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WE ARE MANY COMPANIES
UNITED BY A COMMON PURPOSE -
TO ENABLE PEOPLE TO RISE.

FACTS
!

THE
WORLD’S
LARGEST
TRACTOR
COMPANY

in terms of volumes sold

63

India marke

Tech-Mahindra

ONE OF INDIA’S
LEADING
TELECOM
SOFTWARE
SERVICES
EXPORTER

THE MAHINDRA GROUP

Was founded in 1945 as a stee|
trading company and in 1947,
the Group entered automotive
rmanufacturing to bring the
iconic Willys Jeep onto Indian
roads. The founders, K.C and
J.C.Mahindra, believed that
introducing new modes of
transportation held the key to
India's prosperity, so one of
their first goals was to build
durable, rugged vehicles that
could handle the rough Indian
terrain. In the 1950s and 60s,
the Group diversified into
businesses like Steel, Tractors,
Telecom and more. Over time,
the Group consolidated its

Group Revenues & Profits
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position in Automaobiles,
Tractors and Stee| and entered
promising sectors like IT,
Hospitality, Financial

Services, Components,
Aerospace and Logistics, led
by the goal of providing
products and services that
support prosperity.

Today, the Group is a $7.1
hillion global corporation
employing more than 110,000
people across the globe. The
Group's flagship company,
Mahindra & Mahindra, is a
global leader in the tractor and
utility vehicles space.

Mature of businesses

B Subsidiaries

L k] 0510

& of 31 Mar 2006 As.of 31 Mar 2000



We are organised into 10 business sectors with a presence in the following industries:

AUTOMOTIVE & FARM SECTORS FINANCIAL SERVICES SECTOR

Automotive \ —  Financial Services
Farm Equipment
Agri-business %
Energy \
Consulting Fi

INFORMATION TECHNOLOGY
SECTOR

Information Technology

SYSTECH SECTOR

—— Aerospace
Components
Steel
Consulting

MAHINDRA PARTNERS

Steel

Retail

Industrial Equipment
Logistics

Leisure Boats

TWO WHEELER SECTOR
Two wheelers

INFRASTRUCTURE &
REALTY SECTOR

AFTERMARKET SECTOR
—— Used Cars Purchase & Sales

Infrastructure Service & Spares
Real Estate
HOSPITALITY SECTOR rd DEFENSE SYSTEMS
Hospitality f e Defense
Revenues by Business Sector Profits by Business Sector Market Cap
Met Revenue in 2010 = 52, 590.46 Rs. Crores PBIT, before exceptional items in 2010 As of 02 Dee 2010
LB = 4,564,088 Rs. Crores
L infrastructiare Tl 20, B infrastruciure Top § group companies % biliion
Hospitality : W Haspitality Ry B i | i il
Tech Mahirdra Lid | &8
Financiasl Saryesey Financis! Services
Mahindra Satyam 172

Systach B Systech

Mahindra & Mahirdra Financial Servicss Lid 1LE4
B T Services Manindra Holidays & Resorts india Lid &7

IT Services

Farm Egulpment B Farnm Egquepirnent

Automabve B Automative

Gthers B Others

* Megative Bazadton the share price on the
Bambay Stock Exchange



We are helping establish
the largest identity
management program in
the world for the
Government of India.

Results

600 million Unigque
Identification Numbers
(Aadhaars) by 2015
Increased trust between
public and private
agencies and citizens

We are the largest
non-banking financial
services provider in rural
India with over a million
customers.

Results

Funding for vehicles,
construction equipment,
personal loans, and homes

Employment of over 7,000

local people to facilitate
customer service and trust

We make family holidays
fun and affordable for
thousands of families and
individuals every year.

Results

26 stunning resorts built
Over 110,000
member families

Unrivalled market
leadership in the vacation
ownership space

We designed the first
multi-utility tractor in India
in answer to our customers’
usage patterns.

Results

AESD Qutstanding
Innovation Award from the
American Society of
Agricultural and Biological
Engineers, 2007

The Shaan is the subject of

Empowering the poor to
access services

Key Group Websites

www.mahindra.com

www.techmahindra.com
www.mahindrasatyam.com
www.mahindrafinance.com
www.clubmahindra.com
www.mahindralifespaces.com
www.muscoindia.com

www.mahindraforgings.com

Owver 1.2 million
customers served

a Harvard Business Review
case study on innovation

AWARDS AND RECOGNITION

The only Tractor company in the world to have been awarded the Deming
Application Prize and the Japan Quality Medal

Assigned the Governance and Value Creation (GVC) Level -1 by CRISIL for
Governance and Value Creation

Recipient of IC5] Mational Award for Excellence in corporate governance for the
year 2008

Forbes’ Top 200 list of the world's most reputable companies, 2009 (among the
top 15 Indian companies in the list)

One of the 2 brands from India identified by Credit Suisse in their 2009-10 study
“Great Brands of Tomorrow”

Investor Contacts
investorsi@mahindra.com
investor.relations@techmahindra.com
investorservices@mahindrasatyam.com
investorhelpline_mmfsl@mahindra.com
investorsi@mahindraholidays.com
investors@mahindralifespaces.com
relation_investor@mahindra.com

krishnan.s@mahindraforgings.com

Contact
Toll-free ; 1BQ0O-425-1624 (India)

Corporate Office:

Mahindra & Mahindra Ltd

Mahindra Towers, Dr.G.M.Bhosale Marg,
P.K. Kurne Chowk, Worli,

Mumbai - 400 018

Maharashtra, India

Telephone : +91-22-245931441 (Board)



OVERVIEW OF AUTOMOTIVE BUSINESS

Ewver since its lineage with the lconic Jeep, "Mahindra” has always been synonymous with UV-S5UVs in
India. Today, with a presence in every product segment ranging from two wheelers to sedans to medium
& heavy commercial vehicles - Mahindra is India’s fourth largest automobile company.

« Ower 62% market share in core UV Business (April 2010 - Jan 2011

* Comprehensive capabilities in Product Development and Manufacturing

* Presence in over 15 countries with subsidiaries in South Africa, Europe

» CKD facilities in Brazil and Egypt

= Ower 15,000 employees

= Investment of over USD 1 bn for technology, product development and capacity enhancement
over last five years.

« Joint venture with Mavistar Inc. USA for medium and heavy commercial vehicles

FOREX GROWTH IN SALES OVER 10 YEARS

M&M Factory in 1964 Global Presence 4x Growth in 10 yvears

.ﬁl :

(H0C wahicles)

PRODUCT PORTFOLIO

* Products built with the customer at the core and differentiated by their "Tough and Rugged' DNA
* Portfolio consisting 15 brands
= Ower 1 million fans on Facebook for our brands




BUILDING THE CULT BRAND

Initiatives like the Great Escape demonstrate our
offroading and 4x4 DMNA

PRODUCT DEVELOPMENT

* Created four new platforms and seven new products in last three years

= Comprehensive facilities that include Styling Studio, CAE, Virtual Validation, Tear Down centre,
Proto Shop, Test Shops, NVH labs, Dynamometers and Test Tracks

+« 21 Centers of Excellence (COEs) covering all vehicle systems

+ Frugal Innovation ingrained in DMNA

+ Team strength of over 2,000

+ Mahindra Research Valley (MRV) - a brand new R&D center spread across 125 acres

+ Design centre in Europe (MGRD Italy)

+ Strong Electric Vehicle (EV) capabilities through Mahindra Reva Electric Vehicle Company

GLOBALLY ACCLAIMED
PEOPLE - PRODUCT - PROCESS @ wamwame |wusimsas [nenoos Scorpio SUV - developed ground up
\ e with 120 engineers and an investment
of USD $120 mn was a Harward
= Business School Case study

Makimdra & Mahindra Creating Scorpdo
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FRUGAL AND INNOVATIVE

India’s first Common Rail
Diesel Engine

+ A young M&M team
working with BOSCH
developed Common Rail
Diesel Engine in record
time of eleven months.
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COMMITMENT TO SUSTAINABLE MOBILITY

Technology Demonstrators

Bio-Diesel Diesel Electric Hybrid Hydrogen

MANUFACTURING
OPERATIONS

« Comprehensive manufacturing
capabilities

« Six plants across India,
including a new Greenfield
700 acre plant, with a
capacity of 300,000
vehicles per annum.

» Total capacity of 600,000
vehicles per annum across
all plants

« Quality systems
benchmarked with
International standards

« Plants certified under
OHSAS 18001

State of the Art
2.2 L Diesel Engine

« A young team of 30
engineers developed an
engine capable of achieving
stringent Euro VI and T2BS
emission norms

India’s first Micro Hybrid

= Ower 75,000 Micro Hybrid
vehicles on the road.

Launch In 2011




PEOPLE - OUR COMPETITIVE EDGE

At Mahindra we believe that people are our most valuable assets. Hence our talent management
initiative aims at enabling people to achieve superior business performance.

M&M was ranked No. 2 in '‘Best Companies to Work For' under Engineering & Automotive category
(for the year 2010), in a survey conducted by Business Today, India’s leading business publication.

Commitment to society and environment, through Employee Social Options Program.

INVESTING FOR A BETTER TOMORROW

«  Aggressive product Plan for next five years
Four new platforms & 12 new products
+ Working with new Technologies for
« Safety (ESP)
Emission (Urea Dosing, DPF)
« Alternate Fuel Technologies
+ Mew R&D and Product Development Centre
« Capacity Enhancement
+ Market Expansion
+ People Capability development

Mahindm & Mahinds beesin mefermed 1o a5 M&M, and i subsidiary companias provide a wide array of prasentations and mpors, with the contrisitions of various professionals. These presentations and reposts ane for
infnrmatianal purpases and private circulation anly and doe net cormitute an offer 1o by or sell any securities mermioned thensin. They do nat purport to be a complse description of the markets conditions or develapmeants
eefermed i in the material, Whils utreast cane has bean taken i preparng the abowve, we clam no respansibibn for their accuracy. We shall ot be labike for any direct o indisect losses anising fram the wee thesof ard the
wlpveers ang rguested To use this infnrmation contaired hensim at thair own risk. These presantations and eports shauld rat be reproducsd, m-croulased, publshed in aey media, website oF athenaise, inany B ar manner,
i T of a5 @ wihioks, without Th xpiess conseaT in witing of MEM or its subsiciaries, Any unauthorized use, distlosune or public dissemination of infarmation Conmainsd heein is probibited. Lnless specifically aosed, MEM
o aevy o 15 subsidiary Coempankes is oo responsibis for the cortent of these peesentations and o the apirsons of the peesenters. Individus sinstions and lecsl peactioes ana standands may van soviswers and others utilizing
irlnrmatkan (ontaned within a presentation ane fres 10 adogt dfferng standands and approaches as they see B Yous may not epacksge of sell the presentation, Products snd namaes mentiooed in matesials or presentations
ang the progerty of Ther respective carien and the meaton of them daes Aol Constingme ao endorsemsent by MM or it sibsidkary comganias, Infarmanion comained in 3 presentation hodted o prommoted by MEN 5
prcnickad “as &7 withoai warranty af any dird, eher espressed or implesd, ingluding any wasranty of merchasabilny ar Pness for & pasticular purpose, MEM or ts sulisichary companies asume oo liabilig of resparsbiling
Far the conbents of 3 presertatn o 1he opinions enpreced by the prasemiers. A expressices al apinion ane subiject 10 charge witlaur ftics
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