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Dear Readers,

“Risin’ up straight to the top...
Had the guts, got the glory...
Went the distance...
Now I’m not gonna stop”

I pound the pavements, feet stomping on 
the Worli Seaface, heart threatening to 
burst, running to the title song of Rocky – 
The eye of the tiger. And it gets me thinking 
about the year that has been, and what’s to 
come. Nine launches for M&M Ltd. - three 
brand new products, three refreshes and 
an equal number of variants. The Cover 
Story attempts to capture the guts and the 
glory behind this ambitious aspiration that 
is turning into reality even as we speak. In 
fascinating chats with Dr. Pawan Goenka 
and his entire team, we learn what it takes 
to move mountains…

Riding on the high of the recent recognition 
as the Best Company for CSR in India, in 
a study, by the Economic Times, the Rise 
for Good section is about the Mahindra 
Group’s effort to further education and skill 
enhancement in myriad ways.

In a shift from the old, Trend Watch this 
time is by Karthik where he discusses about 
digital trends for brands as well as the new 
Mahindra.com.

Our Foreign Despatch is from the 
mysterious Oriental – M&M’s Gopal Kulkarni 
who speaks Mandarin like a native and has 
taught the Chinese cooks to stir up Mumbai 
storms…

Read about vacations, which is serious 
business in Industry Spotlight where we 
follow Mahindra Holidays in the footprints it 
is making across the globe. 

Global recruits get a special mention which 
traces back the programme since inception, 
when the first global recruit landed at the 
Chhatrapati Shivaji Airport, in Mumbai. Fast 
forward 13 years and we catch up with him 
in Special Features, regaling us with tales of 
his time at Mahindra.

In After Hours, Mario Nazareth, a man 
of many facets – talks about life as an 
accountant, acclaimed musician, conductor 
and choir leader.

I round off this issue with the News section 
and Vaidy’s inimitable humour.

Happy reading!

Koeyli Jaluka
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Even in the face of rising competition, Mahindra Auto Division has set audacious goals 
of launching nine (new and refreshed) models in FY 16, having already introduced 
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A man of many talents, Mario Nazareth 
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exemplary musician and choir leader, who 
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of Product Planning, it is Rajiv Mehta’s job 
to imagine what Mahindra’s future products 
should look like over the next few years. 
This is both an art and a science, requiring 
left and right brain thinking. Hard data on 
industry growth trends and buyer behaviour 
is combined with evolving social trends to 
arrive at a best guess of what consumers 
would be looking for in their vehicles over the 
next few years. While planning new vehicles 
Rajiv and his team also have to ensure that 
they are filling the gaps in Mahindra’s product 
portfolio. 

“We think about the future and see where we 
expect the market to move – what I think my 
customers will want, how the segments are 
evolving and how the environment will evolve,” 
says the man who lives in a time machine. 
“In the auto industry you typically work on a 
product strategy which is at least eight to ten 
years ahead of its time. We look at trends in 
social media and the kind of conversations 
that are happening online. We attend a lot 
of auto shows, technology events and design 
shows to understand future trends. We also 
look at trends across different industries and 
markets, like consumer durables. 

Globalization is perhaps most prevalent in 
the auto industry. To give you an example, a 
few years back, what was happening in the 
US or Europe was probably four or five years 
ahead of what would happen in India but this 
window has been rapidly narrowing to say a 
year or two now and very soon you could see 
a reversal of trends; India and some of the 
emerging markets where we have plans to 
be a serious player would probably define the 
shape of automobiles in times to come and 

MAHINDRA’S AUTOMOTIVE DIVISION KNOWS HOW TO 
DREAM BIG AND WORK TOWARDS MAKING THOSE DREAMS 

A REALITY. IN THE FACE OF RISING COMPETITION AND 
DECLINING MARKET SHARE, THE AUTO DIVISION SET ITSELF 

THE AUDACIOUS GOAL OF LAUNCHING NINE MODELS IN 
FY 16, AND IS IN THE MIDST OF ACHIEVING THIS TARGET, 

HAVING ALREADY LAUNCHED THE NEW GENERATION 
SCORPIO, NEW AGE XUV500, THE NEW THAR CRDE AND  
ALL NEW PLATFORMS LIKE JEETO, SUPRO AND TUV300 

AMONG OTHERS. 

SO HOW DID THE AUTO DIVISION GO ABOUT ACHIEVING THIS 
AMBITIOUS TARGET AND WHAT WERE THE HIGHS AND LOWS 
ALONG THE WAY? WE TAKE A BEHIND THE SCENES LOOK AT 

THE PROCESS AND SPEAK TO SOME OF THE KEY PEOPLE THAT 
ARE MAKING THIS AMBITION A REALITY.

we have some few interesting ideas in the 
bag for such an eventuality,” says Rajiv.

Rajiv’s team also works closely with 
Marketing and Sales to get real time 
market feedback, while sharing inputs with 
the Design team. The biggest reward for 
Rajiv and his team is when the new vehicle 
concept and business case is accepted by 
the Management and the vehicle begins 
its journey towards becoming a production 
model. 

“The first time we see a new vehicle rolling 
off the assembly line, it feels like seeing your 
baby grow. We are very fortunate to be able 
to dream, conceive, and then see our dream 
turn into reality,” says Rajiv.

Joydeep Moitra, Head of International 
Operations, Automotive Division tell us, 
“Mahindra’s International Operations has 
a presence in some globally advanced 
automotive markets and our learnings 
from there enable us to stay abreast of 
global trends. For instance, the XUV 500 
was researched in the markets of Europe, 
South Africa and Latin America. We work 
with Engineering teams to ensure our new 
products meet the needs and desires of the 
global consumer. 

We continue to adapt our existing Indian 
products and align them better with global 
market requirements. Numerous applications 
such as Panoramic vans, Panel vans, Mine 
spec pick-ups, adaptations for towing a 
caravan for a family weekend outing are 
testimonials to that effect.”

As M&M gears up to take on the challenges 
of this year, it has put in place several 
initiatives and processes to ensure that 
all functions run smoothly.  ‘Crusade’ was 
initiated about three years ago, to increase 
vehicle quality by ensuring First Time Right 
(FTR), Every Time Right (ETR) and Delightful 
Customer Experience (DCE) at dealerships. 
Crusade is the buzz word for everyone in the 
Auto Division including Product Development, 
Component Development, Manufacturing, 
Customer Care, Sales and at the dealerships. 
It also includes a sales and service promise 
rolled out at dealerships, which is an  
industry first.

Additionally, M&M embarked on its journey 
of redefining customer centricity in 2010, 

the year when it was ranked at the bottom 
of the JD Power Sales Satisfaction Index 
(SSI). As a team, the Auto Division resolved 
to make Mahindra the most customer 
centric automotive company in India. It has 
been quite a journey since then with many 
ups and downs, filled with challenges and 
rewards. Over the last five years, Mahindra 
has consistently moved up the rankings year 
after year, reaching the podium by claiming 
Number 3 position in 2013, and retaining 
that position in 2014.  In 2015, Mahindra 
achieved its goal by being ranked No. 1 in the 
SSI study where it tied with Toyota. 

“Achieving the pole position in the SSI ranking 
is a dream come true. The launch of Crusade 
as an organisation wide initiative has played a 
key role in getting us to the No. 1 position. It 
has been a great team effort by all functions 
right from Product Design to Sourcing to 
Quality to Manufacturing.  Our front line 
Sales and Customer Care teams along with 
dealership teams have imbibed the elements 
of our Customer Promise to ensure that 
their experience is nothing less than world 
class. As we exit FY16, all primary outlets 

THE
AS

MAN 
IN

CHARGE

ALL MEN DREAM, BUT NOT EQUALLY. 
THOSE WHO DREAM BY NIGHT IN THE DUSTY RECESSES OF THEIR MINDS, 

WAKE IN THE DAY TO FIND THAT IT WAS VANITY: 
BUT THE DREAMERS OF THE DAY ARE DANGEROUS MEN, FOR THEY MAY 

ACT ON THEIR DREAMS WITH OPEN EYES, MAKE THEM POSSIBLE

- LAWRENCE OF ARABIA

INDIA AND SOME OF THE 
EMERGING MARKETS WHERE 
WE HAVE PLANS TO BE A 
SERIOUS PLAYER WOULD 
PROBABLY DEFINE THE SHAPE 
OF AUTOMOBILES IN TIMES 
TO COME AND WE HAVE A FEW 
INTERESTING IDEAS IN THE BAG 
FOR SUCH AN EVENTUALITY

– RAJIV MEHTA  
VP – PRODUCT PLANNING
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in the Personal Channel will have promise 
statements displayed, thus enabling us to 
achieve our Promise 2016,” says Veejay Ram 
Nakra, head of Sales and Customer Service.

Developing the next generation of automotive 
products requires the experience and 
expertise of all of Mahindra’s engineers 
located around the world. While the 
Mahindra Research Valley in Chennai is the 
nerve centre of this global R&D network, 
newer facilities like the Mahindra North 
America Technical Centre (MNATC) in 
Detroit, USA and Ssangyong’s research 
centre in Korea also play an important role. 
This global talent pool helps the organisation 
to mature in terms of systems, processes 
and technologies which in turn deliver world 
class products.

Developing advanced technology by 
encouraging innovation is not new for 
Mahindra. Micro Hybrid in the Scorpio with 
start-stop technology, alternative fuels like 
hydrogen powered 3 wheelers, electric 

Mahindra Research Valley - Chennai

vehicles and the Common rail diesel  
engine were all firsts by Mahindra in India. 
A. Sriniwas, Principal Chief Engineer, Vehicle 
Systems, is in charge of the development of 
14 major vehicle systems including electricals 
and electronics. He highlights the fact that 
Mahindra has developed 24 innovations in 
the automotive electronics space in India. 

For example, the Mahindra Bolero, was the 
first Indian vehicle to offer remote locking 
LCD electronic display, and a seatbelt warning 
system, while the Mahindra Scorpio would 
warn drivers with an audible message if they 
had forgotten to wear their seatbelt, left the 
door open or were low on fuel. Mahindra was 
also the first auto company to offer a tyre 
pressure monitoring system, automatic rain-
sensing wipers, automatic headlights, cruise 
control, Bluetooth, hands-free telephony, and 
USB drives. “This history of innovation inspires 
us to keep moving forward where we are 
driven to be innovators and leaders,” says 
Sriniwas.

MAHINDRA HAS DEVELOPED 
24 INNOVATIONS IN THE 
AUTOMOTIVE ELECTRONICS 
SPACE IN INDIA.

THE AREA WHERE WE HAVE TO 
PUT SIGNIFICANT EFFORT IS TO 
BRING FUEL ECONOMY TO OUR 
VEHICLES WHILE GIVING THE 
STRENGTH OF THE SUV.

CROSS LEVERAGING KNOWLEDGE 
WITHIN THE ORGANIZATION AND 
EMPOWERING THOSE ON THE 
OUTSIDE; LIKE SUPPLIERS, HELPS 
US FINISH STRONG.

– A. SRINIWAS  
PRINCIPAL CHIEF ENGINEER,  
VEHICLE SYSTEMS

– R. VELUSAMY  
SENIOR VICE PRESIDENT, 
ENGINEERING AND COMPONENT 
DEVELOPMENT - POWER TRAIN

– LALIT VERMA  
SENIOR VICE PRESIDENT,  
COMPONENT DEVELOPMENT & SOURCING

Dr. Pawan Goenka, Execeutive Director 
(M&M) and Group President (AFS), there are 
some major shifts in customer expectations 
and safety is increasingly climbing to the 
top of that list. “We find more and more 
customers are becoming aware of safety 
features and how these can help save their 
lives in case of a serious accident. Growing 
number of consumers are willing to pay for 
safety and Mahindra has made it a policy 
to offer safety features in even the lowest 
variant of a new model since the launch of the 
New Generation Scorpio.”

Typically, in the past, safety packages were 
offered in the top-end variants because 
there is a cost involved. However, the new 
Mahindra TUV 300 has an optional safety 
package, including ABS and air bags even in 
the entry level T4 version. This has been very 
well received by the media and automotive 
buyers. 

“This is a big change that’s happening and 
I will not be surprised if three to four years 
from now, safety becomes the primary driver 
of sales in the Indian automotive industry,” 
adds Dr. Goenka. 

Design is also becoming increasingly 
important to Indian car buyers. “Till about 

ten years ago, Indian consumers did not 
put much emphasis on design and styling, 
but today that is the first thing a customer 
expects in a car. A global level of styling is 
therefore, an important ingredient in our 
journey to success,” says Dr. Goenka. 

Dr. Goenka tells us that his team has 
anticipated these changes and that M&M 
was among the few Indian companies to 
have a dedicated styling department from 
the launch of the Scorpio onwards. Almost 
all Mahindra vehicles are primarily designed 
in-house by Mahindra’s Design team. In fact, 
design is one of the earliest activities in the 
four year long vehicle development process. 

The design for the new launches this year 
started as early as 2011. Led by Chief 
Designer, Ramkripa Ananthan, the Design 
team designs and develops the renderings 
and clay models of the new vehicles. These 
are then rigorously assessed with continuous 
inputs from senior management before the 
design is signed off for production. 

The Design team is also closely involved in 
assessing the prototypes at various stages 
of readiness for production with respect 
to original intent and also works with the 
suppliers, Materials management team and 

Manufacturing department. Kripa and her 
team want to change the perception that 
consumers have about vehicles designed 
in India. “We want them to think that our 
new models like the TUV300 are the best 
in the market, not just the best vehicles that 
Mahindra has ever developed,” says Kripa.

Component suppliers are key partners 
in Mahindra’s journey to develop new 
products of good quality, according to Lalit 
Verma, Senior VP in charge of Component 
Development and Sourcing. 

“Cross leveraging knowledge within the 
organization and empowering those on 
the outside, like suppliers, helps us finish 
strong,” says Lalit. According to him, vehicle 
development requires many different types 
of expertise and that is why we rely on co-
development of the parts with the suppliers, 
especially when they are proprietary in 
nature. For critical systems like brakes, 
HVAC, seats, etc. they have created a cross 
functional Parts Development team where 
people from Design and the Manufacturing 
plant team joined the CDMM team to work 
together with suppliers on the development 
of components. The advantage is that the 
knowledge residing within Mahindra is 
converted into a pool of knowledge which 

An important thing is infrastructure and 
Mahindra Research Valley (MRV) which was 
built about four years back has helped fulfil 
this requirement. At MRV, we have one of the 
largest engine development centres in India 
and also the best engine development team, 
headed by R. Velusamy, SVP Engineering 
and Component Development – Power 
Train.  Our engines have incorporated 
modern technology at a rapid pace and the 
engine development capabilities have made 
us self-sufficient. This has delivered strong 
brands like the mHawk. “When it comes to 
concept definition of our engine and analysis 
for durability, NVH and refinement, we involve 
AVL for engines and Ricardo for transaxle. 
When it comes to production development, 
we do it at MRV. So the concept, definition, 
and analysis we do at warehouses in Europe, 
and physical development of the hardware is 
done at MRV,” says Velu.

However, Indian automotive customers are 
extremely demanding and their expectations 
are constantly growing. According to  

COVER STORYCOVER STORY
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“FY2016 IS POISED TO BE A 
BREAKTHROUGH YEAR FOR US. 
INFACT IT WILL NOT BE TOO 
MUCH OF A STRETCH TO SAY THAT 
WE ARE ON COURSE TO CREATE 
HISTORY WITH 9 LAUNCHES IN 
ONE FINANCIAL YEAR, A FIRST 
FOR ANY OEM.”

– PRAVIN SHAH 
PRESIDENT & CHIEF EXECUTIVE, 
AUTOMOTIVE, MAHINDRA & MAHINDRA

“WITH MRV AND MODERN 
MANUFACTURING PLANTS AT THE 
BACK END, AND OUR INTENSE 
CUSTOMER FOCUS AT THE FRONT 
END, OUR TEAMS ARE LEAVING 
NO STONE UNTURNED TO MAKE 
MAHINDRA AN ASPIRATIONAL 
BRAND, NOT JUST IN INDIA, 
BUT ALSO IN THE OVERSEAS 
MARKETS.” 

– DR. PAWAN GOENKA 
EXECUTIVE DIRECTOR,  
MAHINDRA & MAHINDRA

helped speed the development of new parts 
and get them First Time Right. The domain 
experts have been carefully chosen and their 
capability in respective systems is being built. 
Their role is to acquire the knowledge and 
apply all the learnings from previous projects 
so that best practices can be adopted quickly 
across the new projects. 

Lalit’s team also proactively invests time 
in enhancing supplier capability through 
imparting structured training on building 
the quality culture to meet the targets of 
Mahindra’s Crusade journey.

Mahindra has also invested significantly in 
building its manufacturing capability and 
expertise to ensure the new models that roll 
off the assembly line are First Time Right 
and Every time right. According to Vijay 
Kalra, Chief of Manufacturing Operations, 
Auto Division, “Our manufacturing plants 
are among the best in the world when it 
comes to the types of machines we have, our 
manufacturing process and the quality and 
productivity of our work force.” 

The pride in his voice speaks for itself. As 
does the determination. “I think it’s more 
about a change in mind-set (take targets to 

win, robust planning and flawless execution) 
and then about really prioritizing things every 
day and just working very fast. If we have 
an issue that used to take 45 days to get 
addressed, today we are targeting 7 days, 
and questioning every day why it can’t be 7 
hours.” adds Kalra.

Cross functional teams have also been set 
up amongst the Sales, Customer Care & 
Marketing teams to enable them to work 
together during and after the launch of new 
products. To ensure a delightful customer 
experience at Mahindra dealerships, 
these teams trained dealer staff on the 
new products and worked with dealers to 
ensure that their infrastructure, processes 
and manpower were up to the mark. After 
rigorous audits, 150 dealerships were made 
Crusade ready with many more to come. 

A total of 4000 man hours of virtual learning 
experiences with cutting-edge Google Glass 
Technology was delivered to dealer staff 
including product demonstrations prior to 
the launches to understand more about the 
products. New manpower structures, namely 
product group wise sales teams, were 
created at the dealerships to handle the new 
launches.

Accepting No Limits, Alternative Thinking and 
Driving Positive Change are the behaviours 
that everyone is expected to demonstrate 
at AFS, the leadership at Mahindra AFS has 
strengthened it by ensuring that each and 
every employee, till the last mile, gets the 
signature Mahindra Experience of abundant 
learning opportunities, recognition for 
outperformance and an environment which is 
tremendously empowering. This ecosystem 
built by the Employee Value Proposition 
at Mahindra results in having a body of 
enthused employees who strive to give their 
best every day, day after day.

Over the years, IR practices at Mahindra AFS 
have also built one of the most harmonious 
and empowering shop floor cultures in the 
industry. The approach is to establish connect 
with employees at rational, functional and 
emotional touch-points across generations. 
Initiatives like Employee of the month, Jagruti 
and Mahindra Skill Excellence provide 
platforms to recognize superior performance 
while Rise Awards for workmen (i4) provide a 
platform for their creative talents to receive 
recognition.

Vivek Nayer, Chief Marketing Officer, 
says that while developing the marketing 
strategy for each model in the Mahindra 

portfolio, he and his team aim to retain 
some common elements between all the 
different vehicle brands, while at the same 
time, create adequate differentiation 
between them in terms of values, 
personality and positioning. 

“If you look for a common thread between all 
our brands, you would see that it is the tough 
and rugged Mahindra DNA. Whether you look 
at the TUV300 or you look at the upcoming 
S101 or you see the New Age XUV500, our 
vehicles’ go-anywhere ability is the common 
thread that we leverage and keep reinforcing 
for all our brands through our communication 
and experiential brand building events under 
Mahindra Adventure,” says Vivek. 

The other key element of the marketing 
strategy during launches is a 360 degree 
launch campaign. It starts with a lot of pre-
launch activity on digital and social media 
about two to three weeks before the launch 
in order to create buzz and anticipation 
among potential buyers, fans, influencers and 
the media. This was done for all the recent 
launches including the New Generation 
Scorpio, the New Age XUV500 as well 
as the tough & stylish TUV300.  This is 
accompanied by a pre-launch PR event for 
journalists where the brand name, styling 

L to R: Rajan Wadhera, Dr. Pawan Goenka, Anand Mahindra and Pravin Shah at the launch of the TUV 300 Anand Mahindra inspects the TUV 300
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inspiration for the SUV and some sketches 
are shared with the media.  Experiential test 
drives for journalists were also done for the 
new Thar CRDE at our 4*4 Offroad Academy 
track in Igatpuri.  The launch itself is webcast 
live to ensure maximum reach. In fact, the 
recent TUV300 launch was watched by 
almost three lakh people. 

“We support the launch with a multimedia 
campaign comprising TV, Print, Digital & 
Social Media, displays at airports and malls, 
hoardings, road shows etc. so that we 
connect with consumers at multiple touch 
points where they are present. Digital and 
social media are two-way and lean-forward 
media. Our millions of fans on Facebook and 
YouTube are there because they love what 
Mahindra and its SUVs stand for. We’ve 
been one of the pioneers in digital and social 
media in the country, and not just in the 
automobile industry. Many companies are still 
sitting on the fence and wondering whether 
to move, but we moved whole heartedly to 
social media and digital media more than five 
ago. Finally, the one thing that differentiates 
our advertising from most others is that it is 
always based on some real consumer insight 
about our target consumers. That is the key 
guiding principle and touchstone by which 
each and every campaign is created by us. 

For example,  in the case of the TUV300 we 
found that there were a lot of people who felt 
that toughness should not be only for flexing 
muscles and showing off but it should be used 
for doing something good in society. That is 
the key insight on which the current TV ad of 
TUV300 is based, ending with the sign off line 
- ‘Tough is what tough does’,” says Vivek.

So much dedication from every corner of the 
Auto Division must require a lot of inspiration 
and motivation from its leadership. According 
to Pravin Shah, President and Chief Executive, 
Automotive Division, the secret is open, 
transparent and frequent communication 
with his teams so that everyone is aware of 
the latest developments on a regular basis. 

There are structured monthly review 
meetings with the Automotive Executive 
Council to understand the regular operations 
of the business, and challenges faced across 
functions. The council then deliberates on 
action plans to mitigate these challenges and 
plan ahead. On a monthly basis, Pravin’s team 
also circulates a sales update, along with 
other key highlights and achievements across 
plants. They also have a quarterly video series 
called ‘Game Changers’ where Pravin himself 
shares unique perspectives on leadership 
styles with all middle managers. 

Every three months Pravin circulates a 
personal communication to everyone in the 
Automotive Division, highlighting the quarterly 
performance and shares his personal 
perspective on the industry and the thrust 
areas for the next quarter. Twice a year he 
also shares a video message highlighting 
the sector’s areas of outperformance, 
challenges and the way forward for the 
business. “I always use my visits to the plants, 
MRV and field offices to interact in open 
forums and try to understand the ground 
realities and concerns on a continuous basis 
to improve our performance,” says Pravin. 

The sense of pride is unmistakable in every 
conversation, as is the hope and belief that 
FY 2015-16 is going to be a winning year for 
Mahindra’s Automotive Division. The strong 
customer response to new products like 
the TUV300 and Jeeto certainly bode well 
for the future, and are a testament to the 
commitment and effort of every employee 
within the company. 

Here’s to a brilliant year for M&M - Yeh Saal 
Hamara Hai.

By 
Koeyli Jaluka and Darius Lam

Automotive Division’s leadership team at the launch of the all new platform Supro

NEWS - CORPORATE

MAHINDRA GROUP FORAYS INTO E-COMMERCE
The Mahindra Group launched M2ALL.com, an e-marketplace, making its debut in the 
rapidly-growing Indian e-commerce space. The e-marketplace, that offers an exciting range of 
Mahindra products and services has just begun to take bookings for the new compact SUV 
- Mahindra TUV 300. Customers of M2ALL can browse over 400 Mahindra products and 
services and currently order over 40 of them. The portal works on the “click-and brick” model 
with the products being ordered online and Mahindra’s partners – dealers, distributors and 
logistics teams – helping in delivery. 

TECH MAHINDRA, M&M AND 
MMFSL FEATURES IN DJSI 
Tech Mahindra, M&M and MMFSL featured 
in the Dow Jones Sustainability Indices (DJSI) 
honours list this year out of 800 companies 
from 23 countries. Tech Mahindra made it to 
DJSI 2015 Emerging Market Index and DJSI 
World category for the first time. Mahindra 
& Mahindra Ltd. retained its position in the 
emerging market index of DJSI for the third 
year in succession. Mahindra & Mahindra 
Financial Services Limited (MMFSL) retained 
its position in the emerging market index of 
DJSI for the third year in succession. 

NEWS   CORPORATE

V. S. Parthasarathy at the  
launch of M2ALL

V. S. Parthasarathy at the NDTV 
CISCO Digital Enterprise Award

Global Program for Management Development (GPMD), August 11 - 22, 2015 
at MLU, Nashik

MAHINDRA GROUP WINS 
NDTV CISCO DIGITAL 
ENTERPRISE AWARD
Mahindra & Mahindra Ltd. was conferred the 
Digital Enterprise Award for its MeConnect 
project. The award was given by Shri Ravi 
Shankar Prasad, Hon’ble Minister, IT & 
Communication, to V. S. Parthasarathy, 
Group CFO, Group CIO, President (Group 
Finance and M&A). MeConnect is a bouquet 
of more than 70 apps which addresses 
mobility challenges in enterprise and 
employee applications. 

GLOBAL PROGRAMME FOR MANAGEMENT DEVELOPMENT (GPMD)
The 8th Global Programme for Management Development (GPMD), a flagship programme 
offered by the Academy of Leadership Development of the Mahindra Leadership University 
(MLU), was held from August 11-22, 2015 at MLU, Nashik. This programme was offered in 
association with the Ross School of Business, University of Michigan.

The Business Anchor for this programme was V. S. Parthasarathy. This 8th GPMD had 28 
participants from various sectors and functions across the Mahindra Group. The programme 
was highly appreciated by the participants. Mahindra Leaders who addressed the participants 
were Rajeev Dubey, V. S. Parathasarathy, Dr. Prince Augustin and K. Chandrasekar. The 
participants are presently working on Action Learning Projects (ALPs) of strategic importance 
to their respective businesses. These ALPs help participants internalise the insights gained 
from the GPMD and apply these at work.

COVER STORY
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HELLO THERE,

NEWS - TRENDWATCH

TRENDWATCH
BY KARTHIK

MR. WEBSITE!
CAN YOU HELP ME WITH…

Can you believe that the first published 
website is already more than twenty years 
old? Exclusively text-based websites of the 
early 90’s were severely limited in their 
capabilities. Back then, there was no such 
thing as ‘high-speed’ internet. So websites 
needed to be built for less-than-stellar 
connection speeds. 

Looking at how far web design has come in 
the last 20 years, I am very excited to see 
where we are headed in the next decade. 
Imagine, an interface where the user talks 
to the website rather than browse it… where 
your company is represented on the internet 
by an avatar who embodies your Brand’s 
personality. For Mahindra, this would be 
an individual who is energetic, smart, 
intelligent, curious, youthful and above all 
else, optimistic. Imagine talking with this 
individual and having a real conversation with 
the Brand. We are already seeing glimpses 
of such technology out there. Apple’s Siri 
and Microsoft’s Cortana are some of the 
prominent examples. 

However, in the end, my guess is as good as 
anyone else’s. With progress of technology, 
there is much to be excited about…and the 
show has just begun…As technology and 
our understanding of design evolves, I am 
sure, we will experience many exciting new 
developments both in the field of web design, 
and in life itself. I look forward to them.

Fast forward 20 years and every young adult 
is now an expert web user. Many of them 
have never lived in a world without the ’net! 
Moreover, as more and more people gain 
access to the internet, many through their 
smart phones, there is an increased need to 
develop websites that deliver the same ”look 
and feel” across platforms. Content too, has 
had a makeover – boring old text has now 
been dethroned by multimedia. 

Consequently, web design has firmly 
established itself as an irreplaceable weapon 
in a marketer’s arsenal. It is one of the 
most important tools for building a brand. 
Think about it - A website is, in essence, the 
gateway into an organisation’s soul. It is a 
way for the world to have access to and 
experience a company’s ethos; in our case 
- ‘Rise’. This was our primary consideration 
in revamping the Mahindra website into 
the visual, positioning driven and story-led 
version you can witness today. 

NEWS - MAHINDRA RACING

  MAHINDRA RACING

THE COUNTDOWN TO BEIJING BEGINS 
Formula E’s inaugural Beijing ePrix in 2014 achieved phenomenal 
audience ratings that included 250 million TV viewers, press 
readership of 740 million and an audience of 1 billion across the 
world. Team Mahindra completed a successful pre-season test 
programme finishing all 15 allocated private test days at the official 
pre-season tests at Donington Park. With two world-class racing 
drivers and a brand new Mahindra spec car, the team is rearing to  
go for Season 2. 

M2ELECTRO IMPRESSES IN  
PRE-SEASON TESTING
Mahindra Racing enters Formula E Season 2 as one of a select 
number of manufacturers developing their own all-electric 
powertrain for their quartet of racing cars. Mahindra has designed 
its second generation car – the M2Electro – in collaboration 
with industry leading manufacturers like McLaren and Hewland. 
M2Electro is powered by Mahindra-designed, proven components 
and has shown great reliability and strong pace in testing. The car 
impressed in pre-season testing with consistent running on each day 
with multiple top five finishes for both drivers. 

HEIDFELD JOINS MAHINDRA RACING FORMULA E TEAM
Former F1 driver, ‘Quick Nick’ Heidfeld, has joined Mahindra Racing Formula E team. He will pilot the M2Electro alongside Bruno Senna who 
drove for the team in the inaugural season. Nick brings with him a broad range of racing experience at the highest level including taking part 
in every race in the inaugural Formula E season and achieving a podium finish. 

Nick Heidfeld introduced to his season two challenger at the Mahindra Racing workshop, Donington Park

Bruno Senna races through the streets of Beijing in the 
first ever Formula E race in 2014

Nick Heidfeld at the wheel of the M2Electro in 
pre-season testing at Donington Park
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NEWS - MAHINDRA RACING

MAHINDRA RACING MOVES ITS HEADQUARTERS TO ITALY 
Mahindra Racing, the only Indian car manufacturer to participate in the MotoGPTM World Championship series has taken a step towards its 
further growth by recently moving to a new headquarters in Varese, northern Italy. The state-of-the-art engineering and development facility 
incorporates computer-aided design and engineering (CAD&CAE) as well as FMEA (Failure Modes Effect Analysis) studies. High-tech test and 
quality-control laboratories combine with cutting-edge prototyping manufacturing processes and a well-equipped warehouse to ensure spare-
parts availability for customers.

FRANCESCO BAGNAIA EXTENDS HIS CONTRACT 
WITH THE MAHINDRA FACTORY TEAM
18-year old, Francesco “Pecco” Bagnaia, part of the Valentino Rossi 
VR46 Rider’s Academy, will compete with the 2016 Mahindra factory 
team in the Moto3TM World Championship. His best result so far in 
the 2015 season was a third place podium finish in Le Mans. Since 
then, he has regularly been challenging the top ten. 

MEDIA TEST ORGANISED FOR MGP3O
Mahindra Racing invited some selected foreign media to test ride 
the MGP3O at the Stowe Circuit – Silverstone. In attendance were 
prominent European broadcasters like Euro sport, BT Sports, SKY TV 
and Movistar. Among them were four ex-world champions now part of 
the media network. 

The Mahindra Racing Crew at the new headquarters in Italy

Francesco along with Mufaddal Choonia and  
Jorge “Aspar” Martinez Former World Champions with the Mahindra MGP3O

NEWS - AUTOMOTIVE, FARM AND TWO WHEELERS

MAHINDRA AQ ORGANISES 
MADS OFF-ROADING IN 
IGATPURI 
Mahindra Auto Quotient organised its 
MADS (Mahindra Advanced Driving Skills) 
off-roading trophy 2015 in partnership 
with Mahindra Adventure in Igatpuri. 
The objective of this tournament was 
to promote an off-roading culture and 
demonstrate the tough and rugged  
DNA of Mahindra vehicles. The two 
day off-road course witnessed 36 
participants across India. MADS is an 
annual event organised by Mahindra AQ 
across engineering colleges to educate 
students about safe driving Mahindra 
vehicles through workshops and 
experiential driving.

AQ SEASON SIX GRAND FINALE 
Mahindra AQ flagged off the 6th season of India’s Ultimate Auto Quiz at Pune. The top 4 teams 
emerged out of 2,880 participants across the Mahindra Group. 

  AUTOMOTIVE, FARM AND TWO WHEELERS

M&M LAUNCHES ALL NEW MINI-TRUCK ‘JEETO’
Mahindra and Mahindra Ltd. launched its all 
new small commercial vehicle Jeeto from 
its Zaheerabad plant, Telangana. A game 
changer in the small commercial vehicle 
category with its modular range, Jeeto has 
been designed to offer eight models with 
options of payload, power and deck length to 
choose from. Jeeto is the first ever product 

in its category with a modular range of eight 
mini-trucks to cater to the varied needs of the 
sub-1 tonne load segment customers. Jeeto 
is designed to deliver fuel efficiency of upto 
37.6 km/litre.

Jeeto also comes with a class-leading 
warranty of two years/40,000 km 

(whichever is earlier). Jeeto’s compact 
size and smooth steering give it an easier 
maneuverability in narrow city lanes  
and by-lanes. The vehicle also boasts of  
best-in-class pick up and acceleration for 
better drive ability on busy city roads.

Arun KK & Sreeganesh K from Chennai AD PD receiving an all expenses paid  
trip to The Bangkok Motor Show from Rajeshwar Tripathi – Chief People Officer 
and Dr. Pawan Goenka – ED, M&M and Group President AFS

R-L: Dr. Pawan Goenka, Executive Director, M&M Ltd and Pravin Shah, President & Chief Executive, Automotive,  
Mahindra & Mahindra at the launch of Mahindra’s all new mini-truck Jeeto, in Zaheerabad on June 23, 2015

12 13ISSUE 3 • 2015



NEWS - AUTOMOTIVE, FARM AND TWO WHEELERS

MAHINDRA’S HARIDWAR PLANT CROSSES 
PRODUCTION MILESTONE OF 7 LAC VEHICLES
M&M Ltd. has achieved a production milestone of 7 lac vehicles from 
its automotive plant in Haridwar, Uttarakhand. The Haridwar plant 
achieved this milestone in less than 10 years. The plant’s earlier 
production milestone of 6 lac vehicles was achieved in November 
2014 and since then it has taken just ten months to reach the 7 lac 
vehicles production mark. 

Inaugurated in December 2005, the Haridwar plant currently 
manufacturers the Bolero, Scorpio S2, Gio (passenger & load), Alfa 
(passenger & load) and Champion range of Mahindra products. For 
the past two years, the plant has earned the distinction of having one 
of the highest production capacities amongst other automotive plants 
of Mahindra. 

M&M LAUNCHES THE TOUGH AND STYLISH TUV300 
Mahindra & Mahindra Ltd. unveiled its much-awaited sports utility vehicle (SUV), the TUV300, at Chakan in Pune, Maharashtra. Designed in-
house and built on an all-new platform, the design of the TUV300 is inspired by a battle tank which gives it a tough, bold and stylish character. 
It inherits Mahindra’s legendary tough and rugged DNA while its authentic ‘true-blue’ SUV stance establishes its extraordinary road presence. 
The TUV300 was developed at the world-class Mahindra Research Valley (MRV) in Chennai. All research and development activities for this SUV 
have been planned with global standards of quality, technology, testing norms, safety, regulations and emissions to delight the customer.

The TUV300 boasts of uncompromising bold style with a 7-seater (5+2) configuration. The interiors of the TUV300 are inviting, modern and 
premium. With dual tone black and beige interiors, a stylish hexagon-shaped centre bezel, piano-black centre fascia, an infotainment system 
comprising 2 din audio, Bluetooth, USB, AUX and steering-mounted audio and phone controls and the sporty twin pod instrument cluster, the 
TUV300 is set to exceed expectations. 

The tough and stylish true-blue SUV from the Mahindra stable – TUV 300

Vijay Kalra, Chief of Manufacturing Operations, AD with 
the AD Haridwar team during the 7 lakh vehicle roll out

NEWS - AUTOMOTIVE, FARM AND TWO WHEELERS

MAHINDRA-SPONSORED ATHLETES WIN GOLD 
Mahindra’s Nashik plant sponsored athletes Durga Deore and Kisan Tadvi at the 2015 Asian School Athletics Championship held in Wuhan, 
China. Both athletes bagged gold medals at the World School Athletic Championship. While Durga won gold medal in the 1,500 meter run, 
setting a new school National Record, Kisan won a gold medal in the 3,000 meter run. 

M&M WINS AWARDS AT THE CPO FORUM INDIA AWARDS 2015
Mahindra & Mahindra Ltd. bagged five awards at the Conference Asia 3rd Annual CPO Forum India Awards 2015 held in Mumbai. The awards 
aim at recognising and celebrating efforts of individuals and teams on their journey towards procurement of excellence through innovation, 
commitment, collaboration and hard work. 

R. Sridhar, Senior Vice President, Strategic Sourcing Unit, won an award in the “Outstanding Leader in Procurement” category for his 
contribution to the purchasing profession. Mahindra & Mahindra, Strategic Sourcing Unit won an award in the “Excellence in Supplier 
Relationship Management” category for its Supplier Business Capability Building (SBCB) initiative. Supplier Risk Management (SRM) bagged 
an award in the “Excellence in Risk Mitigation” category. The FD-CDMM Team was awarded as the “Outstanding Procurement Team” and the 
“Outstanding Cross functional Collaboration” category.

R. Sridhar, Senior Vice President, Strategic Sourcing Unit, won an award in the “Outstanding Leader in Procurement” 
category for his contribution to the purchasing profession

Joydeep Moitra receives National Award for Engineering Export Excellence from Nirmala Sitharaman, Minister of State 
for Commerce & Industry, GOI 

M&M WINS EEPC INDIA NATIONAL AWARD
Mahindra & Mahindra Ltd. won the prestigious National Award in the category of “Star Performer- Motor Vehicles, Large Enterprise”. The 
Award was received by Joydeep Moitra – Head of International Operations (Automotive) from Shri Nirmala Sitharaman, Minister of State for 
Commerce & Industry, Government of India. 
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NEWS - AUTOMOTIVE, FARM AND TWO WHEELERS

MAHINDRA EMPLOYEE BAGS 
TWO TITLES AT THE WORLD 
SKILL COMPETITION 
Sachin Narale from MVML Chakan won the 
“Medallion of Excellence” and “Best of Nation” 
award in the World Skill Competition at 
Sao Paulo, Brazil. Sachin ranked 7th among 
the 38 participants across the world in 
welding. He joined MVML as associate in 
2012 in Maintenance - BIW (Body in White) 
Department. Out of the eight medals of 
excellence winners from India, Sachin scored 
79.8 per cent making him the highest scorer 
from India. 

MTWL LAUNCHES TWO 
WHEELER RANGE IN NIGERIA
Mahindra Two Wheelers (MTWL) expanded 
its global footprint by launching its two 
wheeler range in Nigeria that includes two 
stylish and feature-rich motorcycles – the 
Mahindra Arro and the Centuro. MTWL 
also appointed M/s VIP Merchandise 
Enterprise Limited as its distributor in 
Nigeria. The company has been in the 
business of assembling and marketing 
automotive products for over a decade in 
the country. 

M&M WINS AREAS FOUNDATION DAY AWARD 
The Ministry of Non-conventional and Renewable Energy (MNRE), Government of India conferred the third prize to Mahindra & Mahindra Ltd. 
and IIT Delhi under the ‘Award to the Top 3 institution for R&D in Renewable Energy’ category. The Award was given on the occasion of the 
founder’s day of Association of Renewable Energy Agencies of States (AREAS), by Shri Piyush Goyal, Hon’ble Minister of Non-Conventional 
Energy, and Shri D. K. Shivakumar, Hon’ble Minister of Energy, Government of Karnataka. 

Mahindra wins AREAS Foundation day Award from Ministry of Non-Conventional Energy Sources

Anand Mahindra and the Mahindra leadership team felicitating Sachin Narale for 
winning accolades at World Skills Competition held at Sao Paulo, Brazil

Sandeep Singh, Senior General Manager - Exports, MTWL with the  
delegates in Nigeria

NEWS - AUTOMOTIVE, FARM AND TWO WHEELERS

MTWL LAUNCHES NEW COMMUNICATION CAMPAIGN - ‘KISI SE KAM NAHI’
MTWL rolled out a new communication campaign for its innovative range of two-wheelers – the Mahindra Gusto scooter and the Mahindra 
Centuro motorcycle. The TVC showcases the pride of Mahindra Two Wheeler owners, as they now enjoy the same privileges that of car 
owners. Titled ‘Kisi Se Kam Nahi’, the TVC reinforces Mahindra Two Wheeler’s commitment to partner with its customers on their journey 
towards progress and in keeping with the company’s philosophy of ‘Rise’. 

FD-CENTRAL MANUFACTURING ENGINEERING (CME) UNIT BAGS ‘MANUFACTURING  
TODAY-2015’ AWARDS
FD-CME was recognised as winners in two categories during the annual function of “Manufacturing Today -2015”, a Premier Awards 
platform that honours industry leaders shaping the future of the Indian economy, held at Pune on. The winning categories included Excellence 
in Technology and Excellence in Customer Service. 

1 2

1. CME wins Technology Award

2. Winner team with Shri. Haribhai Parthibhai Chaudhary, Hon’ble Minister of State for Home Affairs, Government of India

16 17ISSUE 3 • 2015
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SWARAJ LAUNCHES TWO NEW TRACTOR MODELS 
Swaraj unveiled two new tractor models catering to farmers with marginal and large land holdings in Gujarat. The Swaraj 960 FE, powered by a 
60 horsepower (HP) engine, marks the brand’s first foray in the highly competitive high-powered tractor category. The Swaraj 717, with a  
sub-20 HP engine, is targeted towards farmers with small landholdings who might now wish to upgrade to tractors. 

FARM DIVISION IN NAGPUR ROLLED OUT ITS 7,00,000TH TRACTOR
The Farm Division of the Nagpur Plant achieved another milestone on September 3, 2015, 
by manufacturing its 7,00,000th tractor. This remarkable milestone was celebrated with 
enthusiasm by all employees. The event started off with a traditional ‘pooja’ followed by a 
coconut breaking ceremony by all Steering Committee members of the Nagpur Plant and ER 
representatives. 

Ashutosh Tripathi, Plant Head, congratulated the team for the achievement of the milestone 
and encouraged them to continue concentrating on cost and quality to attain many such 
landmarks in the future.

Farm Division roll out its 7,00,000th Tractor 

DR. PAWAN GOENKA VISITS 
MAHINDRA GUJARAT TRACTOR 
LIMITED
Dr. Pawan Goenka, Executive Director, 
M&M and Group President, AFS, visited 
Mahindra Gujarat Tractor Limited (MGTL) 
recently. The Team MGTL extended a warm 
welcome to him on his maiden visit to the 
plant. S. O. Tyagi, Head, MGTL, shared a brief 
presentation on the Company’s background, 
performance and priorities. Dr. Goenka 
visited all the facilities in the plant. He showed 
a keen interest in the products displayed and 
posed many questions pertaining to them. 
He seemed to be particularly intrigued by the 
Shaktimaan Orchard Tractor. He also gave 
valuable inputs on improving product quality, 
safety and performance. In addition, he 
planted a sapling in the premises of MGTL as 
an act that indicates new beginnings. 

SWARAJ’S CONCERTED EFFORT TO CREATE SKILL BANK 
In its endeavour to work towards developing proficient automotive skill ecosystem, Swaraj launched Mahindra Skill Excellence. The team 
identified that maximum retirements till the year 2016 are from Machine Shop and CNC machining area. The platform has different 
modules to develop the skill expertise of cell members and give them exposure in various applications.

VP Manufacturing addressing the workmen on Skill Excellence launch

NEWS - AUTOMOTIVE, FARM AND TWO WHEELERS

1 2

3

1. Flagged off by Rajan Wadhera, Pankaj Sonalkar and Nalin Mehta

2. Ceremonially handed over to Key Customer - Manoj Sahu, MD of Ganapati Carrying Corporation

3. MVML Group with MTBD Leadership team and Rajan Wadhera

The veterans of Indian Transport Industry at IIM, Ahmedabad during the valedictory session

M&M FLAGS OFF 15,000TH TRUCK FROM CHAKAN PLANT 
Mahindra Truck and Bus Division announced the roll out of its 15,000th truck from the Chakan plant on August 5, 2015. The event was flagged 
off by Rajan Wadhera, President & Chief Executive - Truck & Power Train, Head – Mahindra Research Valley, Mahindra & Mahindra Ltd. and 
Member of the Group Executive Board, Pankaj Sonalkar, CEO - MVML and Nalin Mehta, Chief Executive Officer, Mahindra Truck and Bus Division, 
in the presence of the entire MVML MHCV Team and certain members of MTBD team. 

MTBD LAUNCHES SECOND EDITION OF MAHINDRA MENTORS SUMMIT 
Following the success of the inaugural Summit, the second edition of the Mentors Summit was launched. Featuring the veterans were the 
Mentors (Papas, uncles, spouses, and partners) of MPOWER Delegates – all of whom are either customers or prospects and are the who’s 
who of the Indian Transport industry. Mahindra MPOWER Mentors Summit is intended to help industry veterans to take their business to even 
greater heights by empowering their protégés. 
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MNATC PARTICIPATES IN DETROIT’S WORLD-
FAMOUS DREAM CRUISE
For the second straight year, Mahindra North American Technical 
Center (MNATC) joined hands with 1.5 million auto-enthusiasts to 
celebrate Detroit’s historic Woodward Dream Cruise. Started in 
1995, the Woodward Dream Cruise is among the most popular 
classic car festivals in the world serving as an annual reminder 
of Detroit’s vibrant automotive culture. Mahindra was proud to 
participate in these festivities by showcasing the Group’s presence  
in Michigan. 

MAHINDRA USA PARTNERS 
WITH MEDIA TO DONATE 
TRACTORS 
Working collaboratively with several of its 
media partners, Mahindra USA (MUSA) 
has given active and retired US military 
and first responders the opportunity to 
win Mahindra eMax 22 Gear sub-compact 
tractors and the mPACT XTV 750S. 
Promotions that have been conducted 
in partnership with Yahoo Sports Radio, 
Rush Limbaugh and the Outdoor Channel 
have produced well-deserving winners 
including Corporal Kurt Poteet of the Lee 
County Sheriff’s Department.

MAHINDRA USA RECOGNISED BY THE  
INDO-AMERICAN CHAMBER OF COMMERCE
Mahindra USA was recently recognised by the Indo-American 
Chamber of Commerce – Greater Houston chapter and received the 
Inbound Investment Award during the 16th Annual IACCGH Gala on 
September 19, 2015. The Inbound Investment Award recognises a 
company for its contribution to the local economy for furthering the 
IACCGH mission of enhancing bilateral trade between India and the 
US, and for creating local jobs in the Houston region. 

Accepting the Inbound Investment Award was Mahindra USA 
President Mani Iyer. MUSA has also been honoured by the Indo-
American Chamber of Commerce in the past with a corporate award 
for excellence as the Best Indian Company in the US in Corporate 
Social Responsibility (CSR) in 2013. 

MAHINDRA USA INVESTS IN PARTS FACILITY & HEADQUARTERS EXPANSION
MUSA began phasing in its all-new parts facility in July 2015 that is expected to be fully operative by the end of the year. MUSA is 
investing more than USD 1 million in a major expansion that will triple the parts department and increase office space at its Houston 
headquarters. This expansion supports and fuels continued growth in North America.

NEWS - AUTOMOTIVE, FARM AND TWO WHEELERS

Dream Cruise Parade

(Left – Right) – IACCGH President Ashok Garg, US 
Ambassador to India Richard R. Verma, Mani Iyer,  
President – Mahindra USA and IACCGH Executive 
Director, Jagdip Ahluwalia

Mahindra First Responder

NEWS - AUTOMOTIVE, FARM AND TWO WHEELERS

SSANYONG REVEALS XLV-AIR CONCEPT AT 
FRANKFURT MOTOR SHOW
Ssangyong Motor unveiled the XLV-Air at the Frankfurt Motor Show in 
September 2015. The XLV-Air (eXciting smart Lifestyle Vehicle) is the 
pre-production model of the long bodied Tivoli that would be available 
in the market at the beginning of 2016. The XLV-Air concept is a multi-
role SUV, designed to provide comfortable and safe driving with an 
enjoyable and pleasing interior environment. Extended luggage  
space is one of the key features of the XLV-Air with 720 litres of 
loading capacity.

TIVOLI RECEIVES TOP RATING IN VEHICLE 
SAFETY TEST 
Ssangyong’s compact SUV Tivoli received TOP rating in the Korean 
New Car Assessment Programme (KNCAP), the automotive safety 
test conducted by the Ministry of Land, Infrastructure and Transport. 
The Tivoli scored a total of 91.9 points out of 100, the highest among 
the leisure vehicles since 2013. 

TIVOLI DIESEL WINS ENERGY WINNER AWARD 
Ssangyong’s Tivoli’s diesel model won in the category of ‘CO2 
Reduction’ at the 19th Energy Winner Awards in July 2015. The 
Energy Winner Awards is co-organised by the Consumers Korea 
and Ministry of Trade, Industry & Energy (MOTIE) and specially 
supported by the Economic and Social Commission for Asia and the 
Pacific (UNESCAP). The diesel-powered Tivoli was recognised for its 
high fuel efficiency and eco-friendliness. Its Euro 6 e-XDi 160 engine, 
developed for the last three years allows the excellent drivability and 
fuel efficiency. 

TIVOLI SHARING SERVICE STARTS
Ssangyong Motor signed a business agreement with a car-sharing 
company GreenCar. Based on the agreement, any driver can rent the 
popular diesel-powered Tivoli through GreenCar spots called Green 
Zones, nationwide from August 2015. Ssangyong’s 46 dealers joined 
the Green zone network so that those interested to use the Tivoli 
diesel can simply visit one of Ssangyong dealerships.

Ssangyong CEO Johng-sik Choi poses beside XAV-Air at 
Frankfurt Motor Show

Awarded Tivoli diesel is showcased at the 19th Energy 
Winner Awards Ceremony

Tivoli scores the highest among the leisure vehicle since 
2013 in Korean NCAP

Ssangyong Motor and GreenCar hold a signing ceremony 
at Daechi Dealership, Seoul
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NEWS - AFTER-MARKET & FINANCIAL SERVICES

MFCWL INAUGURATES THREE DEALERSHIPS  
IN PUNJAB
Mahindra First Choice Wheels inaugurated three dealerships in 
Punjab at Pathankot, Amritsar and Derabassi. The inaugurations  
were done by Nagendra Palle, CEO - MFCWL and Tarun Nagar,  
VP (Retail) – MFCWL.

MFCWL INAUGURATES FIRST FRANCHISEE IN 
ALLEPPEY, KERALA
MFCWL inaugurated its first franchisee, Shyamas Cars, in Alleppey, 
Kerala. It was inaugurated by Nagendra Palle, CEO - MFCWL and 
Tarun Nagar, VP (Retail) - MFCWL. 

MAHINDRA FINANCE 
PARTICIPATES IN FOODEX 
Mahindra Finance participated in Food 
& Agri Processing exhibition FoodEx to 
spread awareness and generate leads for 
SME product offerings among participants 
and visitors of SME events. FoodEx is 
India’s largest international Exhibition on 
Food Products Processing and Packaging 
Machinery and Allied Industries. The event 
showcased the technology developments 
in these sectors and brought together 
technology and suppliers, entrepreneurs 
and support services on a single platform. 
Mahindra Finance saw 1,900+ footfalls at 
the stall out of which 450+ target customers 
engaged and interacted with the brand. 

MRHFL LAUNCHES AV AT THE KUMBH MELA
Mahindra Home Finance Limited (MRHFL) created a four-minute AV 
to highlight the importance of owning a home and raising awareness 
about the means of receiving a home loan. The AV was launched at 
the Kumbh Mela in Nashik. In addition, MRHFL also partnered with a 
firm that made consumers aware of the option of constructing their 
own pre-fabricated houses. 

MAHINDRA FINANCE TRAINS YOUTH THROUGH 
PROJECT HUNNAR 
Mahindra Finance has trained 139 unemployed educated youth to 
make them employable under Project Hunnar. This vocational training 
project is undertaken across Tamil Nadu, Karnataka and Bihar in 
collaboration with NGOs. The two weeks training programme includes 
topics such as credit function and processes, loan acquisition, error 
free documentation, collection and recovery process, communication, 
sales and interpersonal skills. The objective of this initiative is to 
provide vocational training and livelihood enhancement skills to 
unemployed youth across rural India, with the aim of reaching  
1,000 beneficiaries.

MAHINDRA RURAL HOUSING FINANCE LTD. 
WINS THE PORTER AWARD FOR “INDUSTRY 
ARCHITECTURAL SHIFT” 
Mahindra Rural Housing Finance Ltd. recently won the Porter award 
for “Industry Architectural Shift”. They were awarded for outstanding 
performance in the industry and to recognise redefining the industry 
structure by challenging the very basis of competition, creating new 
business models, challenging the status quo and exploiting change.

The Porter Prize is named after Michael E Porter, professor at Harvard 
Business School. He is a living legend and father of modern strategy 
field. The central idea of the Porter Prize is to propel companies to 
compete on the basis of value creation, innovation and strategy.

Mahindra Finance participating in Food & Agri Processing Exhibition

MRHFL wins the prestigious Porter Prize 

TOP 50 CIOS AWARD 
Suresh A. Shanmugam was awarded India’s 
best CIO and India’s Most Eminent CIO in the 
top 50 CIOs category at award function held 
in Mumbai. 

MAHINDRA FINANCE WINS IDF 
CSR AWARD
Mahindra Finance was honoured with the 
Indian Development Foundation (IDF) Award 
for its CSR initiatives in Mumbai. 

MOST INFLUENTIAL CFOS OF 
INDIA AWARD 
V. Ravi received the “Most Influential CFOs of 
India” award given by the Chartered Institute 
of Management Accountants (CIMA).

  MAHINDRA PARTNERS

MASL INAUGURATES ITS AUTOMOTIVE STEEL SERVICE CENTRE AT CHAKAN
Mahindra Auto Steel Pvt. Ltd. (MASL) 
inaugurated its automotive steel service 
centre at Chakan. MASL is a joint venture 
between Mahindra Intertrade, China Steel 
of Taiwan and Mitsui of Japan. This state-of-

the-art steel processing facility is equipped 
with a world-class blanking line from Fagor of 
Spain and will manage the entire steel supply 
chain of auto majors located within the 
Chakan auto hub. Bharat Doshi, Chairman 

– Mahindra Intertrade, was the Chief Guest 
of the event which was attended by senior 
leaders from M&M, China Steel and Mitsui.

MAHINDRA RETAIL RENAMES MOM & ME AS  
‘BABYOYE BY MAHINDRA’
Mahindra Retail has renamed its maternity and childcare stores as ‘Babyoye by Mahindra’ 
dropping the name ‘Mom & Me’ in favour of shopping website Babyoye.com, acquired earlier 
this year. While the online site remains Babyoye.com, all 107+ physical stores will reflect 
the new Babyoye branding to highlight the message of ‘Better Together’. Going forward, the 
company will have a unified brand identity across the online as well as physical retail space.

MAHINDRA FINANCE WINS 
TWO AWARDS AT BUSINESS 
WORLD HR EXCELLENCE 
AWARD
Mahindra Finance won two awards --  
‘Best Innovative Workplace Practices’ and 
‘Excellence in HR’ -- at the Business World  
HR Excellence Award. 

NEWS - FINANCIAL SERVICES & MAHINDRA PARTNERS

Inauguration of MASL’s Automotive Steel Service Centre at Chakan
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NEWS - INFRASTRUCTURE & REALTY AND MAHINDRA HOLIDAYS

MAHINDRA WORLD CITY AT THE TAMIL NADU GLOBAL INVESTORS MEET (GIM) 2015 
Mahindra World City Developers Limited, Sumitomo Corporation of Japan and Mahindra Industrial Park Chennai Limited (MIPCL) signed 
a Memorandum of Understanding with the Govt of Tamil Nadu at TN GIM 2015 organised at Chennai Trade Centre. The event saw the 
participation and showcase of Fortune 500 companies and countries across the world. The Mahindra World City Case Study was very well 
received by the distinguished audience present. 

The Tamil Nadu Government has agreed to support the development of a new industrial park in North Chennai to be carried out through the 
Joint Venture Company MIPCL. The new industrial park, located on NH5 corridor, is Mahindra Group’s second development in Tamil Nadu 
after Mahindra World City Chennai.

TEAM MRV#B WINS 4TH EDITION OF MWC-
INFOSYS CHAMPIONS TROPHY
The 4th edition of MWC-Infosys Champions Trophy cricket 
tournament was concluded with Team MRV#B, from Mahindra 
Research Valley winning the final match against Infosys #B, from 
Infosys in a closely contested game. Teams CapGemini#1 from 
Cap Gemini and BMW-M3 from BMW won the second runner up 
and third runners up position respectively. The Mahindra World 
City-Infosys Champions Trophy is an annual cricket tournament at 
the Mahindra World City, Chennai which saw participation from 42 
cricket teams this year.

 MAHINDRA HOLIDAYS

MAHINDRA HOLIDAYS IN THE MUMBAI HOT 50 
- 2015 BRANDS 
Mahindra Holidays was chosen as the TOP 10 BRANDS in the 
marquee list of ‘Hot 50 Brands of Mumbai’. The company has been a 
part of Mumbai’s TOP 50 Brands list for two years in a row. The Hot 
50 Brands of Mumbai by Paul Writer was announced at the Mumbai 
Brand Summit & Hot 50 Brands programme. 

MHRIL ORGANISES MEMBER ENGAGEMENT 
INITIATIVE 
Mahindra Holidays organised a unique member engagement initiative 
— ‘Heart-to-Heart’ — in Hyderabad. At this gathering, members got a 
chance to meet and bond with other members from their own city and 
indulge in various activities. ‘Heart–to-Heart’ engagements have so far 
been held at Ahmedabad, Jaipur, Mumbai and Delhi. 

Caption to comeMembers at ‘Heart to Heart’ in Hyderabad

MWC-Infosys Champions Trophy winners 
2015 - MRV#B
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RTI ANNOUNCES 
COLLABORATION WITH TECH 
MAHINDRA
Tech Mahindra joins Real-Time RTI’s rapidly 
expanding Services Delivery Partner (SDP) 
programme designed to help companies 
capitalise on the growing Industrial Internet 
of Things (IIoT) market. RTI SDPs offer 
outsourced product development, system 
integration and domain-specific consulting 
across multiple industries. It delivers IIoT 
solutions for customers spanning medical, 
energy, mining, air traffic control, trading, 
automotive, unmanned systems, industrial 
SCADA, naval systems, air and missile 
defence, ground stations and science. 
Combined efforts of RTI and Tech Mahindra 
will help companies meet the emerging and 
dynamic requirements of the IIoT market in 
key verticals including energy, automotive, 
avionics, healthcare and telecommunications 
across the globe.

TECH MAHINDRA’S TAP 
CERTIFIED BY HORTONWORKS®

Tech Mahindra’s in-house developed 
platform TAP (Tech Mahindra Analytics 
Platform) for Big Data solutions has been 
certified by Hortonworks®, a technology 
leader and ecosystem builder for the 
Apache™ Hadoop® industry. TAP, an asset-
based delivery kit, addresses the critical 
and evolving needs of customers with a 
multitude of diverse use cases in Big Data 
Analytics. It is one of the major technology 
initiatives in the analytics area and the 
certification by Hortonworks adds further 
value to this asset and enables the delivery 
of analytics solutions on the  
HWX platform. 

TECH MAHINDRA CREATES 
AUTOMATION TARGETS
Tech Mahindra has mandated its Chief 
Delivery Officer, George Mundassery, 
to integrate all automation efforts at 
the company and has created a set of 
automation targets for its business heads 
as its activities gain momentum. In the last 
two months, Tech Mahindra has created 
a 200-man strong delivery team and has 
given all business heads targets for yield 
improvement due through automation. To 
create greater productivity, Tech Mahindra 
plans to train 20 per cent of its work force 
in automation thinking. 

GLOBAL COMPANIES JOIN 
HANDS WITH TECH MAHINDRA 
TO EMPOWER CITIZENS OF 
ONTARIO 
San Diego Gas & Electric (SDG&E), SAP 
Canada and Nissan Canada partnered with 
Tech Mahindra for its Intelligent Electric 
Vehicle Charging System (IEVCS) Project 
along with Ontario-based local distribution 
company Niagara-on-the-Lake Hydro. This 
project is sponsored by the Ministry of 
Energy and funded in part through the 
Ontario Smart Grid Fund initiative. The EV 
charging system pilot project that began in 
March 2015, is scheduled to be completed 
by the end of September 2016. The project 
will allow Tech Mahindra to focus on the 
development of an integrated hardware-
software solution that allows utilities to 
gather data on both EV charging patterns 
and local transformer performance. 

TECH MAHINDRA AND GSK 
WIN 2015 ISG UK AND 
IRELAND PARAGON AWARD 
Tech Mahindra and GSK were awarded 
the 2015 ISG UK & Ireland Paragon 

TECH MAHINDRA AND MAHINDRA FINANCE SET TO REVOLUTIONISE BANKING IN INDIA
The Reserve Bank of India has granted an 
“in-principle” approval to Tech Mahindra 
to set up a Payments Bank under the 
Guidelines for Licensing of Payments 
Banks issued on November 27, 2014. The 
bank will be an independent unit under the 
Mahindra Group led by Tech Mahindra and 
Mahindra Finance as equal contributors to 
the new entity. This foray is another example 
of the group’s determination to drive positive 

change within its eco-system and beyond. 
The ultimate vision is to create a technology-
led Payment Bank that will reach every 
customer in India. 

The new entity will leverage learnings from 
Group companies to establish a successful 
payments bank model that is suitable for 
India and meets the Government’s vision 
of a ‘cashless’ society. Its impact will be felt 

across small savings accounts, remittance 
services, low income households, small 
businesses, unorganised sector entities 
among others by enabling high volume-
low value transactions in deposits and 
payments. It is also a manifestation of the 
Mahindra Group’s continued support to key 
government initiatives including Digital India.

Award for Collaboration. The eminent jury 
recognised Tech Mahindra’s niche solutions 
and services for providing a new baseline 
NextGen Business Analytics and reporting 
solution that not only supports the business 
objectives, but is also cost-effective and 
adaptable for future expansions. ISG’s 
Paragon Awards have been designed 
to reward the qualities that drive the 
outsourcing industry; qualities such as 
imagination, leadership, forward thinking and 
collaboration. 

TECH MAHINDRA MAKES IT TO 
THE FORBES 50 ASIA’S BEST 
PUBLIC COMPANIES 
Tech Mahindra featured in the Forbes 50 
Asia’s Best Public Companies twice in a 
row. The Fab 50 was selected from a pool 
of 1,116 companies that have an annual 
revenue or market cap of at least USD 3 
billion.

C. P. GURNANI PARTICIPATES 
IN THE FORBES INDIA CEO 
DIALOGUES
As part of the second season of the Forbes 
India CEO Dialogues: The Leadership Agenda, 
industry leaders discussed the challenges of 
implementing the Government’s ambitious 
Digital India plan. Leaders such as Himanshu 
Kapania, Managing Director of Idea Cellular, 
Sunil Mathur, MD and CEO of Siemens 
India, Bazmi Husain, MD of ABB India, C. P. 
Gurnani, MD and CEO of Tech Mahindra and  
R. Chandrasekaran, Executive Vice Chairman 
of Cognizant India were part of an eminent 
panel. During the discussion, Gurnani spoke 
about leveraging technology to streamline 
processes, remove intermediaries and 
become more transparent.
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MTIS RECEIVES FIPB APPROVAL FOR  
INCREASE IN FDI 
Mahindra Telephonics Integrated Systems (MTIS) received an 
approval from the Foreign Investment Promotion Board of India 
(FIPB) for Telephonics Corporation to increase its stake in MTIS 
from 26 per cent to 49 per cent. This development would further 
enhance MTIS’s support for the Government’s ‘Make in India’ 
campaign. 

MAHINDRA SPECIAL SERVICES GROUP WINS AWARDS 
The Mahindra Special Services Group has been awarded the prestigious SWI Innovation & Excellence Awards for Security & Policing 2015, 
on September 9, in Delhi. The Group won the ‘Dhrishth’ Lucknow UP Project under the category of the ‘Most Innovative City Surveillance 
Initiative’. Dinesh Pillai, the CEO of the Group; Jasbir Singh Solanki, Head Homeland Security and Smart Cities; and Shri R. K. Vishwakarma, 
Additional Director General of Police Technical Services, UP Police, were also present at the ceremony, to receive the award.

TMW ASSESSMENT HELPS INTER-SECTORAL 
DEPLOYMENT OF IMPROVEMENT IDEAS
The TMW assessment is an annual exercise in most companies 
within the Mahindra Group. There are some interesting stories of 
the deployment of ideas. 

Improving Productivity and Quality of Maintenance crew, through 
Dexterity Training
Improving uptime by the Town Maintenance Department was one of 
the major bottlenecks to improving customer satisfaction in MWC 
Chennai. Frequent change of the manpower by the contractor was 
proving a major hurdle in training workers. Dexterity training was 
recommended and the TMW team facilitated a visit to the Farm 
Division at Kandivli to see these ideas in practice. The outcome of the 
initiative was that the time to repair electrical faults has reduced by 
50 per cent.

Human Error Prevention at BSG 
Human Error Prevention (HEP), a tool used in vehicle assembly lines 
was recommended to BSG Tech Mahindra. MIQ provided training 
to the people working in Information Technology environment. The 
result of the initiative was that the quality score improved from 75 to 
95 per cent.

MAHINDRA SANYO BAGS NATIONAL ENERGY 
MANAGEMENT AWARD 2015
Mahindra Sanyo Special Steel bagged the National Award for being 
an “Energy Efficient Unit” in the Metals and Steel Sector at the CII 
National Energy Management Awards at Hyderabad. A total of 350 
companies applied for it and 127 of them were shortlisted for the 
final rounds of presentation. 

Improving water availability at Mahindra World Cities
Water availability to meet growing demands at Mahindra World City 
(MWC) Chennai and Jaipur is a concern. To improve fresh water 
availability, it was suggested that MWC should adopt rain water 
harvesting ideas developed at Zaheerabad plant of Automotive 
sector. The TMW team facilitated the MWC team to meet the 
project team at Zaheerabad. The result of the initiative was that 
there was additional water availability of 96000 cu. m at MWC 
Chennai and 73000 cu. m at Jaipur. 

15,000TH PARTICIPANT AT MIQ
The MIQ team welcomed the 15,000th participant for its training 
programmes during the Lean Six Sigma Black Belt programme. 
After having celebrated the 10000th participant milestone in 
January 2014, this feat of adding 5,000 participants was achieved 
within a span of 18 months as against 5,000 participants earlier 
which took 24 months. Rajinder Singh, Dean – MIQ, presented a 
memento to the 15,000th participant, Deven Gosavi, who works with 
M&M’s Auto Division, Igatpuri.

FINANCIAL SERVICES SECTOR FORMS SUSTAINABILITY COUNCIL 
Sustainability at FSS is an integral part of the corporate culture and behaviour in business. To ensure a close link to the operational part of 
the business and to reflect a commitment from management, the FSS formed the Sustainability Council which comprises: Vinay Deshpande, 
Chief People Officer, MMFSL (FSS Sustainability Council – Chair), Gururaj Rao, Chief Information Officer, MMFSL, Rajesh Vasudevan, VP - 
Accounts, MMFSL, Dinesh Prajapati, VP - Treasury & Corporate Affairs, MMFSL, H. S. Kamath, Sr. General Manager FES Loans, Operations, 
MMFSL, Dharmesh Vakharia, Chief Financial Officer, MRHFL, Rajesh Sharma, Head - Retail & Commercial, MIBL, and Ketan Patkar, Deputy 
General Manager – I&S, MMFSL.

M&M SUPPORTS COMMUNITIES BY BUILDING 
REQUIRED INFRASTRUCTURE 
Check DAM Project at Kalampada, Peth 
With an objective to enhance livelihood, the M & M Team from 
Tool & Die Plant, Nashik with the support of NGOs, Government 
departments and the villagers planned to build a check dam at 
Kalampada, Peth with storage capacity of around 35 lac litres. Peth 
is situated in the north west of the Nashik district which lacks water 
preservation facilities. As a result, farmers cultivate only one crop of 
Paddy / Nagli / Warai during the monsoon. 

Provision of toilet blocks to villagers at Zari, Peth
M & M Tool & Die plant Nashik provided 15 toilets blocks in the 
first phase for every household with participation from villagers and 
NGOs at Zari in Peth. 

Borewells with hand pumps at Tringalwadi, Igatpuri
M & M Tool & Die plant, Nashik adopted four villages at Tringalwadi 
near Igatpuri, providing four bore wells, operated by hand pumps, 
thereby benefitting 300 people.

MAHINDRA GROUP LAUNCHES 8TH ANNUAL SUSTAINABILITY 
REPORT UNDER THE THEME ‘BUSINESSWISE’
The Mahindra Group launched the 8th edition of its Annual Sustainability Report. The report 
details initiatives that are driven by the Group’s Rise philosophy and its three pillars of 
Accepting No Limits, Alternative Thinking and Driving Positive Change. During 2014-15, the 
Group achieved significant milestones on its Sustainability journey including becoming Water 
Positive. Mahindra’s micro-irrigation business played a key role in making the Group water 
positive. 

Mahindra 
Lifespaces was 
recognised as an 
industry leader 
in real estate 
Sustainability 

best practices and initiatives for the second 
year in a row being ranked Regional Sector 
Leader for Listed, Asia, Industrial, in the 2015 
Global Real Estate Sustainability Benchmark 
(GRESB) Survey report. Additionally, two 
of the company’s initiatives in the areas of 
Sustainability Education and Construction 
Best Practices have been selected for 

NEWS - SUSTAINABILITY AND CSR

publication as innovation case studies by 
GRESB based on an internal review of scope, 
reach and potential. These include:

The Green Army Initiative, an outreach 
programme that identifies children as 
primary change agents, aims to educate 
them on sustainable living habits while 
encouraging them to spread the word. 
The programme incorporates interactive 
workshops (conducted across 13 schools in 
Mumbai last year), an online module and a 
self-assessment methodology. The long-term 

campaign target is the creation of a ‘million 
caring citizens’ across the nation.

Use of Ground Granulated Blast Furnace 
Slag (GGBS) in RCC Work, is an example 
of the innovative use of a manufacturing 
by-product in the construction process 
that helps to reduce cement consumption, 
mitigates carbon emission and reduces cost 
of construction. GGBS is a waste product 
of the steel manufacturing process and is 
a potential part replacement for cement in 
Reinforced Cement Concrete or RCC.

MAHINDRA LIFESPACES AWARDED REGIONAL SECTOR LEADER STATUS BY GRESB ASIA SURVEY 

 CSR

MAHINDRA FINANCE ESOPS ENABLE 
COMMUNITIES TO RISE
Employees of Mahindra Finance, through their contribution to 
various Esops projects, positively impacted the lives of the under 
privileged in the community.

Jeevandan - Blood donation 
Blood donation drives were organised at various locations such as 
Karnal in Haryana, Kurnool and Tirupati in Andhra Pradesh and 
Udaipur and Kota in Rajasthan. Over 230 Esops volunteers  
donated blood. 

Hariyali – Tree plantation 
Eight sapling plantation drives were conducted across the 
country by Mahindra Finance under Project Hariyali in which 925 
employees participated and planted more than 8,000 saplings in 
Rajasthan, Maharashtra, Madhya Pradesh, Andhra Pradesh, Punjab, 
Chhattisgarh and Haryana.

Gyandeep - Facilitating school education
The Esops team supported 1,478 school children with education 
material across schools in Karnataka, Chhattisgarh and Rajasthan.

Samantar – reducing inequalities and discrimination faced by 
disadvantaged groups 
The Esops team of Kota supported orphanages and old age homes 
with stationery and utility items. 

Anand Mahindra unveils BusinessWise 
– the Group’s 8th sustainability report 
for the year 2014-15
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PROUD FATHERS 
FOR DAUGHTERS - 
INITIATIVE FOR 
SUPPORTING GIRL 
CHILD EDUCATION 

Ace photographers Atul Kasbekar, Jaideep 
Oberoi and Colston Julian came together 
at Mehboob Studios, Bandra, to support 
the cause of girl child education by raising 
funds for Project Nanhi Kali. As part of 
this unique initiative – titled Proud Fathers 
for Daughters – the three photographers 
captured precious moments between 165 
father-daughter pairs. Gracing the event 
was actor Arjun Rampal and his daughters 
Mahikaa and Myra. Several Nanhi Kalis too 
were present for the event and were happy to 
receive an opportunity to get photographed 
with their fathers. The event that received an 
overwhelming response helped raise funds 
for 245 Nanhi Kalis.

1

2

1. Parag Shah, Managing Partner 
at Mahindra Partners with his 
daughter Anika

2. Actor Arjun Rampal with his 
daughters Mahikaa and Myra

Brig. Xerxes Adrianwala and C. Krishnadas hand over the cheque to  
the Nanhi Kali team

KAGAZ KE PHOOL SUPPORTS 
PROJECT NANHI KALI
Kagaz ke Phool was launched at Mahindra 
Towers, Worli, by the Esops and CIS teams 
in partnership with Greenlogix. Through this 
programme all used paper, plastic waste, 
newspapers, magazines, bottles, folders and 
other paper and plastic items in the office 
are collected and recycled by Greenlogix. 
Along with this, in order to make the initiative 
efficient and competent, all the office boys 
and housekeeping staff were educated on 
the importance of waste management. 
Through this initiative, 62 Nanhi Kalis would 
be sponsored. 

MAHINDRA INTERTRADE SUPPORTS EDUCATION 
Most children in Zilla parishad schools in Kushegaon, Chipardarawadi, Gadgad Sangavi and Morambi, are from poor tribal families. The 
Mahindra Intertrade Esops team donated 370 school bags to these school children.

NEWS - CSR

57 CANDIDATES AWARDED THE K. C. MAHINDRA SCHOLARSHIPS 
The K. C. Mahindra Education Trust 
announced the results of the 2016 K. C. 
Mahindra Scholarships for Post Graduate 
Studies Abroad. Three K. C. Mahindra 

Fellows will receive an interest free-loan 
scholarship of INR 8 lakhs each while 
another 54 candidates will receive an 
interest-free loan scholarship of INR 2 lakhs 

each. Since its inception in 1956, the Trust 
has provided 1,168 scholarships to Indian 
students pursuing their post-graduate 
studies abroad. 

MACE REPRESENTS 
MAHINDRA IN INDIA’S 
SWACHH BHARAT CAMPAIGN
As a part of India’s Swachh Bharat national 
campaign, Mahindra Consulting Engineers 
Limited (MACE) was entrusted with the task 
of building and maintaining toilets exclusively 
for girls at schools. As a consequence, 
4,529 toilets were built in over 1,171 
locations in 11 states and 104 districts 
across India (largely in remote locations). 
MACE devised an inclusive solution that not 
only catered to women but also persons with 
disabilities and adolescent girls.

MTBD SAARTHI ABHIYAAN 
INITIATIVE FOR GIRL EDUCATION 
Mahindra’s Truck and Bus Division’s (MTBD) 
‘Saarthi Abhiyaan’ initiative aims at providing 
scholarships of INR 10,000 for higher 
education to the daughters of truck drivers 
who have completed their education till the 
10th standard. Following the success of the 
programme last year, during which 750 
scholarships were distributed, an additional 
350 scholarships were distributed this year 
across Tamil Nadu, Bihar, Maharashtra, 
Rajasthan, Haryana and Delhi. 

The selection panel interviewing an applicant for the K. C. Mahindra Scholarships for Post Graduate Studies Abroad

Glimpses of MACE’s Swachh Bharat project

Nalin Mehta, CEO, MTBD with the truck drivers’ daughters who won the 
scholarships
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INDUSTRY SPOTLIGHT

Vacation Ownership is one of the fastest-growing 
sectors of the worldwide hospitality industry. Vacation 
Ownership offers the right to use a resort unit at 
different locations for a specific period each year for a 
certain number of years. 

MAHINDRA HOLIDAYS: 
Mahindra Holidays & Resorts India Ltd. is a leading player 
in the family leisure vacation space, a part of leisure 
hospitality industry. It has established vacation ownership 
in India, and is the market leader in the business. Apart 
from providing quality experiences at resorts in unique and 
popular destinations, Mahindra Holidays offers its members 
additonal amenities. MHRIL includes the brands Club 
Mahindra, Club Mahindra Fundays and Svastha Spa. MHRIL 
has recently completed acquisition of a 85.60% stake in 
Holiday Club Resorts Oy, Finland (HCR), making it (together 
with Holiday Club) the world’s largest vacation ownership 
company outside the US. 

45 resorts 
(India, Dubai, Austria, 
Kuala Lumpur & 
Bangkok)

30 Holiday Club 
(22 Finland, 2 in 
Sweden, 6 in 
Spain)

1,91,000 Total 
membership 
base

Source : Wyndham Worldwide
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VACATIONS: A SERIOUS BUSINESS

WHAT WILL DRIVE 
VACATION OWNERSHIP 
IN INDIA? 

1. Current US 
Vacation Ownership 
market stands at 
INR 42,000 cr*

2. Vacation 
Ownership industry 
in the US contributes 
to 5% of the total 
hotel industry

3. Indian Vacation 
Ownership market 
currently stands at 
INR 1250 cr*

4. Assuming similar 
penetration in India, 
Vacation Ownership 
market  potential is 4.5 
times of the current 
market

THE MARKET OPPORTUNITY
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INDIA FOOTPRINT FORMAT SUITED TO CONSUMER NEEDS

FOUR REASONS WHY VACATION OWNERSHIP 
IS POPULAR:

Flexibility

Certainty

Credibility

Opportunity

Different 
locations, 
unit sizes and 
dates

Quality 
accomodations 
and efficient 
service

Exchange into 
other resort 
locations across 
the world

Brand equity 
and recall of 
the Vacation 
Ownership 
company

CERTAINTY
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Himachal Pradesh

Jammu and Kashmir 

Uttarakhand

Sikkim

Madhya Pradesh

Rajasthan

Gujarat

Goa

Kerala
Tamil Nadu 

Pondicherry

Maharastra

Karnataka

Indian Consumer Needs Our Product Design

Flexibility of choosing time 
of holiday

“Floating Week” — members 
can choose from a wide range 
of time intervals in the year 
(Season Band)

Destination Variety : Won’t go 
to the same place every year

“Diversity of Resort locations” 
- members can holiday in any 
resort

Complete family experience 
Holidays with entire family

Full Service Resorts. Cater to 
needs of all members in the 
family



RISE FOR GOOD

UNDER THE AEGIS OF RISE FOR GOOD, MAHINDRA IS 
SLOWLY BUT STEADILY BEING RECOGNISED AS A COMPANY 
THAT TRULY BELIEVES IN DRIVING POSITIVE CHANGE. 
IN OCTOBER 2015, MAHINDRA & MAHINDRA WAS 
RECOGNISED AS THE BEST COMPANY FOR CSR  
IN INDIA IN A STUDY BY THE ECONOMIC TIMES.

IT’S 3:30 a.m on a Wednesday 
morning in New York when Vishal Kumkar 
writes back to me, agreeing to an interview. 
Burning the midnight candle is nothing 
new to this son of Mumbai who claims 
he is not really very intelligent. He’s 
just perseverant…and how! Son of an 
autorickshaw driver in Mumbai, Vishal, who 
worked as a software developer in Goldman 
Sachs is now pursuing his master’s 
degree in Computer Science from Cornell 
University. His sisters are engineers, 
doctors and commerce graduates. This 
is the new and emerging face of middle-
class India. The force behind a nation that’s 
inching towards glory and greatness.

If you take a closer look, you will find that 
Mahindra has an important role to play in 
this success story. Vishal’s scholarship to 
Cornell was from K. C. Mahindra Education 
Trust (KCMET), as was his scholarship 
to the Government Polytechnic College 
in 2006. Since its inception in 1956, the 
Trust has promoted education mainly by 
way of scholarships and grants to deserving 
and needy students. Some of these were 
instituted way back in the mid-50s while 
others were founded more recently, a 
proof of continual effort on the part of the 
Mahindra Group, to bring about social and 
economic development through a literate, 
enlightened and empowered populace. 
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Till date, the Mahindra Group has set up five 
Mahindra Pride Schools. The schools are 
meant exclusively for youth between 18-25 
years from socially disadvantaged sections 
and offer equal opportunity to both men and 
women while focusing on rural youth. Post 
the three-month intensive training at MPS, 
students have found high growth service 
sector jobs with food chains like McDonalds, 
Pizza Hut & KFC; 5-star Hotels such as 
Hotel Le Meridien; department stores such 
as Westside, Mom & Me and BPOs and 
KPOs such as Bajaj Allianz, HCL, TCS, Dell, 
Cognizant and Mphasis. MPS is committed 
to continue to provide livelihood training to 
over 3,050 students annually enabling them 
to build a career and a future and making it 
possible for them and their families to  
rise above their limiting circumstances.

Mahindra Finance, through Hire-Train-Deploy 
(HTD) Model, started Project Hunnar - 
vocational training for rural educated youth 
to make them employable in collaboration 
with NGOs. The two-week training 
programme is focused on financial skills. It 

also trains candidates on communication, 
sales and interpersonal skills. This financial 
year, Project Hunnar’s goal is to train and 
make 1,000 rural youth employable.

To help strengthen basic facilities in schools 
that cater to underprivileged children, 
Mahindra Finance has started supporting 
municipal schools with the help of volunteers 
in rural areas. This endeavour is in line with 
the Group’s mission to transform rural lives 
and drive positive change in communities. 
Cost of basic stationary, water purifier, 
benches, sport equipment and various such 
needs of the municipality schools are met 
through this project.

Mahindra Automotive and Farm Equipment 
Sector (AFS) also participate in Project 
Hunnar, to provide vocational education for 
youth who have passed 10th standard. The 
project runs in collaboration with LabourNet, 
a Social Enterprise. AFS has set up ten 
Mahindra dedicated centres across India 
indoctrinating a two-month course primarily 
on Auto Sales and Auto Service Courses, 

Amongst myriad scholarships, KCMET also 
grants interest-free loan scholarships to 50 
deserving students to pursue post-graduate 
studies abroad in various fields every year. 
The Mahindra Search for Talent Scholarship, 
K. C. Mahindra UWC Scholarship, are other 
such scholarships and grants that continue 
to make a difference to the lives of Indian 
students. Till date, over 8,000 students 
have received grants for vocational studies 
across 11 states in India from the Mahindra 
All India Talent Scholarship alone.

The Nanhi Kali project was initiated by 
Anand Mahindra in 1996. Since 2005, the 
programme is being jointly managed by 
KCMET and the Naandi Foundation. Project 
Nanhi Kali empowers more than 1,14,000 
girls across rural, tribal and urban regions 
in ten states across India by providing them 
with high-quality education support and 
resources. It includes academic support in 
the form of before or after-class centres that 
aim to bridge the learning gap in government 
school classrooms. Additionally, material 
support is provided in the form of school 
bags, shoes, books, uniforms, lunch-boxes and 
other essentials that help a girl go to school 
with dignity. Project Nanhi Kali also mobilises 
communities of parents, teachers and village 
elders to make them active stakeholders in 
the process of change.

Yet another noteworthy effort in driving 
positive change are the Mahindra 
Pride Schools (MPS). In support of the 
Government mandate for affirmative action, 
the Mahindra Group set up these schools to 
empower youth from socially disadvantaged 
sections of society by providing livelihood 
training to enable them to gain employment 
based on their skills.

1 2

3

with some centres also training youth for a 
start-up jobs at BPOs.

Mahindra Saarthi Abhiyaan is an initiative 
by Mahindra Trucks and Buses Ltd., in 
partnership with Anatara Solutions. This 
initiative provides educational support to the 
daughters of drivers through scholarship 
programmes. A driver earns a meagre 
amount of INR 10,000/- to 15,000/- a 
month, travels more than 1,000 kms daily 
and works almost 365 days a year! Life is 
hazardous on roads as India has recorded 
1,300 fatal accidents per day in the year 
2012, according to the Central Police Force. 

To support the driver and compliment his 
financial ability, this scholarship programme 
aims at educating the drivers’ daughters 
helping them to pursue secondary 
education and not drop out after primary 
education, a trend that is common of this 
socio-economic class.

Making its presence felt globally, M&M Ltd. 
also started Project Baja, in partnership 
with the Society of Automotive Engineers 
(SAE) India. This project focuses on the 
promotion of education through Project 
Based Learning. Undergraduate engineering 
students are trained via this project. The 
event, organised globally by the Society of 
Automotive Engineers, USA, was introduced 
by the name of Mini-BAJA in the year 1976 
at the University of Carolina. Since then, 
it has spread its wings to several other 
countries like the USA, Mexico, South Africa, 
Korea, Brazil and India.

Tech Mahindra’s social initiatives are carried 
out by the Tech Mahindra Foundation (TMF), 
its CSR arm. TMF was set up in 2007 and 
since then has worked tirelessly towards the 
aim of empowerment through education, 
thus establishing itself as a prominent CSR 
player within the Mahindra Group as well as 
a leading social organisation at a national 
level.

TMF essentially works with children 
and youth from urban, disadvantaged 
communities in India. Tech Mahindra’s 
social work is currently focused on three 
areas – School Education, Employability and 
Technical Education.

Long-term school improvement 
programmes run in partnership with 
local governments and expert partner 
organisations are called All Round 
Improvement in School Education 
(ARISE). This year, the Foundation has 
adopted 65 schools across India and is 
working with 18 partners (along with the 
Municipal Corporations of Bengaluru, 
Chennai, Delhi, Hyderabad, Mumbai and 
Pune) to turn them around completely 
into model schools of excellence. The 
ARISE programme builds upon four 
dimensions of a school — academic, social, 
organisational and infrastructural. ARISE is 
a special programme which encompasses 
educational empowerment initiatives for 
children with disabilities.

The Shikshaantar programme works 
on teacher empowerment and system 
enhancement programme. This includes the 
In-Service Teacher Education Institute (ITEI) 
with East Delhi Municipal Corporation which 
is enhancing the capacity of 1,500 teachers, 
400 school heads and 70 education 
functionaries and training 120 master 
trainers. A five-year Cambridge English 
programme with Corporation of Chennai 
will build capacities of 250 teachers, on 
language and pedagogy. Likewise, teachers 
of 100 balwadis running in Municipal 
Corporation schools of Mumbai and those 
in 25 primary/pre-primary schools under 
Pimpri Chinchwad Municipal Corporation 
in Pune are being trained in pedagogy. 
Shikshaantar also felicitates outstanding 
teachers through the Shikshak Samman 
Award programme.

Skills for Market Training (SMART) is 
TMF’s flagship programme that is built on 
the vision of an educated, enlightened and 
employed India and a belief that educated 
and skilled youth are the country’s asset. The 
programme, that started with three centres 
in 2012, is currently running 65 centres 
in 10 locations across India. These include 
SMART centres, SMART+ centres (training 
for people with disabilities), SMART-T 
centres (training in technical trades) and 
the SMART Academy. The SMART Academy 
is the next level of the programme which 
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K. C. Mahindra Fellow, Vishal Kumkar is currently pursuing his Masters degree 
from Cornell University, USA

A Nanhi Kali smiles for the camera

A group of Nanhi Kalis gathered together during their break time

Mahindra Pride School, Chennai alumni Kesavan was recruited by TATA 
Consultancy Services through the placements held at the school

An ITES training session in progress
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will be a state-of-the-art centre imparting 
high-quality vocational skills training with a 
blend of classroom, practical and on-the-job 
training.

It is worthwhile to note that the vast majority 
of those who participate in these projects 
find immediate employment since the 
skills imparted are aligned and customised 
to the specific requirements of potential 
employers. Here’s citing an instance: 100 
per cent of those who have completed the 
MPS programmes in five locations ranging 
from Srinagar to Patna find immediate 
employment, while the TechMahindra 
Foundation SMART Centres spread across 
ten locations currently have an 80 per cent 
placement record. Average monthly salaries 
range from INR 8,000 to 12,000 depending 
on the sector of employment.

MHRIL’s Education project seeks to ensure 
quality education for children in rural areas 
in order to create equal opportunities 
for all to participate in and benefit from 
India’s economic growth. Till date, over 
45,970 students have benefited from 
this initiative in the time-span of 2010 to 
2015. Government schools which have 
been neglected for years because funds 
were not adequate, are now being given 

were provided. These facilitated the schools 
as most of them provided mid-day meal 
schemes. In addition, desks and chairs were 
bought in large numbers for these schools 
– an endeavour that was appreciated largely 
by the students.

In the first week of August 2015, the 
Mahindra Group successfully implemented 
its promised Swachh Bharat:Swachh 
Vidyalaya (SBSV) programme when it 
completed construction of 4,340 toilets 
in schools at 1,171 locations earmarked 
for this purpose by the Ministry of Human 
Resource Development (MHRD).

SBSV is the national campaign driving “Clean 
India:Clean Schools”; a key feature of the 
campaign is to ensure that every school 
in India has a set of functioning and well 
maintained water, sanitation and hygiene 
facilities. The Mahindra SBSV initiative is an 
integrated program comprising intervention 
in the areas of physical infrastructure, 
hygiene awareness and capacity building, 
upkeep and maintenance for a period of  
one year.

The list of positive steps taken to Rise for 
Good is endless. For the Mahindra Group, 
driving positive change is a belief and not 
a PR activity or one undertaken to comply 
with Governmental norms. We do all of this, 
because we choose to make a difference to 
people like Vishal Kumkar. “When I joined 
Cornell University, I thought to myself, that 
people here are very talented and I must 
match up to that level”, says Vishal.

Watch out world, our young lions are raring 
to go places…

“SINCE ITS INCEPTION, THE MAHINDRA GROUP HAS FIRMLY 
BELIEVED THAT HUMAN CAPITAL IS THE FOUNDATION ON 
WHICH ANY NATION IS BUILT. IN LINE WITH THIS BELIEF, 
THE LARGEST ALLOCATION OF OUR CSR FUNDS HAVE 
BEEN MADE IN THE AREAS OF EDUCATION AND SKILLING, 
ESPECIALLY FOR THE GIRL CHILD AND YOUTH FROM THE 
DISADVANTAGED SECTIONS OF SOCIETY. THIS IS DONE 
PRIMARILY THROUGH THE NANHI KALI SCHEME, THE 
MAHINDRA PRIDE SCHOOLS AND THE TECHMAHINDRA 
FOUNDATION SMART CENTRES. HIGHER EDUCATION 
IS ADDRESSED THROUGH THE MAHINDRA COLLEGE OF 
ENGINEERING, AND SCHOLARSHIPS GIVEN FOR HIGHER 
EDUCATION ABROAD AND THE MAHINDRA UNITED WORLD 
COLLEGE. 65 PER CENT OF THE ANNUAL INR 175 CRORES 
CSR SPEND IS CENTERED AROUND EDUCATION AND 
EMPLOYMENT CREATION THROUGH SKILLING, AND THESE 
INITIATIVES HAVE A POSITIVE IMPACT ON THE LIVES OF 
THOUSANDS OF YOUTH EVERY YEAR.”

RAJEEV DUBEY 
GROUP PRESIDENT (HR & CORPORATE SERVICES) & CEO (AFTER-MARKET SECTOR) MEMBER OF  
THE GROUP EXECUTIVE BOARD AND CHAIRMAN – GROUP CSR COUNCIL, MAHINDRA & MAHINDRA LTD.

Project Nanhi Kali supports a pleasant atmosphere for the girls to 
learn and grow in

a complete facelift by MHRIL. Dilapidated 
buildings, leaking roofs, broken doors and 
windows, cracked floors and roofless toilets 
were worked upon. Separate toilets were 
made for the boys and girls replete with 
continuous water supply. This was a novel 
experience for the students. Bore wells 
were dug to provide drinking water. Sintex 
Tanks and an Aquaguard with an RO system 
was made available for children to have 
safe clean drinking water. Water stations 
were constructed, hand washing facilities 
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AFTER HOURS

THE SHOW

MUST GO ON

BY KOEYLI JALUKA

MARIO NAZARETH HAS MANY FACETS. HE IS AN 
ACCOUNTANT, AN ACCLAIMED MUSICIAN, CONDUCTOR, 
AND CHOIR LEADER. 

IN THIS CONVERSATION, HE SHARES HIS PASSION OF 
WEAVING COLLECTIVE TALENTS, TO CREATE GREAT MELODY.

At rehearsal Christmas 2013

The world’s busiest work desk greets me as 
I walk into Mario’s office: heavy volumes on 
accounts, audit, annual reports. Imagining 
a musician in this space is like doing a 
conjuring trick – when in walks Mario – tall, 
lithe, with a grace belying his years. 

“I would describe myself as an accountant 
by profession and a musician by choice – I 
take both very seriously. Accounts is a large 
part of my work life – and music has been a 
very serious hobby that I have pursued.” This 
is when it strikes me, that understatement, 
is kind of Mario’s “thing”. After having 
almost won a prestigious scholarship to 
Trinity College, scored a gazillion awards, 
conducted choral groups for 34 years, 
collaborating with the likes of Louis Banks, 
Gary Lawyer and the Bombay Chamber 
Orchestra – he insists on calling it a hobby.

“I started off when I was around five or six, 
and you could say the credit goes to my 
parents for steering me towards music.” 
Mario’s tryst with music started with the 
violin, but in a few years’ time, he moved to 
playing the piano which was at home - his 
father being a doctor-pianist and his mother, 
a teacher and avid music lover. He did well, 
participated in a variety of entertainment 
programmes, and won awards at every 
event he participated in. One of the bigger 
awards that came his way was the Time 
and Talents’ interschool trophy, given to 
the best amongst all schools in Mumbai in 
a certain age category – this award was 
an eye-opener for Mario – a realisation 
that perhaps, just perhaps, he really was 
good enough to be taken seriously. He 
pursued it, appeared for the Licentiate 
Diploma from the Trinity College of Music, 
London for piano playing, and stood first 
among all Indian candidates world-wide. At 
that junction, Mario decided to choose the 
formal education of B.Com, while pursuing 
music in a serious way. The rigour of 
Chartered Accountancy made him realise 
that practicing for over four hours for the 
Fellowship Diploma from Trinity, was not 
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going to be possible. He made up his mind 
to pursue accounts as a profession, and 
remain keenly interested in music. “You can 
get the best of both worlds,” he reinforces. 
Work-life balance comes easier to Mario 
than it does to most people – he gently 
reminds me that his father was a practicing 
physician while being a keen pianist himself.

Mario joined a few choirs and figured that he 
had a flair for conducting – the combination 
he had was working for him – he liked to 
teach, he could have been a performer, and 
he liked music. What also attracted him to 
conducting, and being the leader of a group, 
instead of a solo performer, was that making 
music together was about getting the best 
out of a team of people. That is his strength 
as a leader – the ability to coax the best 
out of people, and to work together harmo-
niously – whether it is while conducting an 
orchestra, or in office. “You have to get the 
best out of somebody else – interpret what 
the leader sees as the vision. Look at orches-
tras - every member is a soloist and a stage 
performer in his own right – and yet, every 
orchestra is known by the greatness of the 
conductor – who is able to weave the music 
into a story. “

When Mario took over the Cathedral choir 
in his Parish church, it comprised 12 or 13 
members – today it is 42 member strong. 
Thirty-four years of conducting this team, 
keeping it together, nurturing it and not 
limiting it to church music, but participating 
in concerts, singing broadway, classical, 
jazz, religious and secular music – taking 
it to another level. I’m eager to know how 
many hours of dedicated practice is required 
before a major concert – and how that fits 

into a busy work schedule. “A major concert 
with a visiting conductor, is a terrific learning 
opportunity – you learn techniques of the 
orchestra, techniques of the voice, and 
managing a group of artistes. It is a lot of 
work – first the choir prepares itself, then 
the Conductor puts the choir and orchestra 
together and rehearsals are typically on 
Sunday mornings and early mornings on 
weekdays. We have done several concerts 
with the Bombay Chamber Orchestra – a 
group of musicians in Bombay, who re-
hearse for an orchestral concert. As part of 
their repertoire of work, they also work with 
choirs. They have invited us to perform with 
them several times. We rehearse our part, 
the orchestra rehearses theirs – and a few 
weeks ahead of the concert, the Conductor 
(generally a Guest Conductor from abroad) 
puts it together. Compositions can be inter-
preted in different ways, and the Conductor 
of the day firms up the final interpretation 
and brings out the nuances. The choir has to 
get accustomed to the orchestra, and vice 
versa. The Conductor has to get used to the 
choir and the orchestra, and the other way 
around. While it might sound like cacophony, 
we end up making music.” 

What does it take to be part of or lead a 
group of musicians, each a specialist in his 
own right, and make music together? “All 
of us like to imagine we are the best, but in 
the end we have to make music amongst 
ourselves – and that is the most difficult 
part. Performing under someone else’s ba-
ton – the group dynamics are phenomenal. 
When people know that you have done your 
homework and research, as a conductor, 
is when they respect you and are willing to 
follow your lead.

ALL OF US LIKE TO IMAGINE WE ARE THE BEST, 
BUT IN THE END WE HAVE TO MAKE MUSIC 

AMONGST OURSELVES – AND THAT IS THE MOST 
DIFFICULT PART. PERFORMING UNDER SOMEONE 

ELSE’S BATON – THE GROUP DYNAMICS ARE 
PHENOMENAL. WHEN PEOPLE KNOW THAT YOU 

HAVE DONE YOUR HOMEWORK AND RESEARCH, AS 
A CONDUCTOR, IS WHEN THEY RESPECT YOU AND 

ARE WILLING TO FOLLOW YOUR LEAD.
With Gregory Rose

Mario playing the violin

What is music? Music is not sticking to four 
beats in a metrical fashion – it is a sign of 
expression, and you can express yourself in 
so many different ways – that is when you 
need a unified body to tell you that you will 
do it in a particular way – this is when you 
pause, this is when there will be an excla-
mation, when to raise your voice, when to 
lower your voice. That is the joy of making 
music together. Thus if one predominant 
voice makes a mistake, you just have to 
carry on as if nothing went amiss. I was once 
performing with Louis Banks and Gary Law-
yer, and in the midst of that concert, before 
the piece, the introduction we hear is totally 
different from the one we are prepared for. I 
was the conductor for that concert - I looked 
at Louis, and we decided on the spot, to pick 
it up and go with it. Those are your moments 
of truth – that is the test of your mettle - the 
real fun of it.”

Biggest lesson learnt? “One of my biggest 
lessons has been, how as a conductor, you 
can unnerve a group in one minute. There 
was this concert I was conducting, and 
halfway through it, I sensed that the attention 
was waning among the singers. After that 
piece, we went backstage and I asked what 
was wrong. The answer I got was aston-
ishing – it seems, my facial expression had 
been alarming, and that completely unnerved 
the singers. I realized that if you are the 
conductor, people draw from you and from 
your expressions. If you convey anything that 
spells doom, you won’t get a performance. 
So even if you are upset, if you let it show 
on your face, it becomes contagious…and 
that spreads a wrong message. From there 
it is all downhill. When you are on stage, 
everything has to be hunky dory – you have 
to smile and go ahead.”

Christmas midnight mass 2013

Mario and his team in office
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MUMBAI BORN 
AND BRED 

GOPALKRISHNA 
KULKARNI HAS 

SPENT A DECADE 
IN NANCHANG 

AND YANCHENG, 
REPUBLIC OF 

CHINA. AN EXCITING 
PROJECT FROM THE 

FARM DIVISION TOOK 
HIM TO CHINA IN 
2005 AND SINCE 

THEN HE HAS 
SPENT HIS TIME 

THERE WORKING, 
ACCLIMATISING, 

AND LEARNING TO 
LOVE THE CHINESE 

CUISINE. GOPAL 
SPEAKS MANDARIN 
LIKE A NATIVE AND 

WHAT’S MORE, 
ALONG WITH SOME 

INDIAN COLLEAGUES, 
HE HAS EVEN 

TAUGHT THE COOKS 
IN THE COMPANY 

CAFETERIA, THE 
NUANCES OF INDIAN 
FOOD AND COOKING. ROOSTER DOG PIG RAT OX

FOREIGN DESPATCH

A PROJECT FOR THE FARM DIVISION TOOK  
SR. MANAGER, MCTCL, GOPALKRISHNA KULKARNI 
TO CHINA 10 YEARS AGO. IN THESE MANY YEARS, 
HE HAS LEARNT A NEW LANGUAGE, NEW CUISINES 
AND AN ALL NEW WAY OF LIFE. LET’S TAKE A 
CLOSER LOOK AT WHAT MAKES HIS LIFE IN CHINA A 
CHRONICLE IN MANY EXCITING EXPERIENCES. 

1

2

TIGER RABBIT DRAGON SNAKE HORSE GOAT

2005 2006 2007 2008 20102009 2011 2012 2013 2014 2015

How did your move to China happen 
and what induced you to accept the 
opportunity?
I had spent five years in Mahindra already, 
when I was offered this move. I took it up, 
knowing it would be an exciting challenge. 
An unfamiliar country, an alien language, the 
exotic oriental…all had its own charm and I 
accepted the challenge readily, even eagerly.

Tell us of your initial impressions of China
When I landed in Shanghai airport, I was 
overawed by the grandeur. This was in 2005, 
and I had seen nothing like this back home. 
In that first trip, my colleague and I took an 
hour to find the rest-room! It was like being in 
an alien land – part confusing, part quixotic. 
Nobody spoke our language, or understood us.

Tell us some interesting peculiarities that 
caught your attention about China?
The number four is inauspicious here - It is a 
number that symbolises death. So much so, 
that during important exams, the Chinese 
Government does not let taxis with number 
four on their license plates ply, as it believes 
that this might affect students adversely. 

Another unique thing is the tone of speaking. 
A change in tone can make a world of a 
difference to the connotation of words while 
speaking. For example, the word, ‘Ma’, said in 
a different tone can mean horse or mother.

1.

2. 

3.

4.
 

5.
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In the mountains of Taishan

Among the clouds at Jade Dragon 
Snow Mountain, Lijiang

Proud moment: IB Diploma 
Graduation

Discovering Lost Horizon in  
Shangri-la

Mystic mountains of Huangshan

Tulips Garden in Yancheng

Have you travelled much in such a scenic 
country?
I’ve travelled extensively during my stay 
here. China is three times the size of India 
and diverse in geography – so there are 
mountains, beaches, many different places to 
visit. Last week, I had been to Shangri-La which 
is the location of the seat of the Dêqên Tibetan 
Autonomous Prefecture.

What’s your family’s reaction to being  
in China?
It’s been a unique experience for all of us. 
One of the first things we did when my wife 
came over in 2006 to join me, was to enrol 
in a Mandarin class. Over weekends, we 
learnt the intricacies of the language and 
today, I speak the language fluently…so our 
stay here has been interesting, fun and 
enlightening in many ways.

What is the condition of the Chinese 
economy and how is it affecting the 
people?
The Chinese economy is slowing down. It is 
hardly possible to sustain a growth rate of 
10% for decades. The conditions are yet 
to truly and adversely affect the consumer. 
It will, eventually, in my opinion. These are 
difficult times and the going may get tougher 
in the future.

How did you adapt to the cuisine?
When we first came to Nancheng, we would 
eat steamed white rice and soy sauce for 
lunch at the canteen. Once familiarity grew, 
we taught the cooks how to make food for us 
in the Indian style. Some of our wives assisted 
in giving demos too. With time, I have grown 
to love authentic Chinese food, which is very 
different from Chinese food in India. I love the 
many ways in which noodles can be prepared 
– steamed, fried, among others.

What are the things you look forward to in 
the near future?
My son will graduate from Hong Kong…I am 
looking forward to that. Other than that, I 
look forward to another new beginning in life, 
somewhere in a far-off country.

3

4
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6
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SPECIAL FEATURE

M&M’s current batch of GRPs with Jay, Raquel and Deryk

Act II, Scene II 
Merry Wives of Windsor 

– William Shakespeare 

“Why, then, the world’s mine oyster,  
which I with sword will open.”
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At the end of his undergrad year at Yale, in 
2002, Ryan Floyd applied to hundreds of 
companies in emerging markets like Brazil, 
Central Asia, Russia and India... A student 
of history and an adventurer at heart, Ryan 
foresaw opportunities in living and working 
in India, way before Wipro and Infosys were 
featured on covers of glossies in the US. 
He managed to procure a job at M&M with 
Mahindra Shubh Labh and worked there for 
19 months. And thus, the seed of the Global 
Recruitment Programme (GRP) was sown. 
“What Ryan’s stint in India did for us, is that 
it brought to our notice there are people out 
there with talents we can utilise. We have 
lots of engineers, MBAs and CAs, but like 
most companies in India, we don’t look at 
Liberal Arts with much respect. Ryan’s stint 
helped us to realise that talented people 
with a high quality liberal arts background 
could bring in a perspective which is new 
and valuable,” says Prochie Mukherji, Chief of 
Staff at the Mahindra Group.

The primary objective of this programme is to 
infuse global culture into Mahindra, encourage 
cultural fluency and expose us to alternate 
ways of doing things. In turn, the global recruits 
gain first-hand experience of working with 
people from varied cultures and backgrounds. 
Positions are fixed-term assignments of 24 
months, although further employment may be 
negotiated at the end of this contract.

Initially, the going was not easy for Mahindra. 
“Who’s Mahindra?” was a question Prochie 
faced when she first started going to Ivy 
League colleges to scout for talent best 
suited for the Group. It is still a challenge, 
albeit less with each passing year. Besides 
word-of-mouth, publicity and spreading the 
news to college societies and departments 
with an interest in South Asian studies, the 
team has also built close relationships with 
the Career Services of each college to find 
the right applicants.

Initially the recruits were inducted directly 
into businesses. After Ruzbeh Irani took over 
the Group Strategy Office (GSO), then known 
as Office of Strategy Management (OSM), 
the programme was revamped to become 
what it is today. Michael Delfs, himself a 
global recruit worked closely with Ruzbeh 
and Prochie to revise the programme. A 
stronger system of identifying the right 
candidate was put into place and the 
recruits were inducted into the GSO for the 
first year. From the GSO, they do projects 
for and with the Group companies, which 
can range from international penetration 
strategy for the two wheeler business in 
Latin America to research on demographics 
and market entry strategy for products in 
the African market, or even new businesses 
that Mahindra plans to get into.

“WHEREVER OUR GLOBAL RECRUITS 
FINALLY PUT DOWN ROOTS, THEY 
WILL BE INFLUENCERS IN THE 
PLACE THEY LIVE IN. IF THEY 
GET AN ENRICHING EXPERIENCE 
AT MAHINDRA, WE WILL 
AUTOMATICALLY GAIN AN ARMY OF 
BRAND AMBASSADORS GLOBALLY.”

“THE FIRST FEW MONTHS AFTER 
THEIR ARRIVAL, THERE ARE A 
LOT OF MIXED FEELINGS ABOUT 
THE CHOICES THEY HAVE MADE. 
MUMBAI, WITH ALL ITS VIBRANCY, 
CAN BE A BIT DAUNTING FOR THE 
UNINITIATED! THIS IS WHEN WE 
GIVE THE COHORT THE MAXIMUM 
TLC TO HELP THEM THROUGH. IT 
IS AMAZING HOW WONDERFULLY 
THEY SETTLE IN THEREAFTER. 
THOSE WHO HAVE THE MOST 
TRYING TIMES IN THE BEGINNING 
ARE THE ONES MOST LIKELY NOT 
TO LEAVE MUMBAI AND TEND 
TO EXTEND THEIR STAY IN THE 
COUNTRY BEYOND THEIR TWO YEAR 
CONTRACTS EITHER AT MAHINDRA 
OR WITH OTHER COMPANIES IN 
MUMBAI,” OBSERVES JAY SHAH, 
VP CULTURAL AT THE MAHINDRA 
GROUP, AND OFTEN REFERRED TO AS 
THE ‘BIG BROTHER’ OF THE GLOBAL 
RECRUITS.

for example, was part of the team that 
conceived the Affordable Housing and stayed 
on till the project was launched. Similarly, 
Alex Boyce and Danfeng Wu worked with 
Mahindra Genze in California and Shanghai 
respectively after completing two years with 
the programme.

Ryan’s job at Mahindra Shubh Labh was to 
find export markets for all kinds of produce 
of the company. Together with a few others, 
he worked out a business plan to export 
fruits and by the time he left Mahindra, 
Ryan was convinced about pursuing a 
career in emerging markets. He joined 
a brokerage firm in New York, travelling 
to far flung countries in South East Asia 
and Africa, learning about companies in 
those countries and providing insights into 
capital markets. He built a reputation on 
Wall Street, as a person who knew about 
emerging markets and eventually started 
his own business in 2008.

Says Michael Delfs, “Going to India was the 
best decision I have ever made. It had a 
massive impact on me both professionally 
and personally. I met my wife there, and Juhi 

“THERE’S A COMMON 
MISCONCEPTION THAT YOU HAVE TO 
CUT CORNERS IN ORDER TO MAKE 
MONEY – IN TERMS OF QUALITY 
OR CORPORATE GOVERNANCE 
OR ETHICS. I THINK MY TIME AT 
M&M TOTALLY DISPROVES THAT 
IDEA. WORKING AT MAHINDRA 
REALLY REINFORCED THE BELIEF 
THAT COMPANIES CAN DO GOOD 
ETHICALLY AND ALSO LOOK OUT FOR 
THEIR SHAREHOLDERS AT THE SAME 
TIME. IT DOESN’T HAVE TO BE A 
ZERO SUM GAME.”

Ryan Flyod - M&M’s first GRP

Prochie Mukherji, Chief of Staff, Mahindra Group

It is a win-win situation for both the company 
and the recruit because businesses can 
identify those who will add value based on 
tangible evidence they show in the first 
year. Likewise for the recruits, this is a 
time to settle down in the Group, a vantage 
point wherein they can get a perspective 
of the entire Group and then in the second 
year work with companies they are truly 
interested in.

In his second year, Michael moved from 
Tech Mahindra, Bangalore and joined 
Mahindra’s nascent corporate venture 
capital team in Mumbai, the Strategic 
Innovation and Research Fund (SIRF). “By 
joining SIRF, I had the opportunity to help 
write the initial processes for how they 
would source and evaluate deals. I worked 
on the first few investments. It provided a 
fascinating look at the Indian venture capital 
scenario and start-up community during 
2007-2008, when investments swelled to 
record levels.” admits Michael.

Some of the most rewarding projects 
have come from Mahindra Partners and 
Mahindra Lifespaces. Russell Mason, 

and I got married last November in Goa. 
Professionally, in the course of four years 
with the Mahindra Group, that involved a 
diversity of opportunities that the Group 
presented, I evolved and took the path that I 
am on today.”

Every year, the programme is tweaked 
to incorporate feedback from the global 
recruits to improve it continually. Today, 
there is a better understanding within the 
organization of what liberal arts graduates 
bring to the table. What the recruits get 
out of the programme is an experience 
of working in India - it is great to work in 
a culture that is completely different, that 
tests one’s adaptability as well as skill and 
cultural quotient in a foreign environment. 
Sure, at times it is an uncomfortable 
experience for them because it pulls them 
far out of their comfort zones. However, at 
the end of two years, most of the recruits 
feel that this period has been one of 
immense personal growth. It is then that 
they figure out who they are and what they 
are capable of.
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VAIDY’S MUSINGS

VAIDY IS THE FOUNDER, SELF APPOINTED CHAIRMAN 

AND LONE MEMBER OF THE AMITABH BACHCHAN 

FAN CLUB IN HIS SCHOOL IN CHENNAI (MADRAS 

THEN) IN 1974, IN THE MIDST OF ANTI-HINDI 

AGITATION. AND, WOULD YOU BELIEVE IT, HE IS THE 

CHIEF RISK OFFICER AT MAHINDRA.

 Am I glad that September is behind    us? But it will come back again a year later. And I am nervous already! Would you like to know why? Here I go. Much before I learnt about it and engaged myself with the financial markets, ‘Come September’ to me meant the Rock Hudson and Gina Lollobrigida starrer of the 1960s that was both funny and mischievous. But since 2007, September has always been a hellish month for the market. No romance, no laughter, only tears and torture. Can I change September to SWEATember retrospectively from 2007?

 But this past September was a big  
saving grace. Yes, it was. And you may 

have noticed it too. Newspapers carried a 
picture of Muslims offering their Eid Namaz 
prayers in a Ganpati Mandal in Mumbai. 
This is the metropolis where human beings 
naturally co-exist and get along well with 
each other. But like Newton’s first law, 
that is only good till it is acted upon by 
opportunists with a devious agenda. These 
are the ones who introduce new jargons like 
secularism and communalism. Increasing 
one’s vocabulary is not always good, nah?

 We city folks go out to quiet places like  the hills to get away from it all. Has it ever occurred to you – where do those folks in the hills go to get away from it all? Would you know?

 Economics 101 has taught us that in 

free and perfect markets, prices are 

determined by forces of demand and supply. 

Hope I got that right, did I? But in the last 

nine years, we have seen OIL peaking thrice 

between USD 130-140 and stumbling down 

three lows between USD 40-50. Supply has 

changed under 10 per cent and demand 

much less. Then how did the price rise? 

Why this kolaveri? Sorry, why this volatility? 

Is Eco101 wrong? Thankfully, NO. Please 

read the fine print – it applies to ‘perfect’ 

markets. Caught you there!

 If I screamed GAFA, what would  
that mean? No, GAFA is no cousin of RAFA, the tennis player. GAFA is an acronym of Google, Apple, Facebook and Amazon. Cute? It was coined by European protestors against these US multinationals and used in a disparaging reference. Even protestors can be cute and creative.

 Have you noticed that many successful 

people have three initials for their 

names? If you don’t believe it, here is a small 

list for you to check out. Gandhi was MKG. 

America had FDR back then and BHO now. 

Closer home, we have SRT and SMG in 

sports; AGM and RNT in business. GBS was 

a great writer. And this columnist is KNV – 

you get the drift?

 The street where I live on was repaired 
 a few months ago. That was nice. 

To provide for smooth flow of traffic, they 
sealed all the breaks in road dividers in the 
middle of the road with only two exceptions 
– to provide access to two hospitals on that street. So far, so good. Newton’s first law 
was working well, but not for long. Petitions were made to provide more breaks road 
dividers in the middle to allow left/right/U 
turns. The first exception was made – and 
before you could say Sree Rama Jayam or 
Hallelujah, we now have 15 speed breakers. Traffic has slowed down. They say, the road to hell is paved with good intentions. Did they have my street in mind?

 Talking about protests, we in India  

seem to have entered a season of 

protests. A lot of people are protesting. 

Some are protesting that they are not 

allowed to protest. Some others are 

protesting that their words are mightier 

than their feted pens while a few are 

protesting because they think that the ink 

in their pens is the mightiest. Who will win 

in these protests? Contest it is. Protest. 

Contest. Could these be opposites?

 California is having its fourth straight 
year of drought. [By the way, it is 

nice to know that rich countries also go 
through periods of drought!]. Folks there are 
now digging wells. Somewhere I read that 
someone there has dug a well with a depth 
that matches the height of the Empire State 
Building. Believe me, I am serious. Everyone 
seems to be wanting to dig wells deeper than 
their neighbours. Ah! Would that be a case of 
‘race to the bottom’? Just wondering!

 Goa is a laid-back place to go to chill  and to get away from it all. You would also think so, wouldn’t you? I was there recently for an office offsite. The flight from Mumbai to Goa took 45 minutes and then took another 45 minutes to find a parking bay. Goa airport has become very busy. Hmmm. But please tell me, a ‘busy Goa’ – is that an oxymoron?

Ciao, 
Vaidy

PS – Investment bankers make a tombstone for 

every transaction they do and proudly display 

it at their offices. Would a collection of these 

tombstones make a graveyard?

BLACK  
& WHITE
…& GREY

In the last decade, our business and the environment we 
operate in, both have transformed radically. Our revenue grew 
exponentially, business verticals increased significantly, operations 
spread to multiple countries, and employee strength saw a surge. 
During the period, governance practices also evolved and the legal 
environment witnessed substantial change.

To keep in step, we have launched a new refreshed Code of 
Conduct which is relevant to current times and provides a robust 
foundation for future growth.

A comprehensive framework for interacting with stakeholders, it facilitates decision-making by reducing 
ambiguity and considerations of individual perspectives in ethical standards. A must read for all employees.

We can fly high, because our ethics hold us 
steady even in turbulent winds 
Ethiquette – our just launched, refreshed Code of Conduct, provides 
a comprehensive framework for interacting with stakeholders 
and makes decision-making by reducing ambiguity and giving due 
consideration to ethical standards.

We can navigate turbulent waters when we are 
steered by our values
Ethiquette features an Ethics Decision Tree and an ‘Approval and 
Disclosure Matrix’ that helps employees make an informed choice.

We can scale greater heights when our moral 
harness is strong
Ethiquette brings forth important governance initiatives with 
regards to Violation Reporting, Whistle Blower policies, as well as 
appointments to key positions. It aims at reinforcing moral standards 
and attaining new milestones.

For queries and questions, please don’t hesitate to contact the Chief Ethics Officer at chiefethicsofficer@mahindra.com
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