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EDITORIAL

For our customers, the Mahindra brand stands for trust, quality and credibility and this has been
clearly reflected in the inaugural ‘Best Indian Brands’ study conducted by Interbrand and The Economic
Times. Mahindra has been declared one of India’s Top 10 brands, placing seventh this year. The study
judges brands based on several parameters, including brand resonance, market share and financial
performance.
Dear Readers,
We have a very special cover story for you in this issue of ME which looks at the remarkable turnaround underway
at South Korean automaker, Ssangyong Motor. The company, which became part of the Mahindra Group in 2011,
has seen a big jump in its sales volumes, grown its share of the Korean auto market and launched a range of new
and refreshed products which have received a very positive reception in their home market and around the world.
For the cover story, ME travelled to Korea to meet with the senior management team of the company, led by
the dynamic and amiable CEO Lee, to find out just how Ssangyong has engineered such a dramatic change in its
fortunes.
For our customers, the Mahindra brand stands for trust, quality and credibility and this has been clearly reflected
in the inaugural ‘Best Indian Brands’ study conducted by Interbrand and The Economic Times. Mahindra has
been declared one of India’s Top 10 brands, placing seventh this year. The study judges brands based on several
parameters, including the brand resonance, market share and financial performance.
The Mahindra Group was also recently recognised as ‘Company of the Year’ for Public Relations and
Communications at the inaugural edition of the prestigious Sabre Awards India 2013.
Tech Mahindra and Mahindra Satyam have finally come together as one, resulting in the formation of one of the
Top 5 IT services companies in India. This technology powerhouse is now perfectly poised to take advantage of the
massive growth opportunities in India and around the world.
Our ‘Trend Watch’ column delves deeper into the fast growing Used Car market in India, which grew by over 20%
last year compared to just over 2% for the new car market. It details the reasons for this
rapid growth, especially the entry of trusted players like Mahindra First Choice Wheels.
Finally, we are delighted to tell you that ME recently received its first global recognition when
it was awarded a ‘Certificate of Excellence’ at the PR Week Awards 2013 in Hong Kong. The
award factored in several parameters, including strategy, creativity, originality, execution and
results.
We hope you enjoy reading this issue as much as we enjoyed putting it together and look
forward to your feedback. We’re just an email away!

Regards,
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Mahindra is One
of India’s Top Ten
Brands

M

ahindra has one more reason to cheer
in 2013, as the company has been
declared one of India’s top ten best brands
in the first edition of the ‘Best Indian Brands’
study conducted by Interbrand and The
Economic Times.
The company ranked seventh in the
study, which is an India-focused version of
Interbrand’s highly acclaimed ‘Best Global
Brands’ study.
Built on an ISO-certified Brand Valuation methodology, this annual study takes into account several parameters,
including but not restricted to the company’s finances, the role of the brand and how strong it is in the marketplace.
Here’s what the study had to say about Brand Mahindra: “Mahindra has a stated aspiration to be a Top 50 most
admired global brand within the next 10 years. Firmly established in industries from IT and aerospace, to finance and
automotive, Brand Mahindra has become a true symbol of Indian industrial might.”

Mahindra Group Wins ‘Company of the Year’ Recognition

T

he Mahindra Group was
recognised as the ‘Company of
the Year’ for Public Relations and
Communications at the inaugural
edition of the SABRE Awards India
– 2013.
The Mahindra Group won two
awards at the award presentation
event, held in Delhi:
• The Diamond SABRE Award
for Excellence in Public Relations
• The Gold SABRE Award in
the Industrial & Manufacturing
category
Paul Holmes, Editor-in-Chief & CEO, The
Holmes Report, with Roma Balwani,
Chief Group Communications Officer,
M&M Ltd. and Garima Singh and
Shubhada Dharwadkar of the Mahindra
Group Communications team.
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Ssangyong is clearly on the road
to a dramatic turnaround in its
fortunes, thanks to a positive
attitude, very strong support
from the Mahindra Group, new
products and much more.

T

he good news from Korean SUV maker Ssangyong
Motor Company, part of the Mahindra Group since
2011, has been rolling in at a steady pace. Sales
volumes are rising, market share is growing and the
company's range of refreshed products is finding an increasing
number of buyers in its home market and around the world.
The company is clearly on the road to a dramatic turnaround in
its fortunes.
According to Yoo-il Lee, President & CEO, Ssangyong Motor
Company, "The first key factor in the turnaround was the
positive attitude of our Labour Union that had a very strong
will to make it happen. Second, we had very strong support
from the Mahindra
Group which gave us
the right direction to
make this turnaround
happen."
He adds, “I tell my
people to develop a
sense of ownership
for Ssangyong. I
say that this is your
company, it is my
company and it
should go to the next
generation.”

Yoo-il Lee, President & CEO, SsangYong
Motor Company.

Discussing how Mahindra was chosen to acquire
Ssangyong, CEO Lee says, “I met with Anand Mahindra back in
2009. During the meeting in Mumbai, which lasted an hour,
I had a very positive impression of his management style and
philosophy. Mr. Mahindra is a macro manager and is able to

❝Ssangyong’s financial

performance reflects
its strong operational
performance and a dramatic
transformation. It is heartening
to see that Ssangyong has recorded its
first profit in six years during the second
quarter of 2013.❞
Bharat Doshi, Executive Director & Group CFO

❝We are very proud of

the remarkable turnaround
underway at Ssangyong
which is a testimonial to
the company’s innovative and
dynamic spirit.❞
Anand Mahindra, Chairman, Mahindra Group

delegate to his staff. Also, I like his international outlook and
way of thinking.”
However, CEO Lee recalls how difficult the situation was a
few years ago. "When I joined Ssangyong in 2009 we could not
forecast even one week ahead. We overcame 77 days of strike
in 2009 and our new management union realized that without
changing their attitude and behaviour, the company could not
survive. They have worked very hard to turn this company
around."
According to KyuHan Kim, Union Leader,
Ssangyong Motor
Labour Union, “The
turnaround has been a
process based on mutual
trust. Three years
ago, when Mahindra
acquired Ssangyong,
we signed a tripartite
agreement based on
Kyu-Han Kim, Union Leader, Ssangyong
trust and following
Motor Labour Union.
this, we have all made
an effort to improve the company and put it on the path
towards a turnaround. This is still an ongoing process but if
we can reinforce our mutual trust, then I think we can make
Ssangyong a better company and strengthen our cooperative
relationship with Mahindra.”
In fact, things have changed so dramatically that Ssangyong
recently hired back hundreds of workers, started a second
shift at one of the assembly lines at its Pyeongtaek plant and
even made a small profit in the second quarter of 2013, the
first time it has done so since 2007.
So what were some of the key factors that led Ssangyong
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to make a U-turn and get back on the
highway to growth and profitability? Let’s
take a closer look.

New Product Lineup
Ssangyong has refreshed most of its
product line-up over the past two years
in keeping with the product development
philosophy of ‘Robust, Specialty and
Premium’, starting with the launch of the
new Korando C in March 2011, followed
by the new Chairman sedan in July of
that year. In 2012, the Rexton W was
unveiled, along with the face-lifted Actyon
Sports Pick-up which was renamed the
Korando Sports and in February 2013,
the new Rodius was launched as the
Korando Turismo.

L-R: Yoo-iI Lee, CEO, SYMC; Dr. Pawan Goenka, President – Automotive and Farm Equipment
Sectors, M&M; Pravin Shah, Chief Executive – Automotive Division, M&M; Rajan Wadhera,
Chief Executive – Technology, Product Development & Sourcing, M&M, and J S Choi, Vice
President, Sales & Marketing, SYMC, at the launch of the Ssangyong Rexton in India in
October 2012.

These new products have helped
to drive up volumes and market share over the past few
years. According to Johng-Sik Choi, Vice President, Sales &
Marketing, “We are moving in a positive direction and are very

happy about the current progress being made by Ssangyong.
In 2010, we sold 81,000 units at a time when we were under
court receivership, and this grew to 121,000 units in 2012,

Talking to Dr. Pawan Goenka, Chairman of Board, Ssangyong Motor Company
ME met with Dr. Pawan Goenka, Chairman of Board, Ssangyong Motor Company, to gain an insight to
the ongoing turnaround at Ssangyong.
How does the Mahindra Group view the ongoing turnaround at Ssangyong?
We are very proud of the management team and employees of Ssangyong who are working extremely
hard to transform the company into a profitable, vibrant and innovative automaker. For me it is a delight
to interact with them.
What in your view are the key factors driving this change in fortunes?
The strong management team led by CEO Lee has helped drive this turnaround with its dedication and shared vision with
Mahindra. This transformation would not have been possible without the whole-hearted support of the Ssangyong Labour
Union.
What message would you like to send to the employees at Ssangyong?
On behalf of the Mahindra Group, I would like to thank every single employee at Ssangyong for their commitment and
dedication towards the company. This ongoing turnaround is a direct result of their effort over the past 2 years.
What do you see as future challenges for Ssangyong?
The turnaround has just begun. We at Ssangyong have a long road ahead of us. The task will get even harder as we go
forward. We have to continue to do more of the same. Continue to invest in capacity, technology and products, develop
exciting new products as per the product plan in place, continue to build the brand both in Korea and outside, develop
major new markets outside Korea, lower costs to reach levels similar to other larger automotive companies in Korea, build
organizational strength by adding appropriate manpower and leverage synergy between Ssangyong and Mahindra.
Are you satisfied with the synergy outcome between Ssangyong and Mahindra?
A lot has been done but a lot more is possible. I am especially happy to see the collaboration on the engine and vehicle
platforms, on sourcing and in some of the international markets. There is an open and healthy dialogue between the
operating teams of both companies and opportunities for synergy are getting identified from the bottom up which is a good
sign. I have no doubt that synergy will be a major positive outcome of the partnership between Ssangyong and Mahindra.
How do you view the future prospects of the company?
I can confidently say that Ssangyong has a very bright future ahead of it, given the exciting new products lined up for launch
over the coming years. These would help drive sales volumes while making the Ssangyong brand increasingly aspirational in
the future.
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an increase of 49% over 2010. In Korea, sales
during January - May 2013 were up 33% over
last year, while our exports have grown by 14%.
So the performance has been very good this
year.”
In terms of market share, Ssangyong's is
now 4.2% of the Korean market and in the
relevant segment, the share was significantly
higher at 15.4%, during January - May 2013.
Back in 2010, its share was at 2.1%, while
segment share was 9.4%. “We have gained
a very big share of 6% in the segment in
which we compete, which shows that there
is a turnaround underway at Ssangyong. This
is being driven by our refreshed product line
up which is helping to revive confidence in the
Ssangyong brand,” says VP J.S. Choi.

Ssangyong’s state-of-the-art Pyeongtaek Plant which is located about an hour from the
capital city of Seoul.

This increased consumer preference is also being reflected
in higher Customer Satisfaction Index (CSI) scores. In 2012,
Ssangyong’s CSI
score was ranked
second in Korea
behind GM-Chevrolet.
This was a huge
improvement and
sent a strong
positive signal to
the consumer to
purchase Ssangyong
Johng-Sik Choi, Vice President, Sales &
products.
Marketing.

Ssangyong is
also investing in the future and is currently developing a new
SUV model, codenamed the X-100, that is planned for launch
in January 2015. This new SUV is expected to drive volumes
and help Ssangyong become a profitable company. “This model
would help us achieve capacity utilization of 80-85% with
production volumes reaching 200,000 units per annum at
that time. Since Mahindra acquired Ssangyong, it has been
supporting our investment for future products,” explains CEO
Lee.

Export Growth Strategy
Exports have been an integral part of the turnaround strategy
at Ssangyong. The company’s export volumes reached 73,000
units in 2012, compared to 49,000 units in 2010, a growth
of 48%.
By 2016, the objective is to increase overseas sales to
200,000 units. Overseas markets are expected to contribute
more than 60% of Ssangyong’s annual sales of 300,000
units. Volume growth is expected from BRICs and high-potential
markets in Africa, Central America and Far East, supported by
the introduction of new products such as the X100 with diesel
and gasoline engines.
Russia has emerged as Ssangyong’s biggest export market

and the company has aggressive plans to grow its volumes in
that market over the next few years. In 2013, it expects to sell
35,000 units in Russia, up from 10,000 units in 2010, which
shows how quickly the market has grown in importance for
Ssangyong.
CEO Lee recently signed an MoU with the company’s
Russian partner, Sollers, to start assembling 50,000
monocoque SUVs in Vladivostok and an additional 4,500
frame-based SUVs at the UAZ plant in Ulyanovsk.
The other key market for Ssangyong is China, where in
2013 it plans to sell 7,000 units, compared to 3,000 units
sold in the previous year. From January to May 2013, its retail
volumes have grown by 80%.
Ssangyong also plans to expand its CKD operations in high
growth markets such as Brazil, India and the Far East.
Ssangyong will be expanding its global presence from 99
countries to 112 countries and global dealer network from
1300 dealers to 1500 dealers in the mid-term. “We added
lots of distributors in Africa, the Middle East and Central
America and we share distributors with Mahindra in 9
countries around the world. These include Sri Lanka, South
Africa, Nigeria, Angola, Tunisia, the Ivory Coast, Guatemala,
Panama and El Salvador,” explains VP, J.S. Choi.

Research and Development
Ssangyong is one of the few Korean automotive companies to
have an integrated R&D centre that has the ability to develop
a new vehicle from
scratch. “Only
Ssangyong and
Hyundai-Kia have
experience in making
their own products.
So our ability to do
R&D work in Korea
is a strong point in
our favour. We also
Jae-Wan Lee, Vice President - Technology
have experience in
& Product Development
developing our own
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engine and engine components, as well as transmission
components,” Jae-Wan Lee, Vice President - Technology &
Product Development, clarifies.
Before Ssangyong designs new products it carefully
looks at customer needs by conducting a detailed market
study and based on the findings it decides on the types of
products that it should develop.
“Our product development system is very well optimized
for our scale of operations and we have 740 people
working in our R&D Centre, including designers and
engineers,” explains VP J.W. Lee.

The Korando Factor
One of the critical success factors for Ssangyong has
been the rebirth of the Korando brand, which has helped
to drive up the company’s sales in the Korean auto
market.

In March 2012, members of the Ssangyong Board and Union planted Pine tree
saplings as a tribute to one year of successful cooperation between the two
companies. The ceremony also reaffirmed their commitment to meeting the
mid and long term goals of SYMC.

In 2011, Ssangyong faced two key issues on branding.
The Ssangyong corporate brand had lost customer trust so
the key issue was how to regain credibility and on the product
brand side, there had been a lack of investment for the past
10 years due to a shortage of funds.
“We needed a category brand like Korando to reduce the
negativity associated with the corporate brand and improve
the product brand. This category brand would act as a bridge,
while also helping us to break the
traditional segmentation based
on the size of vehicles,” explains
Daniel Youngsik Shin, Executive
Director of Marketing.

With this category brand, Ssangyong could consolidate its
three products under one brand umbrella and become a bigger
player. Currently, the Korando brand has a 15% share of the
relevant segment and it is among the Top 10 players in the
Korean automotive market.
Ssangyong’s brand strategy for Korea now is to maintain
three key brands, namely the Korando, Rexton and Chairman.
The Rexton is the flagship of its SUV range, a frame
based model that is a real SUV for off-roading
with 4-wheel drive. The Korando is its other SUV
brand associated with an active lifestyle. Finally, the
Chairman sedan competes in the luxury segment of
the passenger car market.

Ssangyong also realized that
Korean buyers were increasingly
interested in an active lifestyle.
To achieve a turnaround and become profitable,
This led it to come up with the
cost savings are an important factor, but the most
Korando Leisure Utility Vehicle
important factor is achieving economies of scale.
concept. “We moved from a
Daniel Youngsik Shin, Executive Director –
“We are aiming at sales of 149,000 units this year
Marketing.
vehicle-oriented segmentation
and have a capacity of 240,000 units, so we need
to a consumer need oriented
to work towards increasing our level of production which will
segmentation,” explains Daniel Shin.
help us to become a profitable company,” explains Yong-Won
According to Johng-Sik Choi, Vice President, Sales &
Chung, Managing Director of Management Control.
Marketing, “We brought the Korando brand back to the
Ssangyong has, in fact,
Korean market with the launch of the Korando C in
been
steadily growing its sales
2011. In fact, the Korando brand is the father of SUVs
volumes
over the past few
in the Korean market. The first SUV was introduced to
years.
“In
2009, we sold only
Korea under the Korando badge in the mid-1990s. So
34,000
units,
in 2010 it was
this brand has a very good customer perception.”
80,000 units, in 2011 we
In 2012, Ssangyong introduced the face-lifted
sold 113,000 units and in
Actyon Sports Pick-up under a new name, the Korando
2012 it was 121,000 units.
Sports. This was aimed at boosting sales in the Korean
Achieving tangible targets
market and it did just that. In February this year,
has boosted the confidence
the New Rodius MPV was launched as the Korando
of people within Ssangyong,
Turismo and sold more than 8500 units in the first 6
Yong-Won Chung, Managing Director,
our dealers and customers in
Management Control.
months after launch.

Economies of Scale
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union has a strong impact on production line management
and Ssangyong is at an advantage as compared to other
companies,” adds K.Y. Ha.
CEO Lee himself has ambitious volume targets for the next
few years. “My future target is to increase our production
capacity from 240,000 to maybe 300,000 units without
huge investments. That would mark a 100% turnaround in
the fortunes of Ssangyong. When that happens, we will make
history in the Korean auto industry and write a new chapter in
the history of Ssangyong,” says CEO Lee.

Synergy with Mahindra
L-R: Dr. Pawan Goenka, President – Automotive and Farm Equipment
Sectors, M&M; Bharat Doshi, Executive Director & Group CFO,
M&M and Yoo-II Lee, CEO, SYMC, at the completion of the Ssangyong
acquisition by Mahindra, in March 2011, in Seoul, Korea.

Korea,” says CEO Lee.
This rapid growth has helped Ssangyong improve its market
position in Korea. The company recently displaced RenaultSamsung to emerge as the number 4 player in the Korean
auto market. Now, the company is keen to surge past GM
Korea, which it already outsells in the SUV segment.
These improvements are also reflected in the company’s
balance sheet which has become considerably healthier.
The company says it now has the means to go for outside
borrowing and currently has assets worth one trillion won (Rs.
5300 crores) which can be used as collateral for external
borrowings. “Currently, we have loans which are only 10% of
these assets,” says Y.W. Chung.
Ssangyong Motor has its own unique production system
called the ‘Ssangyong Production System’ (SPS) which is
based on the advanced Toyota Production System. During
the turnaround process, the company has made significant
progress in streamlining production at its Pyeongtaek plant.
“We make several models in small quantities, so it can
give us more flexibility in terms of meeting sales demand.
We also have the R&D, testing, validation and design centre
attached to the production plant at the same location which
helps us to work efficiently via a quick and accurate feedback
system,” explains
Kwang-Yong Ha,
Executive Director of
Production.

Kwang-Yong Ha, Executive Director –
Production.

A win-win
partnership with
the Labour Union
has also significantly
contributed to the
stabilization of the
company. “The
relationship with the

To become the most respectable global SUV brand,
Ssangyong and Mahindra have also been striving to achieve
synergy in various areas, including new product development.
The two companies have set up ‘synergy councils’ which CEO
Lee says are “working very well”.
In the past Ssangyong had to face issues on technology
leakage and lack of investment in new products with Shanghai
Automotive Industry Company (SAIC). These concerns have
been addressed and now, engineers from both sides are

❝Ssyangyong is a very

important element of our
global aspiration strategy
and is a great fit. The recent
global slowdown delayed the
turnaround, but the hard work put in by
the Ssangyong management and employees
is paying off.❞
Ketan Doshi, VP – Special and Strategic Projects

beginning to understand each other and how they can work
together for mutual benefit.
CEO Lee explains, “Ssangyong feels it can learn a great deal
from Mahindra and vice versa. So, the gap is almost closed.
They are working very hard to cooperate and we are seeing
good results.”
This cooperation has also helped to allay fears that
Mahindra would take technology away from Ssangyong. “Up
to the first half of last year, our people thought that Mahindra
would take our technology to India. But now this impression
has completely changed,” says CEO Lee.
Other confidence-building measures included visits by
members of the Ssangyong Union to Mahindra facilities in
India. This has helped them to understand Mahindra and its
culture much better. CEO Lee says, “We have 8 expats from
India working at Ssangyong and they are working very hard and
are good role models.”
“Ssangyong and Mahindra have a very similar development

9
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❝A great acquisition

combines Strategy with
Execution Excellence and
Tenacity & Patience in equal
measure. All these elements
have contributed to the turnaround at
Ssangyong. Each individual involved in
the deal realizes that soft keys are more
important than hard keys which involves
the winning of hearts and minds rather
than just winning the deal.❞
V S Parthasarathy, Group CIO, EVP – Group Mergers &
Acquisitions, Finance & Accounts

also jointly developing a family of engines consisting of 6 diesel
and petrol engines which are compliant with future emission
norms.

The new Ssangyong design centre at the Pyeongtaek Plant, opened
in December 2012, is helping create new generation products and
ensures synergies in the development process by enabling close
coordination between the Design and R&D departments.

history going back 50 years, starting with military jeeps and
then moving to advanced passenger vehicles. This helps us
in working together, and adopting best practices from each
other,” says K.Y. Ha.
The two companies are discussing plans to have a
Ssangyong variant on Mahindra’s S101 platform and a
Mahindra variant on Ssangyong’s X100 platform. They are

❝The Mahindra - Ssangyong

relationship is over 2 years
old now and we are happy
with the way it has moved
from strength to strength
based on mutual trust. I have been
especially impressed with the outstanding
determination of the management and
union at Ssangyong to turn around the
company. The teams in both organizations
have learnt from each other and are
discovering areas of synergy that will prove
beneficial to both in creating a larger global
footprint.❞
Rajeshwar Tripathi, Chief People Officer, AFS
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“We are able to use each other’s test facilities. In fact,
we have three good crash test facilities and an EMC (Electro
Magnetic) testing facility that Mahindra will use for its product
development. We also plan to use the Mahindra proving
ground which is being developed in India,” says VP J.W. Lee.
Another synergy is in the area of vehicle financing, for
which Mahindra Finance is evaluating the feasibility of setting
up operations in Korea. A captive finance company, if it is
eventually set up, will help to boost Ssangyong sales in Korea.
Sounding an optimistic note, Union Leader Kim says, “I have
met with many Mahindra people including Mr. Anand Mahindra
and the one thing I noticed was that they all think the same
way and show tremendous loyalty to the company. So I think
that everything will be fine and till now, Mahindra has done its
best to keep all its promises. If both companies continue to
respect each other, we will be able to maximize our synergies.”
It’s clear that the two companies share a very symbiotic
relationship. What’s good for Ssangyong is good for Mahindra
and vice versa. “If Ssangyong turns around and makes profits
that directly benefits Mahindra. Also Ssangyong’s revenues
are about US$ 3 billion, so it is almost 20% of the US$ 16.2
billion Mahindra Group,” explains CEO Lee.
All this good news is being reflected in Ssangyong’s steadily
increasing share price, which has risen from 5000 won
(Rs. 265) at the beginning of this year to 8500 won (Rs. 450)
at present. This is in stark contrast to the Seoul Kospi stock
market index, which has declined from 2000 to 1800 points
during the same period.
CEO Lee sounds cautiously optimistic about the future,
"I cannot say that from now on we can continuously make a
profit and there could be fluctuations. But definitely by 2015,
Ssangyong will fully turn around and become a profit making
company."
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Ssangyong management, employees and dealers gathered for their 2013 Sales Network Conference in July, on Jiri Mountain in Korea, where
they resolved to achieve their annual sales goal of 149,000 units for the current year.

Driving the new Korando Turismo
During a visit to Ssangyong’s Pyeongtaek plant, the ME team got a chance to get behind the wheel of the company’s newest
model, the Korando Turismo Multi Purpose Vehicle. This stylish model was launched in February 2013 in Korea where it
has been extremely well received, with sales of 1000 units per month. Positioned as a recreational vehicle, the Turismo
is aimed at consumers that lead an active lifestyle. The team
drove the 2-litre diesel engine version with the E-Tronic 5-speed
automatic transmission on the test track and came away
impressed with its refinement and ride comfort.
The huge cabin has very comfortable seats that offer
plenty of space for 11 passengers in three rows.
The dashboard itself uses a mix of high quality
plastic and aluminum trim to create a premium
feel that is particularly appealing. Despite
its size, the Turismo feels easy to drive,
accelerates briskly and corners confidently
around the track, thanks to its part time
4WD system. Ssangyong has also packed
it with other safety features like the
Electronic Stability Programme (ESP) with
Emergency Brake Assist (EBA) and Active
Roll-over Protection (ARP).
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In Conversation with Yoo-Il Lee
President & CEO
Ssangyong Motor Company
During their recent visit to Ssangyong in Korea, the ME team
had a chance to interview Ssangyong’s President & CEO,
Mr. Yoo-il Lee. The deference and respect shown by other
employees towards Mr. Lee clearly demonstrates the bond of
trust that he has managed to develop with them.
As the ME team was ushered into his office at the company’s
Pyeongtaek plant, the genial and articulate Mr. Lee welcomed
them with a warm smile. Over the course of a free-wheeling hour long interview, he opened
up about the challenges faced by the company and how these are being overcome by all the
stakeholders working together as a team.
On the early days
When I joined Ssangyong it was a very difficult situation
and we could not forecast even one week ahead about the
situation at the company. We overcame 77 days of strike in
2009 and our new union management realized that without
changing their attitude and spirit, the company could not
survive.
Factors driving the turnaround
A key factor in the turnaround was the positive attitude of
our labour union. They had a very strong will to make this
company turnaround. Secondly, we have very strong support
from the Mahindra Group, which showed me the right
direction to make our company turn around.
Ssangyong’s journey to profitability
During the second quarter of this year we made a small
profit for the first time since 2007. I cannot say that from
now on we will continuously make a profit; there could be
some fluctuations. I think by 2015, Ssangyong will definitely
turn around and become profitable, making history in the
Korean auto industry.
New model and production plans
Mahindra has supported our investment in future products.
In early 2015, we are going to launch the X-100 model by
which time our production capacity utilization would reach
80-85%. By then we plan to produce over 200,000 units,
against a total capacity of 240,000 units per annum.
Growing sales volumes
Growing customer confidence has helped us to increase
volumes; in 2009, we sold 34,000 units, by 2010 this
grew to 80,000 units, in 2011 we sold 113,000 units,
last year it was 121,000 units, and this year we aim to sell
149,000 units. Achieving tangible targets has boosted our
confidence.
Growing exports to Russia
We plan to start CKD operations in Russia with our partner,
Sollers, to produce 50,000 monocoque type SUVs in the
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Vladivostok plant and an additional 4,500 units of two framebased SUV models, the Rexton and Kyron, at the UAZ plant in
Ulyanovsk.
Meeting Anand Mahindra
I met with Anand Mahindra back in 2009; during the meeting
in Mumbai, which lasted an hour, I had a very positive
impression of Anand. His is a macro management style
and philosophy and I like his international outlook and way of
thinking. He is a different man.
Developing synergies with the Mahindra Group
The synergy councils are working very well. Initially it was very
difficult, but after visits to each other’s facilities, both sides
gradually began to understand each other. Ssangyong people
now think we have many areas where we can learn from
Mahindra and vice versa. So the gap is almost closed.
Increasing market presence in Korea
We were always the last in the Korean auto market but now
we are number 4 and have surpassed Renault-Samsung in
terms of total sales. In Korea, we are now competing with GM;
they mostly export very small cars. We are ahead of them in
the SUV market. So our next target is GM in Korea.
Future growth plans
I want to increase our production capacity from 240,000 to
maybe 300,000 units without huge investments. We are all
fighting hard to make this happen. I tell my people to develop a
sense of ownership for Ssangyong - this is your company and
my company and should go to the next generation.
Views on India
The impression about India in our company has totally
changed. Up to the first half of last year, our people thought
that Mahindra would take our technology to India. But
now this impression has completely changed. There is no
communication gap between our people and the Indian expats
working at SYMC.
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Annual Mahindra Townhall Focuses on Thought Leadership

T

his year, the Annual Mahindra Townhall centred on how the
Mahindra Group can emerge as a Thought Leader in the areas of
Shared Value and Redefining Sustainable Urbanisation.
After careful review, 30 individuals from across the Group were
selected to share their ideas on 'Thought Leadership at Mahindra'
with Anand Mahindra, Chairman, Mahindra Group.
In addition, several participants from Mahindra Satyam, Mahindra
Research Valley and Mahindra Reva facilities joined the discussion
through Google Hangout. The discussion centred around the following
two ideas:

Shared Value – defined by Harvard Professor, Michael Porter, as
policies and operating practices that enhance the competitiveness
of a company, while advancing the economic and social
conditions of the communities it operates in.
Redefining Sustainable Urbanisation – implying a focus on
transforming lives in the urban setting and improving agri
productivity and rural consumption to sustain a dynamic
rural economy.
During the lively event, participants were encouraged to
share their ideas on what constitutes Thought Leadership,
how it can be practised in the Mahindra Group and the
benefits of being perceived as a Thought Leader by potential
customers.
Interesting ideas shared by employees included
developing a new vehicle called the ‘Urbo' for urban
customers, encouraging urban terrace farming to help
reduce fuel consumed in transporting food supplies from villages to cities and setting up Mahindra car-sharing services to
ease traffic congestion in urban areas.

` One Crore for Uttarakhand Flood Relief

T

he Mahindra Group has announced a donation of ` 1 crore to the Chief Minister's Relief Fund, Uttarakhand, to
provide urgently needed relief to flood-affected victims in the state.
Commenting on the situation in the state, Anand Mahindra, Chairman, Mahindra Group, said, "We are shocked
and grieved to learn of the unprecedented calamity and havoc created in Uttarakhand in the wake of the recent flash
floods... This calls for a quick response in terms of relief for the stranded pilgrims and the unfortunate residents of
the affected areas. This is a token donation from our company, in response to the appeal by the State Government."
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Mahindra Group & CIE Automotive to Form Global Alliance in
Auto Components

J

une 15, 2013, witnessed the Mahindra Group
and CIE Automotive S. A. (Spain) announce the
signing of a global alliance agreement between
Mahindra's automotive component businesses (held
under its Systech Sector) and CIE Automotive (also
involving its subsidiary Autometal) in Mumbai.
It will see the formation of a global automotive
component supply network, with combined annual
sales of approximately INR 15000 Crores / Euro
2.2 billion, with operations in North America, South
America, Europe and Asia, through listed businesses
in Spain, Brazil and India. As part of the transaction,
CIE Automotive will acquire from the Mahindra
Group a stake in its listed and unlisted companies
Anand Mahindra, Chairman, Mahindra Group and Anton Pradera, Chairman,
belonging to the Systech Automotive Component
CIE Automotive, at the announcement of the signing of a global alliance
business. CIE Automotive will contribute its forging
agreement.
businesses in Spain and Lithuania. All the companies
will be consolidated under MFL which will be rechristened Mahindra CIE. Mahindra CIE will continue to be listed on the BSE
(Bombay Stock Exchange) and the NSE (National Stock Exchange).
The proposed business transaction will culminate in M&M taking a stake of 13.5% in CIE Automotive, which is listed in
Spain, making it the second largest shareholder in CIE. M&M will nominate two Directors to the CIE Board. CIE Automotive
will take a majority stake in a single listed entity in India, which will continue to operate the current Systech automotive
component businesses globally and include CIE's European forgings operations.
"This grand alliance with CIE enables us to ‘Rise’ above competition and quickly extends our reach into new geographies
and we will grow our collective product portfolio in the coming years,” said Anand Mahindra, Chairman, Mahindra Group.
"In Mahindra, we have found a partner that has a multi-technology portfolio similar to ours and shares the same
business values. So while we are happy to see CIE gaining an entry to India, we are equally pleased to have M&M as one
of CIE's largest shareholders," said Anton Pradera, Chairman, CIE Automotive.

Innovation Website Launched

T

he intranet-based
Mahindra Group
Innovation Website,
Sparkosphere, was
launched in June 2013.
Over time, it will host
case studies from within
and outside the Mahindra
Group, offer learning
tools as well as fora
for interaction across
the Group, and provide
a platform for sharing
thought-leading materials. It
will also provide a gateway
for the annual Mahindra
Innovation Awards process.
The website can be
accessed through the Rise portal and is meant to serve as a knowledge-sharing tool, as well as a platform on which
to recognise innovation ‘sparks’ within the Mahindra Group.
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: Innovation@Mahindra

I

nnovation is catalysed as much by inspiration as by passion and ingenuity. At Mahindra, the
willingness and ability to innovate is present in good measure. It is our belief that sharing
internal and external stories behind these sparks of passion and ingenuity with broader
communities within Mahindra will inspire many more smart and eager minds to innovate.
SparkTalks, a dialogue series on Innovation, has thus been conceptualised with the
objective of inspiring and energising innovation at Mahindra. This monthly talk series will
host a wide range of internal and external speakers, who are eminent innovators from
other industries, academia, government and the social sector, as well as from within the
Mahindra Group.
The inaugural edition of SparkTalks was held on June 26, 2013, at Mahindra Towers in
Mumbai. Dr. R.A. Mashelkar, Chairman of India's National Innovation Foundation and former
Director General of the Council of Scientific & Industrial Research (CSIR) was the Keynote
Speaker. He delivered a very engaging address on 'Indian Innovation – Views from a Personal
Lens', drawing from his rich repository of experiences to talk to the audience about the
drivers of innovation from an Indian perspective. This was followed by a lively Q&A session.
Kairas Vakharia, Senior VP & Business Head, Construction Equipment, M&M Ltd., then
addressed the gathering on 'Organising for Innovation vis-a-vis the Automotive and Farm Equipment Sector', elaborating on
how the team had been driving as well as leveraging the Mahindra culture of Innovation through the sector’s products and
processes.

Anand Mahindra Ranked 4th Among
‘Top 25 CEOs to Follow on Twitter’

G

roup Chairman Anand Mahindra’s Twitter handle
(@anandmahindra) was recently ranked 4th in the
global list of 'Top 25 CEOs to Follow' on Twitter by the
CEO Guru blog (http://www.theceoguru.com/the-top25-ceos-to-follow-on-twitter/)
Mr. Mahindra’s Twitter handle, which has over
800,000 followers, was praised for being a ‘lively
Twitter account with lots of regional flavor’. He is also

the only Indian to feature on this list, in which the top 5
executives are:
1. Richard Branson, Chairman, Virgin Group
2. Rupert Murdoch, Chairman, News Corp
3. Jeff Weiner, CEO, LinkedIn
4. Anand Mahindra, Chairman, Mahindra Group
5. Eric Schmidt, Executive Chairman, Google.

15

ISSUE 2, 2013

SECTOR BRIEFS

AUTOMOTIVE

Verito Vibe -- a Sporty & Stylish Entry into the
Compact Car Segment

O

n June 5, 2013, M&M unveiled
its eagerly awaited sub 4-metre
compact car, the Verito Vibe. Designed
and developed in-house, the Verito Vibe
marks Mahindra’s entry into the highvolume compact car market. The vehicle
redefines the compact car segment
for the Indian consumer, in terms of
its spaciousness, reliability and unique
crossover style.
Powered by Renault’s renowned
1.5-litre dCi diesel engine, known for its
durability and for delivering mileage of
20.8 KMPL (ARAI certified), the Verito
Vibe also comes fitted with a state-ofthe-art Driver Information System, which
gives customers real time updates on
Dr. Pawan Goenka, President, AFS, M&M Ltd., with the Verito Vibe.
mileage, temperature, distance to empty
and more, making it a very dependable family car.
Speaking at the launch of the Verito Vibe, Dr. Pawan Goenka, President, AFS, M&M Ltd., stated, “The launch
of our much-awaited compact car, the Verito Vibe, is another proud moment in our automotive journey. For the
Mahindra Group, the launch of the Vibe is a milestone by itself, as the team deployed alternative thinking to deliver a
high level of technology and performance at a competitive price. I am confident that the Vibe will create an impact in
the compact car segment and find favour with the evolving Indian customer.”

New H-Series Xylo with Advanced Technology mHawk Engine

T

he new, power-packed H-Series Xylo, launched in May 2013, is powered by the world
class mHawk engine. It offers a range of variants starting with the H4 (with
ABS option), the H8 (with ABS & airbag options) and a fully-loaded, featurepacked H9 version. The H-Series starts at an attractive price of Rs 8.23
lakhs (ex showroom Mumbai, BSIV variant).
At the heart of the new H-Series is the powerful mHawk
engine which is set to offer a class-leading 120 PS
power and 280 NM torque for better driveability and an
excellent fuel efficiency of 14.02 kmpl (ARAI certified for
BS4 variant).
It is equipped with all-new transmission which
facilitates effortless gear shifting, as well as a series
of key safety features like ABS with EBD, Dual Airbags,
Extra Stability Technology Suspension (EST), Reverse
Parking Assist and more.
“With higher power and better efficiency, we are
sure that the new Xylo H-Series will be a popular choice
amongst discerning personal buyers,” said Pravin Shah,
Chief Executive, AS, M&M Ltd. “Since its introduction in 2009,
the Xylo has carved a unique identity for itself in the area of class
leading space and comfort. The addition of the world class mHawk
engine will further boost its performance and take it a notch higher in its segment."
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New Bolero Maxi Truck Plus – a Perfectly Styled City Pick-up

M

&M consolidated its position as the leader
in the Indian pick-up segment with the
launch of the ‘Bolero Maxi Truck Plus’ (BMT
Plus). Developed on Mahindra’s rugged Bolero
Pick-up platform, it has been conceptualized
to cater to the needs of urban goods
transportation. It is powered by Mahindra’s
proven 2523cc fuel-efficient common-rail
engine, which delivers 17.7 km per litre mileage
(ARAI figures for the BS3 version).
To cater to the challenges of transportation
in urban areas, the Bolero Maxi Truck Plus has
been designed to easily manoeuver through
heavy traffic and narrow city lanes and over
numerous flyovers and still gives a best-in-class
fuel economy. This is enhanced by a higher load-carrying capacity and improved safety measures for customers.
Much lower operating and maintenance costs, stylish interiors and exteriors, larger 15 inch (38.1cm) tyres for
greater stability and a 1-year unlimited kilometres warranty are other special features.

Mahindra e2o Rolled Out in Other Indian Cities

A

fter its successful launch in Delhi, the Mahindra e2o was rolled out in Bangalore, Pune, Cochin and Chandigarh.
Since the e2o is positioned as an intra-city, urban commute vehicle, the choice of these cities is very strategic for
the company.
Addressing media at the Bangalore launch, Chetan Maini, Chief
Technology and Strategy Officer, said, “The Mahindra e2o is a near
perfect amalgam of the dramatic advancements in automotive
technology, electronics and information technology - a unique synthesis
that we believe will help us shape and co-create, with our customers,
the future of personal mobility solutions, as we know them."
Adding to that, R. Chandramouli, Chief of Operations, Mahindra
Reva Electric Vehicles Pvt. Ltd. said, “Potential customers will now be
able to shape the future of mobility at a nominal price of Rs. 9,857 per
month (including EMI and electricity charges of approximately Rs. 600),
by availing of our easy installment scheme with the State Bank of India.”

Vodafone to Enable Connectivity in Mahindra Reva’s e2o

M

ahindra Reva Electric Vehicles Pvt. Ltd. and Vodafone Business
Services (VBS), the enterprise arm of Vodafone India Ltd., recently
announced a strategic technology partnership which will enable Vodafone
to provide machine-to-machine (m2m) communication services to power
the recently launched electric vehicle, the Mahindra e2o.
Using their smart phones or any internet connected computer,
e2o owners can access a variety of useful services with Vodafone’s
connectivity.

17

ISSUE 2, 2013

SECTOR BRIEFS

AUTOMOTIVE

AFS Reach Out Annual Communication Meet

T

he senior
management
teams of Mahindra’s
Automotive and Farm
Equipment Sectors
(AFS), led by Dr. Pawan
Goenka, President
AFS, attended the
annual AFS Reach
Out Communication
Meet on April 18-19,
2013. Delegates from
across AFS, Ssangyong A panel discussion was organized with suppliers and dealers from the Automotive and Farm Divisions. Anchored by
Hemant Sikka, Chief Purchase Officer, AFS, the session addressed challenges of achieving First Time Right products
Motors, overseas
and creating a consistent and delightful customer experience.
subsidiaries and joint
ventures were present for this two-day Communication Meet.
Day 1 began with an in-depth overview of the previous financial year (F’13) including various successes and room for
improvement and the President’s delight targets for F’14, as well as a strategic roadmap towards achieving the newly
launched Promise 2016 for both the Automotive and Farm businesses.
The theme for the subsequent sessions was ‘Crusade’, which emphasized the need to deliver both First Time and Every
Time Right products, as well as a Delightful Customer Experience. A highly interactive Townhall session with various Chief
Executives allowed the audience to gain an insight into the finer nuances of delivering Crusade.

Excellerator Awards
The 2000 BHP/ HP Excellerator Awards, selected by Dr. Pawan Goenka, were presented to individuals up to
DGM level. These awards recognized those who demonstrate discretionary performance in the areas of Exemplary
Customer Orientation, Perceivable Innovation at Work and Sustainable Cost Reduction. The following were
recognised for outstanding performance:

Pravin Barhate, Sr. Manager,
Operations, Agri & Allied Business

Anupam Bhattacharjee, DGM – Special
Business Initiative Sales, AS
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Sunil Mahabal, DGM - Engg. Services,
FES, Nagpur

Ramya Suneeth, Manager HR, AFS

Ajay Sharma, DGM - M&HCV PVT, MTBL

R. Prasath, Sr. Manager, NVH, TPDS
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Rise Awards
The following teams, exemplifying the Rise pillars, were recognised with the 'AFS Living Rise Awards':

ACCEPT NO LIMITS: Winners
The Mahindra China team of Gopal Kulkarni, Mandar
Penkar, Yang Kun and Zhuu.

ALTERNATE THINKING: Winners
The Chennai Quanto Engines team of Ravi Mahajan, M Anand,
C Chendil, Muthiah Saravanan and Karnure Shabbir.

DRIVING POSITIVE CHANGE: Winners
The Swaraj team of R C Sharma, Rajeev Sood and
Satish Vij.

ACCEPT NO LIMITS: Runners-up
The Haridwar Plant Engineering Team of Utkarsh Singh, Raheesh
Duvedi, Devanand, Chitrakshi Prasad and Amit Pahuja.

ALTERNATE THINKING: Runners-up
The TPDS team of Ajay Das, Deshpande Shrikant and
Perimulla Sivaram

DRIVING POSITIVE CHANGE: Runners-up
The Mahindra Reva team of Pavan Sachdeva, Kartik Gopal, Neel
Mathews, Nagendra Babu and Vamshi Krishna.

YM@MVML Chakan

M

VML’s Young Mahindra team organised an exciting
debate session, ‘When Gen X Meets Gen Y @
Workplace’ under their new initiative, 2The Point.
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Highlights: Mahindra Trucks & Buses Ltd.
Supplier Interaction

M

ahindra Trucks & Buses Ltd. (MTBL) held a two-day ‘Idea Fest’ with 14
prominent suppliers at Chakan, in May 2013. Many cost reduction ideas were
generated.

Launch of MTRUST

Winning Project

T

roject Samarpit, launched with the objective
of 'building strong relationships with business
partners i.e. dealerships', won the President’s
Award at the Annual Communication Meet
2013. This project was initiated under the
leadership of Ajai Kumar Bajpai, GM - Quality and
spearheaded by Ajay Sharma, Dy. GM - Quality.

he 1st MTRUST (pre owned truck
business) dealership at Augusta
Motors, Nagpur, was inaugurated in June
2013. Around 130 guests, including
transporters and financiers, attended the
event.

P

Gold Trophy at QCFI Convention

M

ohamed Siffathullah and Ram Challa from MTBL and Rupal Khandelwal from
MVML won the Gold Trophy at the recently held Quality Circle Forum of India
convention, Pune. Their expenditure-saving project was based on ‘Grease Oozing Out’
and was solved using Six Sigma Methodology.

AS Nashik Highlights
The Annual Communication Meet was held at AS Nashik,
for Nashik Plants 1 & 2 and Igatpuri Plant.

A rainwater
harvesting
pond of
3250 KL was
inaugurated,
with water
saving
potential of
15000 KL/
year.

Highlights during
the roll-out of the
Bolero Maxi Truck
– P105 were:
BMT production
started in the
record time of oneand-a-half months;
modifications
were made in existing Bolero fixtures to
suit the P105 at Frugal Line; six new
vendor parts were developed at Nashik
for manufacturing; and a new skid bracket
was designed for Cab and Cargo to ensure
no extra dip at PTED.

Rise through Co-Creation –
A Success Mantra

Highlights of achieving the Verito
‘Vibe’ SOP: RFI (LSP) quality target
were: Actual of 48 (DPT) for V1 as
against target of 100; Hassle-free
steep ramp-up in both Body Shop
& TCF (from Zero to 55/shift in 3
days); 1027 vehicles produced as
per plan in May 2013.
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Naveen Chopra welcomed participants to
this Vehicle Engineering initiative in Nashik.
A series of presentations included:
Co-creating Design Improvements with
Dealer by Manoj Gauba; Co-creating
Design Improvements with Supplier by
Shreekant Ambike; and Expert Knowledge
Deployment & KM by Hemant Raibagkar
& Sanjay Kulshreshtha.
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Arjun Ultra 1 DLX MAT Launched in Punjab

F

ES, the market leader in the Indian tractor industry since the last 30
years, launched the new Arjun Ultra 1 DLX MAT - Multi Application
Tractor in Punjab.
The Arjun Ultra 1 DLX MAT in the >50HP category, is India’s first multi
application tractor with a superior performance in high-end applications. It
is a powerful, reliable, fuel-efficient and versatile new-age tractor, offering a
superlative performance in both agri and haulage use. It offers a
4-cylinder, fuel-efficient MKM engine with best-in-class fuel efficiency. Its
button operated hydraulic system enables farmers to lift weights quickly and
comfortably.
The team also donated a tractor to the Shiromani Gurdwara Parbandhak
Committee at the Golden Temple in Amritsar.

Annual Sales & Marketing Conference Creates Magic

T

he FES Sales & Marketing team organized its Annual Communication Meet in
Hyderabad on April 20, 2013. The F14 theme, ‘No Logic Create Magic’, was
unveiled at the event. All members from the Farm Executive Council and FES Sales
& Marketing, Channel Development and Customer Care teams were present, along
with senior members from the Mahindra Group's Corporate Office.
Rajesh Jejurikar, Chief Executive, FES, inspired everyone
present with his opening address. He stated that F14 is
going to be a year of out-performance and everyone will
create magic together to sell 175k tractors and achieve
a 30% market share. He then unveiled the F14 theme
song, ‘Tak Dhina Dhin Karo Magic’ which got the entire
team charged up.
Presentations were made by Anirban Ghosh, VP –
Strategy, along with Sanjeev Goyle, Bharatendu Kapoor
and Ramesh Iyer from MMFSL. Dr. Pawan Agrawal was
invited to give a presentation on ‘Dabbawalas in Mumbai’.
A group of Sales & Marketing team members
performed skits depicting how the sales team accepts
no limits to serve customers better, achieves volume
and market share and builds a strong relationship with
Rajasthan wins the trophy for Best State F13.
channel partners.
Dr. Pawan Goenka, President, AFS, addressed the audience and presented the closing remarks. All Farm
Executive Council members present signed the Promise 2016.
The next day, a plant visit was organized for 500 team
members. They were accompanied by Rajesh Jejurikar and
Bharatendu Kapoor as well as Zonal Heads, Sunil Johnson,
Sudhir Shah and Sandeep Jaisawal, along with other senior
members.

Awards Galore!

Zone 3 wins the President's Trophy for Best Zone F13.

At the awards ceremony, 57 awards were given to the sales,
channel and customer care teams from across the country.
The award categories were:
 Best State in various business parameters
 Individual awards – Best TM/CCM in each Zone
 Overall Best State in terms of volume and marketshare gain
 Best Zone
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Farm Division Organizes Mahindra Milan

F

arm Division's Customer Care team at the Nagpur Plant
holds the honour of being the first to organize the 'Mahindra
Milan' program, which is aimed at converting customers into
Brand Ambassadors. The objectives of the program are to instill
confidence in customers about the quality of Mahindra products
and to showcase the manufacturing plant.
Customers
were introduced
to K.G. Shenoy,
Nagpur Plant
Head and were
taken for a plant
visit. Two tractors
were delivered to
customers, who were also symbolically allowed to tighten the last
screw on their tractors.
The customers then interacted with the senior management
through a video conference set-up.

Launches
Swaraj 841 XM in Gujarat and
Rajashthan

S

waraj has added one more product to its portfolio
by launching the Swaraj 841XM in Gujarat and
Rajasthan. Rajiv Rellan, VP – Sales & CC, unveiled the
product to the dealer fraternity of Rajasthan & Gujarat
at a launch function held in Udaipur. He said that the
product has been conceived to perform in loose and
sandy soil. He laid emphasis on the Sensilift Hydraulics –
a unique feature of the product.

Swaraj 825 XM in Punjab & Haryana

S

waraj has touched one more milestone by launching
the water-cooled single cylinder engine tractor,
825XM in Punjab and Haryana.The 825XM is a 25HP
category tractor.
Rajiv Rellan, VP – Sales & CC, unveiled the product
to the dealer fraternity.
Thus far, EIC-241/242 is the only player in this
segment with volumes of 15,000.
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29th MYB
Batch
Felicitated

T

he 29th Mahindra
Yellow Belt (MYB)
felicitation ceremony
was held at the
Kandivili Plant in
Mumbai, on April 30,
2013.
Rajesh Jejurikar,
Chief Executive,
Tractor and Farm
Mechanization
Business & Member
of the Group Executive
Board and Ashok
Sharma, Chief
Executive, Agri and
Allied Businesses &
Member of Group
Executive Board,
felicitated 90
Mahindra Yellow Belts,
including 15 Cell
Members.

FARM EQUIPMENT

EPC Industriè Felicitates Yellow Belts

T

he first Mahindra Yellow Belt
felicitation ceremony was held
at EPC Industriè, the Mahindra
Group’s micro-irrigation company.
Ashok Sharma, Chief Executive,
AFS Strategy, Agri & Allied
Businesses & Member of the
Group Executive Board, felicitated
10 Mahindra Yellow Belts [MYB]
with certificates.

Celebrating 5000 Tractors in Motihari, Bihar

B

harat Krishi Machineries, Motihari and ABBS Enterprises,
Dhaka, recently organised a Road
Show to mark the sales of 5000
tractors in Motihari and Champaran
in Bihar.
Harish Chavan, COO, along with Alok
Mishra, GM – Sales, handed over the
keys of the 5000th tractor to the
customer.
Harish Chavan also took part
in a rally from Motihari to Dhaka
(Champaran), along with dealer
sales teams and a caravan of 368
customer-owned Swaraj tractors.

Mahindra Tractors at 9th CII-EXIM Bank
Conclave in New Delhi

M

ahindra Tractors participated in the 9th CII-EXIM
Bank Conclave on India-Africa Project Partnerships,
recently held in New Delhi. This conclave has developed
into a platform that has enhanced the presence of ‘Brand
India’ in African economies. It has encouraged Indian
exporters to access African countries and increase their
presence in the region. The ‘Focus Country’ for this event
was Ethiopia and the ‘Guest Country’ was Cameroon.
The M&M delegation at the conclave comprised of
Ruzbeh Irani, Chief Executive – Intl. Opns., Automotive
& Farm Sector (AFS) and Sanjay Jadhav, Sr. General
Manager – Africa & Middle East, AFS, along with other
officers from M&M.
The Mahindra Stall at the 9th CII-EXIM Bank Conclave.
“The Mahindra Group operates in the key industries
that drive economic growth, enjoying a leadership position
in diversified sectors and its strength and dynamism can be leveraged to create opportunities for expansion of
trade and investment in Africa,” said Ruzbeh Irani. “M&M desires to engage with its African partners to unleash
Africa’s agricultural potential, as there are high potential ‘bread basket’ areas and Africa is likely to be the growth
destination for the next 20 years.”
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Manufacturing Milestones
Jaipur Plant's Record Production

Jaipur plant has recorded its highest-ever
production, i.e. 10501 tractors in F13,
crossing its previous high of 10376 in F12.

1001st Tractor from
Zaheerabad Plant

The Zaheerabad team dispatched the 1001st
tractor on June 13, 2013.

1st Patent for FES
Manufacturing

A patent was obtained for
Improvement in Dimension
or Depth Control System
in Machine.

New Battery Charging Station at Kandivili Plant

T

he Farm Division Supply Chain and Manufacturing teams successfully helped to install a battery charging station at the
FES Kandivili Plant. It was installed to avoid frequent battery discharge issues
and to improve the performance of batteries required for checking the electrical
systems in a tractor. It will help timely charging and improve battery life, which
will subsequently help reduce the quantity of scrap.
The inauguration ceremony was organised on April 10, 2013, in the
presence of Jagdish Inamdar (GM, Central Process Engineering), Madhav
Limaye, GM – SCPC, Kandivali,
The new battery charging station at FES,
Arun Joshi, DGM – Central
Kandivili.
Services and Safety, Deepak
Salvi, DGM – ER&D, Union Members and Manufacturing-SCPC
colleagues.
This initiative was undertaken by Abhay Borkar, Abhay Salvi, Sameer
Sawant, Prashant Gala, Sainath Pavaskar and Rajkumar Pokharkar.
The inauguration of the battery charging station on
April 10, 2013.

New Occupational Health Center
at Zaheerabad Plant

K

rishnan Iyer, Plant Head, inaugurated a new Occupational Health Centre
(OHC) at Zaheerabad Plant, on June 14, 2013, in the presence of the
Plant Leadership team and other employees. A blood donation camp was
organized at the newly inaugurated OHC on the occasion of World Blood
Donor Day and witnessed enthusiastic participation from 124 people.

Safety Month Observed at FES, Kandivili

T

his year, Farm Division's Kandivili Plant team decided to celebrate Safety Week throughout March. The celebrations
began with a lamp-lighting ceremony by Sudhir Pathak, Sr. VP - Mfg, SCM & CME, along with Dinkar Khobrekar, Plant
Head, S. Seshasayee, VP – SCPC, and Vijay Deorukhkar, President, BKS Tractor Unit, Kandivili.
The Safety flag was hoisted and all present took the Safety oath. A Safety model exhibition was also inaugurated. The
month saw enthusiastic participation through several safety competitions and training programmes.
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Making a Positive Impact
Mahindra Agribusiness Collaborates with ICAR & PAU

I

n line with its BHAG (Big Hairy Audacious
Goal) of Delivering FarmTech Prosperity and
making a difference in the lives of the farmer,
the Mahindra Agribusiness partnered with
the Zonal Project Directorate, Zone-I (Indian
Council of Agricultural Research) and the
Punjab Agricultural University (PAU) in Ludhiana,
to organize a three-day Functional Capability
Building programme on Crop Management from
May 21-23, 2013.
Named DISHA-2, the programme aimed at building technical knowledge on crop cultivation.

Strategic Planning Drives Change in Damoh, MP

T

he Strategic Planning team of FES, which is implementing the Integrated Watershed
Development program at Damoh, Madhya Pradesh, has introduced an innovative
solution to reduce the drudgery of collecting water for household consumption – an
activity mostly done by women.
In a joint pilot with ‘Wello Wheel’ – a social business organization – the watershed
team is conducting a drive to empower women in the region. Use of the Wello Wheel,
a 50-litre drum with a handle that can be rolled on the ground, can reduce the number
of times water is fetched for the household, as well as the time and effort required to bring water to the household
from the nearest source. The pilot will run for six months and aims to capture the water collection and usagerelated behaviour of villagers. With this innovative solution, the FES team is confident of enabling its Watershed
Community to Rise.

Information Security Day at Swaraj

S

waraj Division's IT Team observed June 14, as
Information Security Day, to promote information
security amongst employees. The winners of quizzes and
poster-making competitions were felicitated by Mahesh
Chand Kaushal, CFO and Pradeep Singh, Senior Manager,
Infotech.

Dexterity Training Centre

Waste Water Recycling

T

S

This new training facility will go a
long way in honing the skills of new
Machine Shop contract workers
and DETs, thereby minimising the possibility of product failures due to human
errors. This Rise initiative is expected to pave the path for the crusade of
‘Delivering First Time Right & Every Time Right'.

This measure has enabled the
Plant to discontinue the withdrawal
of no less than 1 lakh litres of
fresh ground water!

he Dexterity Training Centre
at the Machine Shop at the
Swaraj R&D Complex was formally
inaugurated by Harish Chavan,
COO.

waraj Plant II continued its
endeavour towards Green
Manufacturing practices by
introducing recycling of treated
waste water through an RO
System.
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Mahindra Powerol's Punjab Customer Care
High Performers Felicitated

M

ahindra Powerol’s top 25 high
performing technicians & service
engineers from the Customer Care
team of Punjab were nominated for the
‘Mission Mumbai’ incentive - a two-day
trip to Mumbai. During this trip they met
P. Palaniappan, Sr. V.P & Business Head,
Powerol, V. K. Jain, Sr. GM – Customer
Care and Mr. Manogran, Head, Field
Operations. They then visited the J-Bar
assembly unit at Kandivli to gain a better
understanding of factory operations and
the importance of TPM.
P. Palaniappan, V.K. Jain and
Mr. Manogran with the Customer
Care Team of Punjab.

Powerol Launches HUPS Business Centre

M

ahindra Powerol has
once again proved
its commitment to the
Rise Philosophy with the
introduction of another
initiative -- the Mahindra
Powerol Business Centre –
in collaboration with M/s.
Global Innovative. This new
call centre was inaugurated
in Chennai by Powerol’s
Business Head,
P. Palaniappan.
From here, operators
reach out to prospective
customers of home inverters,
educating them about
alternate solutions to power A large gathering of women employees was present for the inauguration of the new Mahindra
Powerol Business Centre in Chennai.
failures, as well as about
Powerol’s product and service offerings.
Since the HUPS business is seasonal and experiences crests and troughs in its sales cycle, through this initiative the team strives for consistent monthly sales, not limiting its business only to peak seasons.
The call centre currently employs 50 dedicated women employees as well as 26 in another set up – a total
strength of 76 women employees. In addition, 5 per cent of employment is reserved for those with physical
limitations, thus contributing to the upliftment of society in an impactful manner.
This business model thus follows all the three pillars of Rise: Accepting No Limits, Alternative Thinking and
Driving Positive Change.
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Assembly of Mahindra Tractors Commences in
Novi Sad, Serbia

M

ahindra has been doing business with Agropanonka, Serbia, since
2007. The association between the two companies has now been
raised to a higher level, with the inauguration of Agropanonka’s new tractor
assembly line in Novi Sad, on April 10, 2013, for the assembly of the
475 MKM series of Mahindra tractors. M&M supports Agropanonka’s
commitment to providing better solutions to farmers in Serbia and
neighbouring markets.
Speaking at the inauguration ceremony, Dragoljub Švonja, CEO,
Agropanonka, said that the quality of Mahindra tractors is assured and

The first 475 MKM tractor models assembled in
Serbia.

there is a good market for them in Serbia.
Thus, assembly of these tractors in Serbia
could achieve lower prices.

Participants at the inauguration ceremony included agri experts, dealers, customers
and bankers.

Manoj Dalvi, Dy. GM in-charge of East
Europe, Turkey, and CIS, M&M, said that
from a humble beginning in 2007, the M&M
business had grown in importance, gradually
establishing the company as a quality player
in Serbia’s tractor market. The opening of
the new Agropanonka assembly line is a clear
demonstration of the RISE pillars.

Enhancing Relations between Burkina Faso and India

H

is Excellency, Blaise Compaore, President of Burkina Faso, is working
on new ways of harnessing the latest technologies for agricultural
development. The newly adopted Strategy for Accelerated Growth and
Sustainable Development (SCADD) sets an ambitious goal of modernizing the
Agriculture Sector of the country.
In keeping with the above, a delegation led by H.E. Idriss Raoua
Ouedraogo, Ambassador, Embassy of Burkina Faso to India, recently visited
India. It included a technical team from Fonds de l’Eau et de l’Equipment

Sanjay Jadhav, Sr. GM, Exports - Africa & Middle
East, welcomes the Burkina Faso delegation.

Rural (FEER), Burkina Faso, led by Concourou
Coulibaly.
The delegation visited the M&M Unit in
Mumbai and met with Sanjay Jadhav,
Sr. GM, Exports - Africa & Middle East, and
others in the M&M team, to take delivery
of agricultural equipment and the first
batch of over 100 tractors, ordered by the
Government of Burkina Faso.
Mahindra tractors are handed over to the Burkina Faso delegation.

27

ISSUE 2, 2013

SECTOR BRIEFS

TWO WHEELERS

Mahindra Two Wheelers Presents the
Mahindra Centuro

M

ahindra Two Wheelers Ltd. (MTWL) recently launched the new Mahindra Centuro
motorcycle in Jaipur. This new entrant in the premium 100cc customer segment has
been designed entirely in-house at the world-class, state-of-the-art MTWL R&D Centre in
Pune. It represents the company’s commitment towards emerging as a serious player in
the Indian two-wheeler market. The new Centuro incorporates the Mahindra brand DNA
of performance, features and reliability, and is now available at an introductory price of
Rs. 45,000 (ex-showroom New Delhi).
For more information, please visit www.mahindracenturo.com

Connecting with IPL Fever

M

TWL was a gift sponsor for the Pune Warriors’ hunt
for the 'Biggest Gang of Fans' in their home city. This
initiative offered fans an opportunity to win match tickets, as
well as the stylish Mahindra Rodeo RZ.
Six lucky Pune Warriors fans from different parts of the
city became proud owners of Mahindra Rodeo RZ bikes.
IPL Fans ride away with the Mahindra Rodeo RZ!

MTWL Celebrates
Woman Power

Green Supply Chain &
Sustainability Workshop

I

A

n March 2013, team MTWL came together to celebrate
the power, safety and health of women colleagues and
focused on bringing diversity into the workplace.
A ‘Self Defense Programme’ was organised for women
employees, in addition to Health Packages in collaboration
with leading health centers.
All 64 women employees across the organization were
appreciated for their ongoing support, strong spirit and
unwavering contribution to the company.

s part of a series of Supply Engagement Activities,
MTWL's Pithampur Plant organized a Green
Supply Chain & Sustainability Workshop for suppliers.
It focused on building awareness of the importance of
quality and sustainability, as well as on building a healthy
relationship between suppliers and the organization.
Almost 80 suppliers attended the workshop, participated
in the awareness session and shared good practices on
sustainability.

The Zip Zap Zoom Challenge!

M

ahindra Two Wheelers Limited (MTWL) challenged the
best in the industry with its new 'Zip Zap Zoom Test Ride
Challenge'.
The company offered to pay Rs. 500 to any person who
test rides any Mahindra scooter and still buys a scooter from a
competing brand.
The campaign was launched across the country and
reiterated the brand’s confidence in the quality and features of
its scooters.

Get-together for MTWL Team

A

round 2500 employees, including workmen of Mahindra Two Wheelers Limited's Pithampur plant, their families and
the management recently gathered together with great enthusiasm for the annual get-together. This celebration was
organized to applaud and recognize workmen for their hard work, effort and achievements throughout the year.
Adding to the spirit of celebration were live performances by employees, a lucky draw and cultural performances.
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MTWL Wins at Sustainability Challenge Quiz

T

he MTWL team bagged the 1st Runner-up Award in the Group Mahindra
Sustainability Challenge, the annual quiz contest that invites every M&M
sector to participate and share their sector initiatives towards sustaining
the environment. Sixteen teams representing various sectors of the Group,
participated in the quiz contest organized on June 5, 2013, in Mumbai.

MTWL Recognized as an 'Early Adopter of Cloud'

A

t the recently organized Mahindra IT Connect 2013 Meet, Mahindra Two Wheelers Ltd. (MTWL) won recognition
as an ‘Early Adopter of Cloud' for its new project on DMS (Dealer Management System), which connects all MTWL
dealers on a common platform.
Hosted on a public cloud (Amazon Cloud), DMS is just a click away over the broadband internet service. It is a revenuebased model that enables MTWL Dealers to access secured information about day-to-day sales, spares and service
transactions, company news and industry knowledge, along with related reports.
Over 200 dealers are already on Cloud and this is the first time that the Mahindra SAP system has been connected
with public cloud without any middleware, making MTWL an early adopter.

Mahindra Pantero and Centuro Enter Nepal

M

ahindra Two Wheelers Limited's new range of motorcycles, the Mahindra Pantero and the Mahindra Centuro, were
unveiled in Nepal by SG Global Pvt. Ltd, a subsidiary of Shankar Group, the company's authorized distributor in
Nepal. Its 38 dealers across all key cities of Nepal and three state-of-the-art showrooms and workshops will ensure the
best after-sales support and spares availability.

SECTOR BRIEFS

SYSTECH

GippsAero Global Sales Conference

T

he GippsAero Global Sales Network held an international
conference in Orlando, Florida, following the Sun ‘n Fun
airshow in Lakeland, Florida. This was the first international
sales conference since last year’s significant growth in
the sales and support network: an over 300% increase in
representatives.
The meeting covered subjects ranging from corporate
updates, to product training and best practices.

GippsAero Showcases the Airvan

T

he end of May marked the end of the first half of the tradeshow season for GippsAero. From Alaska to Australia, the
GippsAero team has been traveling the world to take the Airvan to aviation events.
GippsAero dealer Piper
Germany shows off their
new Airvan at the AeroExpo
in Friedrichshafen,
Germany.
A snowy Airvan
in Alaska at the
Alaska Airmens'
Show.
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Two New MFCSL Workshops Inaugurated

C

oimbatore: The fourth Mahindra First Choice Services
Ltd. (MFCSL) workshop in Tamil Nadu and one of the
biggest in the MFCSL network, was recently inaugurated by
Dr. S. Vidyashankar, a prominent Orthopaedic Surgeon in
Coimbatore and K. N. Vaidyanathan, Chief Risk Officer, Mahindra Group, along with Y.V.S. Vijay Kumar, CEO, MFCSL.

N

ellore: This is Mahindra First Choice Services' first
workshop in Nellore and the second in Andhra
Pradesh, after the Hyderabad workshop. It was inaugurated
by Y.V.S. Vijay Kumar, CEO, MFCSL.

Outlet Management System
Launched by MFCWL

T

he Mahindra First Choice Wheels Limited (MFCWL)
Outlet Management System was recently launched to help
dealers to manage their outlets in a comprehensive manner
with greater efficiency. It brings in all critical information at
one place, to help manage an outlet effortlessly and efficiently.
Among the aspects it covers are: Lead Management,
Manpower Productivity, View Demand/Demand Supply
Analysis, Mobility Solutions, Website Integration and Analytics
and Reports.

New MFCWL Dealership in
Bengaluru

T

he fourth authorized MFCWL dealership in Bengaluru and
the 7th in Karnataka – AQB Motors – was inaugurated by
Dr. Nagendra Palle, CEO, MFCWL, on June 21, 2013.
AQB Motors is spread over 25500 sq. ft. with an
additional 3000 sq. ft. of parking. "The AQB Motors team
has extensive experience in the local market and will help us
to tap the potential of the certified used car market in the
region," affirmed Dr. Palle.
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Annual Convention 2013

Mahindra Finance Pledges to
‘Conquer the World’

E

veryone at Mahindra & Mahindra Financial Services Limited
(MMFSL) eagerly waits for the Annual Convention, held every
May. This year the excitement quotient doubled with not one, but
two conferences being held (in Chennai and Delhi), in order to
accommodate no less than 1400 participants.
MMFSL’s theme for the year was unveiled at the conference: ‘IMPACT - Jeet Lo Jahan’ (Conquer the World).
This theme was chosen in order to implant in everyone’s minds the fact that MMFSL has been making a difference
in the rural hinterland and now is the time to create an IMPACT.
The theme AV was a resounding hit and the audience was mesmerised by the catchy theme song “The Best is
Yet to Come…” as well as its picturisation.
Addresses by Anand Mahindra, Chairman and MD, Mahindra Group and Bharat
Doshi, Chairman, Mahindra Finance, were inspiring, set the tone of the event and
motivated the audience. Ramesh Iyer, MD – Mahindra Finance, CEO – Financial Services
Sector & Member of the Group Executive Board, shared his vision
for FY’14 for the Financial Services Sector. The address, delivered
in his own inimitable style, turbocharged the audience. The
MMFSL Steering Committee structured their keynote addresses
around the word IMPACT. Chetan Bhagat, Guest Speaker, spoke
about being in the ‘Alive’ zone to create an IMPACT.
Corporate invitees from other Mahindra sectors and other
auto manufacturers graced the occasion with their presence and addresses. The gala awards
night saw winners being presented with glittering trophies for their achievements. An enjoyable entertainment
program followed.

Glimpses of the event...
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4th Dealer Council Meet

T

he 4th Mahindra Finance Dealer Council Meet for auto dealers was held at Hotel Radisson, New Delhi. It was
extremely successful and was attended by 44 dealers. Participants shared their concerns about operational functions
affecting business performance and also gave their inputs towards improving the same.
Heads of different functions – Operations, IT, Insurance, Marketing, etc. – addressed concerns pertaining to their
respective departments. Various plans for the way forward were mutually agreed upon.

Mahindra Insurance Brokers' Annual Convention 2013

T

he Mahindra Insurance Brokers
Ltd. (MIBL) Annual Convention
was kick-started with an inspiring
address by Ramesh Iyer, MD –
Mahindra Finance, CEO – Financial
Services Sector & Member
of the Group Executive Board.
He greatly appreciated MIBL’s
performance record and expressed
full confidence that the team would
achieve set targets in FY’14. He
highlighted the fact that MIBL was already amongst the top 10 Mahindra Group companies in terms of profit and
revenue.
Dr. Jaideep Devare, Managing Director, MIBL, took the team down memory lane to the year 2004, when the
company had first started its insurance broking operations. His address covered the trials and triumphs of MIBL
through the years, starting from the time that the company had stepped into unchartered territory, when the
insurance broking industry itself was at a nascent stage. It was a strong belief in its people and their capabilities
that gave the company the confidence to take such a step. The outstanding results revealed that this belief was
well justified. He recounted how MIBL had serviced customers, crossing the spectrum from rural India to global
markets and spoke about how the company had entered into a strategic partnership with LeapFrog Investments
by 'Accepting No Limits', one of the Mahindra Rise pillars, thereby attracting foreign direct investment into the
insurance industry in the country. He also shared the vision for the company, which is to become “India’s No. 1
Insurance Broker in Revenue by 2015”.

Mahindra Home Finance Loan Mela

I

n Quarter 1, FY’14, the Mahindra Home Finance teams in Karnataka conducted Loan
Melas to communicate information about Mahindra Home Finance’s products and
services to potential customers in villages. Spot sanctions of loans were made possible
through this activity as Sales, Credit, Legal and Technical teams were present to
appraise the leads generated.
This initiative helped to maximise lead generation and convert leads into business.
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Tech Mahindra – Mahindra Satyam:

We Are Now One!

T

ech Mahindra Limited and Mahindra Satyam announced their formal amalgamation on June 25, 2013, after approvals
from the Mumbai High Court and the Andhra Pradesh High Court. The boards of the two companies had earlier
approved the merger. The merged entity is amongst the top five Indian IT services companies and creates a technology
services powerhouse, with revenues of USD 2.7 billion and a team of 84,000 professionals, servicing 540 customers
across 46 countries. The brand now dons a new look and logo, reflecting the heritage of the Mahindra Group. It
represents the new connected world and offers innovative and customer-centric services and solutions.

Leader Speak

Today we

have fulfilled the
commitment made
in 2009, when we
acquired Satyam
– to jointly become
one of the largest diversified
players leveraging Technology for
Business Solutions.
Tech Mahindra is a testimony
to the tireless efforts of our
associates and the trust reposed
by our investors. I’m confident
that we are now geared to grow
even faster in the future.
Anand G. Mahindra

Consumerism

Over the

past four years
while we worked
through statutory
and legal issues,
our teams worked
closely on the ground to integrate
processes, eliminate overlaps,
leverage best practices and
deliver enhanced value to all
our stakeholders. Today, as we
formally become one, our unified
Go-To-Market strategy will allow
us to meet the growing needs of
businesses with renewed vigour
and pro-activeness.
Vineet Nayyar

across today’s
connected world
is being fuelled
by a convergence
of technologies.
Our new positioning, ‘Connected
World. Connected Solutions’
reflects this business opportunity
and reality.
Our innovative and customercentric offerings integrate
technology with business,
enabling Enterprises, Associates
and Society to Rise. I thank all
stakeholders for their continuous
and unfailing support at all
times.
C.P. Gurnani

Strategic Partnerships Forged
… with CollabNet: Tech Mahindra, and CollabNet® (www.collab.net), the leader for Enterprise Cloud
Development, recently announced a strategic alliance agreement to jointly develop and deliver Enterprise Cloud
Development, Agile and DevOps solutions in the Cloud services space. CollabNet’s TeamForge ALM platform aligns with
Mahindra IT’s vision to drive value for enterprise IT organizations via cloud-based approaches. Mahindra IT will resell
CollabNet’s TeamForge® and CloudForge™ products and services, as well as its Agile training services throughout Asia.
…with Spirent Communications: Tech Mahindra's R&D team has entered into a strategic partnership with
Spirent Communications Inc., which is rapidly growing its mobile terminal validation equipment business across Telcos
globally and required a strong global partner, committed to technology, with an excellent track record of R&D, Script
development and test pack automation, as well as an appetite to take risks. The goal was to enter into a revenue share,
multi-year deal with a win-win proposition.
…With Navigation Information Systems (NIS):

Tech Mahindra has signed an MoU with
Navigation Information Systems, a company that offers dual-system GLONASS/GPS chipset-based navigation equipment
to the Indian market. As per the agreement, both parties will jointly identify and develop potential opportunities, while
agreeing to explore emerging markets, with a strong focus on solutions such as Fleet Management, Intelligent Transport,
Vehicle Security, Geo-fencing and Precision Positioning Services, among others. Tech Mahindra will play the role of System
Integrator of NIS solutions and will also customize the solutions as per Indian requirements, wherever required.

…With ThingWorx
This global partnership to deliver M2M Solutions combines Tech Mahindra’s proven system integration capabilities with the
ThingWorx M2M Enablement Platform, driving innovation and improving time-to-market for customers deploying Machineto-Machine and Internet of Things applications.
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Senior Finance Appointments
Milind Kulkarni has been appointed Chief Financial Officer, Tech Mahindra. He was earlier Senior Vice
President, Finance.
Manoj Bhat has been appointed Deputy CFO, leading Corporate Planning (including Mergers and Acquisitions).
He will also look after the Investor Relations portfolio.

Reload 2013: Josh Annual Workshop

T

he Annual JOSH Leaders Workshop – RELOAD 2013 – was conducted in Bangalore, on May 25-26, 2013.
Around 45 JOSH members from 11 locations India-wide attended this workshop. It was kicked off with C. P.
Gurnani’s motivating address, in which he not only acknowledged the contribution of JOSH in making TechM and
MSat an enjoyable place in which to work, but also encouraged the JOSH teams to innovate, look beyond and
help achieve the mission of 2015.
The JOSH teams, which have planned pan-India events this year, also had brainstorming sessions for
resolving challenges currently being faced at various locations. On the second day, a session filled with humour,
energy and life-saving tips, conducted by Mr. Suresh, an Enthusiasm Specialist, recharged the already charged
Josh team. The Bangalore Centre leaders also shared their thoughts with the JOSH teams.

Bridgestone Europe Selects Tech Mahindra

T

ech Mahindra has won a new multi-year contract with Bridgestone Europe for its managed services.
TechM has been working with Bridgestone since 2005 in providing IT application development and support
services. As part of this deal, the company will work on SAP-based mission critical applications for Bridgestone
Europe and will also support Bridgestone in the sales, planning, procurement and finance functions.

‘Young CEO’ Program
Launched

A

pril 17, 2013 saw Tech Mahindra announce the
launch of its ambitious and innovative 'Young CEO’
program. It is designed to nurture young leaders to
take on significant roles with ‘end-to-end’ responsibility
in the areas of M&A, new business initiatives, new
platforms, or developing a new geography.
The Young CEO program is a ‘by invitation only’
program, in which members are hand-picked by the
Management Council and will be fully empowered to
run the Sales, Delivery and Domain arenas. They will
be given development inputs throughout and will have
mentors and coaches to guide them. The program will
foster innovation by encouraging a startup mindset, while providing early leadership opportunities.
This strategic initiative towards the Mission 2015 vision aims to develop 30 Young CEOs in the system by
2015.
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Shining at CA World

T

he theme for this year’s CA World event was 'Go Big! IT With Impact', and that’s
exactly what Tech Mahindra did at this flagship event -- right from being the Platinum
Sponsor to winning the CA Innovation Award for its mEMS platform. TechM also won the
runner-up award for CA Partner of the Year for its CA LISA Virtualization.
TechM is a valued partner to CA Technologies. The focus is on how it enables companies to achieve their business objectives by leveraging deep industry and functional expertise through a global delivery model, powered by strategic partners like CA Technologies.
A highlight of the event was the Smart session by C. P. Gurnani, in which he spoke
about Going Big Together with CA Technologies, as well as about the key messaging
around Connected World Connected Solutions. Other speakers included Raju Wadalkar on CSP, G. S. Raju on SVaaS,
Vineet Chaku on mEMS and Lucius Lobo on Security. TechM also presented co-innovation and best of breed industry
solutions which were co-created with CA Technologies platforms.
Two managed service platforms powered by CA Technologies were launched:
• mEMS ( modular Enterprise Managed Network Service )
• SVaaS ( Service Virtualization as a Service ) – Testing Pillar

At SAPPHIRE NOW

T

ech Mahindra showcased connected solutions at
SAPPHIRE NOW 2013, the largest SAP customer-run
conference with the theme ‘Smarter, Faster and Simpler’.
The three-day event was truly huge, with over 20000
business and technology participants coming together
under one roof.

At TMF’s Management World, Nice

T

ech Mahindra Limited participated jointly with Microsoft Corp. in the recently concluded Tele Management
Forum (TMF) Management World 2013, in Nice, France. Tech Mahindra was well represented by Raju
Wadalkar, Manish Vyas, Vikram Nair, Guru Grewal, Avi Kulshrestha, Anurag Dwivedi, Stephen Mcelvanney, Anand
Shelke and Abhijit Pal.
The objectives of this participation were discussions with key partners and customers in the communications
industry, interaction with the TM Forum on emerging trends and TechM's contribution towards evolving standards
and new technologies.

Tech Mahindra Session at Oracle Event

O

racle Corporation recently conducted an event in Jakarta, Indonesia, with the theme - 'Transforming Supply
Chain for Market Leadership and Excellence Value Chain Innovation Beyond ERP - Powered by Oracle'. The
event illustrated how transformative strategies and technology solutions, from product design through supply chain
planning and execution, will help a company achieve higher performance.
Tech Mahindra presented a session on 'Eliminating Waste and Reducing Logistics Cost: Oracle Transportation
Management'.
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MLDL's Foray into the Luxury Homes Segment

M

Moving In at Mahindra World City, Chennai
Several new tenants moved into Mahindra World City, Chennai, during the past quarter...
Musashi Paint is a manufacturer and distributor of
specialty paints for electronic devices, information
technology devices and industrial products, based in
Japan. This is its first plant in India within the Domestic
Tariff Area (DTA).
The Holiday Inn Express is coming up fast and is nearing
completion. It will be operational by November 2013,
and is the first of its kind on the GST corridor beyond the
airport.

Federal Mogul, an American
auto component major, which
specializes in the manufacture of engine components, has
started operations at the DTA. The plant will manufacture
Ferodo commercial vehicle brake lining products and other
friction products for the Indian market.

Be spoilt
for choice...
new phases
launched
Mahindra
Lifespaces
launches its
new phases at
• Bloomdale,
Nagpur
• Iris Court,
Chennai
• Ashvita,
Hyderabad

Visit www.mahindralifespaces.com for more details.

ahindra Lifespace Develpers Ltd. (MLDL) has entered the Luxury Homes
segment with its project, L’Artista in Pune. This segment will cater to
customers looking for an uncompromising lifestyle address, along with Mahindra
Lifespaces’ values of building for the future, by ensuring a harmonious balance
between the inevitable need for urbanization and a responsibility towards the
environment.
L’Artista is situated in the green surroundings of Sopanbaug in Pune. This
11-storey building offers 21 luxurious 3 and 4 BHK homes, with areas
ranging from 3500 to 4600 sq. ft. Designed by Studio Amita Vikrant, a design
firm based out of London, this luxury residential project is a seamless blend of art, style and function and sets new benchmarks in contemporary design.

…And at Mahindra World City, Jaipur
TTK Healthcare, a well-established and totally integrated manufacturing and marketing group, is to set up a
manufacturing facility on 4.5 acres in the Domestic Tariff Area. TTK is already a customer in the MWC, Chennai and this
is the third repeat company after Infosys and Wipro to locate its operations at MWC, Jaipur.
Metlife, a leading global provider of insurance and other financial services, is leasing 58,000 sq. ft. for its Global
Operations Support Center (GOSC).
Kirat Crafts has started operations in the Handicraft Zone. This furniture export facility is spread over two acres and will
house over 150 craftsmen and managers.

Mahindra World School Turns Six!

M

ahindra World School turned six on June 20, 2013. It was
a day of celebration and included a felicitation ceremony for
the second batch of Class X students, who were presented with
mementos.
Students designed colourful cards showering rich tributes on
this institution on its sixth anniversary.
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Conclaves of Vision

Tin various business conclaves during the past quarter.

hought leaders and senior management from Mahindra World City, Chennai, chaired and participated

CII Infrastructure Conference

N. Vaghul, Chairman, Mahindra World City Developers Ltd., delivered the
keynote address at the CII Infrastructure Conference on 'Vision Tamil Nadu:
Sustainable Infrastructure Development' held in Chennai, while Sangeeta
Prasad, CEO, Mahindra World City Developers Ltd. & Convenor, Physical
Infrastructure Panel, CII-Tamil
Nadu, chaired the conference.

Tamil Nadu Finance Conclave
Sangeeta Prasad, CEO and S. Chandru, CFO, Mahindra World City
Developers Ltd., were key speakers at the Tamil Nadu Finance Conclave,
organised by the Confederation of Indian Industry.

Celebrations Over Coffee

T

o commemorate the completion of a decade, Mahindra World City, Chennai,
in association with Mapin Publishing, released a handsome coffee-table book
titled “Celebrating 10 Years of Excellence”. Chronicling the evolution of Mahindra
World City, Chennai, on India’s development map, the elegant book also details the
evolution of city building and urban development in India across time.
It was released by Anand Mahindra, Chairman and MD, Mahindra Group, who
said, "Mahindra World City epitomizes the public-private synergies that will address the need for focused investments in the Indian infrastructure sector. We need many world cities all across India and would like to see that the
standard of living offered by Mahindra World Cities is the norm rather than the exception.”

Visitors at MWC Chennai

A

high ranking delegation from National Defence College, comprising 15 Senior
Army, IAS, IPS and IFS officers and Army officers from Vietnam, Afghanistan
and Myanmar, led by Brig. S. C. Mohanty, Commandant, National Defence College,
recently visited Mahindra World City, Chennai.
The National Defence College delegation.

Sumit Bose, Revenue Secretary, Min. of Finance, Govt of India, recently visited MWC, Chennai, accompanied by
Anil Bamba, ITS, Development Commissioner MEPZ SEZ, and other senior officials from the Ministry of Finance and
MEPZ SEZ. He said that integrated cities such as MWC Chennai should be encouraged, since they are key to
attracting investments and boosting investor confidence.

Bhoomi Pooja at MWC Chennai Club

C

onstruction of the Club at Mahindra World City, Chennai, is going ahead at full
steam. Spread over four acres, the Club is located in a scenic setting next to
the Kolavai lake. It will offer amenities for recreation, leisure, health and fitness.
The first phase is expected to be operational in Q3 FY15.
Sangeeta Prasad, CEO, participates in the Bhoomi Puja.

37

ISSUE 2, 2013

SECTOR BRIEFS

INFRASTRUCTURE

2nd Edition of Mindquest

M

ahindra World City, Chennai, hosted the 2nd edition of Mindquest, the
annual Mahindra World City Quiz, held under the aegis of Rejoice@
mahindraworldcity. Over 80 teams participated in this community-building
event. The Argumentative Indians from Infosys are seen receiving their prize
from Mr. Arun of Holiday Inn Express and Shyam Kalyanasundaram and Sunil
Kurian of Mahindra World City.

On the Sports Field

S

pardha, the monthly sports activity event for all employees, covered a
variety of sports like table tennis, carrom, chess, dart games and a quiz.

SECTOR BRIEFS

HOSPITALITY

It’s Now 41 Resorts and Counting!
With the addition of five new resorts in one year, Club Mahindra members can now choose to holiday at 41 resorts in
India and abroad. Recent highlights include:
• Crossing over to a new international destination, with a Club Mahindra resort in Dubai.
• Expanding the Kerala footprint with new resorts at Poovar and at Cherai Beach, in addition to the existing resorts in
Munnar, Thekkady, Kumarakom and Ashtamudi.
• Giving members more in the royal state of Rajasthan, with a new resort at Udaipur adding to the Club Mahindra circuit
along with Jaisalmer and Kumbhalgarh
• Launching of Club Mahindra's first plantation resort in Virajpet, Coorg.

Dubai

Cherai Beach

Udaipur

Kudos for Club Mahindra!
• TripAdvisor has awarded 22 Certificates of Excellence for 2013 to Club Mahindra resorts.
• Holiday IQ has presented 33 Club Mahindra resorts with a combination of 44 awards for food, service and
general awards.
• As a company, Club Mahindra also won the award for Top Resort Chain. (Source: Holiday IQ)

Celebrating International Family Day

L

iving up to its image as India’s No.1 family holiday provider, Club
Mahindra celebrated International Family Day on May 15, 2013.
The response from members was overwhelming. A varity of activities
at the various resorts included group painting, treasure hunts, family
talent competitions, quizzes, couple games and even family targetshooting! It was indeed a day full of togetherness and the winning
families were rewarded with surprise gifts.

38

ISSUE 2, 2013

SECTOR BRIEFS

Mahindra Odyssea:

MAHINDRA PARTNERS

Superior Design and Engineering

M

ahindra Odyssea’s indigenously
produced speedboat is designed for
Indian conditions, using global design and
standards and local engineering skills.
The Mahindra Odyssea MO35 is
powered by a state-of-the-art, more power,
less weight, compact, quiet, low-emission
engine, renowned for its outstanding
performances and rugged reliability.
It is available in both petrol and diesel
engine options.

Full Steam Ahead with Mahindra Consulting Engineers

M

ahindra Consulting Enginers (MACE) has been chosen by the following companies and corporations to provide
consultancy services for business plans, technical studies, design, engineering and other services:

• Arthveda Fund Management Pvt. Ltd., for its first-of-its-kind agri-business development in the state of Karnataka.
• Tamil Nadu Tourism Development Corporation, for consultancy services for the development of Open Deck Bus Tours in
Trichy.
• Madras Fertilizers Limited, for consultancy services for development of a Modern Logistics Park, master planning of
Sohar Industrial Estate (SIE) and layout planning of support facilities in the Al Batinah coastal area, Sultanate of Oman.
• Consultancy Development Centre, for the development of a Strategic Roadmap for Translational Research and
Innovative Science through Ayurgenomics (TRISUTRA), on behalf of the Institute of Genomics & Integrative Biology.
• The National Institute of Food Technology Entrepreneurship and Management, the nodal agency of Ministry of
Agriculture Food Processing, Government of UP, for the preparation of a 15-year vision document for the food
processing sector in U.P.
• The Government of Tamil Nadu (GoTN)/Directorate of Fisheries (DOF), as the project management consultancy agency
to supervise the construction of fish landing centres, fish seed farms and renovation works across Tamil Nadu.
• Karunya University, for an academic-industry collaboration which envisages mutual collaboration in the areas of
consultancy, training, project work for students, research collaboration, guest lectures and campus recruitment.

Connect Over Coffee

Food for Thought

ahindra Partners has introduced ‘Coffee Talks’ – a
program to create a cultural alignment between
new recruits and the Mahindra Group. Identified
newcomers have a face-to-face interaction with
Managing Partners, Zhooben Bhiwandiwala and Parag
Shah.

or some people, reading is a hobby; for others
it’s a necessity. To suit both, in association with
librarywala.com, Mahindra Partners has launched
an online library service, offering readers a choice of
over 30,000 books at their doorstep.

M

F

Rewards and Recognition Program

M

ahindra Partners commenced its ‘Reward and Recognition Program’
in January 2013. There are three levels of rewards: Spot Recognition,
Appreciation Cards and Partners’ Paladin, the last being the most
prestigious.
The objective is to recognize RISE behavior demonstrated by employees,
coupled with a significant business impact.
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Building High Performance Teams

M

ahindra Partners recently organized a
workshop centered on building a highperformance team. It focused on the concepts
of communication, time management, decisionmaking, team-building and negotiation skills.

To drive the perspective of team work, the Drum Circle has been
introduced, in which innovative activities are undertaken to the
sound of drums and music!

MAHINDRA EPC
Mahindra EPC Becomes India's Largest
Solar Player

Solar Powered CCTV
Camera by ekoSol

M

ajaj Electricals' solar powered
CCTV Camera project on the 90
km. Jaipur–
Ajmer National
Highway was
successfully
executed by
ekoSol. This project is part of the
National Highway Authority of India
(NHAI) initiative to install solar powered
street lights
and CCTV
cameras
across the
country.

ahindra EPC has become the largest solar EPC player in the country
this year, with a project installation capacity of 53 MWp.
The successful commissioning of the 23 MWp solar PV project
near Bikaner, Rajasthan in January 2013 and the 30 MWp Solar PV
Project near Jodhpur, Rajasthan in February 2013 is testimony to the
company’s ability to execute large-scale solar plants within record time,
while ensuring the highest quality standards in every aspect of project
execution. These solar PV power plants are built to supply more than
85 million units of clean and green energy annually and are expected to
displace nearly 71,000 metric tones of CO2 annually.
Other recent Mahindra EPC achievements include:
• A 118 kWp Solar Rooftop power plant for Infosys in Chennai, adding
to a pipeline of over 2 MW existing off-grid projects and showcasing the
company's ability to deal with varied technologies.
• Recognition from the Central Government’s Ministry of New and
Renewable Energy (MNRE) and the nodal agency for Phase I of the
JNNSM – NVVN (Jawaharlal Nehru National Solar Mission – NTPC Vidyut
Vyapar Nigam), in their April 2013 Merit List, for early commissioning of
solar power projects.
• A strategic partnership with Mahindra Reva to develop Solar Charging
Stations for electric vehicles across the country, facilitating a green
mobility lifestyle for citizens and enabling them to ‘Rise’.
• A collaboration with Mahindra Powerol to solarize telecom towers
across India.

Work Hard, Party Harder!

M

ahindra EPC recently celebrated the completion of its 60 MW
project. Basant Jain, CEO, welcomed the participants and shared
the pains and joys of the project. The team was acknowledged for its
efforts by Managing Partners, Parag Shah and Zhooben Bhiwandiwala.
Thereafter, team members truly had a gala time with karaoke, music and
dancing!
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A solar
powered CCTV
camera on
the Jaipur –
Ajmer National
Highway,
installed by
ekoSol.
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MAHINDRA LOGISTICS
Mahindra Logistics’ Business Partners Awards 2013

M

ahindra Logistics Limited (MLL) held its 3rd Business Partners Award Ceremony on June 12, 2013, in Mumbai.
This dazzling event, held to recognize and honour the performance and support of Mahindra Logistics’ business
partners and to foster an environment of mutual, inclusive growth, was attended by over 150 transporters and several
customers. MLL’s Driver Welfare Initiative took a fresh turn with scholarships being awarded to around 70 drivers’
children who have completed their 10th and 12th standard board examinations and wish to pursue further education.

MLL felicitated its Gold Category Business Partners.

Indian Vehicle Carriers won the ‘Business Partner of the Year –
Overall Performance Award'.

MLL honoured 10 drivers for their outstanding contributions.

Scholarships were awarded to drivers’ children (10th & 12th Std.).

Incentive Trip 2013

M

LL organized an incentive trip to Hong
Kong and Macau for 125 qualified
employees, from June 14 -17, 2013. Parag
Shah, Managing Partner, Mahindra Partners,
was a special invitee. It was indeed a lovely
leisure trip, packed with sightseeing and fun.
Participants had a very good time and got an
opportunity to bond as a family.
A highlight was the gala dinner during which
MLL employees participated in a talent show.

Driver Welfare Initiatives

To recognise and appreciate drivers, MLL celebrated Drivers Day
for over 1000 drivers across 40 locations in India.

Selvan Dasaraj,
VP, People
Transport
Division, and
Ramesh Kumar,
KRK Foundation,
travelled over
1500 kms.
in Jharkhand,
to meet fleet
owners, as well
as drivers and
their families.
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MAHINDRA RETAIL
Rise Together
TEAM MALAKPETH - Driving Positive Change
Floor Manager, Santosh Kumar and play partners, Dinesh Goud (Malakpeth store)
and Srikanth (LB Nagar store) conducted a charity event at Fern Hills High School.
They encouraged the students to donate their old toys and conducted a painting
competition, inviting participants to the store to collect their gifts. Hence, this initiative not only introduced these young kids to the ‘Beanstalk’ brand, but also created
awareness about the need to give back to society.

TEAM MULUND - Alternative Thinking
When Mr. Girish, ASM, observed high traffic during the Christmas season, he
devised a promo for purchases of over Rs. 2000. On Christmas Day, dressed
up as Santa, Yogesh (CRE) delivered gifts at customers’ homes. This 'alternative
thinking' resulted in increased sales of toys, as well as major growth.

TEAM BHOPAL & TEAM INDORE – Alternative Thinking
The Bhopal and Indore stores were closed on a Sunday for operational
reasons. Expecting high sales on the day, the store teams decided to think
alternatively. Staff members were stationed outside the stores and noted
down visitors’ names and requirements. This was followed up by calls to
visitors the next day, inviting them to visit the stores. The team came up
triumphant when the next day's sales jumped and were the highest
recorded on any Monday!

Supernova 2013 - Making the Stars SHINE!

S

upernova is a unique talent management and recognition program
for the Mahindra Retail front line team. In this, its second year,
Mahindra Retail organised a three-day event for which 102 stores
across India went through an assessment. Winners were announced in
various categories amidst thunderous applause and toasts being raised
to Mahindra Retail.

New Stores

M

ahindra
Retail
recently
inaugurated
three new
Beanstalk stores
and one new
Mom & Me store
in Bengaluru.
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'Mother's Day'
Celebrations

M

ahindra Retail celebrated a
greener and happier Mother's
Day by making a commitment to
plant a tree for every new mother.
The company also conducted a
‘Store-Hospital Contact’ programme
with a special hamper gifted
personally by store staff to women
who delivered their babies on
Mother’s Day.
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MAHINDRA CONVEYOR SYSTEMS
MCS on the Move!
• Continuing a long association, JK Cements chose Mahindra Conveyor Systems (MCS) to supply 11 chain bucket
elevators for its new cement line and grinding unit. This prestigious order includes 2 x 2000 TPH elevators – the
highest capacity machines to be built by MCS.
• MCS has completed development and trial runs of ‘Speed Rail Friction’, a new type of conveyor system for
automotive applications, developed in collaboration with Tsubakimoto, Japan. This product line will form the backbone
of MCS’ offerings for the automotive industry's material-handling
requirements.

Employees at Play!

M

CS employees participated with great zeal and enthusiasm
in the InOrbit Pune Premier league - an inter-corporate rink
football tournament held in Pune, which witnessed participation
from around 16 companies from the Pune Region.

MAHINDRA INTERTRADE
Ranked 15 by Great Places to Work Institute

M

ahindra Intertrade has been ranked 15th among ‘India’s Best Companies for
Rewards and Recognition 2013’ by the Great Places to Work Institute. This
study is India’s only comprehensive and in-depth benchmarking initiative. It aims to
honour business organisations with exceptional practices in the area of rewards
and recognition.

MIL Vadodara – Accepting No Limits

M

ahindra Intertrade's Vadodara team set an example of 'Rise – Accepting No Limits' by
building a 4.5-tonne transformer core and delivering it to the customer within a span of 15
days. This was in response to a request from a prime customer for the urgent supply of such a
transformer core.
Taking up the challenge, the team used available scrap to make a core table, and delighted the
customer with the speed of execution.

Cultural Outreach:

Sundance Institute Screenwriters Lab

T

he second edition of the Mumbai Mantra | Sundance Institute
Screenwriters Lab was held at The Club Mahindra Resort, Lake
Pavna and was an overwhelming success. It opened with a Welcome
Brunch hosted by Rohit Khattar, Chairman, Mumbai Mantra Media Ltd. In
attendance were Anil Kapoor, Sharmila Tagore, Irrfan Khan, Rahul Bose,
Tisca Chopra, Kunal Kapoor, Siddharath Basu, Meeta Vashishtha, Sanjay
Suri, Onir, Swara Bhaskar, Sushma Reddy, Sridhar Raghavan, Tanuja
Chandra and Sidharath Kak. Now in its third year, the Lab has proved to be
a vital platform for some of the most promising international filmmakers.

Time to Unwind

F

or Mahindra Partners and Mumbai Mantra, the first weekend of April 2013 was spent
in Lavasa at an overnight retreat. The team returned to Mumbai refreshed by two
days of camaraderie and good times.
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Sector President Visits MDNS, Pune

S

.P. Shukla, President – Group Strategy & Defence Sector and Chief
Brand Officer, Mahindra Group and Member of the Group Executive
Board, visited Mahindra Defence Naval Systems (MDNS) on May 28,
2013. He was briefed on the new developments in business activities on
the Naval front.
The in-house production of ship borne and portable fire control systems
including torpedo simulator was displayed. With this development, MDNS
has achieved a major milestone in the production of complete major
underwater armament, along with its associated electronics.
With this confidence, MDNS has decided to venture into the Indian Navy’s programme of Integrated Anti
Submarine Defence Suite (IADS) – a considerable jump in technological capability.

MDNS Provides Test Facilities to
DCNS France

D

CNS France undertook a due diligence of available manufacturing facilities
(capability & quality processes) at the MDNS Chinchwad plant.
After MDNS achieved an excellent rating, the company received a sample
order from DCNS for testing of submarine components to be used on the latest
Scorpene submarine being built at Mazgaon Docks, Mumbai.
The team tested their units at the MDNS facility and was happy with the
enthusiasm and professionalism of the team.

Mahindra Marksman Now in
Central America

A

fter a successful entry into South America (Chile),
the Mahindra Marksman has now hit Central
America. Mahindra Emirates Vehicle Armouring (MEVA)
recently exported the first Mahindra Marksman to
Mexico for a test trial.
This model has a 360 degree rotating cupola,
enabling armament fire in all directions, as well as an
automatic fire suppression system for engine bay and
front tires, to promote performance and prevent damage
even in riot-control situations.

MSSG Leaders Share Expertise

T

he following quote on the ‘Cyber Security Policy’ by Dinesh Pillai, CEO, Mahindra Special Services
Group (MSSG) (seen at right), appeared in the Governance Now magazine – in the issue dated
July 18, 2013: “We have physical safety, environment laws, which provide for measures in case
of violations. However, nothing of that could be found in the NCSP as it is not
mandatory."
The following quote by Lt. Cdr. Jasbir Solanki, Head - Critical Infrastructure,
MSSG (seen at left), appeared in the Project Monitor magazine - in the issue dated
June 17, 2013 - in the article, ‘Project Security is a Challenge and an Opportunity’: “When people
are conceiving projects they should consider security as part of their insurance program and include
it as part of their investments".

44

ISSUE 2, 2013

SECTOR BRIEFS

MOTOR SPORTS

A Series of Victories
M

ahindra Racing has been recording consistent Top 5 finishes in the
Moto3TM World Motorcycle Racing Championship in Season 2013.
The team has already achieved a pole position and two circuit lap
records in first 7 rounds of the championship:
• Losail Grand Prix, Qatar: Dream debut with a Double Top 10
finish for Mahindra Racing.
• Mugello Grand Prix, Italy: Best ever 4th position and 1st Circuit
Lap record by Mahindra rider, Miguel Oliveira.
• Catalunyan Grand Prix, Spain: Double Top 6 finish with Mahindra
riders Efren and Miguel, finishing 5th and 6th respectively among
33 riders.
• TT Assen Grand Prix, Netherlands: Pole position, 4th place finish
and 2nd Circuit Lap record by Mahindra rider, Miguel Oliveira.

In the CIV, Italian National Motorcycle Racing
Championship:
• The Mahindra Racing CIV team has been achieving
regular podium finishes and is leading the Constructors
standings of the CIV Moto3 (250cc 4-stroke Class).
• The team has already registered 6 podium finishes
with at least one rider on the podium in 5 out of the 6
rounds.
• The team got their first Double Podium finish of the
season in Round 5 at the Misano race weekend, with a
perfect first and second finish.

Mahindra Racing –
Now at Your Fingertips

An Expanding Fan Club!

T

eam Mahindra
Racing has
launched an Androidbased mobile
application, which helps
its fans stay up-todate with all its latest
activities and results.

Tech Mahindra's TME
Solution Group was
involved in conceptualizing,
design, development and
launch of this application.
It integrates the results,
entire galleries and social
media streams of the
team seamlessly via one
single mobile platform,
delivering an amazing user
experience.

The
Mahindra
n Club
Racing Fa
ss
ts of no le
s
a
o
b
w
o
n
,000
than 865
!
members
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Mahindra Adventure's Off-road Training Academy Launched

T

o leverage Mahindra’s off-road heritage, team Adventure recently launched the Mahindra Off-road Training Academy.
This 28-acre training centre at Igatpuri is India’s first dedicated facility, providing a one-stop solution to learning detailed
aspects of off-road driving.
Training slots can be booked online at http://www.mahindraadventure.com. The courses offered will showcase
automotive technology as well as give participants the confidence to explore the limits of Mahindra vehicles. Customised
Mahindra Thar 4x4s equipped with radio sets are being used as training vehicles at the facility.

Mahindra XUV500 Wins ‘Star of Nashik’ Title
Emerges fastest among all categories & wins SUV class of INRC

M

ahindra’s cheetah-inspired XUV500 triumphed for the second time in a row, as
Team Mahindra Adventure won the ‘Rally of Maharashtra’, round – 2 of the Indian
National Rally Championship (INRC). After winning top positions in the INSUVRC (Indian
National SUV Rally Championship) class of the South India Rally, the team blazed the trail
at Nashik and finished
Gaurav Gill and co-driver Musa Sheriff pose with the Super XUV500 after
fastest yet again.
their win at the ‘Mahindra Adventure Rally of Maharashtra’.

INRC Debut… and Win!

T

eam Mahindra Adventure marked its maiden entry into the Indian National Rally Championship (INRC) 2013 in the
South India Rally. It is the first ever manufacturing company-led entry into the INRC in India. The team, represented by
top national rally drivers – Gaurav Gill, Sunny Sidhu and Lohit Urs – stunned the competition by emerging quickest amongst
all categories at its INRC debut.

First Ever ‘Great Escape’ in South Africa

T

he AS International Operations team organized the first ever ‘Great Escape’
in South Africa, on July 27, 2013, at a 4x4 course in Polokwane. There was
participation from 43 Mahindra owners in Thars and Scorpio pickups.
This event was linked to the founding of the McCarthy Eco 4x4 Club, with well
known and experienced eco guide and 4x4 driving instructor, Arrie Horn putting
the event together. The family-focused event consisted of a theory session,
followed by practical exercises and the awarding of Certificates of Competency to
those who achieved the required standards.

Mahindra Adventure: Exciting Initiatives and Action
An Adrenaline-pumping Season 3
The Mahindra Adventure calendar for Season 3 was recently unveiled, featuring a
number of adventure and motor sport events, including:
• The Great Escape: Three new locations (Shillong, Hyderabad and Ooty) have been
added to the existing seven locations in Season 3.
• Multi-Day expeditions: Monastery Escape (10 days), Royal Escape (6 days), Tri-Nation
Escape - Bhutan, India & Nepal (14 days) & Authentic Goa (4 days). These multi-day
escapes celebrate incredible India and the sub-continent by traversing exotic and unexplored locations.
• Mahindra Challenges: Spice Challenge (4 days), Monsoon Challenge (4 days) and TSD (Time Speed Distance)
rallies, keeping in mind the company’s promise of providing adrenaline-pumping challenges.
• Intercontinental Challenge: In a first of its kind initiative, Mahindra Adventure has also announced the launch
of the Mahindra Adventure Challenge (MAC) - Intercontinental 2013. In this initiative, eight leading automobile
magazines will get a chance to explore eight destinations in Italy, Chile, Australia, Spain, Kenya, Sri Lanka, Nepal
and South Korea, using a Mahindra vehicle.
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Highlights at MIQ
Consistently maintaining high standards of excellence, MIQ's F13 Customer as Promoter Score (CaPS) was 73% (the
same as in F12).

A Bouquet of MIQ Training Programmes

Twenty participants from Mahindra First Choice
Services Ltd. attended the 31st batch of the
Mahindra Yellow Belt program and were trained
by the MIQ faculty of Rohit Pathak and Mangesh
Chirekhani.

A Failure Mode Effect Analysis (FMEA) in Service
Functions program was conducted for MHRIL in
Chennai. Participants are seen with MIQ faculty
Sharathchandra Peddi.

ACC continues to seek help from
MIQ in its Quality Journey. MIQ
trained 60 officers on “Process
Excellence through SPC” at their
corporate training academy
located in Thane. Participants are
seen with S. A Khadilkar, Director
- Quality, ACC and MIQ faculty,
Sharathchandra Peddi.

Phase 1 of the 8th batch of MIQ’s flagship program
PGDQM – Manufacturing started on May 6. There
were 34 participants from AS, FES, Mahindra Two
Wheelers, L&T Electrical and Automation, Elgi
Equipments, Sona Koyo, Ceat and DCM Textiles. They
are seen with Bishwambhar Mishra, Director – MIQ,
Anjanikumar Choudhari, Principal Advisor, Group
Affairs and Rajinder Singh, Dean – MIQ.
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In continuation of the series of MIQ training
programs planned under the Change Management
Initiative being led by Uday Gupta, Managing
Director, a two-day program on “Multivary &
Statistical Process Control” was conducted at
Mahindra Sanyo Special Steel. Participants are
seen with MIQ faculty, Sharathchandra Peddi.

MIQ felicitated Mahindra Yellow Belt winners from Systech and MHRIL at Mahindra Towers, Mumbai, on May 10, 2013.

Systech participants with Alfred Osta, EVP – HR, Systech
Group and Bishwambhar Mishra, Director – MIQ.

MHRIL participants with Mohit Bhatia, CHRO, MHRIL
and Bishwambhar Mishra, Director – MIQ.

MIQ Website Revamped

M

IQ has completely revamped its corporate website. The purpose of
the revamp is to spread Total Quality Management and enhance
awareness about MIQ to other corporates and individuals. The information
architecture of the website is user-friendly and easy to navigate. The
website is compatible with desktops and laptops and can be accessed at
www.miq.in.

TMW Cycle 5 Assessments

T

MW Cycle 5 Assessments commenced in May,
2013. Therafter, 11 Mahindra Group companies
have been assessed in the month of June Mahindra Intertrade Ltd., Mahindra & Mahindra
Financial Services Ltd., Mahindra Rural Housing
Finance Ltd., Mahindra Insurance Brokers Ltd.,
Mahindra Logistics Ltd., Mahindra Two Wheelers
Ltd., Mahindra World City, Mahindra Lifespace
Developers Ltd., Mahindra Sanyo Special Steel Pvt.
Ltd., Mahindra Composites Ltd. and Mahindra
Ugine Steel Co.
Ltd. - Stampings
Division.
At Mahindra Two
Wheelers Ltd.,
14th June.
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At Mahindra Intertrade Ltd., 24th
May.

At
Mahindra
Logistics
Ltd., 10th
June.

At Mahindra Sanyo Special Steel Ltd.,
24th June.

At Mahindra
World City,
17th June.
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Dun & Bradstreet Corporate Award

M

&M was awarded the Dun & Bradstreet – Corporate Award 2012 for
the Automobile Sector. These awards felicitated 49 of India’s leading
corporates across sectors for their contributions to the Indian economy.
Arun Malhotra, Chief Sales & Customer Care Officer, AD, M&M Ltd., received the
award on behalf of the company from Shri Jayant Kumar Banthia, Chief Secretary,
Government of Maharashtra, at a function held in Mumbai.

AFS Wins ISTD National Award
for Training Practices

M

On behalf of AFS, Sai Chandar, Head – Capability Building, receives
the ISTD National Training Award for Innovative Training Practices
from S. Ramadorai, Vice Chairman, Tata Consultancy Services Ltd.
& Advisor to the Prime Minister of India and Arun Maira, Chairman,
IFTDO Conference Advisory Board & Member, Planning Commission.

ahindra AFS won the National Award for Innovative
Training Practices, instituted by the Indian Society for
Training & Development (ISTD) this year. It was presented
at the International Federation of Training & Development
Organizations (IFTDO) World Conference, held in Delhi.
The main objective underlying the institution of this ISTD
Award is to encourage organizations in India to improve the
performance of their employees through various strategies
and techniques with a view to obtaining optimum output/
profit.

Mahindra Powerol is a Winner
‘Partner of the Year’ Award

M

ahindra Powerol was honoured with the Partner of the Year award
by its long-term business associate, Indus Towers Ltd.
This award recognizes Powerol for its outstanding achievements
across a series of parameters, including field & delivery performance,
customer handling and quality certifications.
A number of other awards were also won for outstanding performances in various catagories.

Team Powerol with the Platinum, Gold & Silver
Awards for outstanding performance.

Two Frost & Sullivan Awards

M

ahindra Powerol bagged two prestigious Frost & Sullivan 'Voice of Customer' awards for the 'Most Preferred
Genset Brand in the Telecom Segment'
and for 'Customer Value Enhancement' – more
examples of Mahindra Powerol’s dominance
and customer-centric approach in the
powergen industry.
Senior Mahindra Powerol executives receive
prestigious Frost & Sullivan awards.

XUV500 Tops Customer Satisfaction Study

T

he Mahindra XUV500 has been ranked No. 1 in Customer Satisfaction among SUVs in the
'TNS Automotive Total Customer Satisfaction (TCS) Study 2012'. The vehicle achived a TCS
score of 106, which is much higher than SUV category average of 100!
This is the largest syndicated automotive study to be conducted in India, covering 63 brands with customer feedback taken on key areas of sales satisfaction,
product quality, vehicle performance and design, after-sales service, brand image, and cost-of-ownership. The TCS score provided a measure of Total Satisfaction and Loyalty that a brand enjoys with its customers.
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‘ME’ Wins International Kudos

T

he ME editorial team is proud to announce that it has won a 'Certificate
of Excellence' at the PR Week Awards 2013 for 'Mahindra Everyday' in
recognition of its innovative design and concept!
The Asia-Pacific PR Awards are widely accepted by the PR and
Communications Sector as the equivalent of the film industry's 'Oscars'.
These awards showcase the communication industry’s best and brightest
and honour internal departments and agencies for strategies that have
transformed businesses and brands.
The competition, now in its 12th year, is unique in its efforts to shine the
spotlight on the campaigns and research that define cutting-edge thinking and
the departments and agencies that are driving the public relations industry
forward.

Roma Balwani, Chief Group Communications
Officer and Darius Lam, General Manager,
Group Communications, at the awards
ceremony in Hong Kong.

Kaizen Victories

A

S Nashik Plant’s case study on 'Reduction in Hazardous
Waste Disposal Cost of Paint Sludge' received the top award
in the Supervisor/Manager category at the 21st National Kaizen
Conference, held in Pune. The kaizen was presented by the Nashik
Plant team of Sagar Vishe - PIPM, Ganesh Patil - Paint PU, Mayur
Sonawane - Paint PU and Amit Patwardhan - Paint PU.
This is for the eighth consecutive year that the Nashik team has
bagged the CII Kaizen/Cluster Award.
The AS Nashik team receives the top award in the
Supervisor/Manager Category for its case study.

S

waraj Division - Plant 1 bagged the ‘Second Runner-up’
position for the Best Kaizen Award - Operator Category, at
the 21st Kaizen Conference, organised by the Confederation
of Indian Industry in Pune, on June 20-21, 2013. There was
competition from over thirty brands for this award.

Swaraj Plant 1 received the ‘Second Runner-up’ Best
Kaizen award in the Operator Category.

Farm Division Wins Golden Peacock Business Excellence Award

F

arm Division won the prestigious 'Golden Peacock Business Excellence
Award - 2013' in May 2013. This award, institutionalized this year,
was presented at the Global Convention on Business Excellence, in
Dubai, after a rigorous evaluation by independent examiners, under the
Chairmanship of Justice P.N. Bhagwati, former Chief Justice of India and
Member of the UN Human Rights Commission.
Raja Chatterjee, GM - Business Excellence, receives the
Golden Peacock Award on behalf of the Farm Division.

Two-Wheeler Triumph
Duro DZ and Rodeo RZ Bag Prestigious India Design Mark
MTWL recently received the prestigious and much coveted India Design Mark for the Mahindra Duro DZ and Rodeo
RZ. This design standard symbolizes excellence in form, function, quality, safety, sustainability and innovation and
communicates that the product is usable, durable, aesthetically appealing and socially responsible.
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Mahindra Finance Victories
• Mahindra & Mahindra Financial Services has been featured on Morgan Stanley's
Top 20 'Best in Class' list, as per Morgan Stanley Asia-Pacific research.
• Mahindra Rural Housing Finance Ltd. won a Bronze Award for ‘Product Excellence’ (seen at
right) at the 5th Annual Global CSR Summit 2013, held in Davao City, The Philippines.
• Mahindra Rural Housing Finance Ltd. was shortlisted for the 2013 Corporate
Responsibility Peer Awards, within the category ‘Challenging Perceptions’. These awards
were held in London, UK.
• V. Ravi, Chief Financial Officer - Mahindra Finance,
received the ‘Best CFO Award’ for 2013, at the IPE BFSI Awards, which are
endorsed by the Asian Confederation of Business and supported by the Stars
of the Industry Group, in association with Thought Leaders International. These
awards recognise the best performances in the Banking, Finance & Insurance
Services Industry (BFSI), based on the strategy, security, customer service and
future technology challenges and innovations.

InfoSecurity Award

J

aywant Gawande, Chief Information Security Officer (CISO), received a
‘Top 100 CISO Award 2013’ for excellent contribution in the area of
Information Security. Hundreds of entries were received from different
business categories for this award, conceptualized by ‘InfoSecurity’
magazine and iViZ Security.
Thereafter, 250 were shortlisted for the finals and 100 CISOs were
honoured with the award.

TechMighties Emerge
'Brain Train' Winners

Kudos to Nashik Plant 1

N

ashik Plant 1 won four out of the six Sector Awards at the
MQS Awards F13:

T

he Tech Mahindra team of Soumya Jha
and Sudipto Manna emerged winners
in the Brain Train Season 2 quiz contest
conducted by Mahindra Finance earlier this
year.

MQS Award for Plant Quality Gold

MQS Award for SCM - Gold

MQS Award for Infrastructure Silver

MQS Award for Plant
Engineering - Silver
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A Slew of Awards for Tech Mahindra
Call Centre Excellence Awards
Call Center Week, one of the largest, most comprehensive call center events in the world, hosted
in Vegas this year, honoured the most innovative call center solutions and individuals over the past
year.
Tech Mahindra BSG received an Honorable Mention in the Best Outsourced Provider category –
reinforcement of the company's execution and delivery capabilities.

AT&T Supplier Award

PegaWorld Partner Award 2013

Tech Mahindra has bagged the AT&T
Supplier Award for the third time in
four years. The company is one of
only six suppliers from among the
5000+ vendors that AT&T employs to
win this award for the third time.

At the recent PegaWORLD 2013 Partner Awards, Tech Mahindra won
the 'Best Sell With - For Customer Success' award for its partnership with
Pegasystems in developing and delivering a Global Warranty Solution for
a Fortune 10 manufacturing major. The award was received by Sriram
Krishnan, Senior VP, during the Partner Awards Night in Florida.

‘Best Indian ITES Company’ Award
from ITsAP
Tech Mahindra received the Best Indian ITES Company Award
from ITsAP (the IT and ITES Industry Association of Andhra
Pradesh). The award was presented by Nadendla Manohar,
Speaker of the Andhra Pradesh Assembly, in the
presence of various dignitaries, such as Ponnala Lakshmaih
– Minister for IT, Sanjay Jaju - Secretary for IT Ministry and
V. Rajanna, President ITsAP and Regional Head TCS. It was
received by Vijay Rangineni.

Cisco Gold Certification
Effective May 1, 2013, Tech Mahindra has been recognized as a Gold
Certified Partner in the Indian sub-continent by Cisco, one of the Mahindra
Group’s leading customers. Displaying the ‘The power of ONE’, a joint team
from Tech Mahindra and Mahindra Satyam met the pre-requisites for Gold
Certification in a coordinated and planned schedule to make this happen.

GTB Innovation Awards for Mahindra Comviva
Mahindra Comviva won two major awards at the Global Telecom Business Innovation Awards 2013 - for its EcoCash
mobile payment services for Econet Zimbabwe, powered by its mobiquity® mobile money platform and for Hello Tunes, its
Managed Music services to Airtel Africa. The awards were announced at the Global Telecoms Business Innovation Summit
2013, held in London recently. GTB Awards recognize innovation which has made a huge difference to service providers
and their consumers.
Expressing delight at winning these awards, Manoranjan Mohapatra, CEO, Mahindra Comviva, said, “These awards are
recognition of our leadership in the mobile financial and digital services in Africa. It is an honour to be appreciated for our
continuous efforts to innovate and bring the best of digital life to consumers.”
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Prestigious Recognition for Mahindra Real Estate
Sector
•

NDTV Property Awards recognised Anita Arjundas, MD & CEO, Mahindra Real Estate Sector,
as the leading lady of India’s real estate industry by presenting her with the Outstanding
Woman CEO Award.

•

Mahindra World City, Chennai, won the Best Project Execution – National Award at the CNBC
Awaaz Real Estate Awards 2012.

•

Sangeeta Prasad was recognised as the 'Woman Business Leader – Realty 2013' by the
International Women Leaders Forum (IWLF) for her contribution in the Integrated Business
Capital City domain (award at right).

A Series of MVML Victories

T

he MVML team brought home laurels by winning nine Gold
Category awards and one Silver Category award at the
46th mini convention of Quality Circle Forum of India (QCFI),
held on June 8, 2013. This mini convention was a forum for
presenting problem-solving case studies and improvements
made by small groups (Quality Circles) in their work areas,
utilizing QC Story & Allied Concepts (Kaizen).

M

VML recently won the prestigious ‘Vasundhara Award
2013’ for excellence shown in Sustainability and Pollution
Control practices within the plant. MVML was awarded the
First Prize in the ‘Large Scale Industries’ category by the
Maharashtra Pollution Control Board and the Environment
Ministry, Government of Maharashtra.

T

he MVML team recently won the Innovator Trophy for being the ‘Most
Innovative & Impactful Team’ in the ‘Excellence Awards for Innovation &
Creative Automation’ category, at the 7th Automotive Engineering Show.
The show was organised by the Automation Industry Association (AIA) on
June 7, 2013, in Chennai.

M

VML’s Fire Safety Team bagged the 1st Prize for the Four Man
Hydrant Drill at the Maharashtra State Industrial Fire Drill
Competition. The team also won the 1st and 2nd prizes, respectively, for
the Co2 Extinguisher Drill and Breathing Apparatus Drill, at the PCMC
Fire Service Drill Competition in Pune.
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Hinoday Recognised for
Best Delivery
Performance

M

ahindra Hinoday has
been recognised by
Denso India as the Best
Delivery Supplier for the
Year 2012-13. Denso is
a leading global supplier
of advanced automotive
technology, systems
and components for the
world’s major automakers.
Hinoday's Magnetic Product Division supplies
17 parts totalling about 2mn magnet
numbers a month on daily delivery basis in
binned condition to Denso. The trophy was
presented at the Denso Business Partners
Meet, which was held in Delhi recently.
K. Ramaswami, Executive Director,
Mahindra Hinoday and MD of Mahindra
Forgings, and Arvind Nene, COO, Magnetic
Products Division, received the trophy for
“Outstanding
Performance
in the
Category
Delivery”,
from
among 400
Denso India
suppliers.

FightBack is Among Top
10 Safety Apps

F

ightBack, an application developed by
CanvasM Technologies, was among the
top ten applications at NASSCOM’s All India
App Fame Contest 2013. This SOS mobile
application aims to ensure women’s safety,
enabling them to move around freely and
with confidence, keeping their friends and
family stress-free.
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Used Car Market in High Gear
This column by Darius Lam, Associate
Editor, focuses on automotive issues.
The used car market in India has been going
through something of a boom in recent times
with sales rising by 24%, compared to just
2.5% growth in the new vehicle market in
F-2013. This exponential growth is thanks to a
number of factors that are typical of emerging
markets – the first and most critical factor
being the massive increase in overall vehicle build quality, which means even a
three-year-old car has plenty of life left in it.
This has also helped make used cars more socially acceptable, prompting
prospective buyers, including two-wheeler owners, to consider these vehicles
over a new one. Shorter replacement cycles are also spurring growth, with
vehicle ownership periods dropping from 7 to 4 years in the last couple of
years. The huge growth in new car sales over the past decade has also
resulted in many more cars being available in the used car market.
The entry of more players into the organised used car market, such as
Mahindra First Choice Wheels (MFCWL), is also pushing up sales. They offer
buyers a trusted and professional approach thanks to a warranty and proper
documentation. The growth of such organised players would help drive the
used car market in the future as well.
The majority of these vehicles are purchased on finance, so the availability
of cheap and easy credit is another important volume driver. While interest
rates are higher for these types of vehicles, industry experts believe that
the more tools and insight lenders have into the condition of the vehicle, its
accurate valuation and the customer profile, the faster financing will grow.
There is also a major move towards the online space, with several portals
providing classified listings and the ability to search for used vehicles online.
Given the fragmentation of the market, with multiple brokers and dealers,
online portals provide convenience to buyers and sellers of these types of
vehicles.
MFCWL itself is launching a suite of products to support the used car
ecosystem, going beyond just the classified online space, with two products
being particularly significant – the Indian Blue Book (www.indianbluebook.com)
and Autoinspekt (www.autoinspekt.com). The Indian Blue Book (IBB) is the
first transaction-based used car pricing guide to have been developed using
a proprietary analytical engine – which is a first of its kind in the country.
Autoinspekt is an unbiased third party inspection service that provides a
detailed vehicle report to the customer, including a valuation.
MFCWL’s vision is to build a dominant used car ecosystem for India by
bridging wholesale and retail channels, while leveraging physical and online
infrastructure. The company admits that this is a tall order, but believes that
it can accomplish this objective over time. Currently, it has 270 used car
outlets across the country and plans to expand this to 500 outlets by April
2016. It is also India's leading online B2B wholesale auction site for used
vehicles.
The future potential of the used car market in India is huge, given the fact
that most developed markets have a used to new car ratio of 3:1. In India,
this number stands at 1.2:1, so there is plenty of headroom for growth in the
future, with sales during the year ending March 2014, expected to reach 4
million units.
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GMC 2013 Induction and On-boarding

T

he Group Management Cadre (GMC) program is
the Mahindra Group's elite Group-wide leadership
development scheme. It is designed to attract young
professionals from leading B–Schools in India, with the
intention of creating a pipeline of future leaders for the
Mahindra Group.
Sixty-one management graduates from top B-Schools
across the country joined the Mahindra Group under the
GMC program in April, 2013.
They underwent a Group Induction Program, which
gave them the opportunity to interact with top leaders
of the Mahindra Group, as well as to visit some of the
Group's establishments across the country, such as the
MVML Chakan Plant, the Zaherabad Plant, the Tech
Mahindra facility in Hyderabad and the Mahindra
Research Valley in Chennai. The tour culminated with a weekend stay at the Club Mahindra resort in Puducherry, to give
the GMC recruits an experience of the Mahindra Holiday business. Team-building activities were also conducted at the
resort.
The GMC recruits then set out on a two-week rural stint in some of the remotest locations in the country. This unique
initiative, 'Bharat with Naandi' was designed in partnership with the Naandi Foundation, to sensitize participants to ground
realities in rural India.
Thereafter, the GMC new hires attended the popular 'Seven Habits of Highly Effective People' program at the Mahindra
Management Development Center in Nashik. It was facilitated by Prince Augustin, EVP - Group Human Capital &
Leadership Development and Dr. Nandakumar, VP - Group HR, Leadership Development & Dean, MMDC.
At the conclusion of the induction programme, participants had an interactive session with Anand Mahindra, Chairman
& MD, Mahindra Group.

GMC 2013 Summer Internship Program

T

he GMC (Group Management Cadre) 2013 summer internship program
commenced on April 9, 2013. It gave 68 students who have completed the
first year of the MBA program from some of the best
B-schools in India a chance to work on interesting and
challenging assignments across various Mahindra Group
companies for eight weeks.
Over the years, this program has proved to be one
of the biggest feedstock programs for the recruitment
of future GMC batches, as close to 50% of the Group's
GMC recruits come from this pool of interns.

Rise Mall Launched

O

ur very own Mahindra online shopping portal, the Rise Mall, an extension
of the Mahindra Rise intranet, was recently launched. This exclusive, online
store, designed for M&M Group associates across the country, empowers
associates to buy Mahindra Rise branded merchandise at the click of a button.
They can also enjoy a personal touch by getting
items customized as per requirements and can
purchase gift certificates for loved ones.
The Rise Mall was launched by Rajeev Dubey,
President (Group HR, Corporate Services & AfterMarket) & Member of the Group Executive Board, M&M Ltd., in the presence of other senior
management executives and the Rise team.
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Development Center Nurtures In-house Talent

T

alent is what gives a company its true competitive edge and is key to achieving the Mahindra Group's
HR strategy of being among the Top 25 Companies for Leaders to Work for by 2021.
The Development Center process is a critical dimension of Talent Management to bring rigour
to M&M's talent pipeline. It ensures that an individual’s strengths are harnessed and development
areas receive attention. In line with this, the Group Management Cadre (GMC) Batch of 2011 was taken through the
Development Center process in two batches. They got to reflect on how they could make their developmental journey
more enriching by gaining insights into their natural strengths and on handling career challenges of the future.

Participants of the GMC Batch 2011.

Group HR - Talent Management Facilitation Team: Neha Kharde, Judith
Pereira and Sharlene Sequeira; Knowledge Partners: SHL
Support Team: Col. Abhijit Dasgupta and Kalyani Singh

Mahindra

		
– the Mahindra Alumni portal was launched on June 3, 2013, at Mahindra Towers, Mumbai, by Anand
Mahindra, Chairman & MD, Mahindra Group, who interacted with the members of the alumni present at the occasion.
The alumni were welcomed by Rajeev Dubey. Prince Augustin shared the purpose and objectives of the Alumni portal.
Bharat Doshi took a walk down memory lane and shared memories of life at Mahindra. Ulhas Yargop, Anoop Mathur and
S.P. Shukla also graced the occasion and interacted with the alumni.
The evening brimmed with nostalgia as 60 Mahindra alumni, such as B.R. Sule (the first Managing Director of M&M
Ltd.); Alan Durante (Former President & Executive Director, Automotive Sector), S.V. Nagarkar (Former Exec. VP), J.M.
Mapgaonkar (Former Chief – Strategic Sourcing, AS), V.K. Pargal (Former Controller of Materials, AS & FES), M.N. Kumta
(Former Exec. VP) and V.V. Raghavan (Former Exec. VP – Manufacturing, AS) attended the event in the Media Cube.
has been created to re-connect with ex-employees who have been closely associated with the Mahindra
family in the past. This portal has a range of offerings that allows them to create personal profiles and interact with other
alumni, create communities of their interest and write blogs. It is regularly updated with the latest happenings across the
Group.
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Interface 2013 Launched

I

nterface, a one of its kind industry-academia platform, with the objective of in-sighting with
institute partners on grooming future leaders for the industry, was organized in Mumbai for
Institute representatives of the Western Region of India. It was hosted by the AFS Campus Branding and Recruitment
team led by Namrata Gill, Sr. GM – HR and consulting partners from Broadvision Asia. It witnessed participation from
leading national institutes (IIT Bombay, ARAI, SVNIT, etc.) and specialized institutions (LIT, M.H. Saboo Siddiqi, etc.).
The event helped in bridging the gap between academic and industry partners and setting the right expectations, while
gaining valuable insights to further improve our offerings.

First AFS Doctors Meet

T

he first AFS Doctors Meet was recently organised at
the Pentwyn Club, Igatpuri. It was spearheaded by
Dr. Shrinivas Ranade, newly appointed Chief Medical Officer,
AFS, under the leadership of Bal Pattil, VP, ER&D, FES. It
was inaugurated by Vijay Kalra, Sr. VP - Manufacturing,
who lay emphasis on the importance of the Health &
Wellness Policy, appealing to doctors to find ways to
improve employees' health. Rajeshwar Tripathi, Chief
People Officer, interacted with the doctors and energised
them to help achieve the President’s delight target.

Farewell to AS Retirees

A

utomotive Sector, Kandivli, bid
farewell to its 2012-13 retirees at a
‘Retirement Day’ celebration at the Kandivli
Plant. Twelve retirees along with their
spouses were facilitated in Royal Rajasthani
style. P. N. Shah, Chief Executive, AS, urged
the retirees to become brand ambassadors
for furthering the Mahindra Rise Brand
philosophy. He and Rajeshwar Tripathi – Chief People Officer, honoured each of them with a farewell plaque and a silver
coin. Video films were recorded of each retiree, encapsulating their thoughts as they move on to a different phase. Lively
music, dance and other activities added to the eventful evening.

Group HR Snippets

Group HR, with
the support of
CIS, organised
X-Thrill, a
summer camp
at Lavasa for
23 children
of Corporate
Centre
employees.

A special programme was held for retiring executives.
It was attended by senior executives.

Maharishi Mahesh
Yogi's Transcendental
Meditation (TM)
sessions were
organized in April,
2013.

A ‘Dil Se’ event
challenged employees
to consume the most
pani puris and win
exciting prizes!
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Sustainability Challenge 2013

T

he ‘Sustainability Challenge 2013’ quiz competition, was held at the Media Cube, Mahindra Towers, on the 41st
World Environment Day - June 5, 2013. It was sponsored by Mahindra Sanyo Special Steel Pvt. Ltd. (MSSSPL)
and conducted in association with Group Sustainability. Gaurav Sarup and Prima Madan from Emergent Ventures
participated as Quiz Masters. The theme 'Think, Eat, Save' addressed the huge annual wastage and loss in food,
which would otherwise release a large quantity of usable food as well as reduce the overall carbon footprint.
The quiz was kicked off by Krishna Mandke, CEO (Ring Plant), Mahindra Sanyo Special Steel, Ramesh Iyer,
MD – Mahindra Finance, CEO – Financial Services Sector & Member of the Group Executive Board, Shailesh
Sreedharan, Operations Director of World Resources Institute, and Beroz Gazdar, Sr. Vice President, Group
Sustainability. Thirteen sectors participated enthusiastically and the following emerged winners:

Winner:

1st Runner Up:

2nd Runner Up:

Auto Division

Mahindra Two Wheelers

Corporate Centre

Amol Bankar, Mehul Patel and Pradyumna
Panditrao received The“Harish Mahindra
Memorial Rolling Trophy” for 2013.
Auto Division has won this Sustainability
Challenge for the second time in three
years!

Mahindra Two Wheelers Ltd. was represented
by Mukesh Tiwari, Punit Shah and Noosheen
Jafri.

Swaraj Celebrates Sustainability Month

S

waraj Division, Swaraj Engines and Swaraj Automotives observed
June as Sustainability Month. A message on sustainability from
the CEO was followed by a host of activities including the plantation of
nearly 700 saplings, a Walkathon to spread the message of ‘Think. Eat.
Save;’ painting and slogan competitions in three schools; the Swaraj
Paryavaran Mitra Utsav wherein students conducted an infotainment
programme urging company employees to conserve the environment
and save food; a health camp and the donation of 339 units of blood to
the Government Blood Bank.
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Corporate Centre was represented by
Bhavana Arora, Reuben Sequeira and
Shirin Varghese. For the first time,
youngsters from GMC participated and
won the runner-up position.
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World Environent Day Celebrations
A series of initiatives was organised across Mahindra Group companies to celebrate World Environment Day:
• Employees from MTBL volunteered to develop an Ayurvedic Garden at Chaphekar Sanstha. This
garden will enable the children to explore the subject of natural healing through medicinal plants.
About 55 employees visited the Sanstha and planted 275 medicinal herbs.
• Saplings were planted by enthusiastic FES teams from the Kandivili
and Nashik Plants.
• Apart from the traditional planting of trees, the
Mahindra World City Jaipur team conducted an
Environment Quiz and a presentation on the
importance and impact of the environment.

• Team MIL– Nashik planted 20 saplings, thus starting their tree plantation drive to meet
their target of 500 trees for the year.

Sustainability Efforts Recognised
Mahindra Logistics won a certificate at the the Olive Crown Awards 2013,
organized by the International Advertising Association (IAA-IC), in recognition
of the company's continued efforts towards environmental sustainability and
for having set a fine example of environmental leadership.

Celebrating World Earth Day

R

udrapur Plant celebrated World Earth Day with events like tree plantation and
environment awareness campaigns in schools and in the community. The event
was inaugurated by Anil Pratap Singh, DGM & Head ER&D, at the Plant, after which
saplings were planted. A documentary on Global Warming was screened at the
Government High School in Maharajpur and ESOPs volunteers interacted with 110
students, along with teachers and other community volunteers.

CORPORATE SOCIAL REPONSIBILITY

Stub It Out!
Several locations observed ‘World No Tobaco Day’.
• Swaraj Division Plant 2, Foundry and Swaraj Engines Esops team organised a
‘Say No to Tobacco' campaign with activities like skits against tobacco intake, oral
check up camp and a rally urging people
to refrain from tobacco intake.
• At Mahindra Two Wheelers, Pithampur,
activities were conducted for the general
public to promote healthy living and build
awareness about the ill effects of tobacco.
152 ESOPs volunteers actively participated in an anti-smoking rally. They also
distributed around 2000 anti-smoking pamphlets to the general public.
• Mahindra World City Jaipur organised a 'Quit Smoking' awareness talk for
employees by a specialist from Fortis Escorts Hospital.

59

ISSUE 2, 2013

CORPORATE SOCIAL REPONSIBILITY

Visit to Leprosy Home

C

SR Volunteers from MWC and MLDL Chennai spent time with over 250
inmates of the Government Leprosy home at Parannur. A shelter was
provided for their dining area and the flooring in the dining area was fixed.
As the day also coincided with World Environment Day, saplings were planted
around the home.

Cancer Fear-free Kandivli

S

tatistics of the F12 Cancer Check-up Camps indicated that 50.78% of
women required follow-up investigations. Thus, FES Kandivli made the cancer
fear-free Kandivali campaign a priority project for F13. Various awareness
initiatives such as the Cancer Open Forum, awareness lectures, an exhibition and
preventive check up camps were held in collaboration with Cancer Patients Aid
Association.

Finance With a Heart

M

ahindra & Mahindra Financial Services Ltd. (MMFSL) won a Corporate
Social Responsibility Award from the Hariharputra Bhajan Samaj for its
CSR contribution during the previous year.
A series of corporate social responsibility initiatives by the MMFSL team
included: Ambulance donations in Rajsthan (left) and Karnataka (below) to
Manav Dharam Trust and KLE Society
respectively; a blood donation activity
conducted in the Nagpur region;
a visit to Asha Kiran school, an NGO for physically and mentally challenged
children in Hoshiarpur, during which six adaptive chairs were presented to the
children; the Jaipur Regional Office team's visit to the Mother Teresa Charitable
Trust; the Shimla Regional Office team's visit to the NGO ‘Udaan’ for mentally
challenged children; and the Karnataka team's visit to two municipal schools the Government U P School in Kunnathukal and the Government Model Primary
School, Kavur, to distribute school bags to 120 students.

Mahindra Two Wheelers Extends a Hand

Reaching Out

• The Mahindra Two Wheelers’ ESOPS Team in Pithampur organized an
Aids Awareness and Check-Up Camp for truckers in association with the
NGO, Asra Samajik Lok Kalyan Samiti. It was held at a busy transport hub at
Dewas Naka, Indore, and offerred awareness sessions, free medical checkups, blood tests, medicines, contraceptives and immediate medical reports.
A street play and one-to-one sessions with truckers helped in maximizing the
impact of this initiative. Nearly 135 truckers visited the camp.

ahindra World City Jaipur
(MWCJ) has been running
a skill development program for
the unemployed youth of nine
villages. A valedictory ceremony
was held at the TBI Campus
for the trained batch in the Skill
Development Programme.

• MTWL also sponsored All India Medical Cards, valid for obtaining free
medicines for one month for all types of health problems from any of the
NGO/Apollo centers across India.
• To foster a culture of safety and security, the MTWL team conducted a
safety training program for 350 students of Jana Probodhini School, in
collaboration with ‘Usha Fire and Safety’. The focus was on general safety,
road safety, safety at home and self-protection during a fire/earthquake,
along with first aid training and self-defense training.
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MWCJ organized a 'Yog
Shivir', in association with TBI,
at Maharani Engineering College
for Women, SEZ Jaipur. Another
session was held at Sunder
Mahavidyalya SEZ to talk to the
students about Yoga, meditation, pranayam and living a
happy, healthy life.
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FES Extends a Hand

C

ME team members from FES Kandivali visited ‘Bal Vikas’ – an orphanage
for 46 children in Goregaon, run by the Shishu Welfare Trust of India.
They organised fun activities and distributed useful items like diapers, lactogen
and soap. The entire team was left touched by the experience.

School Initiatives
• A team from Mahindra Sanyo Special Steel sensitised stakeholders and staff members of the Jagdish Chandra Mahindra
Memorial School about 'Going Green'. The school then participated in a pan-India Green School Self Audit programme and
won the ‘Gobar Times Green Schools Programme Award’ from the Centre for Science and Environment, New Delhi.
• Twelve ESOPS volunteers from MUSCO Rudrapur visited the Rajikya Prathamik Vidhlaya Kanaka and interacted with
teachers and staff members. They listed the requirements of the school and donated desks and benches.
• A team of volunteers from the Spares Business Unit, Kanhe, used alternative thinking to build cupboards and tables
from scrap furniture at the office premises. These were donated to the Ashram Gurukul school.
• Anita Arjundas, MD & CEO, MLDL, recently inaugurated the Gyandeep school, set up by Mahindra Lifespaces at the
Aura project site. This is the second location to provide a conducive learning environment for workers' children, the first
being at the Bloomdale, Nagpur site. It provides learning to 30-40 children aged between 5-15 years.

MNAL in Action

Health Support
•The AS Kandivali team identified 37 residents of Pochade, Vikramgarh,
Savrholi, Jawhar and Wada villages who needed treatment for cataract. A bus
was arranged to take them to the Elite Eye Hospital in Mumbai, where cataract
surgery was conducted. They were then briefed about the necessary after-care
and dropped back to their respective villages.
• The MVML Chakan team organized an antenatal care camp at the Gram
Panchayat Dispensary in Kuruli Village in association with Deenanath
Mangeshkar Hospital. Vehicles were arranged for transporting of 43 patients.
Expectant women were given Oral Heath Kits, as well as a session on health
awareness and free supplements.

The ESOPS team at MNAL,
Chinchwad, brought joy to the
children of Chaphekar Sanstha,
a shelter for 200 children from
remote villages, forest areas and
underprivileged zones within
Maharashtra, by donating grains to
the shelter.
On World Environment Day, around
55 MNAL employees participated
in developing an Ayurvedic Garden
at Chaphekar Sanstha. They
planted 275 medicinal herbs, in the
presence of Mr. Girish Prabhune,
Founder of the Sanstha. This
garden will also enable the children
to explore the subject of Natural
Healing.

• The MLDL Mumbai team has arranged for a doctor to visit the Splendor
site three times a week to treat labourers and their children. The team also
celebrates birthdays of children of the workmen every month.
• Under the guidance of ESOP leader, S. K. Dubey, VP & Plant Head, the FES
Rudrapur team has adopted seven Thalassemic patients. A small ceremony
was organized for the children and their parents to express solidarity with their
struggle against the illness.
• The MPTS (Mahindra People Transport Solutions) team at Kolkata, in
association with Cipla’s Oncology Department, organized a Cancer Awareness
program. Dr. Mafuz Ali shared information on symptoms, detection and
treatment of cancer.
• The MPTS team at Pune conducted vision
and medical tests for 22 drivers of IBM
Daksh, as well as health check-ups for 20
drivers for Eaton Tech Pimpri and for 60
drivers for Eaton Tech Kharadi.
• Swaraj has initiated the Arogya Rath, a
mobile medicare van, to provide need-based
health services in six villages in the vicinity.
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Interacting with
the Aged

A

team from Mahindra Retail
Bangalore visited the Home
for The Aged in Bangalore,
which is run by the Little
Sisters of the Poor, a non-profit
organisation. They sponsored
breakfast and dinner for the
inmates and also donated
provisions to the home.

Cleaning Drive

MWC & MLDL Chennai in Action

E

SOPs volunteers from
MHRIL Binsar got
together to clean the road
from Manipur Villa to Valley
Resort. The team had a
fun time cleaning together
and contributing towards
keeping the environment
clean.

Tech Mahindra Foundation

S

etting a significant milestone in vocational training, Tech
Mahindra Foundation (TMF) recently launched the first
Sarthak-Tech Mahindra Skills for Market Training (SMART)
Centre for the disabled in Mohammadpur, New Delhi. It
was inaugurated by Vineet Nayyar and Reva Nayyar. It will
offer training to children and young people with disabilities
of multiple kinds. TMF will fully support Sarthak Educational
Trust, a partner NGO that has been working in the area
of training and employment generation for people with
disabilities.

V

M

WC & MLDL Chennai
distributed cooking vessels
to 10 Anganvaadi schools in
and around
Mahindra
World City.
This will
benefit
over 150
students.

olunteers
from MWC
and MLDL,
Chennai visited
Kondamangalam
Panchayat High
School, where they
planted 50 saplings
and distributed
pamphlets to
the students on
conservation of
forests, water and
electricity.

Painting the School Red!

D

onning Tech Mahindra Foundation (TMF) caps
and equipped with paint and brushes, a group
of volunteers from NOIDA repainted the East Delhi
Municipal Corporation (EDMC) Primary School in New
Delhi, which has been adopted by the Tech Mahindra
Foundation. Within four hours, the volunteers, joined by
Jagdish Mitra, CEO of erstwhile Canvas M, painted the
garden grills, staircases, pillars and boundary walls in vibrant colours. They also created courts for badminton and other
games.

Tractor Training for Farmers’ Children

V

ijay Vidarbha, a tractor maintenance training program for the children
of farmers, was inaugurated at the Marketing Training Centre at FES
Nagpur. Around 25 educated unemployed youth from Chandur Bazar village of
Amravati District were invited for the inaugural session. The village sarpanch
and youth deeply appreciated this initiative and confirmed that that they are
extremely keen to attend this useful training programme.

Career Counselling Initiative
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A

free career counseling camp for
students - Vidhyarthi - was organised
at Farm Division's Nagpur Plant and
attended by around 195 SSC and HSC
students from surrounding villages.
Later, an aptitude test and one-on-one
counseling were held for children of
employees.
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Mahindra News @MahindraNews 17 Jul
Group Chairman Anand Mahindra ranked third in ‘http://WorldofCEOs.com ’ ranking of
‘Top 30 CEOs on Social Media’- http://tinyurl.com/p4nf724

Mahindra USA @Mahindra_USA 18 Jul
We're honoured: Selected as the Best Indian Company in the US in Corporate
Social Responsibility... http://tinyurl.com/k3sosqf
Mahindra News @MahindraNews
Mahindra employees pledge to donate one day's wages for ongoing relief efforts in UTT in
addition to 1Cr. donated by M&M to CM's relief fund
anand mahindra @anandmahindra 19 Jul
Now that's a 'gangnam style' (read awesome) performance! A loud cheer for Team
Ssangyong.. http://www.business-standard.com/article/news-cd/ssangyong-motorsells-over-12-000-units-for-third-consecutive-month-113071700209_1.html …

Sümìt Síngh Lódhì @sumit_0916 13 Jul
YES 3 time in a row- Front row start for team @MahindraRacing. Well done @
Miguel44MIG P3 & @Efrentxu7 P7. #GoForPodium #Moto3 @anandmahindra

anand mahindra @anandmahindra 12 Jul
Spent 2 days in the jury selecting K.C.Mahindra scholars.Never miss this
each year.Gives me a look into the minds&dreams of young Indians...
Tech Mahindra @tech_mahindra 3 Jul
“Legal merger is just a formality, to me the spirit of Satyam & the spirit of
TechM is now ONE” says CP Gurnani - http://twitpic.com/d0iyss
Mahindra Adventure@MahindraAdvntr22 Jul
Mahindra Adventures SuperXUV500 completes HAT-TRICK win at
INRCRallyofCoimbatore. FASTEST overall with a time of 1h40m pic.twitter.com/
RTXGPtXblC
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Mahindra ranked 7th out of top
Mahindra
ranked
7th
out
of
top
30 brands in the first edition of
30
brands
in
the
first
edition
of
Interbrands “Best Indian Brands
Interbrands
“Best
Indian
Brands
2013” study

2013” study
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