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New Aerostructures Facility for Mahindra Aerospace
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EDITORIAL

The culture of innovation has run deep in the Mahindra Group since its very inception. With the pace of
change accelerating, such a culture has become increasingly important to future success and growth.
Thus, the current focus is on implementing innovation across the board… calling for involvement and
ingenuity from every member of the Mahindra team.

Dear Readers,
Innovation has been an integral part of the Mahindra DNA from the very beginning and its significance is only set to
grow as the Group becomes ever more diverse and global in character. Our cover story on Innovation in this issue
takes a closer look at how a culture of Innovation is being fostered across the company.
We also interview Group Chairman Anand Mahindra to get his views on Innovation and particularly the new Micro
Innovation initiative that was unveiled by him at the Blue Chip conference in Cape Town last December.
Essentially, Micro Innovation urges every Mahindra employee to think innovatively while performing their jobs so they
can be more productive and efficient. When all 180,000 of us actually practice this every single day, the cumulative
result can be truly transformative for the Mahindra brand.
Our Special Feature takes a look back at the stellar, four decade long career of our former Group CFO and Executive
Director, Bharat Doshi who stepped down from his executive role in November last year. Mr. Doshi has played
a critical role in growing the size and stature of the Mahindra Group thanks to his sharp business acumen and
strategic thinking. Truly the end of an era at Mahindra!
We also have a special feature on the Mahindra Rise Awards held in November last year which celebrate the
Group’s diverse business and artistic achievements. Over 200 of our colleagues were recognised for their efforts in
the areas of innovation, safety and ESOPs, amongst others.
The Farm Equipment Sector, which is already the world’s largest tractor manufacturer celebrated a series of
milestones recently. We take a closer look at the roll out of the one million tractors at Swaraj Division, 300,000
tractors at Swaraj Plant 2 and 10,000 tractors at the new Zaheerabad plant.
Meanwhile, Mahindra Racing took another giant leap recently when it became the only Indian
team to enter the new FIA Formula E electric car racing championship. The series will begin
in September and include 10 races around the world.
Finally, we also have a story on the inauguration of Mahindra Aerospace’s new state-of-theart aero structures manufacturing facility near Bengaluru. This sophisticated plant will take
the Group’s manufacturing expertise to the next level.
We hope you enjoy reading this issue and look forward to your comments.
Regards,
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Anand Mahindra Meets Park Geun-hye, President of South Korea

A

nand Mahindra, Chairman & MD, Mahindra Group, met
Park Geun-hye, visiting President of South Korea, in
New Delhi, on January 17, 2014. President Park expressed
the desire of her Government for stronger economic ties
with India, as well as gratitude for M&M’s investment in
acquiring Ssangyong, which had applied for a court-led
debt-rescheduling program in 2009. She appreciated
Ssangyong’s decision last year to rehire around 450
workers who were on unpaid leave due to the company’s
financial woes and stated that this was an example of a good
management and labour culture.
Anand Mahindra described the exclusive meeting with
President Park and her key government leaders, as very
cordial and positive and expressed his belief that the
Anand Mahindra, Chairman & MD, Mahindra Group, meets
economic relationship between Korea and India held great
Park Geun-hye, President of South Korea.
potential and the two countries together could play an
important collaborative role in helping to make Asia the engine of growth of the world economy. He further said that
the Mahindra Group's experience in Korea has been very encouraging and holds great promise for the future. The
Mahindra Group is currently exploring a joint venture with the Woori Bank of Korea to extend automobile financing to
customers of Ssangyong Motors.

A Grand Showing at Auto Expo

Prestigious Honour

T

he Mahindra Group showed its
entire range of mobility solutions
at the recently held 12th Auto Expo
in Greater Noida. These included
the stunning new Formula E racing
car and the Halo electric sports car which received
an enthusiastic response. Other models on display
included the ultra-modern LIV-1 concept SUV from
Ssangyong and a full hybrid version of our very own
XUV 5OO model. Group Chairman Anand Mahindra
greeted Ratan Tata who visited our display at
the Expo.

A

dding yet another feather to her cap,
Roma Balwani, Chief Group Communications
Officer, Mahindra Group received the prestigious
Chanakya Award for ‘Communicator of the Decade
- 2014’ from the Public Relations Council of India
(PRCI) on February 14 this year. While presenting
the award at its Global Communication Conclave
in Mumbai, the PRCI recognized Ms. Balwani’s
outstanding contribution to the profession, industry
and society.
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Innovation Begins With 'I'

T

he increasingly complex and demanding business
environment has made Innovation a vital function
within all companies both in India and around
the world. The Mahindra Group is well aware of
just how important innovation has become for
its future success and growth. In fact, at the Blue Chip
conference held in Cape Town in December 2013, Anand
Mahindra, Chairman, Mahindra Group, unveiled
his new micro innovation initiative to drive home
the message that each and every member of the
Mahindra Group needs to think about how they
can innovate to do their jobs more effectively.
According to Anand Mahindra, “We are all living
in an increasingly fast paced world. All the Group's
consumer facing businesses will vouch for the fact
that product life cycles are shrinking across the board.
There seem to be only two strong anchors that grab a
customer's attention today – brand and innovation.”
Elaborating on the importance of innovation to our
future growth, he explains, “Fortunately or unfortunately
for us, brands take time to build as they are an
outcome of consistent customer experience over many
years. At the Mahindra Group, we are in a sense,
wedded to the Mahindra brand – to all its aspects.
Therefore the only other way our businesses will be able
to stand out and compete effectively in a crowded global
marketplace is through innovation."
Interestingly, innovation has always been a part of
the Mahindra Group’s DNA since the very beginning.
Looking back, Anand Mahindra explains, “The Mahindra
Group has a long tradition of innovation – in fact its
name itself came about due to a cost saving 'innovation'
in 1947. As many of you will know, when M&M was
founded, it stood for Mahindra & Mohammed. However
when Ghulam Mohammed left to become independent
Pakistan's first Finance Minister in 1947, JC and KC

Mahindra were confronted with a potential loss on the
company stationery, which had already been printed. The
two brothers came up with a simple process innovation and
decided to rename the company Mahindra & Mahindra,
thereby saving thousands of rupees in printing costs.”
Another historic milestone in the journey of Innovation
within the Group exemplified the saying ‘necessity is the
mother of invention’. Anand Mahindra explains, “There
have been innumerable examples of product innovations
too, a famous one being the time we leveraged the Tractor
Division's diesel engine in the Auto Division during the oil
crisis of the 1980s.”
More recently there have also been business model
innovations like the one at Mahindra First Choice Wheels,
which went from a pure click (website based) model when it
began, to a pure brick (physical dealership) model and has
only recently frozen on a combined click + brick business
model to sell second hand vehicles. “The culture of
innovation therefore, I would like to believe, is rather deep
rooted in the Mahindra Group,” asserts Anand Mahindra.

Mahindra Group
Innovation Website
The Innovation Centre of Excellence runs the intranetbased Mahindra Group Innovation Website,
which was launched in June 2013.
It hosts upcoming innovation events,
innovation stories from within and
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outside the Mahindra
Group, and blogs on
innovations, among
other sections. The
site also provides
a gateway for the
annual Mahindra
Innovation Awards
(MIA) process. Through
the Rise portal, it
can be accessed
by all employees
Mr. Ramesh Iyer on Innovation at MMFSL.
across the Group and
geographies.
The website houses internal innovation stories – be it
MIA winners or other projects that have been recognised
externally.
In addition, there are several case studies, written
by the Innovation CoE, on companies that have a history
of innovation (external to the Mahindra Group). Further,
through the weekly Spark Blog, the site highlights
interesting innovations that are happening across the
world. This is a section that is open for contributions from
all employees of the Mahindra Group.
The website is meant not only as a knowledge sharing
tool but also a platform to recognise the innovation ‘sparks’
within the Group. Every month, Every month a Mahindra
innovation is showcased as the ‘Spark of the Month’.
Looking ahead, the site will be hosting learning tools as
well as providing fora for interactions across the Group,
and a platform for sharing thought-leading materials.
From January this year, the first edition of the Innovation
Newsletter featuring the latest updates on the Mahindra
Group Innovation Website is being circulated across the
Group.

SparkTalks
At Mahindra, the willingness and ability to innovate is
present in good measure. However, the Innovation Centre
of Excellence believes that sharing the stories behind these
sparks of passion and ingenuity with broader communities
within the Mahindra Group can inspire many more smart
and eager minds to innovate.
An important dimension of innovation is open
mindedness towards external ideas. With the objective
of inspiring and energising innovation at Mahindra, the
Innovation CoE put together a dialogue series called
SparkTalks, which brings eminent persons in academia,
government and industry from within and outside Mahindra,
to share their innovation stories with Mahindra employees.
SparkTalks is a monthly series that is held at major
locations of Mahindra’s businesses within India. The topics
for the series are related to innovation in various industries
and cross-disciplinary fields. The audience is drawn from
a cross-section of Sectors, functions and hierarchy.
Each edition of SparkTalks is webcast live to an internal
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audience. It is also
videographed and
made available
for all employees
on the Mahindra
Group Innovation
Website.
The last few
editions have seen
external speakers
such as Dr. R. A. Mashelkar (the Chairman of India's
National Innovation Foundation), Sandesh Bhat (Vice
President, India Software Lab, IBM), Dr. Gopi Katragadda
(Managing Director, GE India Technology Center) and
Amitabh Chaudhry (MD & CEO, HDFC Standard Life).
Accompanying them have been internal speakers like Rajan
Wadhera, Kairas Vakharia, Romesh Kaul, Vivek Nayer and
Ramesh Iyer.

Mahindra
Innovation Awards
Instituted in 2003, the Mahindra Innovation Awards (MIA),
over the past decade, have been a means to channel the
path breaking work done by Mahindra-ites and harness
their potential for greater results. Over the years,
innovation has come to gather greater meaning for the
Group, including encouraging us to learn from our failures.
From 46 entries in the AD Sector in 2003 to 800+
entries in 2013 from all Sectors in the Group and all
worldwide business locations – it’s hard to argue that
MIA isn’t an institution in itself. In 2013, innovation was
recognised across four categories – Business Model,
Process, Offerings and Failed Innovation. The Failed
Innovation category was introduced a few years ago to
promote the
philosophy that
it is better to try
and not succeed
that to not try at
all. The quality
of innovations
truly embody
the essence of
Rise. They not
only portray an
originality of
ideas, but also
prove that
Dr. R. A. Mashelkar (the Chairman of India's Nathe ideas are
tional Innovation Foundation) was one of the external
speakers at the event.
impactful,
sustainable
and can be horizontally deployed. These are, in fact, ideas
that create value.
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Mahindra
Innovation Mela
The first ever Mahindra Innovation
Mela was held in 2013 and
showcased the Mahindra Innovation
Awards projects that had reached
Stage 3 to fight it out at the finals,
as well as those projects the jury
thought were worthy of mention
even though they had not made it
to stage 3.
The purpose
of the Mela was
three-fold – to
create a platform
to showcase
the innovative
work done by
teams, to inspire
other Mahindra
employees to
innovate, and
most importantly,
to offer a forum for conversations between businesses
to discover and combine synergies and develop game
changing concepts that add business value to the entire
Group. There was an overwhelming response to the Mela
which was very well received and well attended by the
senior management, including Anand Mahindra.
Discussing his experience at the Mela last year, Anand
Mahindra says, “My Mahindra colleagues continue to
amaze me with their intellectual brainpower. I therefore,
made it a point to attend the Mahindra Innovation Mela
to encourage the finalists of the Mahindra Innovation
Awards. At the Mela, I was astonished to see that we
have innovators everywhere - from the shop floors of
our manufacturing plants to the labs at MRV, from the
programmers in Tech Mahindra to the professionals in
the Corporate Center, the innovators
and their innovations kept me
spellbound.”
When asked about what
particular innovation caught
his attention, he replied,
“I wouldn't like to pick
and choose within the
innovations but instead I
would like to celebrate the
culture of innovation that
is rising within the Group.
It was in that context that I showcased a
collage of recent innovations from across the
group at the Mahindra Blue chip conference
in Cape Town last December.”

Micro
Innovation
There is always an inherent belief
within every organization that
the responsibility for innovation
lies with the organization's R&D
department. However, Anand
Mahindra urges all of us at
the Mahindra Group to break
that myth. “I would like us all to
think of ways in which we can do things - better, faster or
cheaper - within our own spheres of influence. I would like
my Mahindra colleagues to have the confidence to ask
questions and challenge conventions, especially if they feel
things are better done differently. I would like the Group
to create a culture where everyone is encouraged to think
like a "microinnovator" and
where everyone
truly believes in the
slogan - "Innovation
begins with 'I'.”
Elaborating on
this concept of
Micro Innovation,
Anand Mahindra
says that “it applies
as much to me as
to others within the organization.” Hence, at the Blue chip
conference he went on to elaborate a '5 S' framework that
he has found useful when thinking about innovation himself.
"The first two 'S' refer to the context in which innovation
happens and the subsequent three 'S' address the
construct of innovation. They include:
1. SPACE – For innovative ideas to flow, one needs to give
one's mind space to think about these critical problems.
Giving space to oneself could entail anything that helps
disconnect one from the rest of the world and focus on the
problem at hand – it could be listening to music,
walking alone on the beach, etc.
2. SELF INDULGENT CREATIVITY –
involves working on problems that one is
passionate about and wants to indulge in, but which
may not be directly connected with the daily job one
is doing.
3. SIMPLICITY – is always a virtue when trying to
solve any problem. Finding simple solutions to
complex problems is the true hallmark of an
innovative genius.
4. SANS ('without’ in French) – is
something that we at Mahindra thrive at. I
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have observed that we have always been able to overcome
complex challenges even 'without' enough capital or
technology or skilled human resources. Our
ability to solve problems even without
access to supposedly adequate
resources is truly remarkable.
5. SUSTAINED
EXPERIMENTATION – Genius
they say is 1% inspiration and
99% perspiration. Unless we
experiment with ideas, pilot them
and learn from the pilots, we will never
make bold decisions. The learning loops
formed by such sustained experimentation are
critical to innovation."
Discussing the increasingly critical role that Innovation
plays within the Group, Anand Mahindra said, “As we work
towards our Brand Aspiration 2021, innovation will play
a key role, especially in new geographies and business
segments where the Mahindra brand may be less well
known.”
The Mahindra Group's Brand Aspiration of
becoming one of the 50 most admired brands in
the world is, according to him, “An audacious one
that will need the support of everyone across the
organization. Rather than only looking towards
the researchers in R&D to come up with the
magic 'innovation' bullet that will catapult us into
that league, we will need everyone to think like an
innovator, act like an innovator - be an innovator, in
whatever they are doing. Because when everyone
in an organization, from the office boy to the
CEO, is always on the lookout for how they can do
their jobs better, it will show in the quality of their
products and services. It is no surprise therefore,

that the most innovative companies are often also the most
admired ones."

Twitter Initiative
Some of the initiatives on
Innovation include the
recent launch of the new Innovation
CoE Twitter account – created
to increase communication
between Mahindra employees at
upcoming events. The page is a
portal where users can ask questions
and communicate feedback directly to
speakers and event organizers, as well
as post live updates from SparkTalks and
events that the Innovation Centre of Excellence
holds. Through Twitter, the Innovation Centre
of Excellence posts live updates of events, publishes
inspirational quotes by speakers, as well as provides an
open environment and learning space for feedback and
debate within the Group. You can follow them on Twitter at
@InnovationCOE.

As Chairman has alluded to, innovation has to be the key component of
achieving our aspiration of becoming one of the 50 most admired brands
in the world; we will need to innovate on almost all fronts – customer
segments, geographies, products, business model and enabling practices.
In fact, we have to innovate smartly; for that, it is not sufficient if we focus
only on successful innovations which bring us revenue, but also to learn
from our failed innovations. Failed innovations teach us what to do and what to avoid in our
next innovation challenge and will make us ‘smart innovators’.
S.P. Shukla, Member – Group Executive Board
President – Group Strategy & Defence Sector
Chief Brand Officer
8
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Some Innovations at Mahindra
Title of Innovation

Division/Company

Sector

Short Description of Project

Mahindra Arogya
Suraksha

MIBL

Financial Services

MIBL offers healthcare insurance at basic level for
rural customers through the MMFSL network. The
value proposition combines elements of offerings,
delivery mechanism and service.

Opening doors for
the Mahindra Group
in Africa through
MACE2 strategy

Mahindra Consulting
Engineers Ltd (MACE)

Mahindra Partners

MACE developed an innovative model for Africa
Consulting & Engineering Sector (MACE2) Strategy to
harness the untapped business potential of Africa.

Business
Partnership for
Telecom Tower
Solar System

Mahindra EPC &
Mahindra Powerol

Mahindra Partners &
Automotive and Farm
Sector

Mahindra EPC and Mahindra Powerol joined hands to
provide solar power installations on Telecom Towers in
Bihar and UP

Msquare M&A
Alliance - An
International
Partner Connect

M&M Ltd

Corporate Centre

M&A Department at M&M established a webbased platfom for linking various constituents of the
Investment Banking (IB) community across the globe.
The platform can be used for non-exclusive independent
partner connect by partners in the alliance.

Korando Sports
Face Lift Project

Ssangyong Motor

Automotive and Farm
Sector

A branding, styling and Euro 5 engine design project
to facelift and give freshness to the Korando Sports
model and maintain dominant market presence.

E-Retailing of
Mahindra Two
Wheelers

Mahindra Two Wheelers

Two-wheelers

MTWL created an e-commerce platform initially as a
way to offload the inventory of the old Duro models
when the Duro DZ was launched.

R&D as a pivotal
role, for augmenting
revenue and
sustaining business

Tech Mahindra

Information Technology

Tech Mahindra established the Manufacturing Global
Innovation Centre (MaGIC) as an R&D lab-cum Centre
of Excellence that partners with business practices as
well as offers paid services.

Mahindra Shree

M&M Ltd. (Farm Division)

Automotive and Farm
Sector

M&M's Farm Division devised a unique loyalty
programme for tractor-buyers, which is available at
their top 200 dealerships

Innovation is a continuous process. Innovations cannot stop with a
few new products/services. Only continuous innovation across the entire
value chain can provide competitive advantage. The key requirement
for continuous innovation is enabling culture; one of the objectives of
Innovation COE is to foster this culture across the group’.
Sriram Ramachandran
Vice President, Innovation COE and Performance Monitoring
Mahindra has embedded innovation in its core purpose "Rise" and
focuses its efforts on both incremental and disruptive innovation. Ideation and
insighting, change management, risk taking with responsibility and execution
excellence are the pillars of our innovation culture and we continue to push the
limits in finding innovative solutions to our customers challenges.
Vishwesh Palekar, formerly Senior Vice President
Innovation and Emerging Markets and current President & CEO of Mahindra Genze
9
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Bharat Doshi
Transits from an executive
to non-executive role after
Four Eventful Decades
with the Mahindra Group

B

harat Doshi stepped down as
Executive Director and Group
CFO in November 2013, after a
distinguished and very eventful
40-year career with the Mahindra Group.
He will continue on the Board of Mahindra
& Mahindra as a Non Executive Director and as
Chairman of Mahindra Finance and Mahindra

Intertrade, in addition to
retaining board directorships
of various companies in
the Group and his role as
a Trustee on the boards of
foundations and trusts.
Bharat Doshi’s long
association with the
Mahindra Group has
witnessed outstanding career
achievements, which include
crafting master
strategies, deft
crisis-handling,
frontline negotiation
and much more, as
he played a critical
role in the Group's
rapid expansion into
a USD 16.7 billion
multinational Group.
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He is also the recipient of
several prestigious accolades,
including ‘India’s Best CFO’
award from Business Today; IMA
India’s ‘CFO of the Year' Award
for financial excellence, CNBC’s
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'CFO of the
Year' Award
and the CA
Business
Achiever –
Corporate
Award. In
2011 he was
inducted to
the CFO Hall
of Fame as
a Founding
Member by
CFO India, in recognition of an
exemplary career and a lifetime of
contribution to the field of Finance.
Anand Mahindra, Chairman
and Managing Director, Mahindra
Group, summed up his persona
and acumen very aptly when he
said, “Bharat has been
an integral part of the
Mahindra saga and
a solid pillar of the
Group for the past
four decades. Not
only has he played a
critical role in laying
the foundation of the
Group’s transformation
into a widely diversified
and financially
strong federation of

businesses, he was also a major
player and a prime mover in the
creation and subsequent exponential
growth of Mahindra Finance and its
associated businesses. His sagacious
leadership, wise counsel and lateral
thinking approach to problem solving
has made him friend, philosopher
and guide to many of us.
He has always stood for
the highest standards of
fairness and integrity and
has been the 'Conscience
Keeper' of the Group.
His financial knowledge,
business acumen and
wisdom have been
recognized at national and
international levels and he
is highly respected both
within and outside the
Mahindra Group. He
represents all that is
best in the Mahindra
Group.”
Chairman Emeritus,
Keshub Mahindra, said,
“Bharat Doshi joined us
nearly forty years ago
and in his journey in the
corporate world earned
many accolades. As
Group CFO, he set the highest standards of
performance, integrity, ethics and values. He always showed the highest
respect for the dignity of the individual and it was this and many other
qualities of the head and heart that made him a source of inspiration to
many, including those he mentored during his long career.”
ME brings readers a few highlights of this long and action-packed
journey...
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Mahindra Rise Awards 2013 Recognize Group’s Diverse
Business and Artistic Accomplishments

T

Anand Mahindra, Chairman & MD,
Mahindra Group, encourages the
gathering to “Be a rainbow in someone
else’s cloud".

he evening of Wednesday, November 20,
2013, saw Anand Mahindra, Chairman & MD,
Mahindra Group, take the stage at the Mahindra
Rise Awards. In the words of writer Maya Angelou,
he encouraged the gathering to “Be a rainbow in
someone else’s cloud". However, the radiant smiles
of the Rise Award winners and the performers and
the cheers that filled Mumbai’s National Center for
the Performing Arts (NCPA) auditorium, suggested Bharat Doshi, Anand Mahindra
that the Rise Awards themselves were the rainbow and Pawan Goenka are ready for
the show.
on that night!
The 2013 Mahindra Rise Awards, one of the
Group’s largest and most prestigious annual events, recognized over 200 winners
for accomplishments in Innovation, Safety and adoption of ESOPS and the Group’s
business excellence model - The Mahindra Way, as well as
in VEERTA and Sustainability.
Hundreds of members of the Mahindra family, including
Pawan Goenka, Executive Director & President, AFS;
Bharat Doshi, Executive Director & Group CFO; Anita
Arjundas, MD & CEO, Mahindra Lifespace Developers Ltd.
and the large number who came from the Kandivili Plant
and Worli office, applauded the incredible business and
personal achievements of the award winners.
Winning a Mahindra Rise Award for business and

Rise Award winners sport red dupattas, a mark of excellence.

S.P. Shukla and Bharat Doshi present the Innovation Awards.

Anita Arjundas presents the prestigious Safety Awards.

personal achievements remains more competitive than ever. In fact,
the Innovation Awards Committee received over 887 entries for just 13
awards, while only two out of 36 entries received ESOPS Awards. The
Sustainability, Safety and The Mahindra Way
committees also used extremely rigorous criteria
to pick their winners.
Thus, the winners deservedly smiled proudly
and wore red dupattas, as a mark of excellence,
'The Phoenix dance group performs a dance
on stage.
inspired by the Mahindra RISE philosophy.
The Rise Awards also recognized the Group’s
artistic talent. This year’s selection of performers
from across the Mahindra Group, chosen through the ‘Mahindra Has Talent’ program, spiced
Ankur Sarkar, Mahindra
up the night with music and dance. The repertoire spanned a dance choreography inspired by
Construction Equipment - Pune,
the Rise philosophy, singing of modern Bollywood songs and a taste of Indian classical arts like
delivers a passionate solo.
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Kathak and tabla. The diverse Mahindra talent on show awed the audience and even got
people out of their seats! Attendees also enjoyed the smooth and sophisticated tones of
Mahindra’s own Prakash Wakankar, the night’s Master of Ceremonies.
It was indeed a night to remember!

Ritesh Rajan, MRV, Chennai,
sings classic Bollywood hits.

'Mahindra Has Talent' performers are recognized at the curtain call.

Bhakti Deshpande, a
'Mahindra Has Talent'
selection, stuns the audience
with her Bharatnatyam
performance.

An amazing tabla performance
from Deepak Joshi, Mahindra AFS.

Seen above from left: S.P. Shukla welcoming the audience to the
Mahindra Rise Awards 2013 function; Prakash Wakankar hosting
the Mahindra Rise Awards 2013; and Beroz Gazdar introducing the
Sustainability Awards.

A galaxy of Rise Award winners wins recognition for their incredible achievements.

Mahindra Veerta Award for Navnath Desai

T

he Mahindra Veerta Award was instituted in honour of Mohan Redkar, a Mahindra
trainee engineer, who lost his life in a tragic incident while trying to save two
couples from drowning. This prompted Anand Mahindra, Chairman & MD, Mahindra
Group, to establish the Mahindra Veerta Award, to recognise Mahindra employees for
a selfless act of bravery with a certificate and a medal, as well as a prize of Rs. 1 lac.
The 2013 winner of the Mahindra Veerta award was Navnath E. Desai from Farm
Division, Kandivili, whose presence of mind and quick action saved precious lives.
Well done Navnath!
On December 4, 2012, Navnath’s neighbour’s LPG gas pipe caught fire and the
flames reached the gas cylinder regulator, resulting in the curtains also catching fire. On hearing his neighbour scream,
Navnath immediately rushed to her help and put his life at risk by putting his hands through the raging fire to disconnect
the cylinder. He then quickly doused the flames with a wet towel and immediately took the cylinder out of the building. At
the time of this incident only the neighbour and her young son were at home.
ME commends Navnath for both his courage as well as his presence of mind!
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V.S. Parthasarathy Wins Prestigious TMI Award

V

.S. Parthasarathy, Chief Financial Officer, Group CIO & EVP - Group M&A,
Member of the Group Executive Board, Mahindra & Mahindra Ltd.,
recently received the prestigious TMI Award for Innovation & Excellence for
‘Treasury Transformation’ from Treasury Management International (TMI).
Mahindra & Mahindra is the first Indian corporate to receive this award.
Speaking about this prestigious accolade, Parthasarathy said, “I am truly
glad to have received the award from TMI as one among the 10 Corporate
Treasurers of the world, for Treasury Transformation. Besides being a tribute
to the function and talent I preside over as CFO, this award is a toast to my
organization which has always laid stress on mantras of leadership, innovation
and excellence which is what TMI’s awards signify. It is also an attestation
that EM corporate treasuries have entered the vanguard of transformation
for accelerated performance. The award incentivises us to outperform and
V.S. Parthasarathy, Chief Financial Officer, Group
reach stretched goals in future.”
CIO & EVP – Group M&A, Member of the Group
A UK based specialized treasury advisory which is jointly run by the
Executive Board, M&M Ltd., receives the TMI
European Association of Corporate Treasurers and the International Group
Award.
of Treasury Associations, TMI showcases topical, pragmatic solutions and
strategic insights on treasury, cash management, foreign exchange and other issues affecting treasury and financial
professionals. It also highlights treasury and finance news, education and opinion. With real-life treasury management
experiences and case studies at its core, TMI provides valuable material for all practitioners, from experienced treasurers
and CFOs to those new to the profession. Their views are heard with respect in corporate and bank treasuries around the
world.
TMI also presents prestigious awards for “Innovation & Excellence in Treasury Management” and as part of this
awards process, it conducts a Corporate Recognition Awards ceremony, selecting just 10 corporates from around the
world which have demonstrated significant leadership, innovation and excellence in one of the ten Treasury and Corporate
Finance areas.
V. S. Parthasarathy was chosen as one of 10 Corporate Treasurers from around the globe for “Implementing a ‘One
Mahindra’ Culture for Local and Group Benefit” and received a special Crystal award at a ceremony held in London on
January 30, 2014.

Brand Trust Report Ranks Mahindra Among India’s
TOP 10 MOST TRUSTED BRANDS

T

he Brand Trust Report, India Study 2014, a comparison of the trust held in brands, shows that Mahindra has
bettered its last year’s rank by sixty-nine places to become the tenth most trusted brand.
The Report, fourth in its series, is a result of a primary research conducted on the proprietary 61-Attribute
Trust Matrix of TRA (formerly known as Trust Research Advisory). This year’s study involved 15,000 hours of
fieldwork covering 2,500 consumer-influencers across 16 cities in India. It generated 5 million data points and 20,000
brands from which the top 1,200 brands have been listed in this year’s report. These brands have been classified into
284 different categories as against 213 categories in 2013.

CIS Team in Action
 Founders’ Day celebrations at Mahindra
Towers, organized by the CIS Team, on October
2, 2013, jumpstarted the month with great
gusto. Rajesh Jejurikar, Chief Executive – Tractor
& Farm Mechanisation, was the Chief Guest on
the occasion. The Founders’ photographs were
garlanded, after which spirited employees got on
stage to showcase their talent. Both audience and
performers had a memorable experience.
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 In collaboration with Club Mahindra, CIS organized a Travel Workshop for employees at Mahindra Towers. The aim of the
workshop was to resolve issues that employees face with the Travel Desk and share the perspective of the Travel Desk
with employees. This initiative was well received and will be organized every quarter.
 The Group Security team continued to empower women through the Women Employees
Safety Workshop. The team has conducted six sessions thus far for women employees of
Mahindra Towers, Tech Mahindra, Mahindra Finance and 3 Global Services.

 In keeping with the motto of ‘Women's Empowerment’, CIS has established
a forum called Sakhi, for women employees to bond and resolve issues,
if any. This initiative is led by Kanchan Karve. The ladies meet once every
quarter and make the most of their time together.

 After all the work, it was time for some play on November 23, when the CIS team set
off for a picnic to Apta. A variety of games brought out the fun and competitive side of the
team and the entire day was packed with laughs and shenanigans.

TREND WATCH

Hybrid and Electric Powertrains to
Drive Sustainable Mobility
This column by Darius Lam, Associate Editor, focuses on automotive issues.
The increasing price of fuel, availability of multiple new models and greater environmental
consciousness are driving the penetration of hybrid and electric vehicles in the global market.
Currently, the number stands at well under 10% of the total market, however these broader
trends are expected to drive exponential growth in the coming years.
According to recent estimates, the tipping point for sales of these vehicles will occur within the next three to five years,
depending on overall economic growth, development of new technologies and the evolution of government regulations.
Mahindra Reva has been a pioneer of electric vehicle technology both in India and globally and the E2O electric model is its
vision of the Future of Mobility. The company believes that affordable electric models are a key component in the development
of sustainable mobility solutions, particularly in increasingly congested urban areas.
It has also been at the forefront of innovation in battery technology, electric motor design and electronic control systems
to enhance energy efficiency. Improvements in these areas would only help to alleviate ‘range anxiety’ among potential buyers,
by allowing EVs to travel greater distances on a single charge.
Governments play a key role in the adoption of EVs and this is particularly true in India. In fact, the Government of India is
very keen to increase the penetration of electric and hybrid vehicles in the country. The National Electric Mobility Mission Plan
aims to put 6 to 7 million electric and hybrid vehicles on the road in India by 2020. However, the government is yet to provide
financial subsidies to support the spread of these types of vehicles in the country.
Apart from the E2O, the Mahindra Group has been developing several other models at its R&D labs at the Mahindra
Research Valley near Chennai and in North America. These include new variants of the E2O, an electric version of its Verito
sedan model and an electric version of the Gio and Maxximo light trucks.
Mahindra is also working with Ssangyong on a new electric vehicle platform for larger and more powerful models. Micro
hybrid versions of SUV models like the Scorpio have already gone on to sell over 100,000 units in recent years, showing the
promise of this new technology.
The Group has also just entered the new Formula E Championship that features powerful electric racing cars competing
on street circuits around the world from September this year. This is also expected to drive innovation and lead to the
development of a new generation of hybrid and electric models.

15

ISSUE 4, 2013

SECTOR BRIEFS

AUTOMOTIVE & FARM EQUIPMENT

Exciting New Launches
Entry-level ‘W4’ XUV500

M

&M recently announced the launch of the entry-level ‘W4’ model
of its popular SUV, the XUV500. It is powered by the mHawk 140
bhp engine and boasts of a Cheetah-inspired design and a range of
technology, safety and comfort features.
Speaking at the launch, Dr. Pawan Goenka, Executive Director &
President, AFS, said, "With over 74,000 vehicles on the road within
two years, the XUV500 is one of our most successful launches. As a
customer-centric organization, we have incorporated customer feedback
at every step and evolved. Today's W4 model launch bears testimony to
the same."
The launch of the W4 model makes the XUV500 accessible to
more customers. In spite of being an entry-level model, it is technology laden and has a mileage of 15.1 km.
per litre (ARAI-certified). It is powered by a state-of-the-art 2.2-litre mHawk diesel engine meshed with a 6-speed
transmission and has a 5th generation Variable Geometry Turbocharger, as well as advanced Micro Hybrid
Technology. It also boasts of a range of technology, safety and comfort features and is unmatched in terms of style,
performance, safety and comfort, thereby providing a complete driving experience to customers.
With this launch, the company aims to attract sedan and compact SUV buyers who wish to upgrade to the
XUV500.

Scorpio Special Edition

O

ctober 2013 saw the launch of the Scorpio Special Edition. It adds an element of luxury and style to the tough
and rugged persona of the Scorpio with special trims and finishes, high quality accessories and plush interiors,
as well as chrome plated alloy wheels, racy decals and a roof-mounted 9” DVD player.
It is equipped with a fuel-efficient 2.2-litre, 4-cylinder mHawk diesel
engine and its 120-bhp power allows it to zip from 0 to 60 kmph in 5.7
seconds. Additional safety features include the ABS (Anti-lock Braking
System) and airbags. The EST (Extra Stability Technology) Suspension
enables greater stability and a comfortable ride. Other unique features
include Intellipark with sensors in the rear bumper for easier reverse
parking, intelligent rain and light sensors that automatically control wipers
and headlights and Tyre–Tronics, a sophisticated measuring system that
provides updates on the exact air pressure and temperature of each tyre.
It is targeted at style seekers and adventure enthusiasts and is a true
celebration of comfort and luxury. It retains its exclusivity with only 500
vehicles being rolled out.

New Bolero Pick-Up Flat Bed with
Micro Hybrid Technology

O

ctober 3, 2013, witnessed M&M launch a refreshed look ‘Bolero
Pick-Up Flat Bed’ in Hyderabad, with pioneering micro hybrid
technology, more contemporary and stylish exterior and interiors
and a higher load capacity of 1,250 kg. This vehicle will cater to the
evolving needs of stand operators, businessmen and traders. It is
powered by Mahindra’s trusted MDI Engine which has an output of
63HP (46.3 KW) with 195 Nm of Torque and delivers an excellent
13.86 km per litre mileage.
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Mahindra QWIK Innovative Customer Care Initiative Launched

M

&M recently launched Mahindra QWIK, a unique service initiative,
for owners of Mahindra’s personal range of vehicles, to enhance
the customer experience and reduce waiting time at service centers.
Strategically located QWIK service outlets will offer service solutions as
well as essential periodic maintenance services.
Each outlet will comprise of a compact workshop with 1 or 2 bays,
manned by a team of expert technicians and service advisors, specially
trained on productivity enhancement techniques.
The company has pre-selected the nature of the ‘wait while we
service’ jobs that these Mahindra QWIK outlets will handle and delivery
is assured within 90 minutes or less. Special reverse countdown clocks
start when a vehicle is taken in for servicing. While their vehicles
An interior view of the first Mahindra QWIK facility.
are being serviced, customers have access to a Wi-Fi enabled air
conditioned lounge. This is one more customer-centric initiative, to add to the previously launched ‘With You Hamesha’
mobile app, the You Tube DIY channel and others. The first such facility was recently inaugurated in Chennai and the
launches of more such service outlets are scheduled in prominent cities.

Supplier Risk Management Cell Inaugurated

I

dentifying and proactively managing business risk to the Supply Chain is a key strategy for the company's growth and
success. Thus, in mid-2013, Rajan Wadhera, Chief Executive – Technology, Product Development and Sourcing &
Member of the Group Executive Board, inaugurated a new Supplier Risk Management (SRM) Cell in the Sourcing function.
Addressing the team on this occasion, Rajan Wadhera and Hemant Sikka, Chief
Purchase Officer – AFS, layed emphasis on the following objectives of the SRM Cell:
 Developing & benchmarking robust, end-to-end Supplier Risk Management
processes  Creating a customized, well defined Supplier Risk Management
framework  Creating templates for a risk review mechanism  Creating a
standardized action library for different risk scenarios  Building team capability for
Supplier Risk Management.
A Supplier Risk Management workshop was also held on the occasion for a large
section of SSU, CDMM AD, CDMM FD, Supply Chain Management AD, Corporate
Risk Management Cell and IT personnel.

A large gathering of suppliers at the inauguration ceremony. Inset: Rajan Wadhera lights the inaugural lamp.

MVML Snippets
 In line with the
Crusade initiative at
AFS, MVML organized
a Supplier Meet to
engage and interact
with suppliers and
share the roadmap
for embarking on this
journey.

 MVML's Occupational Health
Centre conducted a series of
health camps on spine-related
ailments, an ophthalmic camp,
a physiotherapy camp and an
exhibition on the healthy heart,
etc., in line with the Health and
Wellness initiative at AFS.
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Sales Milestone for Mahindra Bolero

O

ctober 30, 2013, witnessed the Mahindra Bolero, M&M’s most popular sports utility vehicle (SUV) brand,
achieve a new sales milestone – over 6.5 lac vehicles on Indian roads. This is testimony to customers' confidence
in the brand. The Bolero has been India’s No.1 SUV for seven years in a row and also topped the TNS Automotive
Total Customer Satisfaction Study 2012. Thanks to an unbeatable value for money proposition - affordable pricing,
low maintenance costs and high resale value – the Bolero’s popularity has soared.This aspirational, tough and rugged,
entry-level SUV with macho styling and go-anywhere capability, has been dominating Indian roads for 13 years and
registered a growth of 17% in FY-2013 – becoming the only Indian SUV to sell over 100,000 vehicles, for two years
in a row.
"Ruling roads and hearts across the country, the Bolero has moved from strength to strength, to enhance the
lifestyle, fun and adventure quotient of consumers,” affirms Pravin Shah, Chief Executive, AS.

Mahindra Reva EV Charging Station at BIAL

M

ahindra Reva Electric Vehicles has partnered with Bengaluru
International Airport Ltd. (BIAL) to set up an electric vehicle
(EV) charging infrastructure at the airport - making BIAL the first
Indian airport to have this infrastructure. The facilities are offered
free exclusively to Mahindra e2o customers, with an additional
benefit of 20 per cent discount on parking charges.
“Facilitating free EV charging at the airport will help customers
to do affordable airport commutes from various parts of the city
without any range anxiety,” said Chetan Maini, CEO, Mahindra
Reva. “We look forward to working with the government and other
entities to create an EV ecosystem for the adoption of zero emission mobility for cleaner and greener cities.”
Bengaluru, home to the largest number of electric cars in the country, is the most EV-friendly market, with a
significant charging infrastructure. While 95 per cent of the charging is done at home, Mahindra Reva has installed
over 100 strategically located charge points across the city.

Building Suppliers’ Business Capability

T

o help supplier partners of the Automotive & Farm Equipment Sectors
gear up for the future and deal with challenges posed by a slowdown
in the economy and the entry of global MNCs, a kickoff workshop was
held for Batch II of these supplier partners on November 18, 2013, to
upgrade them on both the technical and managerial fronts.
Titled ‘Supplier Business Capability Building’ it was inaugurated
by Prince Augustin, Exec. VP - Group Human Capital & Leadership
Development and Hemant Sikka, Chief Purchase Officer, AFS. Both of
them laid emphasis on Strategic Business Planning, Managing Growth
through Partnerships, People Practices and Execution Excellence.

Prince Augustin, EVP – Group HR & Leadership
Development (above) and Hemant Sikka,
Chief Purchase Officer – AFS (right) address
participants at the workshop.

MRV Paper at SIMCOMVEC 2013

T
The MRV Systems Evaluation Lab team with
Dr. Pawan Goenka, Executive Director &
President, AFS.
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he team of Bhatkar Hemant, Venkatsubramanian B., Ramakrishnan D.
and Vijayakumar N. from Mahindra Research Valley’s System Evaluation
Lab (SEL) presented a technical paper at the 8th SAEINDIA International
Mobility Conference & 1st Commercial Vehicle Engineering Congress India
2013 (SIMCOMVEC), held on December 7, 2013, in Chennai.
The paper, on ‘Simulating Human Body Touch Automotive Tests Using
Industrial Robot & Intelligent Grippers Equipped With Sensors’, was presented
to a gathering of technical experts, including Dr. Pawan Goenka, Executive
Director & President, AFS.
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News from Ssangyong Motor
New Korando C Launched in Europe
Following its China launch, Ssangyong Motor launched the New Korando C
in Europe on October 3, 2013, in Wiesbaden, Germany, which is a key
region of the European market. This premium urban leisure vehicle has been
drastically redesigned and now sports a totally new look with greater
market appeal.

World’s Biggest Ssangyong Plaza Opened in Turkey
Ssangyong Motor recently opened its biggest showroom in Istanbul,
Turkey. Local distributor Sahsuvaroglu’s brand-new headquarters
and showroom with 11,300m² on the 8th floor is the world biggest
Ssangyong Plaza. SYMC believes that the opening of this dealership
in Turkey will further strengthen its sales competitiveness by targeting
Eastern Europe and the Middle East.
Along with the opening
ceremony of the new
plaza, Ssangyong also unveiled its latest vehicles – the New Korando C
and the Korando Turismo in the Turkish market.

Global Service Conference
in Korea
Ssangyong Motor held its 2013 Global
Service Conference in Daejeon, Korea,
in November 2013. It was attended by
around 50 service and parts regional
managers from 38 countries. It
featured presentations, regional meetings and the Excellent Service Awards. Ssangyong mangers discussed how to
improve global service quality and strengthen global communications with regard to service.

Chinese Media Visit Ssangyong
Ssangyong Motor, along with its Chinese
distributor, invited the Chinese media to visit its
Pyeongtaek plant in December 2013. Around
20 reporters from major online and print media
participated in the invitation program for three
days.
Varied programs were organized, including a
meeting with the CEO, an assembly line tour and
test-driving of models such as the New Korando
C and the Korando Turismo. The reporters
were very satisfied with the stylish design and
outstanding performance of these vehicles.
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A Series of Mahindra Truck & Bus Highlights
 The Grand Jury Meet, one of the last major
milestones at the Mahindra Transport Excellence
Awards, was successfully held on December 23,
2013, with support from the Ministry of Road
Transport & Highways (MoRTH), Government
of India, the patron ministry of our sector. Vijay
Chhibber, Honorable Secretary of MoRTH, presided
as the Chairman of the Grand Jury. Other members
included Sanjay Bandopadhyaya, Joint Secretary,
MoRTH; Alkesh Sharma, Joint Secretary, MoRTH;
Prof. Dinesh Mohan, Professor of Logistics and
Vijay Chhibber, Secretary, MoRTH, flanked by the two Joint Secretaries,
Transport at IIT Delhi and an expert in road
other eminent members of the jury and the MTB and Agency teams.
transport; Vinnie Mehta, Executive Director, ACMA;
K. K. Gandhi - Executive Director (Technical), SIAM; and Nalin Mehta, MD & CEO – MTB (non-voting member).
For the first time, the Grand Jury Meet was held at the Transport Bhawan, the headquarters of MoRTH. The entire
event was monitored and supervised by Ernst & Young, the process advisors and auditors for the awards program and
facilitated by the transport sector consultants, Anantara Solutions and RC&M.

 The DISCOVER Call Center was
inaugurated at Mahindra Truck &
Bus (MTB), to promote a dynamic
customer connect by generating
inquiries and providing product
information through outbound calls.
It will also serve as a response
management for various marketing
initiatives like OPL, Awards etc.
Rajesh Mangal, Sr. VP – Sales & Marketing, MTB, is seen
inaugurating the Center.

 The Transport Ecosystem
Connect Initiative, popularly
known as the Outperformers’
League (OPL), was held
in five cities to update
customers with the latest
happenings. It witnessed the
MTB team engaging with
nearly 500 key customers –
fleet owners, operators, etc.

 A Testimonial Campaign
for MTB Truck Application was
implemented for 14 segments
pan India, in which 25 customers
endorsed 14 success segments.

 A first-of-its-kind Container Workshop was installed in JNPT, Mumbai, to improve MTB's service reach & visibility
to customers. This workshop is strategically placed where MTB’s vehicle population is highest, thus providing maximum
benefit to customers by giving them a full-fledged service point along their route. Trained technicians have been deputed at
this workshop to ensure service quality
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Tractor Production Milestones
,000

10,00

Tractors at Swaraj Division

Swaraj Division rolled out its millionth
tractor on November 13, 2013. To celebrate
this achievement, Swaraj Plant 1, especially the
assembly line, was festively decorated. Thousands
of eager eyes witnessed the magical moment
of the millionth tractor being rolled out and this
milestone was webcast live to other plants too.
As the clock struck 4 p.m., SEC Members
gathered in the Assembly area for a special
ceremony. The recital of a composition created
by Guramanjan Singh Saini (Cell Member), was
followed by the inaugural address by Harish
Chavan, COO and speeches by Jatinder Gujral,
VP – Manufacturing, Rajiv Rellan, VP – Sales &
Customer Care and other SEC Members, along
with the Plant Heads, complimenting the Swaraj family.
This was followed by the traditional coconut-breaking ceremony by Management and worker representatives and
the oldest employee of Swaraj Plant 1, along with Vedic chants and the traditional Ganesh Poojan.
Harish Chavan rolled the ten millionth tractor out from the assembly area, thus creating a new milestone for
Swaraj Division.

000

3,00,

At Swaraj Plant 2

October 31, 2013, marked the biggest milestone ever at Swaraj Division
Plant 2 – the rolling out of the plant’s 3,00,000th tractor!
This special tractor was rolled off the assembly line in the presence of
Harish Chavan, COO, Swaraj Division, Jatinder Gujral, VP – Manufacturing and
Ashutosh Tripathi, Plant Head, Plant 2.
Lauding his team on this amazing achievement, Harish Chavan said, “This
milestone underscores the Division’s world class manufacturing capabilities
here at Plant 2.”

0

10,00

At Zaheerabad Plant

November 21, 2013, was a red-letter day along
Zaheerabad Plant’s production journey as it
witnessed the rolling out of the 10,000th tractor.
This milestone was achieved within the seventh
month – just 200 days after the commencement of
commercial production of tractors at this plant on
May 2, 2013.
Sudhir Pathak, Sr. VP – Manufacturing, SCM
& CME, rolled out the 10,000th tractor from the
assembly line conveyor and observed that he was
very happy about achieving this milestone.
“This is the first time ever in the history of Farm
Division Manufacturing that we have been able to
accomplish such a milestone in such a short time
span,” he said.
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Yuvraj 215 Launched in Himachal Pradesh and
Jammu & Kashmir

M

ahindra Tractors launched its 15 HP tractor, the Yuvraj 215 – a compact, versatile,
fuel-efficient and easy to operate tractor – in Himachal Pradesh and Jammu & Kashmir
in October 2013.
Due to its compact size, this is an ideal tractor for driving through the narrow lanes of
Himachal Pradesh. It is also ideal for the orchard areas, especially for apple growers. Here
it can be used to go between the apple trees for interculture and spraying operations.
Thus, the Yuvraj 215 is ideally poised to drive positive change in the Himalayas.

MAHINDRA SAMRIDDHI INDIA AGRI AWARDS

Great Response to Fourth Edition

M

&M’s Farm Equipment Sector (FES) received 34206 nominations for the fourth edition
of its Mahindra Samriddhi India Agri Awards (MSIAA 2014). These awards honour
farmers and institutions, recognising their noteworthy and purposeful contributions to the
field of agriculture – the backbone of the Indian economy.
The awards highlight some of the most inspiring stories in the agricultural community and
provide a unique platform upon which farmers, scientists, institutions, universities and policy-makers of the Govt. of
India can come together to exchange knowledge and share best practices related to agriculture in India.
MSIAA is a true reflection of the Mahindra Group’s intent to spread the message of 'FarmTech Prosperity' in India.

Mahindra Powerol Launches Electronic Fuel Saving System
for Diesel Generators

A

recent breakthrough innovation from Mahindra Powerol is the eFSS
(Electronic Fuel Saving System) for diesel generators – which ensures
that the company retains its position as the leading manufacturer of diesel
generators in the Telecom Sector through constant innovation and re-invention.
Since a majority of telecom sites run diesel generators at a constant speed,
irrespective of load demand, Mahindra Powerol identified the most efficient
speed of operation for its diesel generators with respect to the load and then
introduced the e-FSS system which enables variable speed operations.
Thus, diesel generators equipped with the eFSS system, use 18% less diesel
– substantially contributing towards reducing their overall carbon footprint. In
addition, lower consumption of fuel considerably reduces the overall operational
expenses of telecom towers.

The e-FSS panel is highlighted in the
diesel generator.

Mahindra ShubhLabh Honours Grape Farmers in Nashik

N

ine grape farmers and one service provider were felicitated by Dr. S.D. Sawant, Director, National Research Centre
for Grapes (NRCG), at the 2nd Farmer Felicitation function, organized by Mahindra ShubhLabh Services Ltd. (MSSL)
on November 26, 2013, in Nashik. Their contributions towards achieving high field productivity and quality standards for
export-oriented grapes which comply with food safety norms of European Union countries and the United Kingdom were
recognised.
On the occasion, around 350 farmers gathered to celebrate their long association with MSSL and applaud these high
achievers. In the 2013 grape export season, MSSL retained the crown of the largest grape exporter from India, exporting
564 containers with 7446 MT of grapes.
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Mahindra Agribusiness Enters the
Branded Fresh Fruit Business

M

ahindra Agribusiness launched its fresh fruit brand, Saboro, on November 21,
2013 in Hyderabad – making M&M Ltd. the first Indian corporate to offer a wide
variety of branded fruit to health-conscious consumers. Saboro originates from the
Spanish word ‘sabor’ which means taste.
“Our farm equipment business cherishes the long-term aspiration of delivering
Ashok Sharma, Chief Executive,
‘Farm-Tech Prosperity’, by going beyond the traditional product range of tractors and
Agri & Allied Business, launches the
other farm mechanization solutions and becoming a diversified agriculture company,
Saboro brand in Hyderabad.
thereby benefiting Indian farmers,” said Dr. Pawan Goenka, Executive Director &
President, AFS. “We are actively focusing on developing our agri-business and are excited at the launch of the Saboro
brand.”
“We entered the fresh fruit business by exporting grapes. We work closely with over 600 grape growers across
Maharashtra and through our agronomy interventions we have helped them increase their productivity by around 50%
in the last the three years. Today, we are the Number 1 Indian exporter of quality grapes to Europe,” explained Ashok
Sharma, Chief Executive – Agri & Allied Business. “Extending this way of working to other fresh fruit and given our strong
farmer connect and quality focus, we are confident that we will become the most preferred premium fresh fruit brand in
the country.”
Saboro fruit will be available at select organized retail outlets and also in the general trade across key metro cities in
the next few months. Over the next three years, the company plans to supply Saboro fruits through 200 outlets across
India.

Unnati Single Super Phosphate Fertilizer Launched

M

ahindra Agribusiness (Crop Care) has started pilot sales of Unnati
Single Super Phosphate (SSP) fertilizer, after the launch of the
product in Punjab, Haryana and Uttar Pradesh.
Unnati SSP delivers straight fertilizer through Phosphorus (16% P2O5),
besides supplementing Sulphur (11%) and Calcium (20%) in which Indian
soils are deficient. All three are
essential micronutrients and
stimulate plant growth, fruiting
and seed development. It is
also a sustainable product as it
enhances local employment creation by indigenous manufacturers and thereby
escalates value within the country.
Moreover, since SSP manufacturing utilises Hazardous Sulphuric Acid, which is
a byproduct of the Detergent/Mineral Industry, it reduces the effluent treatment
burden. Low grade non viable rock phosphate deposits are also a raw material.

More Swaraj Highlights
• Swaraj Division hosted the second edition of the Chandigarh Regional
Olympics on November 16, 2013, at the Millennium School, Mohali.
This CSR program, which aims to create a passion for Science in
students of standards V and VI, had a Jet
Toy-making competition and a SKIMMER
Olympics and saw participation from 45
teams from 15 city schools.
• ‘Thank God, It’s Fun Day (TGIF) was kick-started in sync with Diwali, the festival of lights, to
bring fun at work to Swaraj Plant 1, Plant 2 and Foundry. A slew of activities under the TGIF
initiative included a ‘Decorate Your Area Contest’, the traditional Lakshmi Puja being organized
on Dhanteras, a ‘Luncheon Together’ and a Tug of War which saw keen participation.
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Making a Mark at EXCON 2013

T

he FES Construction Equipment and Mahindra
Powerol teams participated in the 7th edition
of EXCON 2013, South Asia’s largest construction
equipment event, held in Bengaluru. This exhibition,
organized by the Confederation of Indian Industry
(CII), in partnership with the Indian Construction
Equipment Manufacturers' Association (ICEMA), the
Builders Association of India (BAI) and the Government
of Karnataka attracted 715 exhibitors from various
countries and over 30,000 visitors.
The Construction Equipment team created a whole
new and unique experience for visitors to EXCON
2013, by using customer Rise stories to drive home points on key product
differentiators. A special movie hall was set up at their pavilion, where customers
could enjoy watching these real life Rise stories while enjoying a relaxing leg
massage.
Mahindra Powerol and its group companies, CE and MTB, occupied a large
pavilion. Among the products on display were Mahindra Powerol’s stylish, new
leaf-shaped 15 kVA diesel generator, along with a 4-cylinder 4795 NEF engine
and a 275 DI engine.
There was a highly positive response, with Mahindra Powerol products getting
good visibility and about 100 leads being generated. It was also an opportunity
for the Powerol teams to foster new relationships with customers.

Mahindra 265 DI Power Plus Potato Special Launched in Agra

M

ahindra Tractors launched its new 35 HP tractor, the Mahindra 265 DI Power
Plus Potato Special, in Agra, in October 2013. This is a powerful, fuel-efficient
and versatile new age tractor with revolutionary and technologically advanced Hy-TEC
Hydraulics, ideal for potato farming. It is also capable of lifting heavy loads.
What’s more, the Mahindra 265 DI Power Plus Potato Special has an adjustable
track width. This is extremely critical for potato farming, as farmers plant potato
tubers at different standard widths, based on the farming practices prevalent in that
region.

SECTOR BRIEFS

INTERNATIONAL OPERATIONS

Training for Service Dealers in Sri Lanka

A

training programme was held for Service Dealers at the DIMO
Learning & Development Centre in Weliweriya, Sri Lanka.
The objective of this
programme was to
train service dealers
on critical settings of
Mahindra Transmission
and educate them
on the advantages of
Mahindra Tractors, as compared to competitor brands.
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Free Service Campaign in Nepal

A

gni Incorporated, Mahindra Tractors’ dealer in Nepal, recently
conducted a Free Service Campaign, covering customers in the areas
of Urlabari, Itahari and Biratnagar. The main objective of this campaign was
to lay emphasis on the customer
centricity at Agni Incorporated.
The 3 Ss – Sales, Service and
Spares – were promoted through
a number of activities such as general check-ups and free servicing of
tractors; special discounts on spare parts and lubricants and encouraging
customers to use the same; educating customers about general
maintenance and operation of tractors and scheduling tractor servicing;
obtaining customer complaints, suggestions and feedback; and free health
check-ups for drivers.

A Major Breakthrough in Indonesia

P

T Intracopenta, Mahindra Tractors’ distributor in Indonesia, received a
major breakthrough in the palm oil plantation sector, when it secured an
order for the supply of first batch of tractors to PT Hindoli, which is part of the
Cargill Group, one of the leading producers of palm oil in Indonesia. A team
from PT Intracopenta, led by Mr. Haidir, Product Manager, visited the PT Hindoli
Seipelepah Estate and made a presentation on Mahindra and PT Intracopenta
for the management and staff there.
This was followed by a product presentation and field demonstration session
on the 8000 4 WD.

A product presentation by Mr. Haidir, Product
Manager, PT Intracopenta.

Taufik Nasution, Senior Estate Manager, PT
Hindoli, delivers the opening address.

The team at PT Hindoli Seipelepah Estate.

To further develop customer confidence, a Mahindra 8000 4 WD
trial unit was given to the PT Hindoli Group for use for a month. It was
used to haul palm fruit in 10-ton and 12-ton bins. After this first-hand
experience of the superior performance of the Mahindra 8000 4 WD at
their plantations, the Hindoli Group placed an order for 10 tractors as
part of their first offtake.
“We hope to use this company as the flag carrier and reference
point for other companies in the palm oil industry,” said Jimmy Halim,
Director, PT Intracopenta. “As we have repeatedly said, the performance
of Mahindra tractors in the field is terrific and many customers
A field presentation in progress.
are repeat buyers. With continuous support from Mahindra and
opportunities such as these, we are confident of achieving increased results.”
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Intranet Relaunched in New
‘PADDOCK’ Avatar

M

ahindra Two Wheelers Ltd. (MTWL) relaunched its
new intranet, ‘PADDOCK’, on October 2, 2013. In
this avatar, the new intranet is more interactive and allows
user participation. It will boost information-sharing within the
organization with newly introduced sections like ‘Discussion
Forum’, ‘Blogs’, ‘Poll of the Week’ and ‘Ask BLT’. More new
flavors will be added in future.
The new intranet has already had over 60,000 hits and
has won plenty of ‘likes’ from the team.

Strengthening Ties in Latin America

T

owards establishing the MTWL brand globally and enhancing the relationship with MTWL distributors in Latin
America, the International Business Team organized the visit of a delegation of senior executives to the newly
operational distributor and dealer network in Guatemala and Nicaragua.
The visit has helped in strengthening bonds with Channel Partners and has elevated their trust level in the
Mahindra brand. The coming months will witness customers in Latin America riding Mahindra motorcycles and
scooters.

MTWL BE Team Initiates
Cross Learning With AFS

W

ith the initiation of The Mahindra Way (TMW)
journey at MTWL in F13, the BE team
has moved forward with the strengthening and
benchmarking of TMW practices, by adopting best
practices across Group companies. One such initiative
was the MTWL TMW coordinators going on a study
tour to the AFS Sector.
MTWL TMW coordinators who went on a
study tour to the AFS Sector.

Founders’ Day Celebrations

M

TWL celebrated Founders’ Day with great enthusiasm at the Pithampur and
Pune locations. The Pune team renewed its commitment to society, deciding
to contribute further to the development of girls and women, through ‘Nanhi Kali’.
Anirban Ghosh, Vice President – Strategic Planning, FD, and his wife attended the
event as Chief Guests. A highlight of the event was the entertainment put up by
Pune employees and their family members.
At MTWL's Pithampur
Plant, Rajan Wadhera,
Strategic Chief Executive,
TPDS, presided as Chief
The inaugural lamp is lit.
Guest at the Founders'
Day celebrations, along
with Nirmal Matharu, Sr. VP and Plant Head, MTWL. During the
celebrations, the plant’s growth plans were shared and a variety of
performances were put up by employees and their families. Prizes
MTWL team members perform a dance.
were distributed to winners in sports and cultural activities.
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MFCWL Debut at Autocar Performance Show 2013

M

ahindra First Choice Wheels Ltd. (MFCWL) made its debut at the
Autocar Performance Show 2013, held in Mumbai, from October
17-20, 2013. The company was the only organized used car player present
at the show and put up an attractive stall, showcasing its value proposition
through the display of high-end, multibrand used cars and the novel Indian
Bluebook kiosk, which is an innovative product from the MFCWL stable.
The stall got rave reviews from visitors to the show as it helped people
discover how MFCWL could get people to shift gears through its products.
Life ka gear badlo!
Dr. Nagendra Palle, CEO, Mahindra First Choice Wheels, visiting the MFCW stall.

Automaxx, MFCWL’s 300th Used
Car Outlet, Inaugurated

A

utomaxx, MFCWL’s 300th used car outlet, was inaugurated
in Mulund, Mumbai, by Rajeev Dubey, President - Group HR,
Corporate Services and After-Market & Member of the Group Executive
Board, M&M Ltd. (2nd from right) along with Dr. Nagendra Palle,
CEO, Mahindra First Choice Wheels, Yatendra Chadha, Sr. VP – Retail
Business, Tarun Nagar, National Head (Franchisee Operations) and Vijay
Obhan, Director, Automaxx.

‘Car Dent Estimator’ Launched

T

he ‘Car Dent Estimator’ was recently launched by Mahindra First Choice
Services (MFCS). This is a first of its kind product in the country for obtaining
an instant repair estimate for car damage. All a car owner needs to do is to visit
the MFCS website and enter the damage details of his car and thereafter get an
instant estimate. There is a specially designed interface built for smart phone
users. To use the Car Dent Estimator visit: www.mahindrafirstchoiceservices.com or www.cardentestimator.com

Four New MFCS Workshops
Opened in NCR

M

FCS launched four workshops in a single day – December 20,
2013 - in NCR at Faridabad, Greater Noida, Noida Sector
5 and Sector 63. The workshops were inaugurated by Rajeev
Dubey, President (Group HR, Corporate Services & After-Market) &
Member of the Group Executive Board and YVS Vijay Kumar, CEO,
MFCS (see picture at right). Besides these, MFCS has one more
workshop in Ghaziabad thereby taking the tally to 5 in NCR and
26 nationally.

The new MFCS Workshops (from left) in Noida Sector 5, Noida Sector 63, Greater Noida and Faridabad.
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Online Multi-Brand Parts Catalogue from MFCS

T

he online Multi-Brand Parts Catalogue (MBPC) from MFCS covers 9 makes,
92 models and 68 part types with approx. 9300 part lines. It can be used
by the Spares team to obtain part details like part number, MRP and brand,
based on the vehicle make and model.
The Service team can use the catalogue not only to get the same part
details but also to use the ‘Quick Service Estimate’ feature. In this feature the
Service Advisor can generate an estimate of spare parts, misc. parts (tyre, battery, etc.) and labor required for repairing
car damage. The estimate can be downloaded in PDF, Word and Excel formats and given to the customer.

50th Issue of Parivartan Released

M

FCS recently published the 50th issue of its monthly in-house
magazine Parivartan. This magazine was started in August
2009 with the aim of creating a platform on which to bond, share
and communicate with all employees.
Rajeev Dubey, President (Group HR, Corporate Services & After-Market) &
Member of the Group Executive Board, M&M Ltd., releases the 50th issue
of Parivartan.

SECTOR BRIEFS
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Mahindra Aerospace Inaugurates New Aerostructures Manufacturing
Facility and Announces New Technology Partnership

M

ahindra Aerospace inaugurated
its state-of-the-art 25,000 sq.m.
aerostructures manufacturing facility at the
Narsapura Industrial Estate near Bengaluru
on October 21, 2013. Large, complex
sheet metal parts will be crafted here,
using the latest processes and equipment.
Nearly 10,000 sq.m. will be devoted to the
manufacture of major airframe assemblies
and sub-assemblies.
The facility is intended to assist OEMs
and Tier 1 companies to mitigate cost and
quality concerns and has the capacity to
deliver about Rs. 250 crores in revenue per
annum when operating at peak capacity.
The company is currently in the process of
gaining industry-standard AS9100C and
NADCAP accreditations, alongside stringent
quality approvals and is investing in skilled
The inauaugural ribbon is cut at the new aerostructures manufacturing facility by (from
aerospace sheet metal, special processing
left): Anand Mahindra, Chairman & MD, Mahindra Group; Arvind Mehra, Executive
Director and Global CEO, Mahindra Aerospace; Hemant Luthra, President - Mahindra
and assembly.
Systech and Pedro Fuente, COO, Aernnova, Spain.
On the same day, Mahindra Aerospace
also announced the signing of a technology
partnership with the Aernnova Group, a leading aerostructures Tier 1 supplier, headquartered in Spain. Aernnova
specializes in the design and manufacture of major airframe assemblies and is a key supplier on numerous civil and
military aircraft programs for global aircraft OEMs. Aernnova and Mahindra Aerospace will work together to develop
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capabilities and meet market demand.
“Our aerospace vision is to build a robust business encompassing both aircraft and component manufacture for
Indian and global markets,” said Anand Mahindra, Chairman & MD, Mahindra Group. “With its unique capabilities and
skilled teams, this new facility will accelerate Mahindra Aerospace on its mission to strengthen India’s place in the global
aerostructures supply chain.”
“It demonstrates our commitment to aerospace and to strengthening our domestic eco-system. We will deliver
complex, build-to-print parts and assemblies here and offer cost-competitive, world-class aerospace manufacturing
capabilities,” said Hemant Luthra, President – Mahindra Systech. “The plant will be a service provider that can service
multiple OEMs and their supply chains. With our Group’s strength in aerospace engineering, we would like to progress
from ‘build-to-print’ towards ‘design-to-delivery’ offerings in the future.”
“This facility has been designed to be world-class, and is an excellent addition to India’s supply chain," said Inaki
Gandasegui, Chairman, Aernnova Group. "We believe it will play a strong role in the regional eco-system and also help
address capacity challenges for the OEMs as they ramp up production rates. We are proud to be associated with the
Mahindra Group and look forward to a vibrant, mutually beneficial partnership.”

Sustainable Supply Chain Management Workshop at MSSPL

T

he 4th Sustainable Supply Chain Management Workshop
was conducted at MSSPL, Khopoli, on October 19, 2013,
for 52 delegates under the banner of ‘Sustainable Supply Chain
Meet - SSCM 4.0’ to depict the wider scope of supply chain
management.
MSSPL’s
Vision, Policy
and Roadmap
for SSCM (FY13FY18) were
explained and the
Code of Conduct
for the company’s
suppliers was
discussed, as were the three pillars of Business Ethics, People and Planet
and the suppliers’ expectations. Suppliers made presentations explaining
their efforts and initiatives towards sustainability, as did consulting
organizations such as KPMG (on G4 Guidelines) and BSI (on BS 8903 Sustainable Supply Chain Standard).

Founders Day Celebrations at MSSPL

R

ajeshwar Tripathi, Chief People Officer, AFS, presided as Guest of
Honour at the Founders Day celebrations at MSSPL Khopoli. During
the event the Joy of Giving Week was inaugurated, including the Wish
Tree. This is a mode through which the requirements of the needy can
be communicated to employees and the latter can then extend a helping
hand.

Mahindra Sanyo at International Climate Business Forum

D

r. Pradeep Panigrahi, DGM (Sustainability), Mahindra Sanyo, participated in the Caring for Climate (C4C) Business
Forum, in Warsaw, Poland, on November 19-20, 2013.
This is a joint initiative by the United Nations Global Compact, the United Nations Environment Programme and the
United Nations Framework Convention on Climate Change and was launched in 2007 by Ban Ki-moon, UN SecretaryGeneral. It provides a framework for business leaders to advance practical solutions and help shape public policy and
attitude while addressing climate change and is endorsed by companies from 65 countries.
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CMVR Certification Obtained for First Wheel Armoured 4x4 Marksman

D

efence Land System India Pvt. Ltd. (DLSI) has achieved the major milestone of successfully
clearing CMVR certification for its first wheel armoured 4x4 Marksman vehicle. The 4X2
version is also undergoing the certification process and should be cleared within the next few
months.
Since CMVR rules do not exist for the armoured vehicle category in India, the DLSI R&D
Division was faced with a huge challenge in terms of upgrading the vehicle’s design to meet safety
norms, with additional armouring weight. The team also had to manage exemptions for special
requirements from the Ministry of Road Transport and Highways (MoRTH).
DLSI R&D successfully upgraded the design of the existing Scorpio vehicle to meet M1 category safety norms for
additional armouring weight and was able to convince MoRTH to create special provisioning for armoured vehicles.

New Light-weight Armouring Panel for VIP Security

D

LSI R&D has developed a new composite base light-weight armour panel that offers
resistance to pistol bullets. This will help in protecting High Net Worth Individuals (HNIs) and
VIPs from anti-social elements.
The new customized flexible light-weight composite material can be
easily pasted inside the body shell of a Scorpio, thus providing the fit,
finish and feel of the original vehicle. Since the weight addition due to
armouring will be minimal, the vehicle will retain the performance and
reliability of the original vehicle and thus the CMVR certification of the base vehicle will not be affected.
DLSI is planning to make one vehicle for final trials and thereafter start marketing of the new products in the domestic
market. The same concept can also be used for other SUVs like the XUV, Rexton, etc.

Dual Achievements for MDNS

T

he successful completion of the Defence contract for supplying three sets of
Triple Tube Torpedo Launchers to the Indian Navy before time was a proud
moment for Mahindra Defence Naval Systems Pvt. Ltd. (MDNS).
The team’s joy was doubled when their entry won the Bronze Award at the
Mahindra Innovation Awards, on November 20, 2013. There could not have been a
better culmination of a journey which commenced with a dream three years ago and
was realized by the MDNS team thanks to sheer hard work and dedication!

Mahindra Telephonics Integrated Systems in the News
 H.J. Kamath, CEO, Mahindra Telephonics Integrated Systems Ltd., delivered the welcome address at the 8th
International Conference of the Indian Aerospace Industry. It was organized by Centre for Air Power Studies and CII in
association with the Indian Air Force, on October 17, 2013. Welcoming the gathering, which included the Deputy Chief of
Air Staff, Mr. Kamath outlined challenges and opportunities for the Aerospace Industry.
 Joseph Battaglia, CEO of Telephonics, visited the Mahindra Telephonics facility
in Prithla, on November 14, 2013. During his interaction with the team here, he
highlighted Telephonics’ commitment to supporting the growth of this joint venture
into a world-class entity. He exhorted the team to be uncompromising with regard to
quality and customer focus and was appreciative of the progress made by the team
and the leadership at Mahindra Telephonics.
 The Global Supply Chain team from The Boeing Company visited the Mahindra
Telephonics facility on November 15, 2013. During the ensuing discussions, the Boeing team conveyed its appreciation
for the way in which this joint venture, supported by Telephonics, is planning to address Offsets and support global OEMs.
 Tyler R Frost, Supplier Program Manager, The Boeing Company, expressed his appreciation of the diverse and
experienced team at Mahindra Telephonics.
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Tri-Nation Escape 2013: 3,000 Kms, 3 Nations, 30 Vehicles

T

he nearly 3,000 km ‘Tri-Nation Escape 2013’, across India,
Nepal and Bhutan, was conducted under the Mahindra Adventure
umbrella brand, in October 2013. It witnessed 25 expedition-ready
vehicles and five service vehicles start off from New Delhi and finish
in Bagdogra over a span of 11 days.
The expedition went through the mystical land of Nepal, with the
first stop at the country’s famous ancient city, Pokhara, known for
its lake and fabulous views of the Annapurna range. The second
stop was at the holy town of Kathmandu, a modern mix of tradition,
culture and urbanisation. From Nepal the convoy traversed through
the Land of the Thunder Dragon – Bhutan, a land of happy people,
spicy food, breathtaking monasteries and beautiful roads. The entire
expedition was a potpourri of road trip madness, historic border
crossings and days of relaxing in some exotic locales – indeed a trip of a lifetime for all the participants.
“In keeping with our promise of providing adrenaline pumping challenges and escapes, we are pleased to conclude
the second season of the Tri-Nation Escape,” said Vivek Nayer, Chief Marketing Officer, AS, M&M Ltd. “Through this
international escape we celebrated the incredible landscape and we are sure that participants experienced the drive of
their lifetimes, while enjoying a spectacular panorama and an unforgettable drive and experiencing unique cultures.”
The associate sponsors for the event were: 19° North, Servo – official oil partner, Oakley – official eye wear partner and
Woodland – official adventure gear partner. En route, the participants were treated to the best hospitality. The extensive
Mahindra dealer network played a big role in making this an experience for the participants to remember. The event was
run to the highest motorsport standards.

Team Mahindra Adventure Emerges
Winner in INRC Rally

M

ahindra’s cheetah-inspired XUV500 triumphed for the fourth successive
time in the 2013 season of the Indian National Rally Championship (INRC),
on November 18. Team Mahindra Adventure’s rally-prepared vehicle, the Super
XUV500 and its driver Gaurav Gill proved unbeatable, sailing effortlessly through all
stages and winning the INRC K-1000 round in the SUV class, as well as finishing
fastest overall.
A highlight was the spectacular performance of Gaurav Gill, current Asia Pacific
Rally Champion and co-driver, Musa Sherif. Over three minutes separated the first
and second winners. It was also the first time in the history of Indian motorsports
that a diesel SUV annihilated petrol-powered competition at this level.
The second Super XUV500 driven by Lohitt Urs (Bonnie Thomas) finished second in the INSUVRC and was fourth
quickest overall.

Mahindra Racing Notches Up Another Double Top Ten

M

ahindra MGP3O rider, Efrén Vázquez equalled his best result of the year at Valencia, Spain, on November 10, 2013,
finishing a fighting fifth to secure a top ten championship position. Team-mate Miguel Oliveira finished tenth. Thus,
another double top ten was bagged by the only Indian constructor in international motorcycle racing.
"I’m very happy with this result,” said Vázquez. “It’s a good result for my last race with the team and I want to say thank
you to Mahindra Racing and all the mechanics – especially my chief mechanic Massimo.”
The Valencia GP was the 17th and final round in the Moto3™ World Championship, in the first season of the all-new,
Mahindra MGP3O. This 250cc four-stroke single cylinder racing bike was designed and built in record time and has
made an impression right from its debut and has already attracted customers within the World Championship. Next year,
there will be eight Mahindra bikes competing in the Moto3™ World Championship. Team Mahindra Racing also won the
Constructors’ title at this year’s Italian National Motorcycle Racing Championship, CIV (Moto3, 250cc category) and took
first and second place in the Riders’ Championship.
“I want to sincerely thank the riders, our engineers and the track team,” said Mufaddal Choonia, CEO, Mahindra Racing.
“They all worked so hard to make it an exciting season. Efrén is joining another team, and I wish him all the best. We
welcome a new rider for next year, Australian Arthur Sissis, in what I am sure will be a strong pairing with Miguel.”
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Mahindra Racing to Compete in FIA Formula E Championship

M

ahindra Racing will join the inaugural FIA Formula E Championship begining in September
2014, as per an agreement signed by the Motor Sports Division and series promoters,
Formula E Holdings – to become the eighth and only Indian team to join the new zero emission
series. This all-electric global race series will include 10 races around the world in its first
season, to raise awareness about electric vehicles and help advance EV technology. It has
generated significant interest globally and, as per a report by professional services firm EY, it
will help contribute to the additional sale of 77 million electric
vehicles over the next 25 years.
Already a major global force in the development and
production of electric vehicles through Mahindra Reva it was
a natural step forward for the Mahindra Group to join the
Formula E Championship.
Anand Mahindra, Chairman
“We strongly believe that Formula E can provide an
and MD, Mahindra Group
excellent global showcase for our electric vehicle technology,”
and Alejandro Agag,
said Anand Mahindra, Chairman and MD, Mahindra Group. “With advanced operations and
CEO, Formula E Holdings,
expertise in electronics, IT, automotive technologies and manufacturing, we are already seeing
announce Mahindra
Racing’s decision to
the fusion of this technology into our electric vehicle operations. Racing will further accelerate
compete in the FIA Formula
that trend while Formula E is set to raise awareness globally about the benefits of electric
E Championship.
vehicles.”
“As pioneers of electric mobility in India, we are extremely thrilled to extend EV technology
to the exhilarating world of the Formula E championship. This will not only help us develop next generation EV technologies,
but will also catapult our product development capabilities into the next orbit,” affirmed Dr. Pawan Goenka, Exec. Director
and President, AFS.
“This is an excellent addition to our racing portfolio and we are looking forward to a successful future in Formula E,”
said S. P. Shukla, Chairman, Mahindra Racing and President - Group Strategy. “We have seen how racing delivers benefits
from the brand perspective, as well as in terms of technology advances and motivation."
“We are very proud to have a major global company like Mahindra join the FIA Formula E Championship,” said Alejandro
Agag, CEO of series promoters Formula E Holdings. "Adding a manufacturer from India to what is already a real global mix
of teams is fantastic news for the series.”

Arthur Sissis Joins Mahindra Racing

M

ahindra Racing welcomes Australian, Arthur Sissis (18 years) to its team. Sissis graduated to the Moto3™ World
Championship in 2012, after two seasons in the Red Bull Rookies series, where he finished 12th, recording a
podium finish in his home race. This year, the Adelaide-born rider was 15th in the Moto3™ World Championship.
“Australia has produced many fine two-wheeled champions over the years and we feel that Arthur has real potential.
We have shown that the MGP3O is a very competitive package so he should have a great opportunity to fulfill that
potential with Mahindra,” said Mufaddal Choonia, CEO, Mahindra Racing.
“I’m really happy to join Mahindra,” affirmed Arthur Sissis, “It’s a very good team and great to be riding for an Indian
manufacturer. Miguel has shown that Mahindra can be on the podium and it’s always up near the front. I’m really excited.”

SECTOR BRIEFS
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A New Home Finance Website
The Mahindra Home Finance website was launched last month.
Some of its key features are:  Testimonial section – Heartwarming videos and
write-ups about Home Finance customers  Media Space – Features latest ads
and press clips  Investor relations - Here investors can get updated information
about MRHFL and download the annual report  Customer relations – where
the loan application process is explained in detail  HR Speaks – Careers section
explains why one should be a part of Mahindra Home Finance
Apart from the points mentioned above, there are many more features which the customer, investor and job seeker
can look forward to. Take a look at them at www.mahindrahomefinance.com
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Mahindra Finance Goes On Air

M

ahindra Finance has launched a new TVC campaign which features true stories of customers. The campaign is in
Hindi and several regional languages.
The tagline aptly reads “Bharat ko pehchante hai hum” and due to the Mahindra Finance team’s in-depth knowledge,
they are able to support customers and help them turn their dreams into reality.
Both the TVCs can be viewed on the links below:
TVC 1 – The true story of a milkman
http://www.youtube.com/watch?v=7KhvnnyTFU4
TVC 2 – The true story of a brick-maker
http://www.youtube.com/watch?v=kiSLz3c3hKM

Think Tank – Season 4

T

hink Tank aims to develop young talent through a structured intervention
based on the principles of mentoring. The initiative encourages ‘Alternative
Thinking’ and gives an opportunity to young talent in the organization to work on
strategic projects which are sponsored by the Steering Committee and mentored
by senior leaders of the organization. The teams are given an opportunity to
present their projects to the Steering Committee, thereby providing valuable
feedback and exposure to the young minds.
The winning team of Think Tank -- Season 4.
Think Tank includes a mentor orientation program for mentors. Mentees
are trained on business writing, time management, effective communication and presentation skills. The members of the
winning team are assisted with a customized individual development plan to fast-track their learning. Think Tank is also an
opportunity for the senior leaders to hone their coaching and mentoring skills and groom and develop a talent pool across
functions. It offers comprehensive solutions to strategic business problems, thereby adding tangible value to the project
sponsored.

Accounts Process Manual Released

T
•

•

•
•

he Accounts Department launched a Process Manual at the Regional Accounts meet on
November 18, 2013 at Goa. The following are some of the benefits of this manual:
It is simple and easy to understand, wherein a step by step approach gives a complete
insight and brief description of each process, flow chart, screen shots, accounting entries
and its impact, etc.
It will act as a guide book for new entrants and reference book for the existing team to
The Accounts Process Manual
enhance their knowledge on the given subject matter. In short, this booklet is a friend,
being launched by V. Ravi, Chief
philosopher and guide for the accounts team
Financial Officer, Mahindra
Finance.
It would bring in standardization in the accounts and compliance processes across all the
branches in the country
It will act as a comprehensive training guide for new joinees at branches/RO/HO and enable them to align with the
process fast.

MRHFL’s ‘Home Loan Utsav 2013’
Reaches Taluka Areas

F

or the first time, Mahindra Rural Housing Finance Limited (MRHFL) conducted
two marketing campaigns at the Taluka level to increase awareness and
generate leads for the ‘Semi-Urban Home Loan’ product. These were held at
Sinnar Taluka in Nashik and at Kannad Taluka in Aurangabad. The objective was
to reach out to the customers who are/will be constructing/improving/extending
their houses in Taluka level areas.
Colourful canopies and umbrellas were set up in the market and residential areas, and about 40,000 leaflets were
distributed. Teams were sent out in residential areas and market places to inform the target group about the product and
invite them to the ‘Home Loan Utsav’ activity on the scheduled days. Interested customers were briefed on how to avail of
home loans and both semi-urban and rural executives were present for the spot sanctions.
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Mahindra École Centrale: Indo-French Synergy for Higher
Education in India

T

he Mahindra Group announced
its foray into higher education
on September 20, 2013, with
the launch of the Mahindra
École Centrale (MEC) a landmark
undertaking in world class
engineering studies, in Hyderabad.
MEC is a collaboration with
École Centrale Paris, one of
Mahindra École Centrale (MEC) in Hyderabad. Right: Shri E.S.L. Narasimhan, Honorable Governor
of Andhra Pradesh, unveils the ceremonial plaque, along with Vineet Nayyar, Chairman - Board,
the oldest and most prestigious
MEC and C. P. Gurnani, Board Member – MEC, MEC representatives, the Consul General of
engineering institutions in France,
France in Karnataka and Andhra Pradesh and Dr. Rameshwar Rao, Vice Chancellor, JNTU(H).
and Jawaharlal Nehru Technological
University (JNTU) Hyderabad, a premier institution with academic and research oriented courses. It is the maiden venture
of Tech Mahindra’s 100% subsidiary Mahindra Educational Institutions. It is Mahindra Educational Institutions' maiden
venture. Here, an integrated curriculum, with the B.Tech and M.Tech dual degree, will create engineering talent with the
unique ability to adapt to global challenges and new technologies that are shaping the future.
The academic program is to commence in August 2014. Selection is fully based on the results of the JEE main
examinations and a subsequent interview. The college will initially offer the Civil Engineering, Mechanical Engineering,
Electrical Engineering, Computer Science & Engineering and Information & Communication Technology streams.
Competing with higher education providers in Asia and abroad, MEC will facilitate global standard pedagogy, via modern
teaching methodologies and infrastructure. The placement assurance paradigm reflects the highest degree of confidence
that MEC has in its novel approach to engineering education. Showcasing a rare synergy of all the Rise tenets, MEC
heralds the advent of an academic collaboration that is unique – driving change that is the need of the present, thinking
beyond limitations of genius and geography and providing alternatives for the future of industry and business.

❝

I have great pleasure in announcing one of our most
rewarding projects: Engineering education with École
Centrale Paris.❞

Anand Mahindra

Chairman & MD, Mahindra Group

❝

École Centrale Paris strongly believes that higher
education and research is the key for ensuring a future
that is sustainable. École’s pedagogy, knowledge and
experience, earned over 200 years, will enable us to
shape the innovation ecosystem of the next century.
École Centrale Paris is very proud to be associated with
Mahindra for this impactful initiative.❞

Hervé Biausser

President, École Centrale Paris

❝

The emphasis on modern education and strong
support by the Andhra Pradesh Government will help
develop a large and talent-rich pool of technology
professionals. This initiative by the Mahindra Group
will not only help us impart quality education of global
standards but also help Andhra Pradesh to become
India’s advanced technology corridor.❞

Dr. Rameshwar Rao

Vice Chancellor, JNT University, Hyderabad

❝

We recognize the critical need to transform
engineering talent into business leadership, in a
globalized world. MEC will provide apprenticeship with
collaboration from the Industry, focus on humanities,
international exposure and allied education to develop a
‘whole-brain-approach’ to business.❞

Vineet Nayyar

❝

Industry experts predict a shortfall of approximately
2.5 million employable engineers in India by 2020.
Mahindra École Centrale will strive to help bridge this
gap and be a worldwide leader in engineering education
and research. It intends to have top-class practitioners
from India and overseas and offer students cutting-edge
facilities in emerging technologies such as manufacturing
and knowledge-based services.❞

Dr. Sanjay Dhande

Founder Director, MEC
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Executive Vice Chairman, TechM

❝

What is required is a journey in which a person
is exposed to all disciplines of engineering and related
fields. At MEC we will have the global experience of École
Centrale, combined with the global ambitions of the
Mahindra Group.❞

C P Gurnani

MD & CEO, TechM
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Two Promising Intrapreneurship Ideas Launched

T

he TechM Intrapreneurship Program (IP), an internal venture capital program that funds and assists TechM
associates who have an idea and the capability to convert it into a business reality, was launched by the
Innovation Cell, led by Sirisha Voruganti of the CTO Team, in November 2012. Thereafter, over 100 entries have
been received for this program. Two ideas – Joie De Vivre by Kunal Bhat and Buywise by Sundara Srinivasan
Rengarajan – have cleared all rounds of evaluation and have been approved for incubation.
L. Ravichandran, COO – Telecom Division: Americas and ROW, who has been mentoring the team on this
initiative, launched the two chosen ideas at a function at the Chandivali office, which was graced by senior leaders
and associates from the Chandivili office, as well as Uday Vartak, Lucius Lobo, Anand Vora and a host of other
leaders. He focused on the IP, its journey, incentives for the Intrapreneurs and more, emphasizing that innovation is
the only way forward and has to be inculcated into the very DNA of the organization.
Raju Wadalkar, CTO – Telecom, spoke about the Intrapreneurship Program and Shreenivas Chetlapalli, Program
Manager (Intrapreneurship Program and Startup Ecosystem) anchored the event. Intrapreneurs Sundara and Kunal
briefly described their ideas and their experience of the evaluation process.
L. Ravichandran lit the traditional lamp and announced the launch of the two ideas. L Ravi, Uday Vartak and
Kunal Bhat then lit the lamp. Sirisha Voruganti discussed plans for taking the selected ideas to market and the
plans for the next round of the Intrapreneurship Program.

TechM Connects at Oracle Open World

T

echM was a Gold sponsor at Oracle Open World, the largest and most
important event bringing together Oracle technologists, partners and
customers. It was held at the Moscone Centre, San Fransisco.
TechM’s core theme ‘Connected World. Connected Solutions’ reverberated
across the south of the venue – from the well-designed Booth 711 to the
incredibly creative ‘footprint stickers’ leading visitors to the booth, to a banner
across the giant hallway and the brilliantly designed stairways. Innovative
branding included messaging, films and presentations on plasma televisions
(including a ‘Kindle’ version of the CWCS audio visual on a central touch
screen).
The launch of two TechM solutions – Cloud Upgrade™ and Cloud Gold
Build™ – was announced through a formal interaction with visitors and a ‘See
and Be Heard’ session. Interaction and partner meetings with customers,
prospects and visitors continued across the three days and a large number of
good reactions was received thanks to the ‘connectedness’ of the Sales and
Competency teams, which collaboratively ensured that all interactions were of
the highest order and created maximum impact.

Etisalat UAE Announces Partnership with TechM

E

tisalat UAE announced a partnership with TechM for ICT services at Gitex, the leading IT and Comms Event in
the MEA region. This partnership agreement enables TechM to be the preferred SI partner to Etisalat UAE for
ICT Services.
Etisalat UAE has an ambition to be a leading ICT player. With this partnership, Etisalat is able to address the
Enterprise and SMB Markets. TechM will also assist Etisalat in managing complex SI solutions and, in the ICT
space, the focus will be on enterprise network services, enterprise mobility, infrastructure management services
and security services. TechM is already working on eight opportunities with Etisalat UAE.
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TechM & HP Launch 'Center of Excellence'

T

echM and HP recently launched a ‘Center of Excellence’ (CoE) for IMS at the Bengaluru SDC campus. This center
will focus on IT Application and IT Infrastructure Performance Management solutions that transform customers’
IT operations landscapes through automation and unification of key services.
The event began with the ribbon-cutting by Al Caravelli, Head – Global Alliances, HP Software, to inaugurate the
CoE. HP and Tech Mahindra leaders shared the vision for and relevance of this centre.
This CoE is another testimony to the success of the TechM - HP partnership.

TechM and Bosch Software Innovations Announce Partnership

T

ech Mahindra Ltd. and Bosch Software Innovations, the software and systems house of the Bosch Group, announced
a global System Integrator partnership, in Singapore, on October 22, 2013. This partnership will primarily focus
on the global manufacturing and transportation industry and aims to accelerate the delivery of software solutions and
reduce time-to-market across multiple industries. It also aims to develop and deliver scalable digital enterprise solutions
in the ‘Internet of Things and Services’ space, which is expected to grow exponentially as more than 20 billion devices are
expected to be connected to the Internet by 2015 and 50 billion by 2020.
This partnership will empower TechM and Bosch to be forerunners in enabling customers to be prepared for this
transformation. Solutions for industrial equipment management, connected services and intermodal transportation will be
jointly developed.

Verizon Chooses TechM as System Integration Partner

V

erizon has chosen TechM as their SI Partner. This partnership will strongly establish TechM as a global leader in
M2M System Integration. It will appropriately position the company to target Enterprise customers, primarily in the
Distribution, Transport, E&U and Manufacturing verticals with its Packaged Service Offerings (Machine-to-Machine,
Advanced Communications, Cloud, IT and Applications, Mobility, Managed Network Services etc.). The partnership will
also enable the companies to work towards joint IP creation, participate jointly in events, proactively work on Rapidly
Customizable Solution Demos (MADE Catalog) and build a Repeatable Model & Portfolio of 'Connected World' Solutions.
The Verizon Connected Solutions Workshop at New Jersey, on October 2-3, 2013, was TechM's first event as a VPP
Partner with Verizon - indeed an event to cherish! On Day 1 TechM set up a booth featuring the MADE catalog POCs and
was the only System Integrator listed as a Verizon partner. It was also the only company requested to do a presentation
on Day 2. Nadine Manjaro, Program Director, TechM, made a presentation on the TechM-Verizon Partnership which was
very well received.

Seventh Edition of i5 Talks

T

he seventh edition of i5 talks, TechM’s
quarterly technology talk show, was organized
by the Innovation Cell, led by Sirisha Voruganti
of the CTO team and the Digital Enterprise
Solutions, led by V Srinivasa Rao, on December
5, 2013, at TechM Bengaluru. The topic of this
edition was 'Future Proof & Future Ready Digital
Enterprises'.
Its objective was to gain an overall view of
a TechM key focus area – Digital Enterprise
Solutions – as well as a perspective of the scope,
market and way ahead for the same, from different stakeholders – Industry, consulting firms, global alliance partners,
startups, media and experts from academic institutions.
Shreenivas Chetlapalli, Program Manager – i5 Talks, was the anchor for the event, at which eight speakers spoke
for about 20 minutes each to an audience of Analysts, Startup Partners, representatives of the Group Strategy Office
and senior leaders and associates of Mahindra Comviva and TechM. The talks were webcast globally to TechM’s
associates, customers and partners and the event was promoted through the Mahindra Group innovation site, the i5
talks website, TechM's corporate website and networking sites like Facebook, LinkedIn and Twitter.

36

ISSUE 4, 2013

SECTOR BRIEFS

INFORMATION TECHNOLOGY

A Warm Welcome

T

echM Hyderabad was privileged to host His Excellency, Gaston Stronck, Ambassador
of Luxembourg, when he visited the Customer Experience Centre and addressed the
associates in a packed auditorium.
“I’m impressed by TechM, one of the leading IT companies in India with a global vocation.
TechM is MOST WELCOME IN LUXEMBOURG!” he emphasised. He interacted with the young
leadership team and said that the young leaders in TechM were a source of inspiration for him!

Mahindra Comviva in the News
Partnering with Bharti Airtel in Bangladesh: On October 30, 2013, in Dhaka, Bangladesh, Bharti
Airtel, a leading global telecommunications company, announced a managed VAS deal for its Bangladesh operations,
under a strategic partnership model with Mahindra Comviva, a subsidiary of TechM and the global leader in providing
mobile financial and VAS solutions. As part of this three-year deal, Mahindra Comviva will manage Bharti Airtel’s
service delivery platform inclusive of Mahindra Comviva’s deployed products like Messaging Service Delivery Platform
(MSDP), Unstructured Supplementary Service Data (USSD), Bulk Messaging Gateway (BMG) and dBILL VAS Charging
solution.
With the signing of this deal, Mahindra Comviva will now manage Bharti Airtel’s VAS services across all operations
in 20 countries in Asia and Africa. Mahindra Comviva will also provide 24/7 VAS monitoring and will help Airtel
Bangladesh to optimize their data center operational costs by 15 – 25% and achieve savings of up to 20% on overall
capex. This end-to-end service management will help Airtel Bangladesh to further improve the overall customer
experience.
Brazilian Operations Commence: Mahindra Comviva recently started its operations in the Brazilian
market. The company plans to expand its market share in the mobile banking and payments space in Latin America
using its award winning mobiquity® mobile financial solution. Recently, the company also launched its payPLUS MPOS
solution, which will enable merchants, SMB and service professionals to convert their mobile phones into Point-ofSale (POS) devices and drive transaction volumes by accepting cards anywhere, anytime.
The company also announced the appointment of Fabio di Santoro as its Country Manager, Brazil. He has over
13 years of experience in the telecom industry and possesses a clear understanding of the Brazilian market, having
previously held sales and business development roles with companies like Acision, Huawei and Nokia Solutions and
Networks. He said he was excited to be associated with a brand like Mahindra Comviva, which has varied innovative
financial and VAS solutions as well as a presence across the globe.
Strengthening the Global Leadership Team: At a strategic time when Mahindra Comviva is
aggressively focusing on extending its footprint in Europe and the Americas, the company announced the appointment
of Patrick Allainguillaume as the new Global Market Unit Head and part of the management team, on October 22,
2013.
Patrick is responsible for laying out and implementing the global sales strategy for the company. Ambar Sur, who
was earlier heading the Global Market Unit, has moved to a new role in innovation and strategic business.
Annual Day
Celebrations: Held
on December 20, 2013,
in Gurgaon, Bengaluru
and Mumbai, Annual Day
at Mahindra Comviva
was preceded by over
a week of festivities at
different locations, which
aimed to create a holistic
celebration of life and its
myriad diversities The theme was ‘Élan – Towards a Women Sensitive World’.
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Exciting New Launches from Mahindra Lifespace Developers
Nova at Mahindra World City, Chennai

Tower E at Ashvita, Hyderabad

With a choice of 1 + study and 2 + study apartments
starting at ` 17.67 lakhs, Nova at Mahindra Word City
Chennai represents the ideal opportunity for buyers to gain
freedom from high rentals by getting their very own homes.
One can enjoy the freedom of one's own home at Nova.
Here, one is close to work yet surrounded by nature and
enjoys all the conveniences of life.

Tower E - Phase IV was launched on November 29, 2013,
to commemorate Ashvita’s first anniversary. The new
tower has premium, well designed 2, 3 and 4-bedroom
apartments, with world class amenities.
Ashvita received an overwhelming response for its
earlier three phases and around 250 families have become
part of Mahindra Lifespaces through this project.

Thought Leadership

S

. Chandru, COO, Mahindra Word City Developers Ltd., was a key speaker at the conference on
‘Planning Forward Chennai’ organized by GIREM, in August 2013, in Chennai. He spoke on the
need for 'Creating Self Sustaining Cites' and presented a case study on Mahindra World City. He
also participated in the panel discussion titled ‘How and why are self sustained satellite sectors best
suited to provide work-life balance’.

Action at Mahindra World City Chennai
Holiday Inn Express Inaugurated

H

oliday Inn Express Chennai was officially opened at Mahindra World City
(MWC), Chennai, on December 18, 2013.
This is the
second hotel in
India and the first
in South India
to open under
a joint venture
partnership
between Duet
India Hotels and
IHG. Its launch
is an important
milestone in the
evolution of the
Holiday Inn Express Chennai at MWC, Chennai.
social infrastructure
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Seen at the inauguration from left: Saurabh
Sonthalia, Country Head – Duet India Group;
Pascal Gauvin, COO India, Middle East and
Africa, IHG; Naveen Jain, President, Duet
India Hotels and Sangeeta Prasad, CEO
– Integrated Cities & Industrial Clusters,
Mahindra Lifespace Developers Ltd.

at MWC Chennai.

ISSUE 4, 2013

SECTOR BRIEFS

INFRASTRUCTURE

Eventful Time at MWCJ
HT Media Welcomed

O

ctober 5, 2013, witnessed Mahindra World City, Jaipur (MWCJ) sign a lease deed
for around four acres of land in the Domestic Tariff Area (DTA) with HT Media, a
subsidiary of the Hindustan Times Group, one of the country’s largest and oldest media
houses. The first state of the art printing press will be set up here for the printing of
Hindustan Times, the Hindi newspaper Hindustan and other publications in Rajasthan.
With HT joining the impressive clientele at MWCJ, the eco-system at MWCJ will
develop further and will ensure that more like-minded companies come on board.

Powering Ahead
Since the last quarter of 2013, several companies have been powering ahead at MWC Jaipur, with major developments…

•

Nagarro Software, a CMM level 3 company headquartered in
California, is investing Rs. 35 crores in setting up its IT Development
Centre in the IT SEZ. To be spread over five acres, this facility will have
a built-up area of over 80,000 sq. ft. and will accommodate over 500
employees. It will cater to the development of software solutions for the
corporate industry.
•

•

Orvi Design Studio, formally known as Stone Age, the manufacturer
and exporter of diamond tools, power tools and garden tools, as well as
the leading producer of natural stones in India, is setting up a decorative
tile manufacturing plant on a 1.3-acre site to cater to the growing demand
of the international market. The company will have a headcount of 15
employees and an investment level of Rs. 1.7 crores.

Girnar Software, a business-value focused IT company working on
offshore products and outsourced software development, is setting up a
2.5-acre campus, with an investment level of Rs. 6 crores and an expected
employment level of 400 employees. The company has initially invested
Rs. 2 crores in the project for software development and will start an
outsourced software development BPO office.

Distinguished Visitors

M

WCJ welcomed a delegation of senior government representatives
from Jaipur’s sister city, Fremont in USA, along with a few
veterans from the Fremont industry, led by Anu Natarajan, Vice Mayor,
Fremont. She highly appreciated the development at MWCJ, saying that
the infrastructure here is correspondent to that at Fremont and that
she would be happy to see Mahindra doing a similar project in her city in
future.

Celebration Time

A

fter-hours events at MWCJ included
a get-together for employees and
their families to celebrate the festival
of Diwali; the celebration of Children’s
Day with the kids of Gyandeep School,
a school for the children of labour
camp workers at MWCJ premises; and
Spardha, a monthly sports activity for
employees, which includes both indoor
and outdoor sports events.
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ekoSol Launched at REI 2013 Expo

The ekosol brand is launched by Parag Shah, Managing Partner, Mahindra Partners, in
the presence of the ekosol team.

ekosol, a brand under Mahindra Cleantech
Ventures, unveiled its various offerings at the
7th Renewable Energy India (REI) Expo, held
at the International Exhibition Centre, Greater
Noida, from September 12-14, 2013.
The product was launched by Parag Shah,
Managing Partner, Mahindra Partners, in the
presence of ekosol Business Head, Sanjeev
Malik and the ekosol team.

MACE Develops Master Plan for Nigerian Agriculture

M

ACE was retained to develop and formulate a Master Plan for establishing Staple
Crop Processing Zones (SCPZ) in six states of Nigeria as a part of the flagship
initiative of the National Transformation Agenda of Nigeria to evolve as a net exporter of
agri and allied sector products besides ensuring nutritional and food security.
MACE extended the concept of SCPZ and suggested the concept of an Integrated
Agribusiness Investment Region and an Agri-Corridor for the holistic and sustainable
development of the agri and allied sectors.
MACE has now received the mandate to develop a comprehensive agri-portal for
Nigeria. Undertaking a high profile project in Nigeria for the first time and bagging
Senior officials from Nigeria visit MACE
repeat assignments thereafter is a reflection of MACE’s customer-centric approach.
Chennai to discuss the sustainable
Further, the engagement of MACE for the rollout program of the Nigerian initiative is
agribusiness development of Nigeria.
also in an advanced stage.
MACE’s association with FMARD has created a basket of opportunities for the company, with immense business
potential for the Mahindra Group.

New IT Applications Developed

M

ahindra Logistics’ IT team has developed two new applications in-house – OMS (Order Management System) and
DISHA (Dock Intelligent Scheduling Application). These applications are ready to be rolled out for customer use.
OMS delivers optimized routing and scheduling of orders for in-city distribution, both for B2B and B2C types of
businesses. DISHA is a Yard Management and Dock Scheduling application. Both applications incorporate a series of
salient features.
In addition, the MLL IT team has successfully deployed a new middleware (ION), which provides the company with
the capability to interact with multiple systems in a seamless manner, with a proactive alert capability by way of emails
whenever data is not transmitted properly between systems.
Its deployment was done in MILES solution on October 6, 2013, replacing the older software and architecture in a
record span of two hours, without any interruption to operations.
With this addition, MLL has the capability to interact with customer systems to move data directly between systems
and increase productivity in operations by eliminating duplicate data entries.

Decision Support System from MACE

M

ahindra Consulting Engineers (MACE) has developed a dynamic model of the Decision Support System (DSS) – a tool
for aiding managerial decisions when conducting business in the African continent – which comprises of over 56
countries, varying in political, economic and social conditions. These countries pose several opportunities and the DSS
model enables prioritization and ranking of these opportunities.
This meticulously developed system is an interactive model which considers both external and internal factors
influencing the business. It employs a multi-criteria analysis method and is thus a versatile tool to aid the decision-making
process when conducting business in African countries.
The model considers all the relevant factors for doing business in Africa and is updated automatically by live links.
Initially it has been configured to aid decision-making for consulting projects in Africa from MACE’s perspective. It is being
extensively deployed in-house and will soon be offered to other business sectors. Being a user-friendly model, it can be
customized for other Mahindra Group businesses as well.
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A Sector-wide Spectrum of Initiatives
Mahindra Intertrade has entered into a joint venture with China
Steel Global Trading Corporation, Taiwan and Mitsui & Co. (Asia
Pacific) Pte. Ltd., Singapore, to set up an automotive steel service
centre in India, at MIDC’s
Chakan Industrial Area, Phase
II, near Pune.
This facility will be set up
at a cost of Rs.150 crores
(USD 24 million) on 10 acres
of land. It will have an annual
processing capacity of 130,000 tonnes when it begins operations in the
fourth quarter of F-2015. While Mahindra Intertrade will hold a share of 51%
in the joint venture, the other two partners will hold 24.5% each. This will be
Mahindra's seventh steel processing facility and the third in the Pune region.

Founders Day was
celebrated across
different Mahindra
Partners’ locations
on October 1, 2013,
with a cake-cutting
ceremony followed by
snacks. The senior
management took the
opportunity to talk to
their teams about the
importance of this day.

Mahindra Intertrade
recently revamped
their company
website, www.
mahindraintertrade.
com. It was relaunched by Anand
Mahindra, Chairman &
MD, Mahindra Group,
on October 17, 2013.

Mahindra EPC organized technical and practical sessions on ‘Grid
Connected Rooftop PV Power Plants: From basics to installation with
hands-on experience’, a short term course for IIT Bombay and NCPRE,
from November 28-30, 2013. This workshop was designed to develop
understanding in both design and implementation of grid connected
rooftop PV power plants.
MEPC took this opportunity to share its knowledge and provide
awareness among the participants with regard to the solar roof top
solutions, as the company is currently executing a 1MW solar PV roof top
project at IIT Bombay, distributed over 15 roofs.

Mahindra EPC
participated in the
“Solar Energy Investment
and Technology Forum”
held at Tirupur, Tamil
Nadu, on November 20,
2013. Amit Barve, Head
Business Development
(Rooftop Segment), made a presentation on ‘How to
Safeguard Investment in Solar Energy’ by addressing the
importance of an association with the right EPC partner.

MLL teams in
Chennai and
Ennore organized
a picnic for 77
employees at
Mamallapuram
Beach Resort,
on November
23, 2013. The
team enjoyed various games and activities such as
cricket, volleyball, boating and swimming.
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The MLL team
at Rudrapur
organized a
cricket match
for employees on
November 24,
2013. Around
60 employees
participated in this
event.

Mahindra Logistics Ltd. (MLL)
celebrated Driver’s Day on
September 17, 2013, across India.
There was participation from 896
drivers across 11 different locations
in a variety of activities such as
stress management programs,
defensive driving training programs
and games. This was followed by lunch and distribution of goodies
to the drivers.

The Emerging Leaders Program (ELP), an annual program, was launched on 25 September 2013, at Mahindra
Retail to develop mid-level managers and prepare them for future roles in the organization. It focuses on employees at
the managerial level (L4M1 –L4M4) who have spent 2-3 years in the organization, with representation across major
functions. Twenty-six employees were short-listed for the first level of the program based on the objective screening
criteria, tenure and performance rating.

Mahindra Conveyor Systems Snippets

A Case Study Competition was
internally launched, using Harvard
case studies. Four groups of seven
members each were formed across
different functions and given a
month’s time to analyze a case study
along with their mentor. The finals
were judged by a panel of external
guest judges from an eminent
B-school in Pune and two internal
judges.

The Harvard Manage
Mentor (HMM) initiative was
recently rolled out for the
very first time at Mahindra
Conveyor Systems. It was well
received by participants and
many are looking forward to
the next batch for enrollment.
A few HMM participants are
seen with their certificates.
‘ConveyZing’, the biannual in-house
magazine was recently launched. It
will serve as an informal platform for
employees to connect with each other
and focuses on the magic moments spent
at the company during the last six months
– employees' activities, their blogs and
achievements and the little stars in their
families. The conceptualization, design
and editing of the magazine is an in-house
effort

Dual Victories

M

ahindra Conveyor Systems (MCS) obtained OHSAS 18001 certificate in June 2013. The
internal teams made tremendous efforts for successful implementation of the ISO and
OHSAS procedures, in order to achieve the Quality, Environmental and Safety Certifications in a
span of one year.
Mahindra EPC Services (MEPC) recently received IMS certification from LRQA (Lloyd’s
Register Quality Assurance Limited). This integrated Management System consists of the
following:  ISO 9001-2008 (Quality Management System) • ISO 14001-2004 (Environment
Management System) • OHSAS 18001-2007 (Occupational Health & Safety)
This Integrated Management system certification is a significant milestone in the journey of
two-year old MEPC in terms of its ‘On ground’ execution.
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M&M Wins 2013 Golden Peacock Award
for Corporate Social Responsibility

M

&M Ltd. was declared the winner of the 2013 Golden
Peacock Award for Corporate Social Responsibility, at the 8th
International Conference on Corporate Social Responsibility, held on
January 17-18, 2014, in Bengaluru. Shri Nikhil Kumar, Governor of
Kerala, presented the award to Sushil Singh, VP – CSR.

AFS Purchasing Team Bags ‘Procurement Excellence’ Award

T

he AFS Purchasing team was awarded the very prestigious ‘Procurement Excellence’ Award at the Procurement
Leaders Asia-Pacific awards ceremony in Singapore. This is a Marquee Award for Procurement professionals and
is the flagship award amongst the eight different categories of awards. Their winning project was the joint sourcing
synergy between Mahindra and Ssangyong, which won recognition on account of its being a very challenging sourcing
project, across cultures and geographies, with a very significant impact on the business.
The awards event witnessed participation from 250 procurement leaders from 14 Asia-Pacific countries, including
LG Electronics, Vodafone, Rio Tinto, UBS, Barclays Sourcing, Estee Lauder, Philips Electronics, Glaxo Smithkline,
Conoco Phillips Asia Ventures and Buhler.
With this achievement, Mahindra now automatically qualifies to participate in the Global Procurement Awards, to
be held in London, in May 2014.

FES Bags 5 Manufacturing Today Awards

T

he Farm Equipment Sector (FES)
manufacturing team received five
Manufacturing Today awards in the
Large Scale Manufacturing Sector
Category - 1st Prize in two categories
and Runner-up awards in 3 categories.
The awards were presented on
September 28, 2013, at an award
ceremony-cum-annual conference
organized by Manufacturing Today
magazine in Pune.

S. Seshasayee, VP –
SCPC, Madhav Limaye,
GM – SCPC and Vipin
Sonje, Sr. Manager –
SCPC, receive the First
Prize for Excellence in
Supply Chain, won by
SCPC – Kandivili.

Ashok Singh, DGM – Manufacturing,
Rudrapur, receives the First Prize for
Excellence in Operations, won by FES,
Rudrapur.
D.C. Trivedi, DGM – Manufacturing,
Rudrapur, receives the Runner-up
Award for Excellence in Sustainability
(Large Scale) won by FES, Rudrapur.

Balkrishna Pattil, VP – ER&D, FD,
Dr. Gajanan Mohod, GM – ER&D
Kandivili, Shreyas Acharya, DGM
– ER&D Kandivili and Suvrata
Gharge, Sr. Mgr.- ER&D Kandivili,
receive the Runner-up award for
Excellence in HR Practices, won
by FES, Kandivili.

Sunil Rele, DGM – Central Process Engg. and Sanjay Birwadkar, Manager – Central
Process Engg., receive the Runner-up Award for Excellence in Innovation, won by FES,
Kandivili.
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FES Wins 1st Prize for ‘Best Stall’

F

Ravi Kant, DGM, PMMS, FES, receives
the ‘Best Stall’ award from Harishchandra
Chavan, MP - BJP.

ES won the 1ST
Prize for ‘Best
Stall at the KRISHI
2013 exhibition in
Nashik, in September
2013. This is the 3rd
year in succession
that FES has bagged
this coveted award
at one of the most
popular Agri Fairs in
Maharashtra.

The winning FES stall at KRISHI 2013.

Swaraj Division is an Esops Star Performer

S

waraj Division won the prestigious Runner Up-AFS, Esops Star Performer
Award, for the first time in the category of ‘Factory with More Than 2000
employees’. Roma Balwani, Chief Group Communications Officer, presented
the award to Parmod Lamba, Esops Leader & VP – HR, Jatinder Gujral, VP
– Manufacturing and Jatinder Chawla, Sr. GM – R&D, at the Founders Day
celebrations, on October 2, 2013.

Swaraj Wins Laurels at IMTMA Productivity Summit.

F

or the first time, Swaraj Division participated in the Indian Machine Tool Manufacturers Association (IMTMA)
Productivity Summit & Productivity Championship Awards, held in Pune, on November 15-16, 2013. The Swaraj Plant
1 team at the Summit, led by Ashwani Aggarwal, comprised of Parikshat Wadhera, Surinder Kr. Thakur, Uday Kr. Das and
Satish Kr. Sharma. The Swaraj case study was presented by Parikshat Wadhera.
This case study on productivity improvement was one amongst the 10 case studies short-listed for presentation from
among 300 nominations and bagged the 3rd Prize.

AS Nashik Triumphs
Golden Peacock Sustainability Award

T

he Automotive Sector's Nashik Plant recently bagged the Golden Peacock
Award for Excellence in Sustainability for 2013. The award was presented to
Satish Gogate, DGM, Paint PU, at the 13th International Conference on Corporate
Governance & Sustainability, in London. Instituted in 1991, the Golden Peacock
Awards boost brand image and encourage sharing of valuable initiatives and
experience with other participants.
Seen with the award from left are Amar Singh (Member of Parliament, India),
Lt. Gen. J S Ahluwalia, PVSM (Retd.) President IOD, the Rt. Hon. Baroness Verma,
Parliamentary Under Secretary of State for Energy & Climate Change, UK; Satish
Gogate, DGM - Paint PU, Nashik Plant and Milind Kangle, Group CEO, Lycamobile.

CII Environment Best Practices Award 2013

A

S Nashik Plant won the prestigious CII National award for Environment Best
Practices 2013, for its ‘Solvent Recovery System’. It was presented during
the inaugural session of the CII Waste Management Summit 2013, held on
November 28, 2013, in Bengaluru.
The team was mentored by Norbert Desouza, DGM - Safety & Plant
Maintenance. Harshad Kaduskar from Safety and Vijay Wakte from Paint Shop
received the award from Dr. Acharya, Chairman, Karnataka Pollution
Control Board.
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Manufacturing Today Award 2013 for
Excellence in CSR

A

S Nashik Plant was the winner of the Excellence in CSR award in
the Manufacturing Today Awards 2013. This award was won for
the 2nd consecutive year. A team led by Nasir Deshmukh, GM (Mfg.)
received the award.

CII National Award for Excellence in
Energy Management 2013

N

ashik Plant bagged the CII National Award for Excellence in Energy
Management 2013, for the sixth successive time.

Even More Triumphs

O

ther triumphs for AS Nashik
were bagging the First
Prize at the 13th TPM National
Conference (right) and bagging
the Golden Peacock Award
2013 for Occupational Health &
Safety (far right).

IEI Honour for Dr. N. Saravanan

T

he Institute of Engineers India has
chosen Dr. N. Saravanan, TPDS, for the
‘IEI Young Engineers’ Award 2013-14’. This
award recognizes outstanding contributions
in engineering research, excellence in
engineering technology development,
technology transfer etc. and is annually
presented to a researcher below age 35.

Mahindra Reva Bags CII Design Excellence Award

M

ahindra Reva Electric
Vehicles Pvt. Ltd.,
received the CII (Confederation
of Indian Industry) Design
Excellence award in the
4-Wheeler Mobility Design
Category for the Mahindra
e2o. It was presented in New
Delhi, on December 2, 2013.
The CII Design Excellence Awards, initiated in 2011, seek to
demonstrate the value of design to the Indian industry and are a true
acknowledgement of the prowess of Indian design, innovation and
originality.
“We are delighted to receive this prestigious award,” said Chetan
Maini, CEO, Mahindra Reva Electric Vehicles Pvt. Ltd. “Design has
been a key element in the development of the Mahindra e2o and this
award is an affirmation of our efforts towards creating a world-class
‘Future of Mobility’ solution. It is a matter of pride and great honour to
be acknowledged by CII and we would like to thank each and every one
who has supported us in achieving this recognition. The award will only
spur us on to achieve greater heights in times to come.”
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Winning Presentation by AD Shadow Board

T

he AD Shadow Board’s presentation was adjudged the best at the 12th
Mahindra Blue Chip Conference, which recently concluded in Cape Town, South
Africa. The AD Shadow Board presented their work on Customer Life Time Value &
Leveraging Group Diversity which was aptly christened 'mPACT'. Anand Mahindra,
Chairman and MD, Mahindra Group, presented the certificate to Shreya Agarwal,
who represented the AD Shadow Board.
This year the AD Shadow Board comprised of Amit Chawla (International
Operations), Sonam Khanna (Service), Shreya Agarwal (Marketing), Jigar Bhalani
(Sales), Vineet Bhansali (Accounts & Finance), Avesh Raut (MVML), G Kesavan
(MNAL), R Ramachandran (Product Development), Amit Jaiswal (Business
Development), Saket Mulaokar (Sourcing), Saurabh Sinha (Manufacturing) and
Prateek Yadav (Sales).

Shreya Agarwal of the AD Shadow
Board, receives the certificate from
Anand Mahindra, Chairman and MD,
Mahindra Group.

A Slew of Awards for MVML Chakan
Mahindra Vehicle Manufacturers Limited (MVML), Chakan bagged a number of prestigious awards in recent months:
The ‘Vasundhara Award 2013’ for excellence
shown in the areas of Sustainability and Pollution
Control within the plant. The company was
awarded First Prize in the ‘Large Scale Industries’
category by the Maharashtra Pollution Control
Board & the Environment Ministry of Government of
Maharashtra.

The Innovator Trophy for the ‘Most Innovative & Impactful
Team’ in the ‘Excellence Awards for Innovation & Creative
Automation’ category at the 7th Automotive Engineering
Show, organized by the Automation Industry Association (AIA)
in Chennai.

The Manufacturing Today Award 2013 in the Editorial Choice Category of
'Excellence in Innovation’ was bagged by MVML’s IT team at the 5th Annual
Conference hosted by the ITP publishing group.
Honorable Union Minister Dr. Farooq
Abdullah felicitated the team with
the Solar Thermal Award 2013 from
the Ministry of New & Renewable
Energy(MNRE) for using the ‘largest
Integrated Heat Recovery Solar
Concentrating System for space
cooling in Industrial Sector’, at an
award ceremony organised by The
Ministry of New & Renewable Energy.
An iCMG Global Excellence Award
in the Technical category – Best
IT Service Management was
bagged by MVML’s IT team at the
8th Annual Global Enterprise & IT
Architecture World 2013 Summit
in Bengaluru.

46

The IMCR Award for highest cost saving in
AFS for F13.

ISSUE 4, 2013

AWARDS FOR EXCELLENCE
Mahindra XUV500 Sets a Limca Record

T

he Mahindra XUV500 notched up the rare feat of completing a 3,997-km. journey
from Kanyakumari to Kashmir in the short time of 62 hours and 20 minutes
- setting a new record in the Limca Book of Records, in the category 'Fastest SouthNorth Four-wheeler Expedition'.
The journey started from Kanyakumari on September 30, 2013 and reached Leh
in Jammu & Kashmir on October 3, 2013, traversing the entire length of the country – a clear validation of the XUV500’s
capability to handle all kinds of terrain while maintaining a power-packed-performance, with utmost safety and without a
single breakdown.

Diverse Victories for Mahindra Lifespaces
 Mahindra World City, Jaipur (MWCJ), was awarded the Skoch Order of
Merit Medal and a Citation for corporate contribution to India’s growth post
liberalization, in recognition of its Vocational Skill Development program.
Since the institution of the Skoch Awards in 2003, they have become
the only non-partisan benchmark of best practices in India in diverse fields.
The Skoch Corporate Leadership and Corporate Citizenship Awards honour
corporates and businesses which have found creative and effective ways
to make a positive difference in society through their corporate social
initiatives.

Pavan Duggal, Advocate – Supreme Court of India,
presented the prestigious Skoch Order of Merit to
a team from MWCJ, on November 11, 2013.

 Sangeeta Prasad, CEO – Integrated Business Cities & Industrial
Clusters, Mahindra Lifespace Developers Ltd., received the ‘Women
Leadership Award’ from the Institute of Public Enterprise (IPE). This
award, endorsed by the Asian Confederation of Business, was presented
on World CSR Day, October 21, 2013, in Mumbai.
 Mahindra Lifespace Developers’ Mahindra Splendor project has
won recognition as the 'Best 100 % Complete Residential Project in the
Mid - Segment in the Mumbai Metropolitian Region'.

 Anita Arjundas, MD &
CEO, Mahindra Lifespace
Developers Ltd., has been
recognized as one of the
‘50 Most Powerful Women
in Business’ by Fortune India
for the third successive
year. This year she was
ranked 41st.

 Amit Pal, Senior General Manager - Quality &
Innovation, was presented with the ‘Change Agent Award’
at the Mahindra RISE Awards 2013, for being the most
proactive Sustainability Champion. As a Sustainability
Champion, he has managed to raise the ‘Sustainability
Bar’ in the organization and has also ensured the timely
submission of accurate and value-added data for GRI
reporting.
 Mahindra World City, Chennai, won the Esops Star Performer 2013 – Gold for
Non-Factory Locations (1- 50 employees) at the Annual Rise Awards 2013. This award
recognizes the contribution and participation of volunteers in ESOPS activities.
S. Chandru and G. Shivakumar accepted the award.

 Mahindra Lifespaces was honored for its ‘Outstanding Contribution in Real Estate’ in the Green Building Project
Category, at the 4th EPC World Awards 2013. The company’s Splendour project in Bhandup, Mumbai, was a nominee in
this category.
These awards, managed by the EPC World media group, publisher of EPC World, together with Ernst & Young and
Zee Business, recognise and honour companies across the infrastructure and construction industry on the basis of their
qualitative & quantitative performance during the year 2013.
Mahindra Lifespaces was unanimously chosen for the award by the jury for an exceptional contribution to the
infrastructure and construction sector and the fine examples of works and projects delivered.
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 Mahindra Splendor won a CNBC AWAAZ Real Estate Award 2013. These are India's biggest and most credible real
estate awards, which recognize projects that have been creating a mark for themselves. These awards are driven by
stringent criteria and a robust methodology along with a comprehensive multi city survey and a two-phased jury process.
They identify India’s best most preferred projects and the winning teams behind them.
 Mahindra Lifespaces bagged the ‘Emerging Markets - Most Improved in Adoption of Best Practices’ Merit Award at the
annual Asia Pacific Real Estate Association (APREA) Best Practices Awards, held in Hong Kong, on November 20, 2013.
These awards recognise listed real estate firms which perform best in the area of governance and disclosure.

Mahindra EPC and Mahindra Powerol Win
Platinum Mahindra Innovation Award

M

ahindra EPC and Mahindra Powerol bagged the
prestigious Platinum Mahindra Innovation Award in
the Business Model category for ‘Telecom Tower Solar
Systems’. This cross-sector innovation has created
the capability to run telecom towers on solar power. It
emphasizes the coming together of different companies
within the Mahindra Group to offer sustainable solutions.
This new innovation has
contributed greatly to the
triple bottom line, through
Bharat Doshi, Executive Director & Group CFO, presents Mahindra EPC
job creation and better
and Mahindra Powerol team members with the Platinum Mahindra
Innovation Award, at a ceremony on November 20, 2013.
skill training (People); a
significant reduction in
carbon footprint due to lower fuel consumption (Planet); as well as improved profitability
due to these measures (Profit). With 100 towers already completed and a target of
A Telecom Tower Solar System.
2000 towers by 2014, this product will create new benchmarks in energy efficiency.

MIQ's Quality Excellence Wins Recognition

T

he Mahindra Institute of Quality (MIQ) received the Asian
Quality Leadership Award for Quality Excellence in Teaching and
Learning Practice. It was presented on September 24, 2013.

Tech Mahindra in the Limelight
Gold at CLO Summit 2013: TechM bagged the Gold Award for the Best Blended Learning Program at the TISSLeapVault CLO Summit 2013. Instituted by Tata Institute of Social Sciences along with LeapVault, this award recognizes
the top contributors to learning in India. The winners are declared during the CLO summit, an annual meet that aims at
promoting Individual and organizational Learning & Development.

A Gartner ‘Leaders’ Quadrant Position: TechM has been positioned by Gartner Inc. in the ‘Leaders’
quadrant of the Magic Quadrant for IT Services for Communications Service Providers, after an evaluation based on
completeness of vision and ability to execute it. The Magic Quadrant helps large and midsize Communication Service
Providers to identify and evaluate suppliers for their operational IT service needs.
'IT Pride of Karnataka' Award: TechM was awarded the ‘IT Pride of Karnataka’ award by the STPI for the
second year in a row, for an outstanding performance in IT exports and continued contribution to the IT industry. The
award was presented to L. Ravichandran and Achyut Savanur, by Prabir K. Das, Director, STPI and Shashi Tharoor at a
glittering ceremony in Bengaluru, on October 23, 2013. The STPI Karnataka IT Export Awards are annually organized by
STPI, the Government of India and the Department of IT, Government of Karnataka, to recognize top performing IT and IT
services companies for their major contributions to the state's exports.
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Microsoft Partner of the Year Award – Quality & Service Excellence: TechM was declared
winner of the Partner of the Year Award – Quality & Service Excellence at the recent Microsoft Supplier Meet. "It was
indeed a proud moment today, when we received the award from Jim DuBois, Interim CIO of Microsoft, BJ Moore and
other senior executives," said Venkat Paturi, Business Head – Technology, Media & Entertainment.

EDGE Award for Knowledge Management: TechM’s Knowledge Management Practice won an Information
Week EDGE award for the third time These awards identify, recognize and honor end-user companies in India that have
demonstrated the best use of technology to solve a business problem, improve business competitiveness and deliver
quantifiable ROI to stakeholders.
Gold Winners at Financial Express IT Awards: TechM’s Fightback and EMRI Solution were Gold Winners
in the Express IT Awards. This initiative by The Financial Express recognizes the best technological innovations across
industries. FightBack, the women's safety application, sends SOS alerts from one’s phone to inform loved ones in case one
is in danger. EMRI Solution provides emergency care through an integrated single emergency contact number (108) which
is accessible from all fixed lines and mobile phones across various cities. Since its implementation in 2005, over 615,000
lives have been saved by this solution.

Data Management Project of the Year Award: Managed Data Services (MDS), TechM’s end-to-end
Managed Service, bagged the A-Team Data Management Summit 2013 award for Data Management Project of the
Year, for the implementation of its Managed Data Service (MDS) - a fully managed data management platform. The
winners were announced at A-Team’s Data Management Summit, held in London on October 3, 2013. Jonathan Clark,
Head of Financial Services, accepted the award on behalf of TechM. Hosted by the publishers of Reference Data Review
and organizers of the Data Management Summit conferences, the A-Team DMS Data Management Awards have been
designed to acknowledge excellence in data management in the capital markets segment.

Top Global Engineering R&D Service Provider: Zinnov Management Consulting Pvt. Ltd., a leading
globalization and market expansion advisory firm, has recognized TechM in the Leadership Zone for the second
consecutive year. TechM was ranked among the top four global product engineering R&D service providers and was also
rated in the Leadership Zone across four major industry verticals – Aerospace, Automotive, Telecom and Industrial.
Dual ABCI Awards: The TechM marketing team bagged two awards at the annual Association of Business
Communicators of India (ABCI) awards: for their corporate film on ‘Connected World Connected Solutions’ and for their
corporate brochure.

Top 125 Training Award: TechM’s Learning Teams won a ‘Top 125 Training Award’ 2014, for demonstrating an
unrelenting focus on effective training and employee development, aligned to corporate goals and measurable results.
Now in its 14th year, the Training Top 125 Award program is based on rigorous assessment of learning functions on
a range of qualitative/ quantitative factors and metrics and how closely such development efforts are linked to business
goals and objectives. It has been the premier learning industry awards program for over 10 years.

Double Win for Global Test Factory: TechM’s Global Test Factory team achieved victory in two categories at
the inaugural European Software Testing Awards (TESTA), in November 2013 - for Best Use of Tools and for Best Overall
Project. This Global Test Factory is the next generation concept in software testing, providing a superior and flexible
alternative to standard off-shoring model. It is a multi-location based testing center of excellence that combines best in
class test processes, people, techniques, facilities and methodologies, to offer a full range of scalable testing services and
cutting-edge innovations, along with the lowest total unit cost of testing.
CanvasM’s Saral Dhan is a Winner: CanvasM’s Saral Dhan bagged the Runner-up Trophy at the Manthan
Awards 2013, in the category “Digital Solutions for Business and Financial Inclusion”. Ten highly innovative solutions from
across the Asia-Pacific region were short listed for these awards. Manthan Awards recognizes the best use of ICT and
digital tools to create holistic and comprehensive impact on people. FightBack was also recognized by the grand jury as a
finalist in the “e-Women & Empowerment” category.

Champion Innovation Award from Juniper: TechM was awarded the “Champion Innovation” award at the
2013 Juniper Champions Summit. The company was the sole System Integrator to present to Juniper’s SE community
at this event. The award recognizes partner organizations for their capabilities, technical excellence and ability to develop
innovative solutions around Juniper’s product portfolio.
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Four Aegis Graham Bell Awards: TechM picked up four awards at the Aegis Graham Bell Awards 2013
Ceremony, held in Delhi, on October 25, 2013:  The TechM Mobility Practice (erstwhile CanvasM) for Innovation in
Mobile Application Testing  TechM for Innovation in OSS/BSS  Mahindra Comviva for Best Telecom Product  Mahindra
Comviva for Business Intelligence.
The Aegis Graham Bell Awards, the largest awards in the field of T.I.M.E. (Telecom, Internet, Media and Edutainment),
are an initiative of the Aegis School of Business, a leading Indian Business School for Telecom Management.

People Victories
Business Wizard Of The Year 2013

Winning Innovation

Manoj Chugh, Global Sales Head, TechM, emerged
the winner in the category, ‘Business Wizard of the
Year 2013’ at the 12th Annual VARINDIA Star Nite Awards
2013, the mega IT event of India, held on November 22,
2013, in New Delhi. It is considered the litmus test for IT
corporate companies, for marketing policies, strategies and
initiatives that involve vendors, distributors and resellers.
Manoj was chosen for the award on the basis of the
feedback received from the VARs and its channel partners
from all over India and through the extensive electronic
voting system combined with advice from a worthy jury.

Kudos to Amit Kumar from the CanvasM CTO team, who
lives his motto of “Think beyond possibilities and never give
up” to the fullest. His innovation ‘Aabhaas’ recently won
recognition at the Mahindra Innovation Awards 2013 in the
Offerings category.
Aabhaas is a one-of-its-kind 3D rendering technology
which makes it possible to interact with real life 3D
objects on a mobile platform with an almost zero memory
footprint. It is a revolutionary multimedia format and a
patented technology which is now being explored across all
Mahindra verticals.

Mahindra Comviva Wins Dual Awards for EcoCash

M

ahindra Comviva has won the prestigious AfricaCom 2013
Awards in the ‘Best Mobile Money service’ category for
EcoCash, the mobile payment service offered by Econet Zimbabwe,
that is powered by the company’s mobiquity® mMoney solution.

M

ahindra Comviva bagged the prestigious Meffys Award in the ‘Social
Responsibility’ category for EcoCash, a mobile payment service offered
by Econet Zimbabwe. EcoCash is powered by Mahindra Comviva’s mobiquity®
mobile money solution which has over 60 deployments in 42 countries.
The award was received by Vikram Shanbhag, Head – Global Key Accounts
& Channels, at a ceremony held at the MEF Global Forum 2013, in Silicon
Valley.

TechM wins Partner of the Year Award at HP 2013 EMEA
Sales Summit for Amlin

T

echM won the ‘Best Sourced Opportunity Award 2013’ for Amlin at the HP Sales
Summit in FY14. The award, which is a testimony to TechM’s growing relationship
with HP, was presented to Roger Newman at the TechM office.

Top Rankings for TechM
 TechM was featured among India’s 500 most valuable companies in an exclusive Business Today story.
 Tech Mahindra has been featured in the Global Services 100 - 2013 List - a set of companies that define leadership in
the global services business. These are the hundred best companies chosen through a methodology that evaluates each
company across multiple dimensions, measured both quantitatively and qualitatively.
The GS100 analytical model, a tool for buyers of business and technology services that helps them to identify and
select the right vendor, is based on four key criteria: performance and leadership, quality and maturity of customers,
breadth of services offered and spread of global delivery capabilities.
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A Trio of Skoch Awards
 Mahindra Rural Housing Finance Limited (MRHFL) was awarded
the ‘Gold’ in the Housing category at the Skoch Awards for Corporate
Leadership 2013. The theme of the awards was ‘The Role of
Corporates in Nation Building’.

 MRHFL won the Skoch ‘Order of Merit’ in November 2013 for qualifying amongst ‘India’s Best – 2013’ for its corporate
contribution to India’s growth post liberalisation.
 Mahindra & Mahindra Financial Services Ltd. (MMFSL) was awarded the SKOCH Order of Merit – India’s Best 2013
Award for the MF-Vazhi Thadam (Route Tracer). The award is a testimony to the possibility of linking business growth
with the country’s economic growth. Selection criteria included impact on growth, sustainable development, job creation,
innovative approach, transparency, employee led initiatives and success and profitability. Other winners were MRHFL,
Mahindra World City, ONGC, IOCL, IDBI, Essar, BSE, NLC, SBI, Canara Bank, etc.

A Slew of Victories for the Financial Services Sector
 Mahindra Arogya Suraksha won a Gold Award in
the ‘Business Model’ category at the Mahindra Innovation
Awards 2013. This category recognises innovations
that have resulted in a change in the value chain of the
business, or a new business offering – either product
or service.

 The Financial
Services
Sector (FSS)
team bagged
the ‘Best
Practice’
Award
at M&M’s Blue
Chip conference
2013, held at
Cape Town,
South Africa. With this recent triumph, FSS has taken
the tally of total wins to 3 in the 8 seasons held so far
(winners for the year 2009 and 2011 too). The topic
presented at this year’s contest was ‘Think Tank’ and
the team competed against 10 other contenders from
various sectors to put up an astounding show.

 MMFSL was declared the winner of the Golden Peacock Award for Excellence in Corporate Governance 2013. The
Awards Jury was under the Chairmanship of Justice P. N. Bhagwati, former Chief Justice of India & Member, UN Human
Rights Commission & Co-Chairmanship of Justice (Dr.) Arijit Pasayat, Chairman, Authority for Advance Ruling (Customs,
Central Excise & Service Tax) & former Judge, Supreme Court of India & former Chairman, Competition Appellate Tribunal
of India. These awards are recognised as the hallmark of corporate excellence worldwide, because of their independence,
integrity and transparency.
 Mahindra Finance was selected as an index component of the Dow Jones Sustainability Indices (DJSI), under the
Emerging Markets Index. The announcement was made on September 12, 2013. Mahindra Finance is the first and
only Indian company from among the Banks & Financial Services Companies in India to have made it to this list. Over 84
companies from India and about 3300 companies worldwide were selected for 2013.
 In the CII-ITC Sustainability Awards, Mahindra Finance received a Commendation Certificate for Significant
Achievement on the journey towards Sustainable Development in category A (Annual turnover more than Rs. 2000
crores) for the year 2013. These awards recognize and reward outstanding corporate achievements in the field of
sustainability.
 MMFSL E-Parichay, the data de-duplication implemented by the IT team, bagged an EDGE Award 2013.
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A Series of Wins for Mahindra Two-Wheelers
‘Silver Edge Award’ for DMS Project

M

ahindra Two-Wheelers Ltd. (MTWL) won a ‘Silver EDGE Award’ for its
Dealer Management System (DMS) Project, from among 200 entries
received by InformationWeek.
EDGE - Enterprises Driving Growth and Excellence (using IT) - is an
InformationWeek initiative to identify, recognize and honor end-user
companies in India demonstrating the best use of technology to solve a
business problem, improve business competitiveness and deliver quantifiable
ROI to stakeholders. At MTWL, the DMS project was started in October
2012 and within one year over 350 dealers were online with DMS software.

Dharmendra Mishra, Ashok Asawale and the
DMS team accepted the award on behalf of
MTWL, on October 25, 2013, in Mumbai.

Dual Victories

M

Bharat Doshi, Executive Director & Group CFO, presents the Silver
Award in the ‘Offerings’ Category’ to the team of Sudharsan S,
Anand G, Hitendra Kumar, S Lakshmanan, Vinil Chandran,
R. Govindarajan and Kiran Jasti from the R&D Department, for their
winning case study.

TWL won the Mahindra
Innovation Silver Award
2013 in the ‘Offerings’
Category’, for the case study
on ‘Distance to Empty' feature
implementation in the Mahindra
Centuro.
The company also bagged
the Mahindra Safety Award
2013 in the category of
‘Most Improved Sector Safety
Performance for FY 12-13’ at
the Mahindra Rise Awards, on
November 20, 2013.

Anita Arjundas, MD &
CEO, Mahindra Lifespace
Developers Ltd., presents
the Mahindra Safety Award
2013, to Nirmal Matharu,
SVP - Operations & Plant Head
and Rajniranjan Sinha, AGM
– Safety, MTWL, Pithampur
Plant.

Gold QCFI Award

M

TWL bagged a Gold Award at the state-level QC competition, organized by the Quality Circle Forum of India (QCFI),
in Gwalior, on October 5, 2013. The competition saw participation from around 38 teams from across India. The
MTWL team emerged victorious in the ‘Lean Quality Circle’ category and is now targeting the national-level contest, which
will be hosted in Kolkata.

MTB Supplier Quality Team
Emerges Quality Winners

T

he Mahindra Truck & Bus Supplier Quality Team emerged winners in the F14
Co-creation competition – Poka Yoke and Kaizen – which was part of the Quality
celebrations at sector level. Sixty MTB suppliers submitted 85 Kaizens and 27
suppliers submitted Poka Yoke entries. After a tough judging procedure, MTB
bagged the winner’s title! This is a stupendous achievement compared to the last
year, when the team stood in the third position.

Rajeev Malik Among 50 Most Talented CMOs of India

A

t the 22nd edition of the World Brand Congress, Rajeev Malik, Sr. GM – Marketing,
Mahindra Truck & Bus, was recognized for his exceptional commitment to
Outperformance. He bagged a coveted spot amongst the ‘50 Most Talented CMOs
of India’ for his remarkable achievements as a marketing professional over the last
26 years. In addition, on October 23, 2013, at the recently concluded CMO Asia
Awards, his contribution towards excellence in marketing, also won many accolades for
Mahindra Truck and Bus, as the company won four awards in various categories
Warm congratulations to Rajeev Malik and his team for adding yet another
feather in the cap for the Mahindra Truck and Bus team along the journey towards
outperformance. A Rise moment indeed!
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Rise Awards for MTB Team

F

ive teams from
Mahindra Truck & Bus
won Phase One of Level
2 Rise awards. Their
winning stories were:
Accepting No Limits:
Drawing name & logo
change from MNAL to
MTB by VenkataKrishnan
B., Deshpande Milind and Shaikh Irfan Ahmed

Alternative Thinking:
Rishtedaari by Rajesh Thaker
and Amit Talware

25T vehicle
proving for
DGBR (Project
– Himank) by
Roshan Mahajan,
Hrishikesh
Kashikar, Shreyas
Bhide, Pankaj
Mishra and
Ashish Patil

Driving Positive Change:
Enhancement of supplier capability
to achieve zero line rejection and
down time in vehicle assembly by
Venkata Suresh Peddada

Women Empowerment through marketing
initiatives by Ravi Agrawal, Atin Moulik,
Shashank Patwa, Vipul Jain and Rajeev Malik

Mahindra Logistics is a Winner
 Mahindra Logistics won the Silver Edge award for its MILES
(Mahindra Integrated Logistics Execution System) solution at the
EDGE Awards 2013 held on October 25, 2013.
EDGE (Enterprises Driving Growth and Excellence using IT)
is an initiative by InformationWeek to identify, recognize and
honour companies in India that have demonstrated the best use
of technology to solve a business problem, improve business
competitiveness and deliver quantifiable ROI to stakeholders.

 Mahindra Logistics bagged the Mint – Institute for Competitiveness (IFC)
Strategy Award in Transportation, Logistics & Aviation, at the Porter Prize
Awards 2013, held in New Delhi, on October 11, 2013. These awards are
organized annually in India to recognize and honor companies which have
created a niche for themselves with their business strategies.

• Mahindra Logistics bagged the ‘Game Changer Award’ for
its Project Falcon in the Sustainability Awards category, at the
Mahindra Rise Awards 2013, held in November 2013, in Mumbai.
Project Falcon is a technology-aided project aimed at enhancing
operational control and efficiency. This is achieved by focusing on
vehicle space utilization, mileage improvement and reduction of
GHG emissions in addition to cost savings.
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First Corporate Centre Communication Meet

T

he first Corporate Center Communication Meet
was held on October 4, 2013, with the theme,
“One Dream One Team". It witnessed the entire
Corporate Center team come together under one
roof to hear their inspiring leaders touch upon
various topics like Mahindra’s Financial Perspective,
HR Perspectives, etc.
Prince Augustin, Exec. VP – Group Human Capital
& Leadership Development, welcomed everyone,
after which a message from Anand Mahindra,
Mahindra leaders at the first ever Corporate Center Communication Meet.
Chairman & MD, Mahindra Group, was read out,
elucidating the role and significance of the Corporate Center. An insightful presentation by V.S. Parthasarathy, Group
CIO, EVP – Group M&A, Finance & Accounts, highlighted the company’s financials, business composition and financial
and global growth, with analogies between M&M’s growth and the growth of India’s economy, emphasizing how the
former mirrored the latter.
S.P. Shukla, Member of the Group Executive Board, President – Group Strategy & Defence Sector and Chief
Brand Officer of the Mahindra Group, dissected and explained the Group’s aspirations and Ulhas Yargop, President –
Information Technology Sector & CTO, Mahindra Group, focused on ‘doing business in the global market’.
Rajeev Dubey, President (Group HR, Corporate Services & After-Market), presented the HR imperative along with
other enablers, which support the Mahindra Group Aspiration. As Bharat Doshi, Executive Director & Group CFO,
could not be present, he recorded an inspiring message for the gathering. The event concluded with an impromptu
quiz, facilitated by Prince Augustin, followed by the Townhall.

Mahindra War Room Season 6: A Grand Success

S

eason 6 of the ‘Mahindra War Room’, the Mahindra Group’s
innovative employer branding and talent attraction initiative, was
recently held. This program, designed to offer students from India’s
top B-Schools a chance to apply their strategic skills and knowledge
to develop innovative solutions for actual business challenges, has
become a cult brand at India's top B-school campuses through the
years.
In 2013, the Mahindra War Room was launched at top B-Schools
across India with the theme of 'Disruptive Innovation in Turbulent
Times' keeping in mind the Group’s aspiration of being amongst the
Cheers to Team IIM Underdogs from the Indian Institute of
top 50 most admired global brands by enabling people everywhere
Management, Ranchi, which emerged winners.
to Rise. Participating teams worked on several of the Group’s live
business cases and proposed feasible and disruptive innovations.
The campus winners from the top 22 B-Schools were flown to Mumbai for the two-day Grand Finale. At the CEO
Round at Mahindra Towers, on November 13, 2013, a jury of
senior Mahindra Group leaders, chose the top seven teams and the
next day these teams presented their solutions to a jury comprising
of Anand Mahindra, Chairman and MD, Mahindra Group and the
Sector Presidents. There was an excellent performance from each
participating team. Team IIM Underdogs from the Indian Institute of
Management, Ranchi, was declared Winners of the Mahindra War
Room Season 6, while Team Outlandish from the Mudra Institute of
Communications, Ahmedabad, emerged Runners-Up.
The Mahindra War Room had propelled the Mahindra brand to
new heights at the Top B-Schools in India, since being part of this
experience invigorates and enriches both participants and panelists.
Team Outlandish from the Mudra Institute of
Communications, Ahmedabad, was the Runner-Up.
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Fireside Chat with V.S. Parthasarathy

P

lenty of wisdom, flavored with funny
and insightful anecdotes, made for
a very engaging Fireside Chat with V.S.
Parthasarathy, CFO, Group CIO, EVP –
Group Mergers & Acquisitions.
This was the 10th Fireside Chat,
an initiative under the aegis of Talent
Management, Group HR, to enable Senior
Mahindra Group Leaders to connect with
talented young managers who comprise
the future leadership.
It saw 19 young managers from across
the Mahindra Group engaged in a freeV.S. Parthasarathy, CFO, Group CIO & EVP – Group Mergers & Acquisitions, seen with 19
wheeling discussion, interwoven around
talented young managers from across the Mahindra Group, after the Fireside Chat.
varied themes of ‘Rise’ in Turbulent Times,
Corporate Financial Responsibility and Mergers & Acquisitions.
V. S. Parthasarathy drew examples from his experiences at Xerox and Mahindra FES to elucidate crucial
learnings. He spoke of the impressive CAGR of the Mahindra Group in the last decade and explained how
the Group can leverage its synergy in turbulent times. According to him, the three roles that a CEO should
play are those of Enabler, Enhancer and Engenderer. However, he strongly felt that to achieve the Mahindra
Group’s aspiration, 5-Star Managers rather than 5-Star CEOs are needed. He also revealed that for a successful M&M,
tenacity and patience are as important as strategy and execution.
That participants found the chat engaging was evident from feedback such as: “This informal way to connect was
great!” and “Well-structured discussion, substantiated with lots of anecdotes making it easier to relate.”

New MILE Inaugurated in Hyderabad

A

new Mahindra Institute of Learning Excellence (MILE) has been established in
Hyderabad, in partnership with Automotive Manufacturers Pvt. Ltd. (AMPL). It
is located in the AMPL premises in Hyderabad. The new facility was inaugurated on
November 12, 2013, by K.S. Premkumar, Sr. GM –Technical Hub and K. Ravi, Zonal
Head – Customer Care, South Zone, in the presence of AMPL officials.This is the
28th MILE in India and the 9th in the South Zone.
Each such MILE imparts technical and process-related training to dealer manpower
towards improving their competency in diagnosing vehicle complaints and repairing
the same. This facility is equipped to impart advanced technical training to dealer manpower in the roles of CoTEK, eTEK
and other managerial positions.
The new MILE in Hyderabad has a training hall for classroom training, a demonstration hall for training on components
and aggregates and a workshop for training on the vehicle itself. It will cater to the training needs of South Zone dealer
manpower and will go a long way in furthering the crusade of ‘First Time & Every Time Right’ and in improving dealer
satisfaction levels.

New Health & Wellness Initiative

Long Servers Honoured

n an employee survey conducted
in May 2013, a large number of
employees indicated a preference for
medical checkups.
To build upon the existing
offerings and expand positive health
management initiatives, a wellness
scheme was launched on August
19, 2013, offering employees free
medical tests.
Twice a week, employees can submit blood samples for the
requisite testing at the Medical Centres in Worli and Kandivili.

he Long Service Awards
function was held for the
very first time at Mahindra
Towers, Mumbai, on October
2, 2013. It was co-hosted by
CIS as a part of the Founders'
Day function. Rajesh Jejurikar,
Chief Executive, Tractor & Farm
Mechanisation, presided as Chief Guest and presented
awards to around 40 long servers, along with tokens of
appreciation. Family members were invited on stage to
receive the award along with the long servers.

I

T
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Stepping It Up!

S

eptember 12, 2013, witnessed the Corporate Centre launch the
second Stepathlon, a pedometer-based mass participation event that
encourages activity in a simple, inclusive, fun and relevant manner.
There was an encouraging response, with over 1300 employees
across the Mahindra Group taking part in this 100-day event that
concluded on December 20, 2013.
Supporting this initiative, Anand Mahindra, Chairman & MD, Mahindra
Group, said, “The Stepathlon’s simplicity, relevance and accessibility make
it universally applicable, promoting health as a right and not a privilege."
Participants joined Rajeev Dubey, President - Group HR, Corporate Services and AfterMarket, for a power walk, in order to mark the completion of 50 days of the Stepathlon, on
October 30, 2013.

The Stepathlon witnessed an enthusiastic response from over 1300 employees from across the Mahindra Group.

QUALITY FOCUS

‘The Mahindra Way’ Awards Presented

T

he fifth ‘The Mahindra Way’ (TMW) Awards were presented at the annual Mahindra Rise Awards in Mumbai, on
November 20, 2013. In Cycle 5, 25 companies, including two new entrants, were assessed and six companies
that had moved up in the TMW stages of maturity were awarded trophies, based on the TMW awards criteria.
Bishwambhar Mishra, Director – MIQ, introduced the TMW awards and briefed the audience on the TMW
assessments 2013. He invited Rajesh Jejurikar, Chief Executive, Tractor and Farm Mechanization & Member of the
Group Executive Board, to present the awards to the Cycle 5 winners.

A galaxy of winners at the fifth ‘The Mahindra Way’ Awards ceremony with Rajesh Jejurikar, Chief Executive, Tractor and Farm Mechanization &
Member of Group Executive Board and Bishwambhar Mishra, Director – MIQ.
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Blue Star Avails of MIQ Expertise

D

. Chhibba and S.S. Narayan of MIQ conducted an ‘Operational
Excellence for Managers’ program for Blue Star in Thane, on October
4-5, 2013. They are seen with R. G. Devnani, VP - Manufacturing, Blue
Star, D. Tiwary GM – Service, Blue Star and program participants.

Sharing Expertise

M

IQ team members presented four papers on Visual SOP, TRIZ Innovation, TQM Training
and Safety through Human Error Prevention at the Asian Network for Quality conference
in Bangkok. The paper on Safety through Human Error Prevention was jointly written by AD
Nasik and MIQ.
Rajinder Singh is seen making a presentation.

Victories for Swaraj Quality Circles

S

waraj Quality Circles impressed the
jury and audience alike with their
approach, synergy and presentation
at the Chapter Convention Quality
Circle 2013 organized by the Quality
Circle Forum of India (QCFI) in Delhi, on
October 5, 2013.
The Swaraj entries – Chardi Kala
(LMS Plant-2), Excellence (Paint Shop
Plant-1) and Crusader, (Machine Shop, SEL) – beat all other contenders and won Gold Awards, making the entire Swaraj
team immensely proud.

W

arm congratulations to the Quality Circle
Kanzen from Swaraj Engines Ltd., which
outshone around 30 competing teams to bag
the ‘Runner Up’ award at CII’s Zonal Quality Circle
Competition in Jalandhar, on October11, 2013.

31st Batch of MYBs Felicitated at Nagpur Plant

T

he 31st Mahindra Yellow Belt (MYB) felicitation ceremony was held on September 25, 2013, at FES Nagpur Plant.
Rajesh Jejurikar, Chief Executive, Tractor and Farm Mechanization, FES, felicitated 103 Mahindra Yellow Belts
[MYBs] with certificates (see pictures below). He appreciated the MYB projects for being a good mix of process
robustness and at the same time driving innovation and said it was heartening to see that the Nagpur Plant is using
the MYB process to achieve both in a combined manner. He was very happy with the re-certification of MYBs in good
numbers. He appealed to Nagpur Plant employees to continue to apply the same rigor for all projects related to Quality
and Cost. Ram Pankey, Sr. Manager – BE, presented the progress made along the MYB journey and its many highlights.
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Quality Month 2013 Celebrations Kicked Off
At FES

Q

uality Month celebrations at the Farm Equipment Sector, witnessed the traditional lamp being lit by Ashok Sharma,
Chief Executive, AFS Strategy, Agri. & Allied Businesses, along with FEC members Sudhir Pathak, Abhay Kulkarni and
Sanjeev Goyle and Dinakar Khobrekar, Plant Head. A special message from Dr. Pawan Goenka, Executive Director, M&M,
titled 'Excellence thru Crusade' was showcased. In his message, Rajesh Jejurikar, CE - TFMB, reiterated the crucial role of
Quality for achieving the highest levels of customer satisfaction and ensuring consistent business results.
Raja Chatterjee, Head - Business Excellence (TFMB), provided an overview of the Quality Month celebrations and this
year’s theme. Quality-focused addresses were also delivered by Ashok Sharma and Atul Sohoni Sr. GM – PMIS. Rajendra
Belsare, Head – Business Excellence (Agri & Allied Business), delivered the Vote of Thanks.
An inspired team gathered at Shivaji Chouk to garland the statue of Chatrapati Shivaji Maharaj. Here, more
presentations on Quality were made by Dinakar Khobrekar, Plant Head, Kandivili; Vijay Deorukhakar, Union President,
Bhartiya Kamgar Sena Tractor Unit - Kandivili Plant; and Balkrishna Pattil, VP – ER&D. Balloons with quality messages
were released by the senior executives present.
Thereafter, various departments held lamp lighting ceremonies, took the Quality Oath and shared the Quality message
from Rajesh Jejurikar and this year’s Quality Month theme.

At AS

T

he Quality Celebration F14 kick-off ceremony for the Automotive Sector was held on September 27, 2013. There was
good participation from Kandivili Plant, Nashik Plant I, Nashik Plant II, Igatpuri Plant, Haridwar Plant, Zaheerabad Plant,
MVML Chakan, MHEPL Chakan, MTB Chinchwad and MRV Chennai team members.
The Welcome Address by Sunil Gursahani, GM - Business Excellence, was followed by the ‘Quality Pledge’ being taken
simultaneously at all locations, thereby imbuing a ‘Quality Fervor’ amongst all.
Subir Das, VP – Business Excellence, spoke about the Mahindra Quality System journey and its various milestones.
Pravin Shah, CE, AS, appealed for the participation of all in quality-related events in order to spread the quality culture. A
Quality Quiz was conducted by Nitin More of CDMM.
Quality Celebrations F14 kick-off events were also held at MHEPL, MTB, MRV Chennai, International Operations Worli, Nasik Plant II, Igatpuri Plant and CDMM and SSU-Kandivili, with a view to engaging more employees.

At Mahindra Powerol

M

ahindra Powerol kicked-off Quality Month celebrations simultaneously at its Head Office in Kandivili and at other plant
locations. A variety of activities were organized by the Powerol Business Excellence and Deming Core Team, such as
seminars, QC Stories, PDCA competitions, quizzes and more.
In Mumbai, P. Palaniappan, Business Head and Senior VP – Powerol, made an inspiring presentation on the application
of systematic thinking to improve lives and maximize daily efficiency. He also laid emphasis on the CRUSADE movement,
i.e. our promise to deliver First Time Right and Every Time Right Products and a Delightful Customer Experience.

At Spares Business Unit

Q

uality Month celebrations at all five locations of the Spares Business Unit began on November 1, 2013, with the
lighting of the traditional lamp. The weeks that followed witnessed a series of competitions and training on various
Quality Tools. There was total employee involvement, which inspired Team SBU to take the Quality Pledge to ensure 100%
commitment to Customer Satisfaction through delivery and service.

F13 Quality Celebrations Conclude

T

he concluding ceremony of the F13 Quality Celebrations was held at AFS Kandivili, on November 15, 2013. The event
was graced by Pravin Shah, Chief Executive, AS, and other senior dignitaries, along with Sector-level winners of various
quality events. All present took the Quality Pledge, which was followed by presentations made by the winners of the QC
Story competition. There was also sharing of best practices by Dealer, M/s Jitendra Motors, Nashik and Supplier,
M/s Mahindra Gears & Transmissions, Pune.
Prize winners in various Quality competitions were recognised, as were teams which had demonstrated an exemplary
Quality performance over the past year.
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Second Mahindra Sustainability Awards Presented

T

he Second Mahindra Sustainability Awards were presented at the Mahindra Group’s annual Mahindra Rise Awards
function, held in Mumbai, on November 20, 2013.
Ulhas Yargop Chairman, Group Sustainability Council & President - Information Technology Sector & CTO, Mahindra
Group, briefed the gathering on the Sustainability Awards 2013 and invited Pravin Shah, Chief Executive – Automotive
Sector, to present the same.
Seventeen businesses, all part of the Group Sustainability Report as per the GRI framework for the year 2012-13,
were considered for sustainability awards and assessed on seven parameters: Leadership & Strategy, Environmental
Commitments, Product Responsibility, Supply Chain Sustainability, Employee Development and Health and Safety, Social
Responsibility and Economic Impact (Financial/Non financial) by the Group Sustainability Team and KPMG.
The Jury for declaration of the winners comprised of Ulhas Yargop, S. P. Shukla and Ranjan Pant.

A spectrum of Sustainability Award Winners 2013.

Sustainability Efforts Win Recognition

T

he CII-ITC Sustainability Awards have been instituted by the CII-ITC Centre of Excellence for Sustainable
Development to recognize companies that are successful in
incorporating sustainability into their business models. This is a unique
initiative to identify and recognize Indian businesses for their exemplary
performance in the economic, social and environmental dimensions and is
one of the CII-ITC Centre of Excellence endeavors to promote role models
in the Indian Industry. All applicant organizations undergo a rigorous evaluation process. The Mahindra Group’s
Automotive Division (above left) and Mahindra Finance (above right) were honoured at the CII-ITC Sustainability Awards
2013, receiving Commendation Certificates for Significant Achievement in their respective categories.

Energy Management – The Mahindra Way

T

he Mahindra Institute of Quality (MIQ) and the Group
Sustainability team organized a program titled ‘Energy
Management - the Mahindra Way’ at MIQ Nashik, in
October 2013, for participants from varied Mahindra
Group sectors and the Supply Chain. It focused on
enhancing energy conservation awareness for effective
asset selection, process optimisation, resource utilisation
and operational efficiency, with a focus on Electrical &
Thermal Energy.
Mahindra Group faculty members shared inputs on
National/Global Energy Scenario, ISO 50001 ( Energy
Management System), PAT (Perform, Achieve & Trade), the Energy Conservation Act 2001 and more. External faculty
members were also invited to share their expertise and there was best-practice sharing on varied projects implemented
by Mahindra Group companies at different locations. The course received positive feedback and a number of valuable
suggestions. It also provided participants with an opportunity to network with team members from other Group companies
as well as with key vendors of capital equipment. The program was designed and co-ordinated by Deepak Chhibba, Senior
Advisor, MIQ and Anand Marathe, Senior Manager, Group Sustainability.
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Staunch Corporate Support for Project Nanhi Kali
 The Titan Kanya – Nanhi Kali Project was officially launched on December 16, 2013, in the Krishnagiri District in
Tamil Nadu. This intervention will reach out to over 3500 underprivileged girls (Nanhi Kalis) belonging to tribal families
across 70 schools in the Kelamangalam and Thally blocks of Krishnagiri District. Thus, the Titan Kanya – Nanhi Kali
project is expected to reach over 7000 Nanhi Kalis altogether across various project areas!
Our heartfelt thanks to Titan Industries for its continued support and enthusiasm for Project Nanhi Kali.
 HDFC Bank has started a campaign to support Project Nanhi Kali through their 'Personal Loan for Woman Customers'
initiative. Under this initiative HDFC Bank will be donating Rs. 100 for every case logged in for a personal loan by a woman
customer. Through this initiative, the Bank has committed its support for the education of a minimum of 1600 Nanhi
Kalis.
 The SsangYong Motor Company Union has pledged to provide academic, material and social support to more than
208 underprivileged girls. Members of the SsangYong Motor Company Union visited Nanhi Kali Academic Support Centers
to interact with Nanhi Kalis and distribute a few gifts. Amongst the visitors were Jae-Hyeong Moon – Chief Vice President,
Lee Bong Su – Secretary General, Jin-Ho Park – Director of Finance & General Affairs, Cha-Gyu Park – Executive Director,
HR/Administration, Rajiv Sawhney - President of the Mahindra Workers Union at Kandivili and Sheetal Mehta – Trustee
& Executive Director of the K.C. Mahindra Education Trust. The Nanhi Kalis were delighted to spend the morning with the
visitors and warmly thanked them for their time and their caring!
 A HPCL-Nanhi Kali event brought together the Nanhi Kalis supported by HPCL in the Gavanpada Region and their
parents and provided them with a platform on which to meet, interact and exchange new experiences and learnings, while
simultaneously introducing them to HPCL and the support structure that it provides. HPCL is currently supporting 7552
girls across the states of Maharashtra, Madhya Pradesh, Andhra Pradesh, Rajasthan and Chhattisgarh.

Project Nanhi Kali at the Airtel Delhi Half Marathon

P

roject Nanhi Kali participated in the 2013 Airtel Delhi Half
Marathon (ADHM), held on December 15, 2013, with the
support of three corporate challenge teams. Over 100 individuals
ran in support of Project Nanhi Kali and the cause of girl child
education.
Thanks go to all those who ran the ADHM and lent their
support to this noble cause, including over 40 individuals from
Tech Mahindra and 25-member teams from Tetra Pak, HSBC and
Project Nanhi Kali’s managing partner, the Naandi Foundation.

Fund-raising Campaign for Project Nanhi Kali

I

n order to reach out to more people and get them involved in the cause of girl
child education and empowerment, Project Nanhi Kali launched a campaign
titled ‘Put a Face On a Book - Gift a Nanhi Kali Sponsorship’ during the festive
season. This clutter-breaking and evocative campaign allowed people to 'gift' a
Nanhi Kali sponsorship to their friends and loved ones.
The campaign premise is extremely well-thought-through and logical. For,
when you educate a girl child she begins to write her own success story. Every
day is a new page, every year a new chapter in her book of life. So when a
sponsor gifts a friend or loved one a Project Nanhi Kali sponsorship, the Nanhi Kali gets a special place in school, in
society – and on a virtual book cover. Her face features on the cover of a virtual book, symbolising the beginning of an
autobiography of achievements. Her background is presented in her profile and her progress reports get showcased as
milestones on her way forward.
This virtual book is a real life saga of progress. Project Nanhi Kali will also post each book cover on its Facebook page
along with the name of the sponsor and the gift recipient and both, in turn, may chose to post this on their own Facebook
page and share it in order help the project reach even more people.
The campaign-led Twitter activity under hashtags #PutaFaceonaBook and #GiftaNanhiKaliSponsorship is already under
way. There are posts on Facebook about the sponsorship success stories as part of the social web strategy.

60

ISSUE 4, 2013

CORPORATE SOCIAL RESPONSIBILITY
Encouraging Feedback for Mahindra Pride Schools

T

he K C Mahindra Education Trust’s project on livelihood training,
the Mahindra Pride School (MPS), recently received positive and
very encouraging feedback from two employers – from Capgemini,
one of the recent recruiters at MPS and from Café Coffee Day, one
of our oldest recruiters. These employers’ testimonials (see box)
are evidence of the quality training which over 8052 students have
received till date through the five Mahindra Pride Schools in Pune,
Chennai, Patna, Chandigarh and Srinagar.
The F-14 financial year has seen 2042 students being trained
at these schools, with each of them subsequently being placed in a
lucrative job with a reputed company, such as Hotel Marriot, Café
Coffee Day, McDonalds, KFC, Pizza Hut, Hotel Le Meridian, Hotel
President, Springtime Services, Mom & Me, WestSide, Landmark
The team at one of the Mahindra Pride schools.
(Tata Group), TCS (BPO), Tata Business Support Services, ITC
Wills, Angel Broking, Bajaj Allianz, Belltron, Mphasis, Syntel KPO, AXA, EXL, Bharti AXA, Infosys, TCS, Wipro, John
Deere, Vodafone, IDEA, IBM, Cognizant, Tata Sky and more.

Well Done MPS!
“MPS team members are impressively hard-working and well organized and also very responsible. They maintain
a clear focus on the job and deliver the same effectively. They adapt to the new environment very easily and look
very comfortable working amongst people. Generally, quiet personalities with strong ambitions and always showing
willingness to learn. This is greatly appreciated. One common thing among the MPS members is that they are very
self-motivated.”
Samraj R, Service Delivery Manager, Capgemini
“I am happy to say that all the MPS students, who are working in our Café Coffee Day Lounges, across Punjab, are
doing really well. They are working hard and doing much more than our expectations. With a training experience of
only three months, a few of them are also handling the entire kitchen operations on their own, which I think is even
remarkable. The selected MPS candidates were much more confident and more presentable, as compared to any
others. I sincerely appreciate your team’s effort to train them well and help them to face interviews confidently. I would
like to thank you once again for this wonderful effort and hope that you will continue to meet more of our expectations
in the coming future.”
Pankaj Joshi, Asst. Manager – Food & Beverages, Cafe Coffee Day

Mahindra First Choice Initiatives
Volunteers from Mahindra First Choice Services Ltd. (MFCS), part of the After
Market Sector, conducted blood donation camps in four cities in December
2013 and January 2014. Thanks to tireless efforts from volunteers, it was
the most successful such initiative thus far, with 106 donors - employees,
outsourced services personnel and volunteers from the community - coming
forward to donate blood.

MFCWL volunteers organized a drawing competition for less priviliged
children and thereafter served breakfast to the participants, and distributed
gifts and basic groceries.
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Mahindra Lifespaces Focuses on Education
 To provide a basic education to children of on-site construction workers,
Mahindra Lifespaces has commissioned Gyandeep schools at the Bloomdale
site at Nagpur, the Aura site at Gurgaon and outside the IT/ITeS SEZ at
Mahindra World City, Jaipur (seen at right).
Attention has been given to the design of these schools, each of which has
a well-landscaped external area, attractive interiors, colourful furnishings and a
good infrastructure.
Such Gyandeep schools will now be part of every large scale project that
Mahindra Lifespaces embarks upon.
 To address environment-related issues in the New Palam
Vihar area, the Delhi team planted 500 saplings at St. Soldier
Senior Secondary School near the company’s Aura project.
MLDL employees and school students marched around with a
‘Go Green’ message and participated enthusiastically in planting
the saplings. A nursery has been engaged to maintain these
saplings and the school has made taking care of them, as
well as participation in all Mahindra Lifespaces' environment
initiatives a part of the students' SUPW activities.

Mahindra World City Jaipur Does Its Bit
 NGOs were
inivited to
participate in
MWCJ’s Diwali
Mela, by putting
up stalls displaying
and selling their
products.

 A Blood Donation Camp
was organized at Mahindra
World City Jaipur (MWCJ)
on October 18, 2013, to
help Thalassemia patients,
who require frequent blood
transfusions throughout life.

 A helping hand was extended to nonprofit organizations SMILE (Society for Mobilizing and Improving the Life Experiences
of Underprivileged Women & Children) and Prayas, a centre for special training and vocational training of mentally and
physically challenged and socially disadvantaged children.
 Through the Umang initiative,
the MWCJ team reached out
to people with Cerebral Palsy,
mental challenges, Autism and
multiple disabilities.

 A quiz contest, with attractive prizes, was
organized for 16 school students from eight
adopted neighboring village schools.

Mahindra World City Chennai Reaches Out
 Mahindra World City Chennai (MWCC) conducted a doll-making training session for over
40 children in the Udhavum Ullangal Illam Orphanage. The children picked up the art of
doll-making very well. To appreciate their efforts, they were presented with Diwali gifts,
funded by contributions from employees.
 To celebrate Diwali 2013, the CSR team gifted 37 kids from the MWCC Labour
Camps with sweets and new clothes.
 The ‘Joy of Giving Week’ was organized a week before Children’s Day, with the
theme of ‘5 Days 5 Gifts’. Many employees donated clothes, toys, books and cash.
On November 14, 2013, the MWCC team celebrated Children’s’ Day at the Aqualily
Sales Office with children from the Labour Camp
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TechM Supports Cancer Awareness Drive

B

reast Cancer is the most easily detectable cancer and if it is detected early, it is 98% curable. Fear stops most people
from getting tested but NOT knowing is a bigger risk.
To remedy this, TechM's JOSH and WOW teams joined hands with the ELLE Breast Cancer Campaign to spread
awareness about breast cancer among associates in October - Breast Cancer Awareness Month.
The JOSH team celebrated their third year of “Wear Pink To Work Day” on October 18 – a date internationally declared
as ‘Pink Day’ or 'Breast Cancer Awareness Day’. The team requested associates to show their support to the campaign by
wearing pink to work.
Thanks to the excellent response, the whole campus too seemed to be dressed in pink, with pink balloons and pink
streamers contributing to the 'pinkturious' sight!

A Host of Tech Mahindra Foundation Activities
 The Tech Mahindra Foundation (TMF) held the 5th edition of the Shikshak Samman
Awards on October 9, 2013, at Stein Auditorium, India Habitat Centre, New Delhi.
Here, 25 Delhi Municipal School Teachers were felicitated for their excellence in
teaching, responsibilities and ethics. The function was graced by Reva Nayyar,
Retired IAS, Chairperson - Bal Sahyog & Director Essel Social Welfare Trust; Harsh
D. Malhotra, Chairman, Education Committee, EDMC; P. K. Gupta, Commissioner,
NDMC; S. Kumaraswamy, Commissioner, EDMC; Manish Gupta, Chairman, SDMC;
and Dr. Loveleen Kacker, CEO, TMF. The children of Bal Sahyog presented a play titled
“Gadbadjhala” on the occasion.
 An Integrated Sports Meet was organized by Amar Jyoti, one of TMF’s partner organizations, in November 2013.
It saw the TMF team from Delhi NCR and several associates of Tech Mahindra assisting the children and organisers
in various competitions. There was participation from over 400 children with and without disabilities, from 25
schools. Dr. Loveleen Kacker, CEO of Tech Mahindra Foundation and Dr. Uma Tuli, Founder and Managing Secretary
of Amar Jyoti Charitable Trust were present on the occasion, cheering the children.
 The TMF English Teacher Training programme was inaugurated in Chennai on December 6, 2013, by Saidai
Duraisamy, Mayor of the Corporation of Chennai, in the presence of the Joint Commissioner for Education of
Chennai Corporation, the Education Committee Chairperson and the Educational Officer of the Chennai Corporation.
 TMF Kolkata opened two SMART centres in November 2013, in conjunction with La Martiniere SEOMP Society
and Reach India Trust, the first one within the La Martiniere for Boys’ School campus and the second in the
Dhakuria-Babubagan area of South Kolkata.
 Children’s Day was celebrated across diverse TMF chapters: With the Bal Sahyog school in Connaught Place, New
Delhi; with the Tech Mahindra Hyderabad Leadership
Council in Hyderabad for over 100 underprivileged
children from Mokila Foundation and Zilla Parishad High
School, Bahadurpally; with the Kabaripada Primary
School in Bhubaneswar; and in Pune with ARC, a project
of the Tech Mahindra Foundation, and a network body of
the NGOs working on child rights, for about 250 children
from various slums and NGOs in Pune.

MHRIL’s Social Moves
In Binsar, MHRIL revived the Bal Panchayat team and helped local
residents and children to open bank accounts.
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MLL Partners for a Cause
The Mahindra Logistics
Limited (MLL) team at Igatpuri
participated in a tree- plantation
activity organized by M&M and
planted 250 saplings.
MLL Rudrapur and Pantnagar team
members visited the ‘Ashadeep’
orphanage for the physically and
mentally challenged in Haldwani and
distributed items of daily use to the
inmates.
As a part of MLL’s Driver
Welfare initiatives,
Pirojshaw Sarkari, CEO
and Sushil Rathi, Sr. VP,
inaugurated pota cabins
for drivers in Haridwar, on
November 18, 2013.

MLL teams in Mumbai, Chennai and
Ahmedabad participated in Mahindra
Group’s ESOPs initiative, the Kismet
Konnection drive, by donating used
items such as clothes, toys, books,
etc. to project Nanhi Kali.

Mahindra Finance Does Its Share
At Mahindra & Mahindra Financial Services Limited (MMFSL), the
Mahindra Hariyali tree plantation drive was kicked off pan-India in August
2013. Over 60,000 saplings have been planted across the country since
then and the drive is still on.

 The Regional Team in Jabalpur visited Kamla Nehru municipal school on
November 29, 2013. They spent time with 150 students in classes 6-8 and
donated sweaters and floor mats as per the school's requirements, in view of
the approaching winter season.
 Blood Donation Camps were arranged in the Warangal Region of Andhra
Pradesh and in the north Tamil Nadu region. A total of almost 100 bottles of
blood were collected at these camps
 A Medical Health Check-up Camp, which included an eye-check-up and
general health check-up, was conducted in the Sindhanoor region of
Karnataka, on November 15, 2013, for around 100 people.

A halt of the Lifeline
Express in Karad,
Satara, from
December 8- 23,
2013, was sponsored
by MMFSL. Sanjay Teli,
SDO, Karad, presided
as Chief Guest at the
inauguration of this project. Mahindra
Finance employees from across the
country came to Karad to volunteer their
time and energy and a total of 2614
patients received attention.
"We are delighted to bring the train
to Satara, which is one of Maharashtra’s
most historical cities. The project is a
great example of a successful public–
private partnership and I’m sure it will
benefit residents immensely,” said Rajeev
Dubey, President Group HR, Corporate
Services & After-Market & Member of
the Group Executive Board, M&M Ltd.

MHRIL Puducherry Celebrates Childrens Day
The MHRIL Puducherry team celebrated Childrens Day with HIV-affected children
from Cluny Convent. Twelve children in the age group 6-15 years were taken on a
visit to the Resort, where the Esop team created magical moments for them with
warm hospitality, a magic show, a dance class, a singing competition and an MHRIL
logo drawing competition. There were attractive prizes for the winners.
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MVML in Action
Mahindra Vehicle Manufacturers Limited (MVML) undertook a series of social initiatives during the last quarter of 2013….
ESOPs volunteers sensitized
employees and over 58
company bus drivers on road
safety

Under the ESOPS initiative of infra development
at rural schools, MVML teams initiated and built
a toilet facility for a primary school in a nearby
village..

ESOPs volunteers donated
old toys, books, clothes etc.
to a nearby orphanage

A World in Motion
(AWIM) Chakan
Olympics was
conducted at
MVML.
A health camp focusing on
squint eyes was conducted for
children at a nearby village.
A large number of employees
donated blood at the Blood
Donation Camp at MVML.
An educational tour to Nehru Science
Centre, paper bag making sessions and
a health camp were organized for Nanhi
Kalis adopted by MVML.

AD Nashik Organises
AIDS Activity

T

he Auto Division Nashik team
successfully organised an
AIDS awareness and rehabilitation
activity on World AIDS Day.
The team coordinated with all
production units and all services
Departments in this activity.

 MTWL Pune organized a
championship titled ‘Vijaya’ for
handicapped girls. Two girls from
the Kamayani School for the Deaf
and Dumb, Nigdi, won prizes for
their outstanding performance in
sports.

Mahindra Two-Wheelers Initiatives
 In association with the Employee State
Insurance Corporation (ESIC), MTWL’s Pithampur
Plant conducted a Rubella (German measles)
vaccination camp for girls at the Government
School in Bhatkhedi, in October 2013. This was
part of the Pithampur Plant’s ‘Swasthya Abhiyan’
project to promote health. The camp benefited
31girls from deprived sections of society.

 MTWL’s Pithampur Plant team
organized a Blood Donation Camp
in association with the Blood Bank
of District MY Hospital, Indore,
on December 13, 2013. Thirty
employees donated this precious gift
of life.
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AWIM Nashik Olympics 2013
'A World in Motion' (AWIM) Nashik Olympics
2013, was held on November 23, 2013, at
NEC, Nashik.

AFS Zaheerabad Organises ‘Save the
Girl Child’ Marathon

T

o support and create
awareness of preventing
female foeticide, AFS
Zaheerabad organized a
Marathon on Children’s Day,
November 14, 2013. It was
flagged off by P. Narender – C.I,
Zaheerabad town & Mr. Ganesh
- MVI (Motor Vehicle Inspector)
and led by Y. Rama Rao, Plant Head – AD, Krishnan Iyer,
Plant Head – FD and KPN Rao, GM – HR and Admin. and saw
participation from over 250 executives.

MTB Team Lends a Hand

E

very year many employees from Mahindra Truck & Bus
(MTB) take time off from their busy schedules to write
exams for their less privileged friends – the blind students
from Study Circle. This year 12 employees selflessly
contribute towards this great cause!
In their own words…

❝

I seldom let go of such opportunities in life where
I can serve our society. It was a warm and touching
experience to help these students, though there are
plenty of things to learn from them. With a hint of a
smile on their faces, they fight back every minute!❞

Arvind Sawant, an avid ESOPs participant

❝It was a wonderful experience
and a privilege to write for
Shubham Pawar, a young man
full of relentless attitude; a fellow
mate whom I would admire
throughout life. A pleasant
memory from that day was when I requested him for a
click, he promptly agreed and asked if he was smiling
when the picture was clicked! This truly showed his
thirst for perfection even with limited abilities.❞

Rajeet with Shubham Pawar

❝

I prefer to do my ground work before stepping into
new initiatives. So I called up Pratik Ingle and made
friends with him and understood his subject Sociology,
days before the schedule! Post this noble activity, I
realized that the real problem of blindness is not the
loss of eyesight but the limitations in our thought
processes. These are men with a strong sixth sense
and a lot of courage! ❞

Sanjoy Chandra, the comforter

Team MTB in Action at the 28th Pune International Marathon

T

he ‘Fit & Fine’ team of Mahindra Truck & Bus
(MTB), Pune, came together to organize the biggest
activity in the company’s history – participation in the
28th Pune International Marathon.
Over 80 employees participated and rose to a
new high, demonstrating that nothing is impossible,
by running
6 kms. at
a stretch in
the ‘Run for
Mother’ charity
marathon.
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Sudhanshu Bhatt @ImSudhanshu11 Jan 2013
@anandmahindra @GoenkaPk @MahindraXUV500 what a f lying machine
you guys have created, really enjoying every km in it.
rahul patel @rahulrpatel27Dec 22
The confined and cosy rooms at @clubmahindra Manali. A delight and
experience never to be missed. Loving this family time here. Thank You.
Akshay Gupta @Akshay_racingNov 28
A very big reason to watch FOrmule E next year, @anandmahindra
@MahindraRacing becomes a part of the series! Amazing
Shreya Shivangi @ShreyaShivangiJan 26
Inspired RT"@MahindraRise: You may not know what's beyond the bend.No
one does. Take the first step.Change the expected.Are you in? #Rise"

Ritesh Gaind @Ricko_chetNov 26
How cool im sponsoring a girl called Aditi Dhanur through @NanhiKali! Shes
in Class III and i can even see her grades! Makes me proud!
VickiTreadell @VickiTreadellJan 13
Thanx to all my new Indian followers: loved my 4 years in
#Mumbai & my #Mahindra Scorpio.
Mahindra Rise @MahindraRiseDec 29
Green Design & Healthy Living are the foundation for all the projects at
Mahindra @Life_Spaces. We are #rising to the future of urban living.
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