHINDRA RURAL HOUSING FINANCE 
CONDUCTS ANNUAL GOAL SETTING MEET
Mahindra Rural Housing Finance Ltd. (MRHFL) recently hosted its 
annual Goal Setting Meet. The occasion began with Anuj Mehra, 
Managing Director, Mahindra Rural Housing Finance Ltd., welcoming 
employees, followed by an award ceremony where high-performing 
employees were felicitated. The award winners included those who 
had generated at least 100 new cases every month. Ramesh Iyer, 
Managing Director, Mahindra Finance who was present at the 
event, congratulated each and every winner for their outstanding 
performance and followed it up with a motivating speech.

 AFTER-MARKET

 FINANCIAL SERVICES

 MAHINDRA PARTNERS

MACE ON THE ROAD TO 
FUTURE MEDICINE
Mahindra Consulting Engineers 
Ltd. (MACE) has been bestowed 
with consultancy services for the 
development of a strategic roadmap 
by Consultancy Development Centre, 
New Delhi for translational research 
and innovative science in the field of 
ayurgenomics. The latter seeks to treat 
patients with ayurvedic medicines on the 
basis of their gene classification.

NEWS - AFTER-MARKET & FINANCIAL SERVICES & MAHINDRA PARTNERS

Dr. Nagendra Palle (centre) at the inauguration
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 INFRASTRUCTURE AND REALTY

MAHINDRA SUSTEN DEPLOYS FIRST SOLAR 
POWERED PETROL PUMP IN UTTAR PRADESH
Mahindra Susten deployed its very first solar powered petrol pump 
for Indian Oil in Uttar Pradesh. The state-of-the-art solar PV solution 
has been executed keeping in mind the highest quality standards and 
has been installed at the SV Filling Station, Raje Sultanpur, Ambedkar 
Nagar, Uttar Pradesh. The speedy execution of the project and its 
quality is testimony to Mahindra Susten’s expertise and ability to 
deliver under any circumstance, even in the remotest parts of  
the country.

MTCS DIVERSIFIES INTO CONVEYORS FOR 
FERTILISER PLANTS
Mahindra-Tsubaki Conveyor Systems entered into a new domain 
– conveyors for fertiliser plants. As part of this diversification, the 
company has successfully bagged a major order for supply, installation 
and commissioning of eight chain bucket elevators for a project for 
Deepak Fertilisers and Petrochemicals Ltd. The elevators ordered are 
for handling of NPK fertilisers and are specially designed to handle 
highly corrosive materials. The order will open up new markets for 
Mahindra-Tsubaki Conveyor Systems’ products.

Anita Arjundas, MD & CEO – MLDL and Smeeta Neogi,  
Vice President - Marketing – MLDL at the press conference

(L-R) Pankaj Agarwal, Head Customer Acquisition (Middle 
East) - MHRIL, Srinivas Reddy, VP & Regional Head of Tech - 
M in the UAE and Oman, Anita Arjundas, MD & CEO - MLDL, 
Rajiv Gupta, CEO - Mahindra Emirates Vehicle Armouring

MAHINDRA LIFESPACES OPENS FIRST INTERNATIONAL OFFICE IN DUBAI
Mahindra Lifespace Developers Ltd.’s first International Sales Office 
recently opened in Dubai. The GCC region is a key market for MLDL, 

generating 50 per cent of its international sales. The representative 
office will help serve the Indian diaspora across the GCC region. 
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Project Windchimes

MAHINDRA LIFESPACES ANNOUNCES FORAY 
INTO BENGALURU 
Mahindra Lifespace Developers Ltd. marked its foray into the 
Bengaluru market with the announcement of its premium residential 
project, Windchimes. Spread over 5.85 acres, Windchimes offers 
luxurious three and four BHK residences, priced between Rs.1.3 and 
Rs. 2.2 crores. Located on Bannerghatta Main Road, adjacent to the 
proposed Metro phase two line and in close proximity to the IIM (B) 
and Hulimavu Station, the development offers convenient access to 
residential as well as prime commercial corridors in the city.

SPRINGBOARD CELEBRATES ACHIEVEMENTS 
Springboard is an annual conference where achievements of the 
year gone by are celebrated. The conference was held again this year 
to celebrate the short and medium term strategies of all verticals 
associated with Mahindra Lifespaces. This year, the event was 
centred on the theme, ‘The Power of One’. The platform recognises 
and rewards outstanding performance by employees. It also sees 
associates from across India meeting each other and sharing best 
practices. This year, more than 200 associates gathered for the 
event which took place over two days. 

NEW CUSTOMERS SIGNED AT MWCJ 
Mahindra World City Jaipur signed lease deeds with several new 
customers: Dev Milk Foods Pvt. Ltd., Rajendra and Ursula Joshi Skill 
Development Pvt. Ltd. (RUSDPL) and Rainbow Texfab Pvt. Ltd. Dev 
Milk Foods Pvt. Ltd. is a firm promoted by the erstwhile partners 
of the dairy producer, Lotus Dairy, based in Jaipur. RUSDPL is a 
conglomerate that possesses a Skill Development Centre situated 
at Mahindra World City Jaipur. Rainbow Texfab is a well-established 
high fashion garment manufacturer from Jaipur with a major 
portfolio of women’s wear. The lease deeds were to the tune of 1.7 
acres, 12.70 acres and 2 acres for Dev Milk Foods, RUSDPL and 
Rainbow Texfab, respectively. 

Associates of Mahindra Lifespaces gathered in Jaipur for 
Springboard

MAHINDRA WORLD SCHOOL TURNS EIGHT 
Mahindra World School stepped into its 8th year in June 2015. 
True to it’s spirit of holistic development, Mahindra World School 
recognised exceptional students from standards 4 to12 based on 
their performance in academics, sports, attitude, values and co-
curricular activities by awarding them the K. C. Mahindra Educational 
Scholarship. CBSE Board toppers of standards10 and 12 were 
also felicitated during the celebrations. In addition, the MWS Alumni 
group was formed, consisting of students who had passed out from 
Class XII in 2014. 

GERMAN DELEGATION VISITS MWCJ 
A delegation of eight German nationals led by Dr. Matthias Robler, 
President of the Legislative Assembly (Saxon State Parliament) 
visited Mahindra World City Jaipur. Five members out of eight were 
from Konrad-Adenauer-Stiftung (KAS), which is one of the political 
foundations of the Federal Republic of Germany.

The German delegation at MWC Jaipur
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MWCJ PRESENTS SMART 
CITY SOLUTIONS 
Sanjay Srivastava, COO, Mahindra World 
City (Jaipur) Ltd., shared Mahindra’s 
expertise and learning on steps involved 
in building a Smart City and offered 
recommendations to drive PPP and 
Smart City solutions at a Smart Cities 
Conclave for Ajmer. The conclave saw 
participation from major Indian and US 
companies such as United Technologies 
Corporation (UTC), IBM, Vermeer 
Corporation, Viacom 18, Corning, 
AECOM, CH2MHill, Oracle, YES Bank, 
ICICI Bank, Mahindra Group and Black 
and Veatch, among others, to create 
a roadmap and advance the goal of 
developing Ajmer into a Smart City.

MWC ANNOUNCES JOINT VENTURE WITH SUMITOMO 
CORPORATION 
Mahindra World City Developers Ltd. and Sumitomo Corporation (SC) signed a Joint Venture 
agreement to set up an Industrial Park in North Chennai (the NH5 corridor). The expertise 
of the Mahindra Group and Sumitomo Corporation in developing world class industrial 
parks will provide an impetus to the ‘Make in India’ initiative, to ensure quality infrastructure. 
The proposed Industrial Park will fulfil that requirement and help India emerge as a 
manufacturing destination for MNCs. 

MAHINDRA HOLIDAYS TO INCREASE STAKE  
IN HOLIDAY CLUB RESORTS OY
Mahindra Holidays plans to increase its stake in Holiday Club Resorts Oy, Finland, up to ~88 
per cent, to become the largest vacation ownership company based outside the USA. Holiday 
Club Resorts (HCR) Oy, Finland, is Europe’s leading vacation ownership company, with 30 
resorts in Finland, Sweden and Spain. Mahindra Holidays currently owns 23.3 per cent of 
HCR. The investment required for the additional stake is Euro 28 million. The deal is expected 
to be completed in a 2 to 3 month time-frame, subject to customary regulatory approvals in 
different countries.

MAHINDRA HOLIDAYS 
MEMBERS MEET STARS OF 
‘DIL DHADAKNE DO’
Mahindra Holiday and Resorts India Ltd.
provided its members with an incredible 
opportunity to meet the cast of the movie, Dil 
Dhadakne Do. Club Mahindra had launched 
an exciting membership offer where new 
members get an assured 2-nights New 
Year Cruise from Singapore to Malaysia, 
along with other special prizes. The fact that 
the movie is filmed on-board a cruise liner, 
showcasing the delights of a family having 
a fun holiday on a cruise, made it an ideal 
partner for the event.

 MAHINDRA HOLIDAYS

(L to R) Kavinder Singh, Managing Director, MHRIL, Arun Nanda, Chairman, MHRIL, 
Dinesh Shetty, General Counsel & Legal Secretary, MHRIL at the announcement 

‘Heart to Heart’ Event - Meet & Greet 
with the star cast of Dil Dhadakne Do

NEWS - INFRASTRUCTURE AND REALTY & MAHINDRA HOLIDAYS

S Chandru, COO, Mahindra World City Developers Ltd., Sangeeta Prasad, CEO, 
Integrated Cities and Industrial Clusters, Mahindra Lifespace Developers Ltd., 
Masahiro Narikiyo, Chairman & MD, Sumitomo Corporation India Pvt. Ltd., Anita 
Arjundas, MD & CEO, Mahindra Lifespace Developers Ltd., Akito Shiraishi, GM, 
Overseas Industrial Park Department, Sumitomo Corporation
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 INFORMATION TECHNOLOGY

 AEROSPACE & DEFENCE

TECH MAHINDRA AND CIRCLE HEALTH  
SIGN 10-YEAR DEAL
Tech Mahindra announced that it has been selected by Circle 
Health after a competitive procurement process to become the 
Company’s technology partner for the next 10 years. The project 
will be delivered by nth dimension, a newly formed and wholly owned 
subsidiary of Tech Mahindra in the UK. Circle Health is a progressive 
collaboration of physicians, hospitals, other health providers, and 
other community-based organisations with a shared vision for 
empowering people and communities to be the healthiest they can 
be. The partnership with Circle Health will provide Tech Mahindra 
with access to its hospitals, clinicians and technical know-how, 
allowing Tech Mahindra to develop and adopt new technologies 
that improve patient care, operational delivery and reduce costs for 
all parties. Tech Mahindra will develop new IT solutions for Circle 
Health’s hospitals and NHS management contracts giving Circle 
Health access to state-of-the-art technologies and mobile healthcare 
solutions. 

TECH MAHINDRA STRENGTHENS ITS 
PRESENCE IN EUROPE
Tech Mahindra extended its presence in Europe by inaugurating 
a new office space in Göteborg, Sweden. The event marked the 
opening of Tech Mahindra’s first Delivery Centre in Sweden, and a 
step towards the company’s commitment to the Göteborg region. 
Spread over 1,300 square metres, the new office is equipped to 
support 120 employees. This is also a stepping stone to generating 
new opportunities for job creation and harnessing a rich pool of 
talent in the region by partnering with local universities.

UP CHIEF MINISTER 
INAUGURATES MAHINDRA 
SSG’S SURVEILLANCE SYSTEM 
Mahindra SSG, the Homeland Security 
Division of Mahindra Defence Systems 
Limited, implemented a Smart City 
Surveillance project for the city of Lucknow. 
The project has been acknowledged as one 
of the fastest implemented projects for any 
police department in India. It incorporates 
the latest technologies and encompasses a 
state-of-the-art command and control centre 
for 24x7 monitoring of CCTV cameras.

TECH MAHINDRA AND MDS ANNOUNCE A STRATEGIC GLOBAL ALLIANCE
Tech Mahindra and MDS, a leading provider of real-time charging, billing and customer management solutions have announced a strategic 
global alliance and have confirmed that iD, the new MVNO from Dixons Carphone announced in April, is the first joint client win of this 
alliance. Tech Mahindra has implemented the leading billing and customer management solution of MDS and will manage the entire services 
infrastructure for Dixons Carphone iD which will operate on the Three networks. With a set of market-leading introductory offers aimed at 
resolving common customer frustrations, iD will give mobile users better contract flexibility, greater access to free data roaming and the 
best value 4G service available in the UK. 

UP Chief Minister Akhilesh Yadav at the inauguration

MAHINDRA CELEBRATES  
INTERNATIONAL YOGA DAY 
The Mahindra Group partnered with the Government of India and 
affiliate bodies – the United Nations, Embassies and Partners – 
to spread the message of ‘Wellness before Business’, through 
the celebration of International Yoga Day on June 21, 2015. To 
honour the Prime Minister, Shri Narendra Modi’s vision of yoga 
as a globally uniting force, Tech Mahindra has developed its web 
portal www.idayofYOGA.org, which was launched by Shri Modi at 
the UNESCO headquarters in Paris. The Company will support the 
cause throughout the year, and will use social media and online 
engagements to spread awareness on the benefits of yoga and 
make the website a one-stop-shop for all information  
related to yoga.
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SINGLE TUBE TORPEDO LAUNCHED  
AMIDST CHEERS
Single Tube Torpedo Launcher manufactured by Mahindra Defence 
Naval Systems (MDNS) has been installed on-board a new, yet to be 
commissioned naval ship, Astradharini. The torpedo underwent its 
first phase of harbour acceptance trials at Vishakhapatnam. It was 
a proud moment for MDNS as the gathering witnessed the torpedo 
leaping out of the launcher and into the sea amidst cheers.

MDNS has enhanced its defence product base significantly in the 
last few years. It has worked consistently to address its customers’ 
increasing needs and augmented its manufacturing facilities 
considerably, towards this end.

MTIS WILL MANUFACTURE RDR  
RADARS IN INDIA
Mahindra Telephonics Integrated Systems (MTIS) has announced 
that it shall manufacture the new RDR Series of Airborne Weather 
Radars in India. The radars will be made at the Prithla facility near 
Delhi and will be the first airborne variants to be manufactured 
in the private sector in the country. The endeavour shall further 
consolidate MTIS’s support for the government’s ‘Make in India’ 
campaign. The Company aims to establish a clear leadership in the 
aerospace and defence sectors with the launch.

MTIS is also working consistently towards making significant 
progress in its goals of building indigenous capability to support 
aerospace and defence programmes by leveraging technological 
expertise offered by its partner, Telephonics.

PARIS AIR SHOW UNVEILS EXCITING NEWS
The Paris Air Show saw Mahindra Aerospace 
announce exciting developments. Among 
them was the announcement of Magellan 
Aerospace partnering with Mahindra 
Aerospace. As part of the partnership, the 
two companies decided to offer their mutual 
customers major structural assemblies, and 
machined components and fabrications for 
the global market. In another declaration, GE 
and Mahindra Aerospace decided to adopt 
a collaborative stance to tap manufacturing 
opportunities, following a Memorandum of 
Understanding (MoU) established in 2014 
between GE Aviation’s Hamble facility and 
India’s Mahindra Aerospace. 

Amongst other news announced at the 
event, MTIS will begin producing Airborne 
Weather Radars in India. With regard to this, 
Mahindra Defence Systems and Telephonics 
Corporation, announced that their Joint 
Venture, Mahindra Telephonics Integrated 
Systems (MTIS) has initiated the manufacture 
of the RDR Series of Airborne Weather 
Radars at their Prithla facility near Delhi. 
This is the first airborne radar manufactured 
in the private sector in India. Mahindra 
Aerospace announced a strategic ‘Make in 
India’ relationship with Premium AEROTEC, 
an Airbus Group Company. The multi-year 
contract envisages the manufacture and 

supply of a variety of metallic components 
that will be fitted into several Airbus aircraft 
programmes as part of assemblies produced 
by Premium AEROTEC. 

In yet another major declaration, Airbus 
Helicopters and Mahindra Defence affirmed 
that they shall enter into a joint partnership 
to form a company that shall become the 
country’s first helicopter manufacturer under 
the ‘Make in India’ initiative.

Tom Williams, COO-Airbus, Klaus Richter, CPO-Airbus, Anand Mahindra, Chairman, Mahindra Group  
along with senior members of the Airbus and Mahindra teams at the Paris Air Show 

NEWS - AEROSPACE & DEFENCE

22 ISSUE 2 • 2015



NEWS - MIQ & SUSTAINABILITY

 SUSTAINABILITY

SUSTAINABILITY CHALLENGE ORGANISED AT 
MAHINDRA TOWERS, WORLI
On the occasion of World Environment Day, The Corporate 
Sustainability Cell organised an event called the ‘Sustainability 
Challenge 2015’ – the 5th Annual Sustainability Quiz at Mahindra 
Towers, Mumbai, sponsored by Mahindra Finance. The event was 
inaugurated by Ramesh Iyer, MD, MMFSL & President, FSS, and 
Prakash Tikare, Country Manager, Business Assurance, DNV India 
and Sri Lanka. A total of 12 teams representing all group businesses 
participated in the quiz, with Harsh Purohit, Founder Director, 
Cognito, putting together a lively, interactive session, comprising a 
total of six rounds. 

Ramesh Iyer (MD - MMFSL & President - Financial Services Sector) addresses the participants and audience 

The winning team from Mahindra Susten is awarded 
the trophy by Ulhas Yargop (Chairman – Group  
Sustainability Council)

 MIQ

QUALITY INITIATIVES AT MAHINDRA HOLIDAYS 
UNDERTAKEN WITH MIQ
In order to improve revenue per person and guest satisfaction at the 
Manali resort, resort manager Nishant Kumar Sinha collaborated 
with MIQ to develop an analytical approach through the use of 
various quality tools. The endeavour resulted in the creation of 
economical menu packages and visual displays for guest  
awareness and led to additional income from the Manali resort 
for Mahindra Holidays. His efforts were recognized at the MYB 
felicitation function organized by MIQ.

QUALITY INITIATIVES UNDERTAKEN AT 
MAHINDRA LOGISTICS 
Vijay Babul, Sr. Manager from Mahindra Logistics took up the 
challenge of ensuring 100% delivery for JIT parts for Volkswagen 
(VW) site at Chakan. This was a daunting task given that the exacting 
requirements of VW had never been achieved in the past. To 
overcome the challenge, Vijay underwent a training program at MIQ 
on Mahindra Yellow Belt (MYB). Post training, he applied systematic 
problem solving tools and was successful in achieving delivery 
targets which also resulted in significant savings. His efforts were 
recognised at the MYB felicitation function organised by MIQ. 
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ESOPS VOLUNTEERS 
UNDERTAKE SKILLS 
DEVELOPMENT PROGRAMME 
Harsh climatic conditions have adversely 
affected the agricultural industry, leading 
to farmer suicides in Maharashtra. Twenty 
Esops volunteers from AFS, Auto Division, 
Nashik decided to conduct a programme 
on skill development for the children of the 
farmers, to counter this. Their objective was 
to train the children so that they can earn 
their livelihood. The team partnered with an 
organisation called Labour Net to bring the 
endeavour to fruition. 

BLOOD DONATION CAMP AT 
KANDIVALI
Esops volunteers recently organised a blood 
donation camp for thalassemia patients, 
within the factory premises of Farm Division, 
Kandivali. The activity was implemented 
in association with the Prabodhan Blood 
Bank. Forty volunteers participated in the 
event. A second camp was also organised 
in response to an acute shortage of blood. 
Seventeen Esops volunteers participated in 
the activity and 48 benefited from it. 

TECH MAHINDRA SETS UP 
DIGITAL AUDIO LIBRARY 
As a part of the rehabilitation process of 
visually impaired students, a digital audio 
library has been set up at L. V. Prasad Eye 
Institute by Tech Mahindra, in Hyderabad 
and Delhi, to record text books and other 
general knowledge books which will be 
converted into CDs, to aid visually impaired 
students in their studies. In Hyderabad, Tech 
Mahindra associates volunteered and spent 
time recording and editing books at the 
digital library on weekends.

The Mahindra CSR Team, headed by Sushil Singh - V.P. CSR, with their First Runner’s Up Trophy  
at the 2nd NHRDN CSR Care Contest

ESOPS FINISH FIRST RUNNER UP AT NHRDN CSR SUMMIT
The National HRD Network in association with BIMTECH held the National CSR Case Contest coinciding with the Annual CSR Summit on 
July 24 - 25, 2015. This was done to encourage corporates to showcase their CSR and Responsible Business Practices through a case 
study. The Contest recognised and rewarded the Best Case Study and the Award was presented to the Top Three Winners at the Inaugural 
Session of the NHRDN 2nd CSR Summit. It also acted as a platform for learning through the sharing of best practices in CSR. The Mahindra 
team presented a case-study on Esops and emerged as the first runner up at the NHRDN CSR Summit among 17 participants.
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ESOPS VOLUNTEERS CLEAN 
STREETS IN KANDIVALI, 
MUMBAI 
80 Esops volunteers took to the streets 
to clean the surroundings outside the 
AFS, Kandivali premises. The Esops team 
connected with the local Municipal officials, 
local elected representatives and the 
Mumbai Police to initiate the cleanliness 
drive. The team also invited other individuals 
from the locality to join them in the initiative. 

MAHINDRA INTRODUCES 
SAARTHI ABHIYAAN
Mahindra Saarthi Abhiyaan is an endeavour 
to promote the education of girl children 
born to employees of the Mahindra Truck 
and Bus Division who work as drivers. Under 
this scheme, scholarships are given to girls 
who are pursuing education beyond the 
tenth grade. This addresses the issue of 
many young girls not pursuing their higher 
education owing to their fathers earning a 
meagre salary.

ESOPS VOLUNTEERS 
DISTRIBUTE FREE MEDICATION 
Esops volunteers distributed free medication 
via a mobile dispensary van in Nagpur, 
Maharashtra. The endeavour covered 
2-3 villages every month and gave people, 
especially the older generation, access 
to free treatment and quality health 
services. The initiative treated as many as 
1,067 villagers. Two blood donation drives 
were also conducted by the vans to treat 
thalassemia patients. Over 57 volunteers 
came forward to participate in the drives 
and also donated blood. 

MAHINDRA LOGISTICS ESOPS 
VOLUNTEERS PROVIDE AID 
IN THE AFTERMATH OF THE 
NEPAL QUAKE
Esops volunteers from Mahindra Logistics 
contributed towards relief efforts in the 
aftermath of the Nepal tragedy by sending 
relief materials and contributing to 
shramdaan at the Nepal Embassy in Delhi. 

CRECHE INAUGURATED  
IN DELHI 
A crèche was inaugurated at the Asha Deep 
Foundation by Tech Mahindra. The crèche is 
slated to serve 25 underprivileged children 
and facilitate their education, meals and 
recreation.

1  
Care & support Centre for underprivileged children

2  
Esops team at MHRIL - Varca 

3  
Esops team of MHRIL - Varca volunteered at Asro - a home  
for HIV positive children

NEWS - CSR

ESOPS VOLUNTEERS CONDUCT LECTURE ON INDUSTRIAL 
RELATIONS 
Esops volunteers from Mahindra Holidays & Resorts India Limited (MHRIL) planned and 
conducted a lecture on Industrial Relations for the students of Rosary College, Navelim. 
The session was primarily meant for FYBBA students who found the lecture extremely 
informative. Another activity conducted by the team was at Asro – a home for HIV 
positive kids. To facilitate the work of the organisation, water purifiers, tennis tables, and 
cricket bats were donated.

1

2

3
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ESOPS VOLUNTEERS ORGANISE TREE PLANTATION DRIVE 
As part of the Mahindra Hariyali Project, the Esops team belonging to Mahindra Logistics at Ahmedabad, Kolkata, Pune and Nagpur 
organised Tree Plantation Drives. One hundred and thirty-three Esopians took part in the activity. At Kolkata, the Esops team carried out a 
cleanliness drive as part of the Swachh Bharat Campaign. The surrounding areas of the office premises were targeted too. The Esops team 
at Haridwar visited an ashram for elderly people and donated provisional items to the residents of the shelter. 

A plantation drive was also carried out by an Esops team belonging to Mahindra Telephonics Integrated Systems (MTIS). The event was held 
to commemorate the occasion of World Environment Day and was conducted under the aegis of Mahindra Hariyali. As part of the event, 
trees were planted in the compound of a Government School. Drawing and poetry competitions were also held later in the day. Over 42 
employees and their families participated in the programme. 

A TEAM OF ESOPS VOLUNTEERS FOR SWACHH BHARAT
A team of 17 Esops volunteers from MHRIL took part in a campaign that is working towards the cause of Swachh Bharat. The campaign was 
organised at the Valluvarmedu village, Puducherry, and was supported by Shri Rajavelu, the Minister of Welfare and Tourism. The aim of the 
activity was to sensitise the villagers on the importance of keeping the environment clean and also to spread the message of ‘Swachh Bharat 
- Clean India Campaign’ – the biggest cleanliness drive undertaken in India. 

NEWS - CSR

MHRIL Esops volunteers participating in Swachh Bharat MHRIL- Puducherry Esops team helps set up a library for 
underpriviledged students 
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ESOPS VOLUNTEERS FROM MAHINDRA FINANCE CONDUCT BLOOD DONATION DRIVES
As part of the Jeevandan Project, the Esops team across Mahindra Finance’s locations organised Blood Donation Drives. These were held 
at Bhubaneswar, Kolkata, Kharagpur, Guwahati, Dibrugarh and Chennai and benefited as many as 151 people. A total of 281 volunteers 
participated in the event, devoting a total of 910 hours.

OVER 5 MILLION RUPEES DONATED TO NANHI KALI 
Project Nanhi Kali, an initiative dedicated to empower young girls, received a contribution of Rs. 5.5 million from BESTSELLER, the house 
of iconic fashion labels like VERO MODA, ONLY, and JACK &JONES. The donation came as part of the ‘Give-a-Day’ endeavour that had 
BESTSELLER committing to contribute a day’s revenue towards select charitable organisations across the world. Nanhi Kali, a programme 
jointly managed by the K C Mahindra Education Trust and the Naandi Foundation, was the sole partner for the event in India. 

The money raised will go towards the cause of education for girl-children belonging to tribal families and to those living in rural areas. 

Esops volunteer at a Jeevandan blood donation drive

Pratap Swarup (CFO, BESTSELLER India) presents the cheque to Sheetal Mehta,  
Trustee & Executive Director, K. C. Mahindra Education Trust.

An Esops volunteer participating in Project Jeevandan  
at MMFSL in Guwahati

NEWS - CSR
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SINCE 1994, MAHINDRA USA HAS BEEN MAKING INROADS IN THE US TRACTOR MARKET WITH 
A HEALTHY MARKET SHARE. PERCEIVED AS TOUGH WORKHORSES, MAHINDRA TRACTORS 
HAVE GAINED A STRONG FAN FOLLOWING NOT ONLY AMONGST MEN BUT AMONGST WOMEN 
FARMERS AS WELL. ME CAUGHT UP WITH JANETH TOMLIN FROM TEXAS WHO ATTRIBUTES 
HER SUCCESS AS AN AGRICULTURIST TO THE LITTLE RED TRACTOR.

THE BRAND ALSO STANDS STRONG BEHIND THE ‘WOMEN IN AG’ AND ‘MAHINDRA TEXAS PRIDE’ 
SCHOLARSHIP PROGRAMMES WHICH ENCOURAGE YOUNG WOMEN TO PURSUE A CAREER IN 
AGRICULTURE. WE TAKE A CLOSER LOOK AT THE PROGRAMME AND PROFILE SOME OF THE 
SCHOLARSHIP RECIPIENTS. 

THE  
RED BEACON  
OF HOPE
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RISE FOR GOOD

“There’s absolutely nothing I can’t do with my 
Mahindra. Little chores, big chores, moving 
potting soil and rocks or taking down trees. 
Nothing is impossible,” says Janeth Tomlin, 
one of Mahindra USA’s most loyal customers 
and a passionate advocate for the brand. 
Home for this cheery Texan is a 5 acre 
homestead in Floresville, Texas which she 
shares with her husband, Tom, 11 cows, 12 
dogs and one bull. And of course, their bright 
red Mahindra tractor, now an indispensable 
part of their family.

It was love at first sight for the couple when 
they first saw the signature red Mahindras 
at the San Antonio Stock Show & Rodeo on a 
cold February morning nearly 15 years ago. 
“Tom is a heavy equipment mechanic and 
has a tractor repair and welding business. 
We had just purchased a 5 acre plot of land 
and required a tractor to make it habitable 
and clear it of unwanted trees and brush. 
We looked at various brands including John 
Deere but decided to opt for the Mahindra 
as it offered higher HP and the parts were 
readily available. It also has a lifting capacity of 
about 1000 pounds, as compared to other 
tractors of the same size. We had also heard 
good things about the brand.”

It was a love affair that endured as the couple 
are currently on their third Mahindra and the 
romance hasn’t died down yet. “Our very first 
Mahindra arrived with ‘Happy Anniversary 
Janeth’ carved into the bucket. A few years 
later, we traded it in for another one which 
said ‘Happy Valentine’s Day’ and our latest – 
which we purchased five years ago – proudly 
proclaimed ‘Merry Christmas Janeth’!” says 
Janeth with a hint of mirth in her voice.

The 5530 Mahindra has proved an able 
workhorse for the Tomlins who use it for just 
about everything on their homestead. “For 
instance, last Sunday we put the shredder 
on the Mahindra and began shredding in the 
back fields. Later, we put on the rake in order 
to rake the fields of twigs and ultimately, we 
used it to move a gate. So we were on the 

Mahindra for nearly half the day. During the 
week, Tom or a customer may come by and 
drop off some equipment which needs to be 
carried with the help of the forklift. I even use 
it to haul dog food which I buy in bulk. The 
tractor is thus, almost always in use but the 
only thing that needed to be replaced till now 
was the seat,” says a visibly proud Janeth of 
her trusty steed. “Tom and I would never have 
been able to transform the property without 
the Mahindra and we would recommend it to 
anyone who asks our opinion. In fact, we’ve 
never had one come to us for repairs.” 

This passion was evident at Mahindra USA’s 
National Dealer Meeting held in Nashville, 
Tennessee in 2013 where Janeth was the 
star attraction. “It was such an honour to 
be invited to the Dealer Meet! Cleo Franklin 
(Mahindra USA Vice President – Marketing 
& Strategic Planning) introduced me to the 
audience, the curtains parted and I came 
onstage with cameras flashing everywhere. I 
felt like a movie star! In fact, folks even asked 
me for my autograph as they recognised me 
from the Mahindra USA TVCs in which I made 
an appearance.”

A couple of years ago, Janeth starred in her 
very first Mahindra USA TVC, showcasing 
the strength of the product and has since 
then gone on to feature in the brand’s latest 
‘Women In Ag’ campaign which celebrates 
the contribution of women to America’s 
agricultural landscape.

“The Women In Ag spots capture the heart 
of the women who contribute so much to 
the agricultural community and passionately 
work the land they love. They have earned 
the spotlight with their unbridled energy and 
unwavering spirit,” said Cleo Franklin, Vice 
President, Marketing and Strategic Planning, 
Mahindra USA. “This advertising campaign 
is a true reflection of Mahindra’s Rise 
philosophy and our customer first strategy 
that drives decision-making and fuels our 
rapid growth in the North American market.”

“Shooting for the TV spots was a fantastic 
experience. The crew went out of their way 
to make me feel comfortable and it was 
great fun because I got to drive the Mahindra 
across beautiful stretches of land covered 
with trees. A lot of my friends and family 
recognised me on TV and my grandkids think 
their grandma’s super cool!” 

What advice would this intrepid farmer give 
to young women seeking to build a career 
in agriculture? “It doesn’t matter how big 
or small your goals are; their size shouldn’t 
deter you from achieving them. Agriculture 
is essentially a man’s field but I firmly believe 
that women are just as good as men. I never 
let the fact that I have rheumatoid arthritis 
deter me from working the land or driving my 
Mahindra. The minute I turned the key, I felt 
very empowered and I realised that I could 
do anything, without help from a man. I never 
let the size of the tractor deter me. I just did 
what I had to do.

I have three granddaughters ranging in 
age from 16 to 22 years and I always tell 
them the same thing. In fact, my youngest 
granddaughter wants to own land by the 
time she’s 21 years old and establish a 
homestead just like the one we have and I’m 
behind her 100 per cent,” she says.

Janeth also thinks that Mahindra USA’s 
Women In Ag scholarships – a joint program 
with the Future Farmers of America – is a 
great initiative. “By providing young women 
with the opportunity to pursue their dreams, 
Mahindra USA is encouraging a whole new 
generation to consider agriculture as a 
possible career option. I’m sure it will open 
doors for many.” 

Mahindra is now an important part of the 
Tomlin family’s homestead and Janeth 
hopes to upgrade to a higher horsepower 
model within the next year. “The Mahindra 
is one fantastic machine and I wouldn’t have 
anything else!” says one of the brand’s most 
ardent fans, as she signs off from Texas.

Janeth Tomlin, an owner and passionate advocate of the 5530 Mahindra, declares, 
“There’s absolutely nothing I can’t do with my Mahindra. Little chores, big chores, 
moving potting soil and rocks or taking down trees. Nothing is impossible.” 

CHAMPIONING WOMEN’S PARTICIPATION IN 
AGRICULTURE: HOW MAHINDRA HELPS JANETH RISE
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Agriculture has always been perceived as 
a man’s domain. Herding livestock, working 
the land and sowing crops are tasks not 
traditionally associated with women. But 
there is a silent revolution taking place across 
the farmlands of America as more and more 
young women are seeking to build a career in 
this domain.

And the little red tractor is right behind them.

In 2007, Mahindra USA launched the 
Women In Ag scholarship programme which 
is dedicated specifically to young women 
pursuing a career in agriculture. A joint 
programme with the national Future Farmers 
of America organisation, it has provided 32 
promising young women with nearly US $ 
100,000 in scholarships since inception.

“The National FFA Organization and 
Foundation are proud to have Mahindra as 
a supporter,” says Molly Ball, National FFA 
Foundation President. “Mahindra’s promotion 
of agricultural education in order to give back 
to the community and drive positive change 
is exceptional. The company’s continued 
support of women and their contributions to 
agriculture, plays a key role in opening the 
doors for careers in agriculture to many.”

This is in addition to the Mahindra Texas 
Pride Scholarships which are open to both 
young men and women interested in pursuing 
a career in technical fields which could be 
agriculture related as well. 

For Mackenzie Wilhite of Dimmitt, Texas, the 
Texas Pride Scholarship will take her a step 
closer to her dream of opening her own clinic 
and animal rehabilitation center. This bright 
young woman has just gained admission to 
Blinn College and would like to transfer to 
Texas A&M which offers the best veterinary 
programme. Initial classes in wildlife and 
agricultural business have given her much 
needed experience and has helped her define 
her career choice.

Alejandra Murphy has just gained admission 
to the Red McCombs School of Business at 
University of Texas where she plans to study 
business and accounting. Passionate about 
Career and Technical Education or CTE, 
which incorporates business and industry into 
the class setting, she ranked 6th out of 228 
students in her graduating class. She is also 
a member of various Career and Technical 
Student Organisations or CTSOs, including 
Business Professionals of America (BPA), 
National Technical Honor Society and Skills 
USA. This has provided her with much needed 
leadership skills and has also encouraged her 
to volunteer with various community outreach 
programmes. Alejandra’s future plans include 
studying Business and Accounting and she 
sees the Texas Pride scholarship as a major 
catalyst in her success.

Another passionate advocate for CTE is Katy 
Wilkins who has also obtained admission to 
Texas A&M University with plans to major 
in Agriculture and minor in Horticulture. 
Her goal is to work in agriculture finance or 
possibly become a loan officer but for now 
she plans to concentrate on the business 
side of agriculture. For Katy, attending CTE 
classes has developed her self-confidence 
and leadership abilities. It has also helped her 
increase her involvement with the community. 
The scholarships will not only help her achieve 
her goals but will also open up a world of 
opportunities.

Jessica Santos is the third recipient of the 
Texas Pride Scholarship to have gained 
admission into Texas A&M University where 
she will study Agribusiness and Equine 
Science. She has dreams of working for a 
senator or representative in either Austin, 
Texas or Washington, D.C. and her ultimate 
goal is to work on Capitol Hill and and write 
Agricultural Policy on the national level as a 
policy maker.

For these budding Earth 
Mothers, the fields and 
farmlands of America 
beckon and as they stride 
confidently into their new 
roles, the little red tractor 
will be right behind them.

WELCOME THE RED  
REVOLUTION: AN ERA OF 
WOMEN SPEARHEADING  
AGRICULTURE
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Kanak@kanaks320

Getting Leh’ed with 
#mahindrascorpio the best 
SUV #liveyounglivefree @
anandmahindra

Capt Sudhir Dixit@dixitsudhir12

@anandmahindra Looks like 
touching the sky is not the limit. 
Very proud @Mahindra_Aero 
#Airvan @Vivek_Nayer

Vir@virnakai

It’s been a great holiday in the 
foggy north driving Dads new 
Red #mahindrascorpio 

Mahindra GRPs@mahindragrp

The new batch of Global 
Recruits has just arrived from all 
around the world. #Welcome to 
#Mahindra ! 

Jun 29

Jul 15

Jan 6

Jul 27

Tweets
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TAPPING THE USED CAR MARKET

The used car industry in India is a predominantly C2C 
(consumer to consumer) market with 60 per cent of 
transactions taking place between consumers. About 24 per 
cent of the market is unorganised (brokers, informal dealers) 
while only 16 per cent consists of organised players (such 
as Mahindra First Choice Wheels). This is very different from 
the scenario in developed economies like the US where the 
proportion in the used car industry is around one-third for 
each of the three segments. Moreover, with nearly 60 per 
cent of consumers in India as first time buyers, the market 
has a significant growth potential. This is a result of a study 
conducted by MFCWL, in association with Google, on used 
car buyer insights.

A car is the second most important family investment 
after a house.

USED CAR REMAINS AN ASPIRATIONAL PURCHASE
For more than half, a used car is the first car in 
the family

CATEGORY OF BUYERS (%)

09-10

10-11

11-12

12-13

13-14

MAJOR PARAMETERS THAT DRIVE THE DECISION-
MAKING PROCESS ARE:

BUDGET BRAND TYPE  
OF CAR

OWNERSHIP FUEL 
USED

Affordable 35%
Value for money 29%
2nd car in household 20%
Learn driving 7%
Other 9%

REASONS BEHIND THE PURCHASE OF A USED CAR

01676

64 24 11 1

63 11 1

59 11 2

56 12 2

8

25

28

30

 First Time Buyer  Multiple cars in Family  Replacement Buyer  Others

MARKET SCENARIO

Transacting earlier than before; driving more than 
before

Consumers changing their cars at shorter intervals

Cars at the time of sale have been driven a lot more 
compared to earlier years

INDUSTRY SPOTLIGHT
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GROWTH DRIVERS

Only 15% of the used car 
market is currently estimated 
to be organised 

21% of the used car market 
will be organised over the next 
4-5 years

Used car market is estimated to be at 32 lakhs a year 
which is higher than the new car market; and is likely to 
see a 3X growth in the next 4-5 years

2011

2012

2013

2014

87%

83%

78%

65% 32%

13%

17%

21%

Growing demand for used cars is witnessed by the 
growing number of searches on Google

20X
Growth in 
used car 
searches 
since 2008

BUILDING THE USED CAR MARKET
Mahindra First Choice Wheels Ltd. (MFCWL), India’s leading 
certified multi-brand used car company, is poised to change 
the dynamics of this growing industry. With an aim to create a 
used car ecosystem by bridging wholesale and retail channels, 
MFCWL will leverage both physical and online infrastructure. 
A network of 500 franchisees in 276 locations across India 
drives it to transform the way in which used cars are retailed 
in India. 

In addition to a wide network, MFCWL is also complemented 
by Mahindra First Choice Services (MFCS), a part of the After-
Market Sector. MFCS pioneered the concept of multi-brand 
car workshops in 2008 to tap into the Indian car servicing 
business, citing its tremendous growth potential. It is the one-
stop-shop for service and maintenance needs of any brand 

The used car market is now not only larger in size, but 
also growing at a rate faster than the new car market, 
while undergoing structural changes and getting more 
organised. With this evolution, we see a strong need for 
a ‘hybrid’ model with consumers adapting to the internet 
at a rapid rate for research and a growing need for a 
physical footprint to consummate the transactions.
Nagendra Palle, CEO & MD, MFCWL

 Organized    Unorganised    C2C

Indexed used car query trend

15%

25%

60%

Petrol Diesel

INDUSTRY SPOTLIGHT
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of car that provides quality, professional and trustworthy 
services to end the woes of car owners in the country with 93 
franchisees of which 38 have already become operational.
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Namaskar! My name is Michael Smith and I am a Project Leader at Mahindra Research Valley 
or MRV located near Chennai. I am originally from the United Kingdom and I really didn’t know 
what to expect when I arrived in India but I have to say that it’s been one hell of an adventure!

It all began with an email from a consultant, asking if I would be interested in working in India 
with a brief overview of the role. I was quite intrigued, especially, when I discovered that the 
job was with Mahindra. It was a company I was familiar with as I had worked with folks from 
Mahindra at Bentley Motors in Crewe. I had, thus, already developed a positive view of the 
people who are part of Mahindra. 

WHEN MICHAEL SMITH ACCEPTED A POSTING TO 
INDIA, LITTLE DID HE KNOW THAT HE WAS IN FOR 
AN ADVENTURE OF A LIFETIME. THE PROJECT 
MANAGER AT MAHINDRA RESEARCH VALLEY SPEAKS  
TO ME ABOUT ADJUSTING TO LIFE AND WORK IN HIS 
NEW HOME.

AN  

ENGLISHMAN 

IN INDIA

In India, there’s never any lack 

of excitement. Even a simple 

commute to work can result 

in the most unexpected of 

experiences!

1
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Before joining MRV in December 2013, my 
family and I decided to visit the company 
and explore Chennai in October of the same 
year. Our flight landed at around 3 am and 
we were instantly struck by the heat and the 
crowds at the ‘International Arrivals’. We 
wondered how there could be so many people 
around at that time of the night! And on the 
way to Mahindra World City – where MRV is 
located – I was pretty much convinced that 
I must have seen the entire population of 
Chennai in my first half hour in India!

We landed in Chennai in the midst of the 
October heat but I soon got to know that 
this was not the worst time of the year 
weather wise. In fact, soon after I joined 
MRV, my colleagues informed me – much 
to my amusement - that Chennai has three 
seasons, hot, hotter and hottest! It was, 
however, reassuring to know that even 
Indians from other states struggle with the 
climate and I’m slowly acclimatising to the 
extremes in temperature. It’s interesting to 
see the difference in the way people react 
to the weather over here and at home. Peak 
UK summer temperatures are around 30oC 
and when that happens the beaches are 
full and people tend to complain about the 
heat. In Britain, when it’s cloudy and raining 
the weather is gloomy and horrible. In India, 
people comment on what a nice day it is!

I find the storms here absolutely spectacular 
and awe inspiring. In fact, I often find myself 
climbing the stairs to get to the flat roof 
of our house to watch streaks of lightning 
continuously flashing and illuminating the 
sky. We do get storms in Britain as well 
but nothing quite like this. Before India, the 
only tropical storms I had seen were on the 
television and I always thought they had been 
enhanced with special effects. It was only 
when I got to India that I experienced the  
real thing.

It’s only been a year and a half into my stint 
in India but there’s been so much to get used 
to in this vibrant nation. From the food and 
cultural traditions to the chaotic traffic and 
even the language. I am proud to say that 
I have picked up a few Tamil words but I’m 
really glad that English is widely spoken here. I 
must say that I find the way the language has 
been Indianised here, quite amusing. In fact, 
I’ve expanded my lexicon considerably with 
words like ‘prepone’, ‘degrowth’, ‘updation’ 
and new definitions of existing words such as 
‘revert’, which generally means ‘to go back 
to’ but is used interchangeably with ‘reply’ in 
India. And then there’s the infamous ‘head 
bobble’, that indefinable shaking of one’s 
head from side to side which is somewhere 
between a ‘yes’ and a ‘no’!

In India, there’s never any lack of excitement. 
Even a simple commute to work can result 

in the most unexpected of experiences. I 
remember once driving to work when my car 
was suddenly besieged by coconuts falling 
from the skies. It turns out that the fruit was 
being harvested from a roadside tree and 
the bounty had landed right on my bonnet! 
It’s also fascinating to see drivers in Chennai 
squeeze five lanes out of three, the result 
of an apparent philosophy that whoever is 
first at the junction has right of way. With 
motorcyclists everywhere, lorries sticking 
to the ‘fast’ lane, vehicles travelling in all 
directions and of course, cows in the middle 
of the road, the streets of this city – so 
different from the structured discipline back 
home - never cease to fascinate me!

Speaking of driving, one thing I still struggle 
to accept is the frequent use of the car 
horn in India. Last November, I participated 
in a vehicle evaluation test which involved 
driving into Chennai and then back along 
a beautiful route taking in part of the East 
Coast Road and some of the waters between 
Mahabalipuram and Chengalpet. During the 
briefing, we were advised to frequently use 
the horn but I’m proud to say that I managed 
to make it through the entire drive without 
tooting even once, a rare feat in this noise 
obsessed country! In fact, I often joke with my 
project team members that I will altogether 
delete the horn from the vehicle we are 
developing, resulting in substantial savings in 
both cost and weight!

2
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In spite of being English I must confess – 
perhaps to the consternation of this cricket-
obsessed nation - that cricket isn’t one of 
my favourite sports. That spot is occupied by 
rugby. Unfortunately, in India the sport hasn’t 
developed much and I often get blank looks if 
I mention my interest in it. So, I’ve decided to 
stick to badminton and fishing. We have an 
excellent sports facility at MRV called M-Fit 
and most evenings after work you will find me 
at the nets with some of my young colleagues 
who very sportingly welcome this old man to 
play a match with them. Fishing is more of a 
solitary pursuit and I like to find a quiet spot 
on the beach where I can settle down with my 
rod and line – again not a very common sight 
in India – and wait for a catch. I often find 
myself adjacent to small villages populated 
by fishermen and as I walk past their boats 
and houses, I inevitably find a curious crowd 
gathered around me and it’s not too long 
before I get advice on the best spots to fish 
and what bait to use. In case it’s been a slow 
day with no catch, I’ll even get offers of boat 
trips and fish!

We recently spent a weekend at Kovalam in 
Kerala where the local fishermen fish using 
traditional methods. They row a boat out 
and lay a net around the mouth of the bay 
and then haul in their catch. I found this very 
unique and volunteered to help. It’s perhaps 
the hardest physical work that I had ever 
done and my respect for these slightly built 
men is immense. It was heartbreaking to see 
the pathetic catch after 2 hours of hauling. In 
Covelong, a fishing village near Chennai, the 
fishermen sail many miles and lay out long 
lines to bring in some spectacular sailfish, 
marlin, tuna and giant trevally. It’s great to 
see these ‘fish of dreams’ and I intend to plan 
a trip in the hope that I will encounter  
them soon.

Firecrackers are frequently used to celebrate 
different events and even sporting victories in 
India. This tends to reach a crescendo during 
Diwali which is the Festival of Lights. My first 
experience of this was quite incredible as the 
noise levels led me to believe that an invasion 
was taking place! The size of the detonations 
dwarfed anything I was used to back home 
which led me to joke with my colleagues 
that though India has nuclear capability, the 
government really shouldn’t let people play 
with it! 

Perhaps one of the nicest experiences of 
working in India is attending a traditional 
Indian wedding. The first time was a little 
daunting as I didn’t quite know what to expect 
but my hosts were very hospitable and made 
sure I was well looked after. The beautiful 
clothes and bright colours and eating food the 
traditional way – off a banana leaf – all made 
for quite an incredible experience. So much 
more impressive than a British wedding.

We may be thousands of miles away from the 
familiar sights and sounds of home. Living and 
working in India is admittedly not always easy 

but it’s been a very rewarding experience for 
me and my family. We’ve learnt to appreciate 
our new lives as well as the differences 
between cultures because it is these very 
differences that ultimately add to the rich 
tapestry of life. How boring life would be if we 
were all the same! As the French say, vive  
la différence!

It’s only been a year and 
a half into my stint in 
India but there’s been so 
much to get used to in 
this vibrant nation. From 
the food and cultural 
traditions to the chaotic 
traffic and even the 
language. I am proud to 
say that I have picked up 
a few Tamil words but I’m 
really glad that English is 
widely spoken here.

3

At a traditional 
Indian wedding1

Michael with some of 
his colleagues2

Helping the fishermen haul in 
their catch3
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SPECIAL FEATURE

REACHING  
FOR THE  
SKIES

MAHINDRA AEROSPACE HAS BIG PLANS FOR THE FUTURE. THESE INCLUDE 
PARTNERING WITH GLOBAL AVIATION MAJORS, DEVELOPING INDIGENOUS 
PRODUCTS AND BRINGING THE MAHINDRA AIRVAN TO INDIAN SKIES.  
S. P. SHUKLA, GROUP PRESIDENT & CEO (AEROSPACE & DEFENCE SECTOR) AND 
MEMBER – GROUP EXECUTIVE BOARD, FILLS US IN ON THE SECTOR’S LONG 
TERM VISION AND ITS CONTRIBUTION TO THE GOVERNMENT’S ‘MAKE IN INDIA’ 
CAMPAIGN.

S. P. Shukla - Group President & CEO (Aerospace & Defence Sector) & Member – Group Executive Board
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 What are Mahindra Aerospace 
and Defence’s plans for this year?
This year is going to be very exciting for 
Mahindra Aerospace and Defence. The 
Aerospace and Defence sector has been 
a frontrunner in supporting the ‘Make in 
India’ initiative. With the Government of 
India bringing in a number of reforms in 
its Defence Purchase Policy to open up 
the sector for private players, we have the 
opportunity to foray into multiple projects 
of strategic importance in partnership with 
major global OEMs. 

We announced partnerships with global 
aviation majors including Airbus, GE Aviation 
and Magellan Aerospace at the Paris Air 
Show last month. An MoU has been signed 
with Airbus Helicopters and discussions are 
being carried out for creating a JV which 
will produce helicopters in India. Similarly, an 
MoU has been signed with Ultra Electronics, 
UK, to locally manufacture and supply highly 
specialized underwater warfare equipment 
for the Indian Navy and technologically 
advanced radios for the Indian Army. Going 
forward, we have plans for several other 
strategic partnerships to be established this 
year which will help fuel our growth. 

 What is the long term vision for 
this exciting new business sector? 
Mahindra Aerospace and Defence Sector 
comprises of eight business units engaged 
in designing and manufacturing products 
across a wide spectrum, catering to the 
needs of all three wings of our Defence 
forces - the Army, the Navy and the Air Force. 
In the long term, we want to be the leading 

player in the Indian Aerospace and Defence 
industry with capabilities to design and 
develop indigenous products for the use of 
our defence forces.

In addition, Mahindra Sanyo Special Steel 
which is also part of the sector, has drawn up 
a credible modernization plan to embark on 
its journey towards growth and profitability.

1

2 3

1  Mahindra Aerostructures Plant, 
Bengaluru

2  Mine Protected Vehicle supplied to 
the Indian Army

3  Triple Torpedo Launcher supplied to 
the Indian Navy

4  Mahindra Airvan Floater Plane

SPECIAL FEATURE
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 Tell us about the Paris Air 
Show in terms of new business 
partnerships? 
At the Paris Air Show this year, we 
announced several fruitful partnerships 
with major players in the global aviation 
sector, namely Airbus, GE Aviation, Magellan 
Aerospace and Telephonics Corporation with 
whom we already have a joint venture. 

With Airbus, we have entered into a multi-
million dollar contract for supplying a variety 
of metallic components that will be fitted 
into several Airbus aircraft programmes. 
Our future endeavour is to have a part or a 
component on every platform of Airbus.

In our agreement with GE Aviation, we will 
collaborate with them for producing small, 
metallic complex structural sheet details 
and assemblies which will be produced in 
our Bengaluru based facility. This agreement 
makes us a critical part of GE’s international 
supply chain. 

With Magellan Aerospace, we have signed an 
agreement which provides the framework for 
partnering on new aero-structure business 
opportunities.

With Telephonics Corporation, our JV partner 
in Mahindra Telephonics Integrated Systems 
(MTIS), we have initiated the manufacture 
of airborne weather radars. MTIS is the 

first private sector entity to be able to 
manufacture airborne radars.

While on this subject, let me elaborate on 
the Ultra Electronics partnership as well. This 
partnership provides us with the capability to 
deliver a range of advanced anti-submarine 
warfare equipment to the Indian Navy and 
also develop tactical radios for the Indian 
Army.

These partnerships add to our capability 
to cater to existing opportunities and also 
provide us leverage to pursue potential 
opportunities in future which will enable us to 
become a critical player in the global supply 
chain in the Aerospace and Defence industry.

 When will the company’s light 
aircraft be sold in India? 
We are in the final stages of discussions with 
several potential customers and hope to have 
the Mahindra Airvan flying in the Indian  
skies soon.

 What synergies can your 
sector derive from other Group 
companies?
The Aerospace and Defence sector is already 
deriving synergies from the Automotive 

4

SPECIAL FEATURE

sector and Tech Mahindra. We are currently 
supplying an armoured variant of the Scorpio 
to the Central and State Governments in 
India and are working on developing similar 
variants for other platforms.

We are leveraging the technical expertise 
of MES within Tech Mahindra for 
designing mechanical components for our 
Aerostructures business. We have also 
partnered with them for designing upgrades 
for Mine Protected Vehicles supplied to 

the Indian Army. There are also upcoming 
projects for the Indian army where Tech 
Mahindra will partner with us to provide 
solutions for information and communication 
technology. 

We are also exploring synergies with the 
Strategic Sourcing Unit of the AFS sector 
for partnering in sourcing for various Land 
Systems projects.
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AFTER HOURS

MELODY 
THE 

MAESTRO
WHEN HE ISN’T EMPOWERING THOUSANDS OF  

INDIANS IN RURAL AND SEMI-URBAN INDIA WITH THE GIFT OF 
FINANCIAL FREEDOM, RAMESH IYER,  

MANAGING DIRECTOR, MAHINDRA FINANCE,  
CASTS A SPELL ON AUDIENCES WITH HIS  

MAGICAL VOICE.

AFTER HOURS
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As the head of one of India’s leading non-
banking finance companies, Ramesh Iyer 
immerses himself in the world of statistics 
and numbers, home loans and vehicle 
loans during his very busy work week. The 
weekends, however, are an entirely different 
story for this financial wizard. 

“I am part of a group that sings bhajans or 
devotional songs at various temples and 
other venues on Saturdays and Sundays. 
We are all working people with a passion for 
singing and see it as a great way to  
de-stress,” he says.

The group is affiliated to the Harihara 
Putra Samaj which conducts religious 
activities and is also involved in social service 
initiatives. “The Samaj raises money for a 
variety of causes, including orphanages, 
medical camps, etc. and our contribution as 
singers is purely voluntary.”

So, when did this passion begin? “My love 
for singing began when I was about eight 
years old. One of our neighbours, Sita 
Lakshmi, was a school teacher and was very 
interested in teaching children to sing. She 
used to gather all the kids from the building, 
including my four sisters and formed the 
Bal Vikas Group. They would learn bhajans 
and shlokas and she would take them for 
programmes on special days like Gandhi 
Jayanti where they had the opportunity to 
showcase their skill. My sisters were very 
sincere about their practice even at home 
and I slowly became interested in singing 
and joined the group,” he reminisces.

“Sita Lakshmi’s greatness lay in the fact 
that she never discouraged anyone and had 
a very gentle way of correcting her pupils. 
Though we weren’t formally trained, she 
made sure that we never missed the sur 
and taal while singing and wouldn’t let us 
proceed to the next line until we got the 
previous one just right. These sessions also 

helped improve our memory as we had to 
memorise songs. Interest and excitement 
soon turned into passion and we put in extra 
effort to hone our skill.”

Ramesh’s talent was first noticed in school 
where children who were good at singing got 
the opportunity to perform on Annual Day, 
either as part of a group or solo. “This was 
when I really began to enjoy singing. At that 
time, we used to listen to old film songs on 

the radio and we also attended concerts at 
various venues, including Shanmukhananda 
Hall and the Chembur Fine Arts Society. This 
fuelled my interest even further. In college, 
of course it was more the thrill of being 
perceived as a hero if you sang well, which is 
precisely what happened during my years at 
K. J. Somaiya in Mumbai!” he laughs.

His love for singing has endured over the 
years, finding expression in his professional 
life as well. In March 2014, Ramesh 
spearheaded the creation of Mbeats, a 
unique club of music lovers drawn from 
various departments within Mahindra. “The 
genesis of Mbeats can be traced back to a 
meeting of the Apex Talent Council where 
we were discussing ways to counter attrition 
and attract talent. Anand mooted the idea of 
creating a series of clubs based on interests 
like music and sports, similar to the ones at 
various B Schools. The idea was received 
quite favourably and we decided to begin 
with a music club. 

We sent out circulars to Group HR, seeking 
enrolments and once we had a significant 
member base, we began formulating a 
structure and focus for the group. We 
decided that this was a great forum for 
music enthusiasts to meet regularly and 
showcase their talents, as well as to hone 
their individual skills. So, every Friday, a 
teacher imparts training in a particular area 
such as vocal, guitar, among others. The 
group has taken off well and even performed 
at Mahindra Finance’s programme on Family 
Day. Our goal is to record a special theme 
song for the next Mahindra Rise awards 
where we would be performing in front 
of employees from across the Mahindra 
Group,” he says with more than a tinge of 
pride in his voice.

Ramesh has also earned something of a 
reputation among his colleagues for his 
expressive voice, earning him the unofficial 

“I am part of a group 
that sings bhajans 
or devotional songs 
at various temples 
and other venues on 
Saturdays and Sundays. 
We are all working 
people with a passion for 
singing and see it as a 
great way to  
de-stress,” he says.

Ramesh’s talent was first noticed in school
where children who were good at singing got the 

opportunity to perform on Annual Day, either as part of 
a group or solo. “This was when I really began to enjoy 

singing.”

AFTER HOURS
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moniker of Mahindra’s Melody Man. At 
M101, the Mahindra Group’s annual 
convention held in Jaipur, Rajashtan in 
December 2014, he regaled the gathering 
with his soulful tunes long past the midnight 
hour. “This, in fact, reminds me of the very 
first Blue Chip Conference (as M101 was 
formerly known) in Mumbai when V. Ravi, the 
current CFO of Mahindra Finance, and I had 
to present to the audience which comprised 
the most senior executives from across 
the Group. We had to convey the fact that 
Mahindra Finance – a fledgling business 
then – was essentially a company that 
could connect with every other company 
within the Group. After our presentation, I 
spontaneously sang a couple of lines from 
Mile Sur Mera Tumhara– the famous song 
from yesteryears on the theme of Unity in 
Diversity - to emphasise the fact that we 
could create a beautiful melody by working 
together.” It was a gamble which paid off and 
earned Ramesh a rousing reception from 
his colleagues.

Our Chairman Emeritus, Keshub Mahindra, 
also took note of Ramesh’s prodigious 
talent and requested the latter to sing at 
his farewell function when he retired as 
Chairman of the Group in 2012. “I wasn’t 
planning to sing but when he requested me, 
I naturally could not refuse and sang itne 
shakti humein dena data, man ka vishwas 
kamzor na hona, emphasising the strength 
he has given us over the years.”

Ramesh has also shared the stage with 
established artistes like Daler Mehndi, Akriti 
Kakar and Anushka Manchanda at Mahindra 
Finance’s annual conventions, much to the 
delight of his colleagues, who got to see their 
CEO in an entirely different light.

Music also runs deep 
within the Iyer clan, 
with close to 30 family 
members participating 
in specially coordinated 
karaoke nights during 
family functions. “If there 
is a wedding in the family, 
we always make sure to 
have one evening devoted 
to a singing session where 
the entire extended family 
participates with great 
enthusiasm.

AFTER HOURS

With singer Palash Sen

Setting the stage on fire with Daler Mehndi
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In the recent past, Ramesh has also 
loaned his voice for a good cause when he 
participated in CEOs Sing for their Supper, 
a unique initiative by the Genesis Foundation 
which seeks to raise money for children’s 
charities. “This is an annual event hosted 
by the Genesis Foundation which brings 
together CEOs with a passion for singing at a 
gala dinner where they showcase their vocal 
skills. Individual dinner tables are auctioned 
for charity, making it not only a fun event but 
also a worthy cause,” he says.

But singing is much more than a hobby for 
this busy CEO who has gained tremendously 
from his passion. “Singing gives you 
phenomenal energy and de-stresses you. 
It allows you to disconnect from your work 
and immerse yourself in a different world 
altogether. After a performance, I feel 
completely energised and ready to take on 
the challenges of life. Music also develops 
your mind and enhances your ability to think 
logically. Sometimes, during a performance, 
you tend to forget certain lyrics or when 
you’re singing a bhajan, you’re not sure if 
you will be able to reach the high scales. But 
when you surmount these obstacles, it gives 
you a great sense of achievement.

Singing has also taught me to inculcate 
patience within myself which is something 
you can apply at the workplace as well since 
you need to have immense patience when 

a way of weaving itself into his work day. 
The early morning rhythms of the Iyer 
household are infused with soulful music as 
either Ramesh or his wife, Janaki – a keen 
student of music herself – puts on a CD. 
“I have dozens of CDs in my car as well,” 
says Ramesh and I usually sing along, much 
to my driver’s amusement! My favourites 
include the old classics sung by legends like 
Mukesh, Manna Dey, Mohammed Rafi, K. J. 
Yesudas and Kishore Kumar. Yesudas is a 
special favourite as he has a very versatile 
range encompassing film songs, devotional 
and classical music. Listening to music 
also helps me pass time at airports and on 
flights as well. In fact, a co-passenger once 
complimented me on my voice when he 
heard me singing along to the music  
on a flight!”

Music also runs deep within the Iyer 
clan, with close to 30 family members 
participating in specially coordinated karaoke 
nights during family functions. “If there is a 
wedding in the family, we always make sure 
to have one evening devoted to a singing 
session where the entire extended family 
participates with great enthusiasm. This is 
perhaps one of the reasons why we never 
require any outside entertainment at our 
functions!”

Life came full circle for this singing CEO a 
few years ago when he met his mentor, Sita 
Lakshmi at his nephew’s wedding in Chennai. 
“She was very happy to meet me after so 
many years and was delighted to know that I 
had continued with my passion. It was a very 
poignant moment for both of us.”

The little boy singing bhajans and shlokas 
may have long retreated into the mists of 
memory and time but the spark he ignited 
remains alive and well as Mahindra’s Melody 
Man takes to the stage yet again.

working with people. It has given me a great 
deal of confidence, allowing me to fearlessly 
address an audience. It also develops your 
ability to communicate effectively because 
after all, singing involves coordination 
between the mind and delivery, resulting in a 
structured thought process.”

The logical aspect of music also appeals 
to this man of numbers. “Music is very 
logical as it follows a certain sequence. For 
instance, ragas are usually time based, 
theme based or season based and if you are 
able to grasp the scale, tone, sequence and 
theme inherent in music, you will see the 
emergence of a clear storyline. Even in films, 
songs usually have a natural connection to 
the overall theme.”

Aside from obvious benefits for the 
individual, singing also has several 
advantages from the social point of view. 
“My social and professional network has 
grown exponentially since I began singing 
for the Samaj, resulting in a huge support 
system. People often reach out to me for 
help with admissions or for medical aid and I 
put them in touch with the relevant contacts 
in my network whenever possible. Thus, this 
passion has resulted in so many unexpected 
outcomes.”

In spite of an incredibly hectic week, 
Ramesh’s passion still manages to find 

AFTER HOURS

Ramesh with Sudha Ragunathan, a noted singer and a 2015 Padma Bhushan  
Award winner

With singer Palash Sen

Setting the stage on fire with Daler Mehndi
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VAIDY IS THE FOUNDER, SELF APPOINTED 
CHAIRMAN AND LONE MEMBER OF THE 
AMITABH BACHCHAN FAN CLUB IN HIS 
SCHOOL IN CHENNAI (MADRAS THEN)  
IN 1974, IN THE MIDST OF ANTI-HINDI 
AGITATION. AND, WOULD YOU BELIEVE IT,  
HE IS THE CHIEF RISK OFFICER OF MAHINDRA.
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1  A sombre start. The nation has lost its  
 Missile Man turned People’s President. 

A man from the southern tip of Rameshwar, 
who started delivering newspapers as a young 
boy and rose to become the President of 
India. A man who did well and did good. A true 
Mahindra Rise icon. May his soul rest  
in peace.

2  I have noticed that seats in airlines,  
 cinemas and offices are designed to 

suit male standards – the dimensions of 
armrest, neckrest, back length and width are 
all made to suit men. Don’t you think that is 
unfair to the fairer sex? It is about time we 
make a petition that ERGONOMICS must 
become HERGONOMICS.

3  Most of you must be on WhatsApp.  
 No surprise, I am on it, too. And thank 

God I have finished my studies long before WA 
happened. But have you noticed that there are 
very few original messages? Most of us simply 
forward what we receive. I’ve done the math: 
the ratio of forwards to original messages is, 
I think, something like 999:1. Moreover, is it 
mandatory to have at least 5 smileys and 5 
emoticons to every WA post? A bit over the 
top, nah?

4  There is a new expression added to  
  the English language – Go Greek, as 

an option to Go Dutch. Go Dutch means you 
and your friends go out in a group, dine & 
drink and share the bill. Guess what Go Greek 
means. Like Go Dutch, you and your friends 
go out in a group and eat and drink to your 
heart’s content. Except, when the bill arrives, 
claim to have no money! Go Greek. Cool? As  
a Risk Officer, I would caution you against  
trying it.

 
5  Here is some trivia on Greece.  

 Athens is less than a quarter of the  
size of Mumbai, in terms of population. With 
luck, Mumbai would have 100 swimming 
pools. Did you know that Athens has about 
17,000 swimming pools? 

 
6  Over the last few months, stock   

 markets have been volatile. Financial 
broadsheets always report on change in the 
market in percentages. 5% up one day, 3% 
down another. Here’s a tip from a Risk Officer 
– it takes a far smaller percentage loss to 
wipe out a much higher percentage gain. If 
you invest Rs. 100,000, what you make in a 
50% gain, you could lose with just a 33% fall. 
If you first lose 50%, then you need to then 
gain 100% to get back to square 1. Point to 
ponder?

 
7  Let us stay with numbers and figures.  

 It is often said that the whole is more 
than some of the parts. By that logic, is the 
hole less than some of the parts?

 
8  I was at Wankhede Stadium for the  

 IPL match when I had access to free 
4G WiFi. Never to miss a freebie in life, I 
signed up for it. Lo and behold! It automatically 
updated a number of apps in my phone. Then 
I got a message – Google Has Been Updated. 
Do you think the founders of Google - Brin and 
Page – know about it? Do they simply Grin 
and Bear it?

 
9  How many of you have lived in or   

 visited Ahmedabad? The city has 
a single minded focus on the ubiquitous 
Gujarati NRIs. Make things easy for them. 
This unwritten code is taken seriously even 
by street food vendors – all items are priced 

between Rs. 60 & 65 – so that the Gujarati 
NRI can mentally count that as ONE DOLLAR.

 
 10  Here is more trivia from the English  

 language. Did you know that the 
word RUN has 645 different meanings and 
usages? That’s right. Actually 645! When I 
learned this, I did run away immediately.

 
 11  These days, professional firms have  

 taken over housekeeping. They provide 
training, give uniforms, caps and gloves 
to their staff. All good. But why do they 
make women wear trousers and shirts? 
Most of them look uncomfortable wearing 
these clothes. Don’t these firms know that 
Indian women work in fields and farms in 
their traditional dresses – saris & salwar 
kameezes? Surely, housekeeping at office is 
not as physically intensive.

 
 12  India is unique in a number of ways.  

 One of which is how we create political 
leaders. We have leaders who have a strong 
people constituency. And, we have leaders 
with a strong media constituency. And, talking 
about media – why are news channels so 
noisy? Is it because they are always breaking 
news? 
 
Ciao, 
Vaidy

VAIDY’S MUSINGS

PS – Never too late in life to learn languages 

– so I thought. I decided to learn Hindi with my 

10-year old daughter. In Hindi, every noun has a 

gender tag, my wife taught us. So far, so good. 

The word ‘death’ is expressed as either ‘maut’ 

or ‘dehant’. I get that. English language too has 

multiple words with the same meaning. But 

‘maut’ is feminine and ‘dehant’ is masculine! Eh! 

At that point, I hit the ESCAPE button.
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